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ALL-TIME PREVIEW HIGH! 


They tore down the house! They cheered! They loved it! 
The first Preview in the East made history at Loew’s 72nd 
Street Theatre, N.Y. The report from Film Research 
Surveys is thrilling: “New high in audience recommenda- 





tion for musicals, topping even ‘The Great Caruso’.” This 
makes it unanimous. In Hollywood the Preview got “the 
highest audience reaction” in M-G-M’s Coast history! 
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TRADE SHOWS IN THEATRES: 


It is fitting that M-G-M’s mighty attraction which has 
already been hailed as “The ‘Gone With The Wind’ of 
Musicals” should be trade-shown in theatres. Invitations 
have been mailed. If yours has not arrived, come anyway. 
As in the case of “King Solomon’s Mines” we feel that 
only a theatre screening can truly convey the size and 
importance of “Show Boat.” DON’T MISS THE BOAT! 


TRADE 
SHOWS 


IN THEATRES! 


ALBANY—6/11—8:30 P.M, 
Grand Theatre 
11 Clinton Avenue 
ATLANTA—6/18—8:30 P.M. 
Loew's Grand Theatre 
157 Peachtree Street 
BOSTON—6/118:30 P.M. 
Loew's State Theatre 
205 Massachusetts Avenue 
BUFFALO—6/18—8:30 P.M. 
Shea's Buffalo Theatre 
646 Main Street 
CHARLOTTE— 6/11—8:30 P.M. 
Center Theatre 
1427 East Morehead Street 
CHICAGO—6/14—8:30 P.M. 
Monroe Theatre 
57 Monroe Street 
CINCINNATI—6/12—8:30 P.M. 
Monte Vista Theatre 
6220 Montgomery Road 
CLEVELAND—6/11—8:30 P.M. 
Loew's State Theatre 
1515 Euclid Avenue 
DALLAS—6/11—10 A.M. 
Meiba Theatre 
1913 Elm Street 
DENVER—6/11—8 P.M. 
Lakewood Theatre 
8000 West Colfax Avenue 
DES MOINES—6/11—8:30 P.M. 
Uptown Theatre 
4115 University 
DETROIT—6/12—8:30 P.M. 
Globe Theatre 
352Q Grand River Avenue 


| INDIANAPOLIS—6/18—8:30 P.M. 


Loew's Theatre 
35 N. Pennsylvania Street 
KANSAS CITY—6/11—8:30 P.M. 
Loew's Midiand Theatre 
1228 Main Street 
LOS ANGELES— 6/11—8:45 P.M. 
Four Star Theatre 
5112 Wilshire Bivd. 
MEMPHIS—6/11—8:30 P.M. 
Loew's Palace Theatre 
81 Union Avenue 
MILWAUKEE—6/14—8:30 P.M. 
Tosa Theatre 
6823 W. North Avenue 
MINNEAPOLIS—6/12—8 P.M. 
Granada Theatre 
3022 Hennepin Avenue South 
NEW HAVEN mw 8:30 P.M. 
Loew's Poll Theatre 
23 Church Street 
NEW ORLEANS —6/11-8:30 P.M. 
Loew's State Theatre 
1108 Canal Street 
NEW YORK: N. J.—6/4—10:30 ALM. | 
M-G-M Screen Room | 
630 Ninth Avenue 
OKLAHOMA CITY— 6/118 P.M. 
ome Theatre 
210 Northwest 6th Street 
OMAHA—6/11—8:30 P.M. 
Dundee Theatre 
4952 Dodge Street 
PILADELZINA 6/11—11 A.M. 
-M Screen Room 
Moss Summer Street 
PITTSBURGH—6/11—8:30 P.M. 
Loew's Penn Theatre 
Sixth Street and Penn Avenue 
PORTLAND-6/12—8 P.M. 
Laurethurst Theatre 
15 N. E. 28th Avenue 
ST. LOUIS—6/18—8:30 P.M. 
Loew's State Theatre 
715 Washington Avenue 
SALT LAKE CITY—6/11—8 P.M. 
Southeast Theatre 
2121 South 11th East 
SAN FRARESESO 6/11—8:30 P.M. 
ew's Warfield 
one Market Street 
SEATTLE-6/11—8:30 P.M. 
me Theatre 
107 Woodlawn 


WASHINGTON 6/11—8:30 P.M. 
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Loew's Palace 
1306 F. Street N. W. 

















A. attraction * 


so hig it makes 


history even before ™ 


it starts! This picture iy 


has now established the 
Southwest’s all-time record 
in mass bookings— 


a monumental 500-theatre 


jubilee starting J UNE 13/ 
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As Fighting Editor Britt of the ‘Fort Worth Star’ - his fearless 
headlines wrote Fort Worth’s history--his six-guns made it/ 
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Roxy opening 

for Danny Kaye’s 
"ON THE RIVIERA” 
“Best Musical since 

1949!” —Time Magazine 
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The Press vs. Films 


HE continuing coolness and occasional open hostility of 

newspapers toward motion pictures never have been easy 

to understand. The press has been glad to accept annu- 
ally, at premium rates, tens of millions of dollars for theatre 
advertising, yet too often the product, the personalities and 
the industry itself have received unfair treatment in the news 
and department columns. 

Newspapers have been worshipping the god of circulation 
and through the years have run item after item of a scandalous 
nature about film people. Editors apparently have felt, along 
with the writers of so many "by-line" columns, that if a piece is 
read it does not matter whether it is true or not. Character 
assassination has become an accepted practice. Armed with 
the cloak of dramatic criticism permitted by the law, some 
newspaper reviewers have attacked pictures with a fury only 
comprehensible when viewed in relation to their personal preju- 
dices. Not a few engaged in picture reviewing have boasted 
that they never liked films. 

While many sections of the press have considered that there 
always is an “open season" on American films and that all 
Hollywood personalities are "fair game," legitimate news of 
pictures and of the industry has been often ignored or mis- 
interpreted. Many city desks have standing rules to edit out 
of news copy all references to film companies and to individ- 
ual pictures. In contrast consider the treatment in news col- 
umns of department store developments and business activity! 


new is what seems to be a frenzied glee in which 

some papers are asserting that television is either de- 
stroying the film business or in the process of taking it over. 
For instance, Mr. Thomas F. Brady, New York Times film 
correspondent in Hollywood, recently wrote in connection with 
the reported sale of Warner Bros., "the retirement of the 
brothers suggested to many that television's engulfment of 
the film industry might come sooner than had been expected." 
Mr. Brady just assumed that television would engulf the film 
business! 

Even more shocking is an editorial in the same newspaper 
last Sunday, written, it is reported, by the Times’ distinguished 
science editor who seems to be an amateur in film matters. 
That editorial confused, as so many reporters did, United 
Paramount Theatres with Paramount Pictures and read into 
the planned purchase by the former of the American Broad- 
casting Company the idea that new Hollywood features would 
be made available for television broadcasting. The editorial 
stated, There are signs that television will actually come to 
the rescue of the motion picture industry." That is a strange 
thought to read into a development in which a great, finan- 
cially strong chain of theatres buys a struggling radio and 
television network which operated at a loss in 1949 and 1950 
and has never paid a dividend. 


| wi all this is an old story. What is relatively 


given films is surprising. Television gets enormous atten- 
tion in news columns both for its programs and industrial 
developments. It seems that, in the same way the press has 
been overly stingy with films, it has been overly generous with 


Te press’ whole treatment of television in contrast to that 
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television. The basic motivation of the editors who have 
adopted this policy is not clear. 


There existed and still exists every possible reason for good 
relations between newspapers and all branches of the film 
industry. There is no conflicting interest. On the other hand, 
television, as much as it is competition to films, poses a double 
threat to newspapers. Television hits newspapers in two ways: 
it is after the reader's time and after the advertiser's dollar. 
The more television grows the less readership there will be 
of newspapers and the fewer dollars for newspaper advertising 
columns. After all, the motion picture is not competing with 
the newspapers for advertising nor does theatre attendance 
cut into newspaper reading. On the other hand, interest in 
film stars and pictures has helped the sale of newspapers. 


Naturally no responsible paper should neglect to give fair 
attention to television. It is an important and growing part 
of life. What is indicated is the need of a fair deal in the 
press for both motion pictures and television. 


ABC-—UPT Merger 


NNOUNCEMENT of the plans of United Paramount 
Theatres to purchase the American Broadcasting 
Company comes as a significant development in the 

istory of the entertainment industries. When approvals are 

obtained from the respective boards of directors, stockholders, 
and the Federal C ications C . there will be 
formed the American Broadcasting-Paramount Theatres, Inc. 
That company will be dedicated to serving audiences by sound 
and sight in theatres and at home. 


Mr. Leonard H. Gold now b not only a film 
industry figure but one of national importance. Entering the 
industry only 18 years ago as a lawyer, * has had a swift rise. 
For a decade before the Paramount divorce of production- 
distribution and exhibition activities he was in charge of thea- 
tre operations. This made him the logical choice to head the 
new theatre firm when Mr. Barney Balaban decided to stay 
with Paramount Pictures. 








The industry will watch with interest developments in the 
new AB-PT company. Already Mr. Goldenson has said that 
Messrs. Robert M. Weitman and Robert H. O'Brien will be- 
come vice-presidents of the broadcasting division. In this way 
no time will be lost in applying theatre entertainment and 
administrative talent to the problems of radio and television 
programming. It would seem likely that simultaneously plans 
will be made more effectively to use broadcasting for the 
promotion of theatre attendance. 


@ The industry, which has been relatively ineffective in look- 
ing out for itself under the regulation of the National Produc- 
tion Authority, had better get ready for a struggle to obtain 
enough of its very life blood, i.e., raw stock. The growing tele- 
vision industry already has developed a rapacious appetite for 
raw stock. Television has no intention of accepting an alloca- 
tion of raw stock based on 1950 use. It believes that not only 
should all its current needs be cared for but also provisions 
made for its expansion. 
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Built on Mass Desire 
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as built not on the 

the desires of the 
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” subjects 
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llion dollar business 
L | ent from the beginning 
( Flaherty’ mental “Nanook of the 
Nortl 1922; “The 
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I Great 
in Robbery” hit t screens in 


1 1903) 
\rtistry and originality can be combined 
! Take “All About Eve,” 
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fantasy, Thing,” as examples 
intelligent film, yet 
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magic ingredient: 
By concentrating on the “want appeal” 
films a tremendous sinking fund can be built 
up for the artistic items with their off-track 
themes. These films can serve as proving 
grounds for the talent of tomorrow. 


Regardless of what people say, the better 








lo THE Epitor: 


As one who has been associated with the 


picture industry for the past 38 
I have for a long time now been try 
ing to solve the riddle of the day—What’s 
Wrong with the Motion Picture Industry? 


rhe ultimate conclusion, which is not new 


years, 


to the industry, is that our business is not 
in economic balance, and while the first ap 
nt effect of this is being felt at the retail 


evel, it must ultimately affect the source— 
roduction 
Following 


‘nt ills, as broken down 


is my analysis of the industry’s 
into the three 
ain divisions of the business: 
Exhibition: There’s httle doubt that de 
pite the in population attendance 


has declined. This be due to the fact 
that 


increase 
must 
to offer is not attracting 
When 


merchandise 


1 1 
what we have 


in imcreasi consumers 


g number of 
onsumers turn away from our 


e should blame ourselves for charging 
them too much for what we have to offer, or, 
to put it another way, for not offering then 


what we are charging 


enough for 
rhe industry depends on its continued ex 
stence as a mass entertainment, but it can 
not remain that unless it is priced accord 
We have 

a point where we have closed out 

gment of the American population 

ermore, the industry appears to have 

knack for showmanship. Advertis 


theatre has simmered down to stereo- 


increased our admission 


typed newspaper ads and changes on the 
marquee. The initiative of the local man- 
iger has been lost with the development of 
the large circuits. 

Production: Pictures today cost two to 
three times what they should cost to pro- 
duce. That inflationary spiral has been 
stopped somewhat, but studio overheads are 
still far too high and the reduced number 
of films being made burdens each picture 
more than before. 

Distribution: This branch of the busi- 
ness ails from two things—the involvement 
of the Government in its operations and the 
fact that it must sell pictures at a profit for 
the producer who has produced his picture 
on an inflated scale. 

In addition, since fewer pictures are being 
produced and distributed than are required 
by the theatres, an artificial condition is cre- 
ated which permits distributors to engage 
in pressure tactics which normally would not 
be countenanced. Furthermore, distribution 
is controlled and dominated by the produc- 
tion branch and this represents an unhealthy 
condition 

Many complaints are heard regarding the 
quality of pictures today. I feel that the 
quality of the product today is no worse than 
it has been at any time in the industry’s his- 
tory. The comparative differences start with 
the selling —HERBERT R. EBENSTEIN, 
president, Pacific Concession Service Corp., 
Los Angeles. 





still sold. Whether 
it’s a deep freeze or a diaper service, the 
the artists, the publicists and 
the salesmen have to beat the bushes 


use trap has to be 


copywriters, 


In other words, the product has to be 
made appealing. In the movie ads you still 
see the tired headlines, stale superlatives and 
Habit is no longer 
the talisman patrons are superstitious about 
breaking when it comes to 
they can get Jerry Lester for free, it’s going 
to take a lot to lure them from the living 
But it can be done! 


lageurotype art work 


movies. If 


room 
If they “want” to see your movie either 
because of its theme or selling approach or 
both, they’ll give the TV knob a flick to off 
position and hurry on down. 
Red Motley, publisher, salesman and ra- 


conteur, once defined advertising as “Want 


Creating.” I think a lot of people in your 
industry should paste this in their hats. 

Why? Because I like going out to the 
movies and I don’t want to see the Bijou 
displaced by-a bowling alley —ROBERT M. 
FINEHOUT, Association Films, Inc., New 
York, N. ¥Y. 


Old Time Greats 
To THE Eptror: 

Why don’t you re-release some of the old 
time greats like the MacDonald-Eddy pic- 
tures, Disney’s “Gulliver’s Travels,” and the 
lives of great musicians—Gershwin, Chopin 
and the like, “Reap the Wild Wind” and 
“The Great Waltz.” These are some of 
the pictures that will never die and we would 
like to see again—Circuit Manager, Ham- 
ilton, Ohio. 
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DRIVE-INS' bright year clouded by ad- 
mission price dispute Page 13 


WARNERS give action answer to prophets 
of film doom Page 14 


WARNERS 1 offering four film "aces," 
played back-to-back Page 15 


TERRY RAMSAYE Says—A column of com- 
ment of matters cinematic Page 16 


20TH-FOX stands ready now to pass the 
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RKO planning production of 25 films for 
the rest of the year Page |8 


ARBITRATION extension is urged for in- 
dustry by Wright Page 18 
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Barron in Washington Page 23 


CBS plans to start color at once, but fight 
not yet over Page 27 
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The Release Chart 
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Developments and trends that shape 
the motion picture industry's future. 


> All branches of the business are 
beginning to worry seriously over 
current booking practices and pro- 
cedures that, in some of the larger 
cities, give exhibitors little advance 
knowledge of what pictures they 
will play. This is especially true in 
situations where bidding is in prac- 
tice or where court decisions, ar- 
bitration rulings or other circum- 
stances ‘have sharply reduced clear- 
ances over what prevailed several 
years ago. 


> Despite predictions of the “proph- 
ets of doom” within and without the 
industry, more money will be in- 
vested in Hollywood product for 
1952 release in theatres than was 
spent for films being released this 
year. 


> Distributors are seeking ways and 
means of making their advertising 
and exploitation cooperation with 
exhibitors more effective and also to 
encourage small town and subse- 
quent run houses to give their pub- 
lic reasonable advance warning and 
promotion of all attractions coming 
to the theatres. 


>» The apathy of radio stations to- 
wards the inroads of television in 
the matter of advertising sales is 
about over. Radio broadcasters have 
recently made surveys which indi- 
cate that television has been “over- 
sold” to advertisers and that the 
present listening audiences con- 
tinues to be very large in compari- 
son with television viewers. 


> The Supreme Court’s decision up- 
holding the Federal Communica- 
tions Commission’s approval of the 
color television system developed 
by the Columbia Broadcasting Sys- 
tem is certain to increase the head- 
ache of television set manufacturers 
and dealers. At present the inven- 
tory of receivers is reported to be at 
least three times normal. Hundreds 


of thousands and perhaps millions 
of potential set purchasers may be 
expected to adopt a wait and see 
policy. It may be quite a long time 
before the color television situation 
is clarified because material needs 
of the defense program are likely to 
prevent any mass production of 
color adapters, converters or special 
receivers. 


> Barring a general war or outbreak 
of a number of “police actions” such 
as in Korea, motion picture business 
abroad should continue to improve. 
Not only is attendance trending up- 
ward, due to better economic con- 
ditions, more theatres and strong 
product, but also the American com- 
panies are receiving a higher per- 
centage of earnings in direct remit- 
tances to New York. 


> It will be a case of “strange bed- 
fellows” when the Sutphen Estates 
appeal is argued before the Supreme 
Court in the autumn, Sutphen seeks 
to intervene in the Warner Broth- 
ers consent decree to protect its 
lease to the film company for the 
Strand Theatre property in New 
York. Both Warners and the Justice 
Department’s anti-trust division, 
bitter antagonists for the past 12 
years, will join forces to oppose the 
Sutphen case in argument before 
the high court. 


> The reconstituted Wage Stabili- 
zation Board may move any day 
now on the matter of industries like 
the film industry where prices are 
free from control but wages fixed 
by the Government. The Board will 
most likely announce hearings on 
the subject, but may even lay down 
an immediate policy. If it does that, 
the odds are in favor of an exemp- 
tion from wage control for such in- 
dustries. 


> Japan can expect a sample of the 
American competitive spirit when 
the film companies start individual 
operations there after the first of the 
year. Up till now, Japan was a 
Motion Picture Export Association 
territory. Even next year, however, 
the American firms can be expected 
to continue to put the emphasis on 
the democratic and educational as- 
pects of their pictures. This has been 
a persuasive selling point. 
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Ener eetiealine. 


paid 


By the Herald 


otto Ne MUSIC. * HAROLD L. GROVES has succeeded 
Genin Beverly Hills. at the Jack Levin as vice-president of 
ae eS ticle tei the Confidential Reports. Mr. Levin re- 
20th-Fox picture of that name. signed _ Bry ery th arog — 
In array are Rudolph Polk been national field director. Mr. 
co-producer; Clyde E-lhardt Groves has been with the firm since 
20th-Fox;, George Bowser, Fox its beginning in 1945. He was 

f wt responsible for establishment of 31 


West Coast circuit general - tte 
est Coast circui eee branch and five district offices. 
manager; and Bernard Luber 


co-producer. 


PART OF THE SCENERY at the Allied Theatre Owners of Indiana annual 
convention, in French Lick Springs. Margaret Sheridan, star of RKO's 
The Thing," is the center of attraction. With her are J. Kalberer, Siviton 
circuit; Mrs. Harry Vonderschmitt, Vonderschmitt circuit; Mrs. F. W. 
Brauer, of Paoli; Mr. and Mrs. Arthur Clark, Vonderschmitt circuit, and 
Martin Weinberg, Crescent and Shelman circuit, Louisville, Ky. 
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"THE THING," right. Some of the visitors to 
RKO Radio's showing of ‘The Thing’ at 
the Riviera, New York, last week, and its 
announcement of prizes for the best promo- 
tion of the film between June 6 and 
August |. In the picture, mostly of Skouras 
circuit managers from the entire metropolitan 
area, are Moe Baranco, Bob Furey, Bob 
Wernicke, Lillian MacVeigh, Robert 
McGregor, Ed Enke, Nate Simons, Frank Di 
Gennaro, Earl Logue, Julie Stern, Gus 
Serale, Arthur Gross, Tillie Gewert, Edna 
Condon, Margaret Keinath, Paul Laube, Jim 
Bradley, Marty Bloom, Joe McDonald, Ted 
Sclavos, Frank Hamilton, Florence Hucks, 
John Endres, John Schlosser, Joe Kennedy, 
Russell Banks, Thracy Stamatis, Ted Rotis, 
Irving Swartz, and Len Gruenberg, RKO 
metropolitan district manager, and Phil 
Hodes, his assistant. 


AL LICHTMAN, 20th-Fox 
director of distribution, 
center, flanked by, left, 
Charles Einfeld, director of 
advertising, publicity and 
exploitation; Edwin W. 
Aaron, western sales man 
ager, and, right, Arthur 
Silverstone, eastern sales 
manager, at the press con 
ference Tuesday at which 
the three-month product 
lineup and a sales confer- 
ence were announced. See 
page 17. 


i 


THIRTIETH ANNIVERSARY of the Cri- PRELIMINARY survey, right, 
terion theatre, Oklahoma City. Twentieth of the Jefferson Hotel, 
Century-Fox star Debra Paget, right, on Richmond, is made by 
a good will tour, greets Mr. and exhibitors Jack Groh and 
Mrs. Morris Lowenstein, during festivities. Seymour Hoffman, for the 
Mr. Lowenstein is Oklahoma Theatre coming convention of the 
Owners president, and has been noted Virginia MPTA. Mr. Groh is 
as a leader in exhibition affairs in his arrangements committee 
area for many years. chairman; Mr. Hoffman, film 
practices chairman. 


MOTION PICTURE HERALD, JUNE 2, 1951! 





THREE-WAY CONFER- 
CE takes place on the 

et of "Half Angel 

between director Richard 

Sale, Joseph Cotten and 

Loretta Y 

Technic 

a ‘charming family « 

edy, will go out to 


‘®@@enase 


theatres next month. 


VALENTINA CORTESA and young 
Gordon Gebert talk things over on 
esque San Francisco loca- 
tion for ' se on Telegraph Hill,” 
an "intensely dramatic and 

rtaining film that uld do a 
Richard Basehart 


Monty W ey and 


ey 
Harmon Jone the pictur 
e pictu 


Young As You Feel, 
i ) y with a new 

r release th thriving business. 

and William Lundigan also star. 


month. Thelma Ritte 
David Wayne and Jean 
Peters also star. 


(Advertisement) 


MOTION PICTURE HERALD, JUNE 2, 195! 





PRICE DISPUTE CLOUDS 
BRIGHT DRIVE-IN YEAR 


Open-Air Spots Total 3,000 
in Country; Per Car vs. 
Per Person Price Key 
Encouraged by high attendance figures 

the start of the season, and still 

the nation’s drive-in 
involved in a dispute 


marking 
growing in numbers, 
theatres are currently 
over admission prices. 


With drive-in operators report- 
ing good business in the face of 
lively competition, a survey con- 
ducted by Morion Picture 
HERALD for its 1951-52 edition of 
the International Motion Picture 
Almanac shows that the outdoor 
theatres now total in excess of 
3,000, representing an increase of 
800 at the same time last year. 


Most areas report that with the onset of 
the warm families 
once again are leaving their homes and TV 
to seek an evening’s entertainment at 
the drive-ins where there has been a marked 
improvement in the age and type of pictures 
presented. 

The controversy 
centers around the practice of a number of 
drive-ins of admitting cars at a set price, 
regardless of the number of persons in the 
vehicle. 


season travel-conscious 


sets 


over admission prices 


Indoor houses, along with a section of the 
drive-in installations, are protesting this pol- 
icy, favoring instead a per-person fee. Some 
months ago, the Theatre Owners of Amer- 
ica, at the instigation of its Arkansas unit, 
took its complaint to Congress, urging the 
House Ways and Means Committee to 
amend the Treasury code. The aim was to 
have the Treasury collect admission tax on a 
per-person rather than a per-car fee. This 
week, the committee considered the proposal 
to tighten the tax treatment of drive-ins but 
refused to act on it for its proposed 1951 tax 


bill. 


Would Present Difficult 
Administrative Problem 


In turning down the change in the drive- 
in tax, proposed by Rep. Mills (D., Ark.), 
the House group decided that to levy the ad- 
mission tax on a per-person basis would 
present a major administrative problem for 
the Bureau of Internal Revenue. Further- 
more, some members argued it was Con- 
gress’ intention to levy the tax on admis- 
sions on whatever basis the private firm 
wanted to establish, and that if drive-ins 
wanted to work on a per-car basis, that was 
acceptable. 

Following the original TOA protest, R. O. 
Jefress, vice-president of the Drive-In The- 
atre Owners Association of Arkansas, sent 
letters both to Rep. Robert L. Doughton, 
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Orive Out Tonight te Your Nearest Drive-in Theatre! 

* AIRLINE DRIVE-IN * DRIVE-IN MOVIES 

4000 Air-t : 4000 Jefferson Hwy 

ed * MARRERO DRIVE-IN 
Marre 


Aigie ‘ 
* CRESCENT DRIVE-IN * ST. BERNARDO DRIVE-IN 
n Airkine Hwy, by & # St. Cloede Ave 


KYVUE DRIVE-IN 
Hwy. wnmon Rd 


One of a series of five newspaper ads 
placed by drive-in theatres in and around 
New Orleans in a cocperative institutional 
campaign. 


chairman of the Ways and Means Commit 
tee, and to Gael Sullivan, executive director 
of TOA. 

To Mr. Doughton, Mr. Jefress said the 
only purpose of the TOA move ‘would be 
to pervert the Internal Revenue Code relat 
ing to the admission excise taxes, from a 
revenue producing act to a fair trade pra 
hee ae 

To Mr. Sullivan, Mr. Jefress wrote that 
he was “incensed” at the action of the TOA 
board. “The large majority of us feel that 
for a trade association to sponsor any kind 
of legislation that is in any way restrictive 
on the industry is stupidity of the first 
water... .” He added the warning that, in 
taking its stand in favor of the Arkansas 
unit, TOA was threatening to destroy the 
good will of its drive-in owner members. 

Asked by the HERALD to comment on the 
prospects for drive-in theatres for this sum 
mer, Claude C. Ezell of Claude Ezell & As 
sociates, operators of a large group of out- 
door installations in the southwest, declared : 
“We are very optimistic in face of probably 
the most severe and in some cases unscrupu 
lous competition that we have experienced in 
50 years in show business. 

“We started in the drive-in theatre field 
some 10 to 12 years ago, using single bills 
and product that in no way interfered with 
conventional theatre operation. We then and 
now believe that drive-in theatres draw a 
patronage very little damaging to the ortho- 
dox theatre. But so many from other fields 
have constructed drive-ins—and a good 
number of them know nothing or little about 
show business—that they have created un- 
told trouble both for old-established theatres 
and for competing drive-ins. 


“For instance, we have in Dallas 16 drive- 
ins, white patronage only. Now all drive-ins 
are double-billing, a number are selling their 
entertainment by carload lots at lower prices, 
some are flooding the territory with passes, 
and often as many as 10 or 12 play the same 
subject day-and-date.” 


Situation Called Bad in 
San Antonio Territory 


Mr. Ezell said the situation was worse in 
the San Antonio territory. “It is our policy 
to do nothing detrimental to the industry and 
to operate our theatres with courteous, clean 
workers who know how to handle the pub- 
lic,” he declared. “We are 
dulge in any cut-throat policies or tactics. 
We do not believe in bidding for any avail- 
ability. We do not believe in doing anything 
harmful to the theatre and, 
win, lose or draw, this will be our policy.” 

Marc J. Wolf of the Y & M Management 
optimism 


not going to in- 


conventional 


Corporation, Indianapolis, voiced 
for a very good year for the drive-ins. “T 
definitely do not believe in selling admission 
at so much per car,” he said, “We operate 
our drive-ins at so much per 
have never had the ‘per car’ dealin effect in 
any drive-in we operate. I think it cheap 
ens the whole thing, and I do not favor it.” 

Mr. Wolf said the number of outdoor the- 
atres now in operation necessjtated sales ap 
peal for their programs. “The day 
you could operate drive-ins with very old 


person and 


when 


product has passed. The drive-ins today have 
to have a program comparable with the pro- 
grams being run in the towns adjacent to 
them,” he declared. 
He added: “It is 


modern, 


necessary that a 
drive-in today be with the right 
kind of projection, the right kind of sound 
and the right kind of rest rooms and con- 
cession buildings ee 


also 


Conventional Operators 
Urge Per-Person Tax 


Operators of conventional houses are 
solidly in favor of drive-ins paying tax on 
a per-person rather than a per-car 
Says Earl J. Hudson of United Detroit The- 


atres Corporation: “There is no actual and 


basis. 


particular difference between the arrival of 
an automobile in front of an in-door theatre 
and at a drive-in. Certainly no in-door the- 
atre manager would admit the occupants of 
a car for one admission ticket.” 

Miss M. E. Shively of Mid-State The- 
atres, Inc., emphasized that while a number 
of the circuit’s regular houses in Pennsyl- 
vania were not permitted to operate on Sun- 
days, drive-ins were allowed to open. She 
blamed a number of theatre closings on the 
drive-in competition and said she had com- 
plained to company exchange heads over the 
practice of drive-ins letting children in free 
and to charge per-car admission. 





WARNERS GIVE PROPHET 
OF DOOM ACTION REPLY 


52 Pictures “In Work’; Set 
No Budget Limit, But Say 
Each Nickel Must Count 


A fighting challenge to those in the film 
industry who are given to unnecessary pessi- 
was issued this week by Jack L. War- 
Warner Bros. 

a total of 52 


work,” 14 of 


mism, 
studio head of 
statement announcing 
productions currently “in 

already under way or will be in 
the immediate future, Mr. Warner flatly 
refuted recent reports that the studio was 
about to place a ceiling on production ex- 
He said there was to be no limit 
providing the 
least re- 


ner, 
In a 


which are 


penditures. 
on the budget of any picture, 
idea was reasonably certain of at 
turning more than its cost. 


“You can spend every dollar 
necessary to put entertainment 
on the screen”, Mr. Warner has 
informed his production person- 
nel, “but every nickel has to 
count. Waste of time and money 
can no longer be tolerated in any 
department of motion picture pro- 
duction so long as we, as other 
industries, face a tighter public 
purchasing program. 

“The economics are simple. A 
good idea, properly filmed, prop- 
erly budgeted, will always suc- 
ceed. A weak screenplay, whether 
cheaply or extravagantly bud- 
geted, will never succeed. War- 
ner Bros. intends that its pro- 
gram will come off. It has been 
calculated from every angle. 
Even more important than the 
cost angle is the consideration of 
whether the given story, what- 
ever the budget, stands a chance 
to return a profit to the studio, 
to the exhibitor, and entertain- 
ment to the public.” 


The shooting schedule approved by Mr. 
Warner will carry through to the fall. He 
films never guaranteed box 
and in fact, pointed out that 
low popular 


cost are 


said high-cost 
office 
“current releases of cost are 
hits. Other films of great 
barely recouping their print charges.” Mr. 
Warner “Look Forward— 
Go Forward” campaign launched 
by Ben Kalmenson, 
A feature of the 
screenings through the U. S. and ( 
” which 


success, 
new 


also discussed the 
recently 
general sales manager 
drive is special exhibitor 
‘anada 
of “four of the finest pictures made 
will be marketed within the 
“Jim Thorpe—All American” 3urt 
Lancaster ; “A Streetcar Named Desire,” the 
film version of the Pulitzer Prize play, with 
Vivien Leigh and Marlon Brando; Alfred 
Hitchcock’s “Strangers on a Train” starring 
Farley Granger and Ruth Roman; and “Cap 


period: 
with 


Same 


14 


tain Horatio Hornblower” in Technicolor, 


with Gregory Peck and Virginia Mayo. 
14 Pictures in Work Now 
Or About to Start 


14 films, five 
which are, or 


of which 
are about 


Following are the 
Technicolor, 
to be, in production: 

“Starlift,” Roy Del Ruth directing and Robert 
Arthur producing; “Come Fill the Cup,” star 
ring James Cagney, Phyllis Thaxter, Raymond 
Massey, and James Gleason; “The Tanks Are 
Coming,” with Steve Cochran, and Lewis Seiler 
directing, Bryan Foy producing; “The Will 
Rogers Story,” to be filmed in Technicolor, with 
Michael Curtiz directing and Robert Arthur 
producing; “The Gus Kahn Story,” starring 
Doris Day and Gordon MacRae; “Room for 
One More,” a comedy co-starring Cary Grant 
and Betsy Drake, produced by Henry Blanke 
and directed by Norman Taurog. 

“Where's Charley?”, a Technicolor version 
of the musical comedy starring Ray Bolger, with 
Allyn McLerie, directed by David Butler; 
“Bugles in the Afternoon,” Technicolor adven- 
ture drama starring Ray Milland, produced by 
William Cagney Productions; “The Crimson 
Pirate,” in Technicolor with Burt Lancaster, a 
Norma Production ; “The Big Trees” in Tech- 
nicolor and “Springfield Rifle”; “Miss Amer- 
ica”; “Mara Maru”; and “A Lion Is in the 
Streets,” a William Cagney production 


are in 


Remainder of Features 
In Production Soon 

The following films are the remainder in 
the group of 52 which will go into produc- 
tion in the months to come. The producers 
and writers are listed: 

Robert Arthur: “Smile Please,” Devery Free 
man ; “Here Come the Girls,” Leonard Fraskins 

“No, My Darling Sons,” Gwen and John Bagni; 

“The Helen Morgan Story,” Dean Reisner. 

Henry Blanke: “Broadway Revisited,” Orin 
Jannings; “The Flame,” by W. Somerset 
Maugham, script by Lenore Coffee; “Fire Pow 
er,” John C. Champion. 

Louis F. Edelman: “Ii I 
You,” Russell Hughes; “Mr 
Vallon Scott and Albert Beich; 
tains,” James Webb; “College Days,” 
English; “Career Girl,” Henry and 
Ephron; “We're Working Our Way Through 
College,” Irving Wallace, I. A. L. Diamond; 
“Destroyer Squadron,” George Waggner 

Rudi Fehr: “Darby's Rangers,” 
Zuckerman, James Altieri; “Desert 
Herb Meadow; “Don't Cry, Baby,” 
Coen 

3ryan ~~ “The Blue Stallion,” 
bur; “The Lady of Fatima.” 

William Jacobs: “The Girl from Paris,” Mel 
Shavelson and Jack Rose; “Hot on the Cam- 
pus,” Earl Baldwin, Roland Kibbee; “About 
Face,” Harry Clork, Roland Kibbee; and 
“Sally.” 

Robert 
Medford ; “ 
John Klorer ; 
of Angels,’ 
quoise.” 

David Weisbart : 
Sloan Nibley; 
Guard.” 

Cagney Productions, William Cagney, 
ducing: “Two Soldiers” and “Port Royal. 

Norma Productions, Harold Hecht producing : 

“His Majesty O'Keefe,” to star Burt Lancaster. 

United States Pictures Productions, Milton 


Could Be With 
Midshipman,” De 
“Four Chap- 
Richard 
Phoebe 


George 
Winds,” 
Franklin 


Crane Wil- 


Sisk: 
Sam Houston” ; 

“Heartbeat,” 
John Twist; “Serenade,” 


“USS Marblehead,” Harold 
”: “Top of the World,” 
Richard Nash ; “City 
and “Tur- 


“The First Train Robbe ry,” 
“Sons O’ Guns,” and “Rear 


pro- 


” 


Sperling produc ing: “Dream Street” and “Re- 
treat, He 

The following pictures are already com- 
pleted : 

“Along the Great Divide,” starring Kirk 
Douglas and Virginia Mayo, directed by Raoul 
Walsh; “Inside the Walls of Folsom Prison,” 
with David Brian and Steve Cochran; “Fort 
Worth,” in Technicolor, starring Randolph Scott ; 
“On Moonlight Bay,” in Technicolor, starring 
Doris Day and Gordon MacRae, directed by 
Roy Del Ruth, produced by William Jacobs; 
“Tomorrow Is Another Day,” with Ruth Roman 
and Steve Cochran, directed by Felix Feist, pro- 
duced by Henry Blanke; “Force of Arms,” with 
William Holden, Nancy Olson and Frank Love- 
joy, produced by Anthony Veiller, directed by 
Michael Curtiz; “As Time Goes By,” starring 
Ray Milland and Gene Tierney, directed by Wil- 
liam Keighley, produced by William Jacobs ; 
“Painting the Clouds With Sunshine,” in Tech- 
nicolor, with Dennis Morgan, Virginia Mayo, 
Gene Nelson and S. Sakall, directed by 
David Butler, produced by William Jacobs; 
“Distant Drums,” in Technicolor, starring Gary 
Cooper, directed by Raoul Walsh, produced for 
Warners by Milton Sperling’s United States 
Pictures 


Warner to Release "Beanstalk," 
With Abbott & Costello 


HOLLYWOOD: Warner Brothers has ac- 
quired the distribution rights to “Jack and 
the Beanstalk,” an independent production to 
be produced by Alex Gottlieb and directed 
by Jean Yarbrough at the Hal Roach 
studios. The picture will star Lou Costello 
as “Jack” and Budd Abbott as the man who 
sold him the beans. Buddy Baer will por- 
tray the giant in the film, which is to be shot 
in Supercinecolor. The picture is scheduled 
to go before the cameras in July. 


Comedy Material Given 
Academy by Sennett 


HOLLYWOOD: The Academy of Motion 
Picture Arts and Sciences’ library of his- 
material was enriched last week 
contribution of material from 
the files of Mack Sennett, father of the 
screen comedy. The gift, announced by 
Charles Brackett, president of the Academy, 
includes more than 70,000 still photos, nega- 
tives and scripts covering the industry since 
1910. The collection also embraces 100 reels 
of motion pictures, including the famed 
Mack Sennett Bathing Beauties and the 
Keystone Cops. In making the presentation, 
Mr. Sennett said that the material deline- 
ated the development of screen humor from 
the “custard pie days” to the present time. 


toric 
through the 


E. M. Loew Adds Two Drive-Ins 


FE. M. Loew’s Theatres has opened the 
new 1,500-car drive-in, the West Boylston, 
West Boylston, Mass. George E. Landers, 
Hartford division manager, tentatively has 
scheduled the opening of the circuit’s second 
drive-in, an 800-car theatre in Farm- 
Conn., for June 1. 


new 
ington, 
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Warners to 
Play 4 Aces 
Back-to-Back 


WARNER BROTHERS will implement their “Look Forward, 
Go Forward" policy June 12 and 13 with invitation showings 
for exhibitors of the four major productions pictured here. 
The pictures will be shown back-to-back—morning and 
afternoon with a buffet lunch and display of advertising 
material between. The showings, in the words of Jack 
Warner, are to inspire “every exhibitor to go forward with 
complete new confidence in the strength of his product, his 
theatre and his industry." 


| 
\\ 


\ 


At top, Virginia Mayo and Gregory 
Peck, the Technicolor "Captain Horatio 
Hornblower.” 

Above, Burt Lancaster as the great 
Indian athiete in "Jim Thorpe—Ali- 
American.” 

Above left, Farley Granger, Robert 
Walker and Leo Carroll in Alfred 
Hitchcock's "Strangers on a Train.” 
Left, Vivien Leigh returns to the screen 
with Marion Brando in "A Streetcar 
Named Desire.” 
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. be eliminated. Now it 
tor reprocessing with inter 
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question might be asked about a 
of treatment which should take 
ount of time that this could happen. 
the mistakes ever made in Holly 

perhaps the most remarkable 
ays of far agone, when this writer 








common 46. find 
bushed and surren 
dering with their productions far over-shot. 
One remembers a Tom Meighan drama of 
the silent days that had to be cut from 
7,000 feet to seven reels—and delivered 
n two weeks, after a production period 
It was done, largel 
discards that had been left on the cutt 


m + 


three month 


Directo 
Vire 


re but they might carry w 

ele an art. It is to be re 
membered that Charles Chaplin shot about 
a hundred thousand feet of action negative 
n takes and re-takes to make those |,800- 
foot two-reelers of that Lone Star-Mutual 
eries which still 


r annot use 


the cinema i 


| 
represent the best wort 


f his career 
ren 


THE PASSING 
famed chairman 
National Bank, i 
i episode se trying days of the 
>ssion when he and most other big 
with him were under fire. He told 
de one night. There had 
een another hard day indeed and after 
dinner he went for a walk alone. Seeking 
nit of escape, he turned into the Palace 
roadway. 
comedian was on stage, with dialogue 
f comment on the contemporary screen. 
In the background of the set was a park 
bench in the twilight. There a forlorn figure 
at with coat draped overhead against the 
hill night. The straight man pointed and 
asked a question. 
Let him alone,” the comedian said 
that's the covered Wiggin. 
Mr. Wiggin eased back into the aisle 
nd walked softly out. This was not escape. 


re se” rw 


STAGE SHOWS are being eased out of 
some Broadway houses. And when the 
Strand, closing for refurbishing this week, 
opens again July 4 the equipment will in- 
clude an RCA television screen. One re- 
members that the Strand, established by 
Mitchel Mark, who had come to the movies 
by way of the Edison phonograph business, 
n 1914, necame the Great White Way's 
first pretentious feature picture theatre 
giving direct competition to the stage. 
Under a succession of managements, be- 
ginning with Samuel L. Rothafel, it has 
maintained a place. 


Uneaten eteeeenenetemenenadinemesanennsnemnemenmenetemmemeememnmnmnmemmmmemenmemmeemenedl 
LN TEE RATER TPA NE ENT 


Two Appeals 
Are Denied 


Two decisions—the last of the Motion 
Picture Appeal Board under the anti-trust 
consent decree of May 20, 1940—were an- 
nounced this week by the American Arbitra- 
tion Association. 

Both cases had to do with separate clear- 
ance disputes in which the Rivoli theatre at 
Hartford, Conn., and Monseigneur Enter- 
prises, Inc., operating the Forum at Me- 
tuchen, N. J., appealed decisions which re- 
jected their claims. Both appeals were de- 
nied, but in the case of the Rivoli, the excep- 
tion was made “that the Colonial theatre 
shall be deemed to have waived its priority 
rights and clearance over the Rivoli theatre 
on all pictures which the Colonial fails, 
within 30 days after their last play date at 
the first run theatres in Hartford, to buy 
and book for play on a specific date. As to 
such pictures no clearance shall be granted 
to the Colonial theatre over the Rivoli thea- 
tre, but they shall become available to the 
Rivoli 30 days after first run.” 

rhe Rivoli case was brought to arbitration 
in March, 1947, and the Monseigneur case 
in November, 1945. The latter company 
asked for the elimination of a one-day clear- 
ance which existed in favor of the Strand in 
Plainfield, N. J. The board denied the ap- 
peal against the ruling last year by the 
arbitrator. 


Theatre Tax Collections 
Again Drop in Chicago 

For the sixteenth consecutive month Chi- 
cago theatre tax collections during April 
lagged behind the total for the correspond- 
ing month of the previous year. April col- 
lections on March receipts amounted to $89,- 
531, compared with the April, 1950, total of 
$111,719. The April figure was also behind 
the $94,212 collected in March, 1951. All 
other amusements paid $66,539 during April, 
against $57,504 in April, 1950, and $53,945 
in March of this year. 


Newsreels Join Three R's 
In School Curriculum 


Maryland public schools introduced news 
reels into their classrooms this week as part 
of their course in current events. The news- 
reels, prepared and distributed by Warner 
Pathe News, consist of a monthly series of 
current events and are designed to keep the 
pupils informed about news of the day. The 
reels are previewed and approved by lead- 
ing city and state educators before going to 
the schools. Students are reported enthusi- 
astic about the innovation. 


16mm Company Formed 

The organization of a new firm, Haldion 
Films, Inc., in New York to distribute 
16mm feature films, has been announced. 
Harold Baumstone is president and Dion 
Hoffarth, vice-president. The company said 
distribution rights had been obtained to 51 


teatures. 
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20TH-FOX IS READY TO 
PASS THE AMMUNITION 


National Sales Convention 
June 12-16; Set 10 Films 
For Three Months 


“No other medicine is needed except good 
pictures and good showmanship to exploit 
those pictures,” Al Lichtman, director of 
distribution, said Tuesday in New York 
as he announced 20th Century-Fox’s lineup 
of 10 attractions for release in July, August 
and September. 

Mr. Lichtman took the occasion of a 
lunch in honor of Arthur Silverstone, east- 
ern sales manager, and Edwin W. Aaron, 
western sales manager, not only to stress 
the diversity and box office potentialities of 
the summer releases but also to point out 
the value of cooperative effort on the part 
of the exhibitor and the distributor. 


“We must join forces with the 
exhibitor,” he said. “This we plan 
to do in every situation from the 
top first run theatre to the small- 
est subsequent run. We plan to 
spend money in a _ cooperative 
way when and as necessary.” 


Further details of the cooperative plan 
are to be announced at the first national 
sales convention since 1948, to be held in 
Los Angeles from June 12 to 15. 

In connection with furnishing relief to 
theatres in financial difficulties, Mr. Licht- 
man repeated the basic 20th-Fox sales plan, 
“Our field representatives have complete 
autonomy to conduct their business accord- 
ing to their best judgment. We hope to keep 
exhibitors prosperous. We want to give 
them a square deal and receive a square 
deal. We want to serve them honestly and 
intelligently.” 

He added the comment, “We want to 
keep theatres open but there are theatres we 
and all the other companies can’t keep open.” 
Exhibitors in some of the larger cities have 
suffered more of a box office decline than the 
average small town operator, he noted. 

At the Los Angeles sales convention dele- 
gates are scheduled to see three of the top 
productions set for release during the rest 
of 1951, “David and Bathsheba,” produced 
by Darryl F. Zanuck, 
charge of production; “Decision Before 
Dawn,” produced by Anatole Litvak and 
Frank McCarthy; and “Mr. Belvedere Rings 
the Bell.” During 1951 20th-Fox plans to 
release not less than 36 pictures. In 1952 
it has scheduled the same number, not count- 
ing several outside films it will distribute. 
The total budget on the 1952 schedule is 
$50,400,000. 

Mr. Lichtman also said that he has been 
studying six different plans to relieve the 
print shortage about which exhibitors have 
been complaining. 

Appointment of Peter Myers, formerly 


vice-president in 
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"FROGMEN” DO THEIR STUFF 


AS THE NAVY bared the operations of one 
of ifs most secret arms coincident with the 
special opening of Twentieth Century-Fox's 
“The Frogmen" at the naval base at Norfolk, 
Va. Above, one of the underwater comman- 
dos being “retrieved” from the sea, his mis- 
sion accomplished. On the right, Com. Ray- 
mond A. Hundevadt, head of the underwater 
demolition squad, and Vice-Admiral Robert 
P. Briscoe, Commander of the Atlantic Am- 
phibious Forces, inspect a frogman's latest 
outfit. The newspaper group composed of 
representatives of magazines, radio, news- 
papers and trade papers, spent two days as 
guests of the Navy, watching the final selec- 
tion of candidates from among the underwater 
demolition trainees. The 20th-Fox picture, 
which many of the men at the base had helped 
make under the direction of Lloyd Bacon, was 
received with great enthusiasm at its show- 
ing before the press and 900 enlisted men 
and officers at the West Annex theatre. 
Admiral Briscoe told the press representa- 
tives that "all the efforts and time spent in 
making the picture have been more than 
justified.” 





Toronto branch manager, to succeed Mr. 
Silverstone as Canadian division manager, 
was announced. Philip Sherman, recently 
an exhibitor in Waterbury, Conn., and one- 
time United Artists manager in Toronto, be- 
comes Toronto manager for 20th Fox. 

The mid-western headquarters, 
it was announced, will be moved from Kan- 
sas City to Minneapolis. It is headed by 
Moe I evy. 

The summer schedule follows: 

For July: “Take Care of My Little Girl,” 
Jeanne Crain, Dale Robertson, Mitzi Gaynor 
and Jean Peters in a story of sorority life, 
Technicolor. 

“The Frogmen,” Richard Midmark, Dana 
Andrews and Gary Merrill, in the first film. on 
the Navy’s underwater demolition team. 

“The Guy Who Came Back,” Paul Douglas, 
Joan Bennett and Linda Darnell. Professional 
football player drama, 


division 


Secret ot Convict 
Gene Tierney, Ethel 
A Western 

>tewart 
flight 


For August: “The 
Lake,” Glenn Ford, 
Barrymore and Zachary Scott 

“No Highway in the Sky,” James 
and Marlene Dietrich. A _ transatlantic 
film 

“Mr 
Webb. 

“Decision Before 
Gary Merrill, Oskar 
Neff. A drama of the 

For September: “People 
duced by Darryl F. Zanuck and directed by 
Joseph I Mankiewicz, starring Cary Grant 
and Jeanne Crain A comedy-romance 

“The Desert Fox,” James Mason as the Ger 
man General Rommel 

“David and Bathsheba,” Gregory 
Susan Hayward, Technicolor 

The first release in October is expected to 
be “Meet Me After the Show,” Betty Grable 
and MacDonald Carey. Pre-release engage 
ments of this Technicolor musical are planned 
for August. 


2 


Belvedere Rings the Bell,” Clifton 


Dawn,” Richard Basehart 
Werner and Hildegard 


collapse of Germany 


Will Talk,” pro 


Peck 


and 


17 





RKO PLANS 25 
REST OF YEAR 


To Have Total of 33 Ready 
for Release in 1952; Will 
Spend $27,000,000 


Shifting into high gear, RKO Radio con- 
templates spending $27,000,000 on the com- 
pletion of 25 productions in 1951 and is re- 
leasing a backlog of finished films represent- 
ing a $21,000,000 investment, it was an- 
nounced this week. 

Counting the contributions of such inde- 
pendents as Wald-Krasna, Samuel Goldwyn, 
Walt Disney, Edmund Grainger, Sol Lesser, 
Filmakers and Winchester Pictures, the 
studio will have a total of 33 pictures ready 
for distribution in 1952. This number sets 
a studio production-budget record. 


To Maintain Peak Production 


The announcement said the unprecedented 
program was “affirmation of RKO Radio’s 
intention to maintain peak production activ- 
itv on high budget pictures regardless of 
general industry slackoffs.” The studio is 
currently operating with a full quota of man 
and executive-power on an around-the-clock 

\veraging four productions a month in 
order to bring the line-up in on schedule, 
RKO will account for 

‘High Frontier,” “The Korean 
‘The Las Vegas Story,” “Androcles and the 
Lion,” “Girl “They Sell Sailors 
Elephants,” “Tonight We Sing,” “The 
Half-Breed,” and “Les Ballets de Paris,” 
the latter pair to be filmed in Technicolor ; 
and “African Intrigue,” “The Racket,” “The 
Day They Gave Babies Away” and “Black- 
beard the Pirate” (Technicolor) to be pro- 
duced by Edmund Grainger. 

Wald-Krasna will produce at RKO 

“The Blue Veil,” “Behave Yourself !,” 
‘High Heels,” “Size 12,” “Cowpoke,” 
“Clash By Night,” “The Harder They Fall,” 
“T Married a Woman,” “Strike a Match,” 

Exclusive Model,” “The Gentle Sin” 
‘The USO Story,” the latter to be filmec 
Technicolor 


Story,” 


Gangs,” 


and 


1 in 


Goldwyn, Disney, Lesser on List 


Balance of the program includes “The Big 
Sky” and “The Left Hand of God” from 
Winchester Pictures; “I Want You” and 
“Hans Andersen” (in Techni- 
color) from Samuel Goldwyn; “Alice in 
Wonderland” and “Robin Hood,” both in 
Technicolor, from Walt Disney Day 
Without End” from Filmakers; and “Tar 
zan the Hunted” from Sol Lesser. 

As an innovation on its 1951 production 
slate, the studio will spotlight fresh talent 
in all forthcoming films. Such newcomers 
is Faith Domergue, Margaret Sheridan 
Kenneth Tobey, George Dolenz, Jack Buetel, 
Dexter and Carla Balenda 
n future productions 


Christian 


3rad are to be 


starred 


Wald-Krasna Budget to 
Be Million a Month 

RKO Radio producers Jerry Wald and 
Norman Krasna plan to spend $1,000,000 a 
month for the next 10 months to complete 
their 1951-1952 schedule of 12 pictures. 
The producers’ $10,000,000 outlay is said to 
be necessitated by the fact that as many as 
four pictures may be shooting simultane- 
ously. Two of their pictures, “Behave 
Yourself” with Farley Granger and Shelley 
Winters and “The Blue Veil” with Jane 
Wyman, already have been completed. 
Shooting started this week on “High Heels,” 
“Clash by Night” and “Size 12.” By mid- 
July production will begin on “Cowpoke,” 
“The USO Story” and “Strike a Match.” 
By November the team expects to complete 
the remaining four for 1951: “The Harder 
They Fall,” “Darling, I Love You,” “I 
Married a Woman” and “Exclusive Model.” 


Rose Buys the Victor 
Animatograph Corp. 


Samuel G. Rose, former president of the 
company and a 16 mm industry pioneer, has 
purchased the Victor Animatograph Cor- 
poration, Davenport, Ia. 

The company has been operated as a divi- 
sion of the Curtiss-Wright Corp., the past 
five years 

Mr. Rose will be president and treasurer 
and will therefore resume active manage- 
ment. Davenport will continue to be the 
headquarters, and the company will retain 
its New York City branch sales office. The 
company has 3,000 dealer customers and 75 
distributors 


Parent-Teacher Group 
Asks Television Code 


Concerned with “too much cheap vaude 
ville, crime, wrestling and mediocre movies” 
in television, the board of managers of the 
National Congress of Parents and Teachers, 
meeting at Miami Beach, has urged the early 
adoption of a “code of standards for televi- 
sion programs acceptable to the American 
family.” The resolution addressed to 
the National Association of Radio and Tele 
Broadcasters. No specific examples 
were cited, but the group long has contended 


was 
vision 


that a number of programs for children are 
unsuitable 


Lopert, RKO Conclude Deal 

I. E. Lopert, president of Lopert Films 
Distributing Corp., last week concluded a 
deal with RKO Radio whereby that company 
will distribute two Lopert pictures—“Wo- 
without Names” and “Girl of the 
Marshes”—in Central and South America. 


men 


Arbitration 
Can Help. 


Wright Says 


“What Can the Motion Picture Industry 
\rbitrate ?” is the title of an article by Rob- 
ert L. Wright which will appear in the June 
issue of the Arbitration Journal, published 
quarterly by the American Arbitration As- 
sociation. 

Mr. Wright, special assistant to the Attor- 
ney-general prior to his return to private 
practice, is considered one of the outstanding 
authorities in the matter of film trade prac- 
tices. He headed the battery of Government 
lawyers in the lengthy anti-trust suit against 
the distributors. 

The article points out that before consid- 
ering what can actually be arbitrated (in 
terms of the consent decree provisions), it 
would be advisable to establish why the pre- 
vious arbitration system failed. “Those 
litigated decrees are themselves a product of 
the failure of the arbitration system set up 
by the 1940 consent decree,” Mr. Wright 
says. 

\mong the issues Mr. Wright feels can 
be arbitrated, are damages claimed by ex- 
hibitors, to eliminate the court litigation 
seeking treble awards under the Clayton 
Act; disputes over compliance to the consent 
decrees; and “there is no reason why the 
parties to any industry dispute should not be 
able to arbitrate any question they want to 
arbitrate and agree to any form of award 
which does not conflict with the applicable 
law.” 

Mr. Wright concludes: “To sum up, the 
industry can solve, by arbitration instead of 
litigation, most of the disputes that currently 
plague it if it wants to do so... . There is 

. no point in continuing to talk about a 
new system of arbitration without consider- 
ing what is to be arbitrated and what the 
awards shall be.” 


Loew's, Justice Department 
Are Still Negotiating 


The fifth and final settlement of the Gov- 
ernment’s anti-trust suit against the major 
distributors was this week still in the process 
of being negotiated. Participating in Wash- 
ington talks were attorneys for Loew’s and 
the Government, the latter agreeing to a 
postponement from May 31 to July 31 of the 
deadline for the company to file a divorce- 
ment plan with the New York Statutory 
Court. It was understood that the addi- 
tional time was desired to permit comple- 
tion of the negotiations. 


Form Theatre Company 

Century Theatres, Inc., Wilmington, N. C., 
obtained a charter last week from the secre- 
tary of state of North Carolina permitting 
the company to operate theatres in the state. 
Authorized capital stock is $100,000, with 
$300 stock subscribed by Robert Sanders, 
W. L. Sherman and Alvin London, all of 
Charlotte. 
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A Statement by 


Gch Eee 


Ou ‘Look Forward’ Showings about to take place are 
an actual demonstration, on the screen, of a portion of 
the program now in progress at Warner Bros. Studio. 

We have arranged these showings for the good 
of the exhibitor, his audience and his future. Every 
theatreman who attends will see for himself the quality 


of the motion pictures he is going to offer his commu- 


nity; and will be ready to present them to the public 


with the enthusiasm for which the American showman 
is famous. 

Besides, I feel it is to the benefit of all in the industry 
to have four pictures of this quality on the market at 
the same time. 

I know that every exhibitor at our ‘Look Forward’ 
Showings will go forward with complete new confi- 
dence in the strength of his product, his theatre and 
his industry. 











Columbia Net 
Is $967.000 


A net profit of $967,000 for the 39 weeks 
ended March 31 was reported by Columbia 
Pictures in New York this week. The net 
profit for the same period a year ago was 
$1,455,000. Operating profit for the period 
was $1,657,000, compared with $2,551,000 a 
year ago, according to the company’s state- 
ment. Earnings per share of common stock 
are $1.15 for the period, against $1.89 the 
year before. 


Fairbanks, Official Merge 


To Produce for Television 

HOLLYWOOD: The merger of Jerry 
Fairbanks Productions with Official Films 
to make films for television was announced 
here this week. The deal, setting up a cor- 
poration capitalized at $5,000,000, should be 
completed by the end of this week. Under 
the merger arrangement, Jerry Fairbanks 
continues to head the production unit, with 
Official as the distributing agency. Mr. 
Fairbanks will supervise all production and 
will have a seat on the board. The new 
company, which will retain and expand its 
studio space here and in the east, plans to 
turn out several hundred films annually. 
Principals in the merger negotiations were 
Isaac D. Levy, board chairman of Official, 
and Aaron Katz, Fairbanks president. Mr. 
Levy, who holds considerable stock in the 
Columbia Broadcasting System, will con- 
tinue as chairman of the new organization. 


Directors Guild Elects 
George Sidney President 


The Screen Directors Guild, meeting in 
Hollywood, this week elected George Sidney 
president, succeeding Joseph L. Mankiewicz, 
who declined to run for reelection. Other 
officers elected were: Frank Capra, first 
vice-president; Mark Robson, second vice- 
president; Lesley Selander, secretary, and 
George Marshall, treasurer. ; 
of directors was 


A new board 
elected. The guild 
approved new by-laws, including one requir- 
ing all members or applicants for member- 
ship to sign a non-Communist oath. The 
guild’s annual award for directorial achieve- 
ment was voted to Mr. Mankiewicz for his 
direction of “All About Eve.” 


MGM Consolidating New York 
And New Jersey Branches 


“In the interest of greater efficiency” 
MGM on June 11 will merge the operations 
of its New York and New Jersey branches. 
Saal Gottlieb, manager at Pittsburgh, will 
come into New York as manager of the 
new district. Jack Bowen, who had that posi- 
tion, will relinquish it because of illness, and 
will be given special assignments in the New 
York metropolitan area. 

Louis Allerhand, former New Jersey man- 
ager, becomes manager for both branches. 
Ralph Pielow, former New York manager, 
moves to Pittsburgh. 


also 
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TRUMAN DEDICA 
WASHINGTON 


MEMORIAL IN 


THE PRESIDENT attends opening of the Carter Barron Amphitheatre, Rock Creek Park, Wash- 
ington. With Mr. Truman are, left to right, Orville Crouch, successor to Mr. Barron as Loew's 
Washington representative; Carter T. Barron, Jr.; and Nicholas M. Schenck, president of 


Loew's. 


WASHINGTON: “Showman, good citizen, 
He spent his talents in 
service to others. Asking nothing, he re 
ceived in return the blessing of their esteem.” 

This plaque has now been affixed in a key 
point at the Carter Barron Amphitheatre in 
Rock Creek National Park in Washington. 
The dedication of the theatre to the memory 
of the late Eastern Division Man 
ager, who died last November, took place 
last week in impressive ceremonies attended 
by top Government and industry officials. 

President Truman himself turned out for 
the occasion, recalling the outstanding ser- 
vice that Mr. Barron performed for the city 
of Washington, for his country and for the 
film industry. The President said he remem- 
bered discussing many times with Carter 
Barron plans for making Washington one of 
the most beautiful cities on earth, and de- 
clared that he had never attended a more 
impressive or worthwhile ceremony. 

As executive vice-chairman of the Na- 
tional Sesquicentennial Commission—one of 
his many civic posts—Mr. Barron more than 


gracious gentleman. 


Loew's 


anyone else had been responsible for build- 
ing the Rock Creed Park amphitheatre. 
Secretary of the Interior Oscar Chapman 
was master of ceremonies for the occasion of 
the the President. 
The plaque, 
Washington 


introducing 
text 
managing 


dedication, 
was written by 
editor B. M 
McKelway, was presented by Morton 
ber, Chief Barker of Washington Variety 
Club Tent No. 11. Actor Walter Pidgeon 
read a memorial tribute composed by James 
Russell Wiggins, editor of the 
Washington Post. 

Entertainment was provided by Kathryn 


whose 
Star 
(ser 


managing 


Grayson, pianist Eugene List, baritone Igor 
Gorin, and dancers Gower and Champion. 

\ Loew’s delegation at the dedication was 
headed by Nicholas M. Schenck and included 
Joseph R. Vogel, J. Robert Rubin, Leopold 
Friedman, Oscar Doob, Dan Terrell, S. F. 
Seadler, Ernest Emerling, Charles Kessnick, 
Rudolph Berger, John Murphy, Orville 
Crouch and Jack Foxe. Other industry off- 
cials present were Joyce O'Hara, Richard F 
Walsh, Herman Robbins and George Crouch. 


ALSO AT THE MEMORIAL ceremonies, which occurred May 25, and also greeted by the 
President, are Joseph Vogel, Loew's vice-president, and Mrs. Carter T. Barron, widow of 


the late Loew's executive. 
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, MARTIN LEWIS 


o HAL WALLIS’ PRODUCTION 


(e| "THATS MY boy 


MARSHANL 
pegteey 


with HUGH SAN| 
JOHN McINTIRE «TOM HARMON 


And introducing EDDIE 


MAYEHOFF 


Direct ,~ by HAL WALKER 
te Producer, 


Anet: 
PEKING 


| EXPRESS 
a 


PRODUCTION STARRING 


MARVIN MILLER « WILLIAM DIETERLE JOSEPH CORINNE EDMUND 


Screenplay by JOHN MEREDYTH LUCAS - Adaptation by 
JULES FURTHMAN - From a Story by HARRY HERVEY ° ° 





People in ae ews 


Rogpert CONN, former sales manager for the 


['wentieth Century-Fox exchange in Kan- 
City, has been promoted to manager 
Des Moines branch, where he suc- 
RatpH Prevow, Jr., elevated to 
of the Minneapolis exchange. 
D. GoLpEN, director of the Na 
tional Production Authority’s film branch, 
last week was awarded the Army’s “Cer 


tificate of Appreciation” for his services 
n 1945 when he headed a mission of color 
experts who obtained the Agia color 


formulas n 
Wayne C 


DENT TRI 


Germany. 


Coy was renominated by PRest- 
week for a 
Federal Com 


MAN last seven-year 


term as a member of the 
nunications Commission 

Harry SErpe., former Fox West Coast pen 
insula district feted last 
week at an industry dinner in San Fran 
cisco. He Sydney, Australia, 
next week for his with 
Hoyt’s 

JoserpH M 
vice-president in charge of distribution for 


manager, was 
sails for 
new assignment 


Cheatres 


SuGar, formerly assistant to the 
Lion Classics, last week was named 
United Artists 
ind playdate department 


Eagle 


manager of the contract 


ur LuBIn, director of the United Art 
Horsie” 


(formerly “Queen 


New York from 


ists release, 
or a Day”), 


for arrived in 
England this week 


Harry Feinstein, New England zone man 
ager for Warner theatres 
Pittsburgh resident, 
Variety Tent No. 1, Pittsburgh, at a testi 

Willian Hotel 


and formet 


will be honored by 
dinner at Penn 


the 
in the city June 12 


Ropert C. McCMAnon has moved his law 
offices to 9756 Wilshire Boulevard, Bev- 
erly Hills, Calif. 

CLypE SAMPLER, manager of the Carroll 

theatre, Carrollton, Ga., has been elected 

president of the Carrollton Rotary Club. 


Tep Irwin, Commonwealth Theatres 
ager in Kan., recently ad 
dressed the local Knights of Columbus at 
a communion breakfast on “Our Ameri- 
can Way of Life” in his position as presi- 
dent of the 


man- 
Hoisington, 


Hoisington Chamber of Com- 

merce 

Eart DovuGLass, manager for Common 
wealth Theatres at Carrollton, Mo., served 
as chairman of the 1951 Carroll County 
Cancer Fund drive which produced twice 
its quota. 

: L. KAUFMAN was elected president of the 
newly formed Council of Independent 

Publicists in Hollywood last week. Also 

elected Witit1amM Hersert, first 

vice-president; HELEN FERGUSON, second 

vice-president; SuE CLARK, secretary, and 

WILLIAM 


were: 


3LOWITZ, treasurer. 


Murray SILVERSTONE, president of 20th Cen 
tury-Fox and Inter-Amer 
ica Corporations, sailed for Europe this 
week aboard the Queen Elizabeth. He will 
visit the British Isles and tour company 
branches on the Continent during his 10 
week stay in Europe. 


International 


SEIDELMAN, formerly general 
foreign distribution for Eagle 
this week left United Art- 


has been helping to com- 


SAMUEL L., 
manager oO} 
Lion Classics, 
ists where he 
plete the merger of the two companies. He 
will sail June 7 for a European vacation. 





Constantine J. Basil, president, Basil Enterprises, Inc., Buffalo, N. Y. 


26 


Wage Rule 
Hearing Set 


Hearings are scheduled June 5 and 6 in 
Washington on whether the film industry 
and others exempted from price controls 
should also be exempt from Federal wage 
restrictions. 

The hearings will be conducted by a spe- 
cial six-man board set up by the Wage 
Stabilization Board last week. The panel 
will make recommendations after the hear- 
ings are conciuded. Actually, there are two 
main questions which the panel will be re- 
quired to answer : 

1. Do or should wage controls apply to 
these industries; and 2. If the answer is in 
the affirmative, to what extent and what 
should be the procedure in implementing 
such controls ? 

No formal invitations. will be extended 
for any group that wishes to testify, but 
those that do will have an opportunity to 
notify the board by the end of this week. 
Also, if any party does not wish to or can- 
not give oral testimony, because of time lim- 
itations, briefs can be submitted by June 15. 
On the basis of this latter deadline, it is not 
expected the board will be prepared to make 
any specific recommendations before July 

Chairman of the panel is Theodore W. 
Kheel, impartial arbitrator for the New 
York transit system, and the vice-chairman 
Richard A. Prince- 
Two labor and two indus- 


is Professor Lester of 
ton University. 


try members are to be named 


Virginia Exhibitors Form 
Theatre Association 

The owners and managers of 17 theatres 
in the Newport News section of Virginia 
in a loose organiza- 


have banded together 
tion called the Theatre Association of the 
Peninsula, Dave Garvin, Jr., the Paramount 
theatre, Newport News, secretary- 
treasurer of the group, announced last week. 
The group was formed to fight a local 20 
per cent admission tax. Their success in 
this venture led the showmen to establish a 
permanent organization to promote the in- 
terests of their theatres. Leonard Gordon, 
Palace theatre, is president. Jimmy Booth, 
Neighborhood Theatres, Inc., is vice- 
president. 


and 


Essay Contest Sparks 
"Fabiola" Promotion 


A nationwide essay contest to promote the 
Jules Levey production, “Fabiola,” was an- 
nounced in New York this week by United 
Artists, which is releasing the picture. The 
two winners of the contest will receive free 
round trips to Italy via the Home Lines and 
all-expense vacations in Rome, where the 
picture was filmed. Each winner will be per- 
mitted to take a companion on the trip. En- 
try blanks for the contest, which closes 
October 1, 1951, are available at travel agen- 
cies and motion picture theatres throughout 
the country. 
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O’Brien and 


Wettman in 
New Posts 


Robert H. O’Brien last week was named 
executive vice-president of the radio and 
television division of “American Broadcast- 
ing-Paramount Theatres, Inc., “the company 
resulting from the planned merger of United 
Paramount Theatres and the American 
Broadcasting Company. 

The announcement, made by Edward J. 
Noble, ABC chairman, and Leonard H. 
Goldenson, UPT president, also disclosed the 
appointment of Robert M. Weitman as vice- 
president, in charge of program and talent 
development. Robert E. Kintner, now pres 
ident of ABC, will head the radio and tele 
vision division as president. Mr. O’Brien 
at present is UPT 
and in charge of the circuit’s television af- 
Mr. Weitman is a UPT vice-presi 
dent and theatre executive. 

The proposed merger of the two compa- 
nies was announced last week, but it is still 
subject to approval by the Federal Com- 
munications Commission and the stockhold 
ers of the two companies. 

Mr. O’Brien, a member of the bar, joined 
Paramount in January, 1945, as assistant to 
the president. Under the reorganization of 
Paramount Pictures, he became secretary, 
treasurer and director of United Paramount 
Theatres. 

Mr. Weitman entered Paramount’s mana- 
gers training school after graduation from 
Cornell in 1928. In 1935 he was appointed 
managing director of the New York Para- 
mount theatre. where he inaugurated the 
stage band policy. During World War II 
he devoted much time to war activities 

The UPT board is scheduled to meet June 
6 to approve the merger and a stockholders 
meeting will be set at that time. No date has 
yet been set for a meeting of ABC direc- 
tors. Mr. O'Brien said this week he was 
confident the FCC not oppose the 
merger and that the principals in the deal 
were certain the commission would _ find 
that the proposed combine was in the public 


secretary-treasurer of 


fairs. 


would 


interest 


Moved Up Runs Form Basis 
Of Trust Suit Settlement 


The trust suit in behalf of John Gardner’s 
Colony theatre at Schenectady, New York, 
has been settled on the basis of an improved 
run for the house. Named in the suit were 
Fast Theatres. a Fabian subsidiary, Loew’s, 
Twentieth Century-Fox, Warner Bros., 
RKO, Universal, United Artists, Columbia 
and Monogram. It was alleged that a mon- 
opoly existed which prevented the Colony 
from getting product on an equal basis with 
Fabian theatres. The settlement provides 
for the Colony to become a second-run the- 
atre, on par with Fabian’s Erie, and to run 
30 days behind the first-runs. Drive-ins in 
the Schenectady area have been moved up 
to second runs. 
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CBS WILL START COLOR TV 
BUT FIGHT NOT YET OVER 


The last legal obstacle to the introduc- 
tion of commercial color television was 
removed this week when the U. S. Su- 
preme Court, in an eight-to-one ruling, 
sustained the right of the Federal Communi- 
cations Commission to adopt the standards 
of the CBS color system in preference to 
the RCA electronic method. 

Immediately following the high 
ruling, the Columbia Broadcasting System 
with 


York 


court’s 


announced that it would go on the air 
commercial color programs in New 
next week. 

RCA issued a release saying it would go 
ahead with public demonstrations of its im 
proved color television system and declar- 
ing that “everyone concedes that a compat 
ible system is more in the public interest 
than a non-compatible system.” 

Several of the large set manufacturers 
made it known that, just as nine months ago 
when the FCC first gave the green light to 
CBS, they would make 
adapters, converters or for the 
CBS system. Some of the smaller compa- 
nies announced that they were willing and 


refuse to color 


receivers 


ready to make the necessary parts. 

The CBS system employs a color wheel 
both in front of the camera and the receiver 
tube. It is “non-compatible” in that CBS 
coloreasts cannot be picked up by ordinary 
sets unless the latter are equipped with an 
adapter which would permit reception in 


The cost of such 
between $35 


standard black-and-white. 
an adapter is estimated at 
and $50. 

To receive color, a set would have to be 
equipped with both an adapter and a con- 
verter. RCA has demonstrated color trans 
missions that can be seen in black-and-white 
on ordinary sets without any need for modi 
fication. However, a converter is needed to 
permit standard receivers to pick up the 
RCA transmissions in color 

In a separate opinion, Justice 
Frankfurter said he felt it would have served 
the public interest best to wait until color 
television could be offered more advantage 
suggested that “invention 
prevailing opinions of fea 


Felix 


ously. He can 
rapidly upset 
sibility.” 

Hailing the Supreme Court’s decision, CBS 
said approval of the FCC action had “re 
moved the last roadblock to the public’s en 
joyment of color television in the home.” 
Earlier, the network had said that it would 
be on the air with 20 hours of weekly color 
programming within two months after the 
final 

Set owners are not likely to be 
to make adjustments for color since initial 
color telecasts will be transmitted mostly in 
the morning and late evening hours. With- 
in a few weeks, CBS plans to “pipe” color 
programs to a number of cities via coaxial 
cable 


decision 
forced 





Large-Screen TV to Be 
Installed in Strand 


Warners’ New York Strand theatre will 
be the first house on Broadway to be 
equipped with an RCA large-screen televi- 
sion unit, it was announced this week. The 
New York Paramount also is equipped for 
theatre television, but it uses the Paramount- 
developed intermediate system. The Strand 
closed Wednesday to permit installation of 
the new equipment, which requires extensive 
new wiring of the theatre. The RCA unit. 
which projects the image instantaneously to 
the screen, costs $15,500, and will be mount 
ed at the front of the Strand’s loge section 
The control and monitoring equipment will 
be placed in the regular projection booth. 


Ticket Tax Take Shows 
Decline in April 


General admission tax 
April, reflecting March were 
slightly under those of April, 1950, totaling 
$26,782,766 as against $27,394,996, the 
Bureau of Internal Revenue reported in 
Washington this week. Total admission tax 
collections, including roof garden and 
cabaret taxes and taxes on overcharges, 
leases and other items amounted to $30,655,- 
276 this April as against $30,803,447 during 
April of last year. 


collections in 
business, 


FightPark-in 
Patent Plea 


WASHINGTON Paramount Richards 
Theatres, Inc., this week urged the Supreme 
Court to reject an appeal by Park-In The 
atres, Inc., demanding under a 
patent licensing agreement on the Hollings- 
head drive-in theatre patent. 
Paramount-Richards argued that the pat- 
ent involved expired May 16, 1950, and fur- 
thermore that it had been held invalid in an 
earlier case involving Park-In and Loew’s 
Drive-In Theatres, Inc. “The questions pre- 
sented by this petition therefore do not affect 
a substantial proportion of the entire drive 
Park-In, the 


royalties 


in industry,” as claimed by 
Paramount-Richards brief said. 

It added: “Except for the legal conse- 
quences to the parties to this suit, the mat- 
ter is of no importance as to the industry as 
The patent has now expired and 


a whole. 
its practice is open to the public at large.’ 
Regarding the suit itself, the theatre firm 
said the lower courts had thrown out the 
Park-In suit “after mature consideration” 
on the grounds of patent misuse, and that 
Park-In, in making the appeal, had pre 
sented no unusual circum- 
stances to justify a high court review 


arguments or 
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Theatre Man Tells Studio Man— 
And Producer Returns the Fire 


AGER to tell the other fellow how it should be done, producers and exhibitors have 
been explaining to each other in the pages of Motion PicrureE HErALp what 
they would do if their positions were reversed. The series began in the issue of 


May 12 with suggestions from the 
exhibitor side. Additional give an 


roducers and was continued last week with the 
take from the men in the studios and the men in 


the field is presented here and on the opposite page. 


PLAY TO PUBLIC, 
NOT TO CRITICS 


“If I were out in Hollywood making pic 
tures I'd first of all build stories and produc 
tions to the point where I wouldn’t have to 
much on star names. That would 
I think a greater 
share of the expense should go for the story, 


depend so 


bring costs down some. 

the script and gag writers, and on production 

generally.” 
That’s the 


district manager for Tri 


William Miskell 


States Theatres in 


opinion of 


Omaha. 
One solution to our trouble is down-to 
earth pictures,” “Play to the public 


for a change, not to the critics.” 


he says 


NEED MORE REALISM, 


LESS OF HOLLYWOOD 


Let Abe owner of the Liberty 
theatre, Council Bluffs, Ia., produce pictures 
and he'd see to it that they conformed more 


to real life. 


Smead 


“There are a couple of things I’d do as a 
‘but the first would be t 
try and make pictures more realistic—more 
really is, would like it 
I would take more of Hollywood out 


producer,” he says 
as life not what we 
to be. 


of the pictures.” 


PULL SWITCH ON THE 
SAME OLD FORMULA 


A definite attempt to break away from the 
old, established 
Philip Smith, president of Smith Manage- 
operators of 22 drive-ins 
throughout the country, in the eventuality of 
his occupying a producer’s chair in a Hol 


formula is promised by 


ment Company, 


ly wood studio 

“Audiences are getting tired of films with 
the same old approach,” he says. 
one enterprising producer will come up with 
a different story idea, and immediately, be 
office : 
imitate it and there evolves a whole cycle of 
such pictures. They are a drug on the 
market. 

“As a producer I'd concentrate on pictures 
that have stories with depth, emphasizing all 


“So often 


cause it’s a box success, others will 


types of films as long as there is plenty of 
thought behind the story for entertainment 
value. Variety is most important, providing 
that time and effort goes into the making of 
each film 

“In making films, I’d keep remembering 
very firmly that old axiom: There’s nothing 
wrong with the business that good pictures 
can’t cure.” 


SHOULD ENTERTAIN, 
NOT DEPRESS PUBLIC 


‘My audiences are getting tired of problem 
pictures and heavy dramas. I'd make dra- 
matic comedies, Westerns and light comedies 
that appeal to the eye but don’t depress the 
public,” Spero Latchis, president of 
Latchis Theatres, which operates 12 theatres 
in Vermont and New Hampshire. “If it were 
I'd make one or two good Tech- 


says 


up to me 
nicolor musicals and about one high-class 


film each year.” 


I'D TRY TO PLEASE 
CHILDREN: WOLFSON 


Mitchell Wolfson, co-owner of the Wo 
circuit in Florida and operator of 
television station WTVJ, has some pretty 
definite what he would do as a 
producer. 


metco 
ideas on 
“For one, I’d keep in mind the pulling 
power which children have. I’d try and work 
schedule films that the kids—and 
the entire family, for that matter—would 
like. 

“I'd budget my productions as carefully 
as possible, in advance, so as to minimize 


into my 


costs 

“I’d make up my mind to make really 
good pictures, not just anything io beat a 
rival producer to the release date punch. 

“I'd seek some kind of agreement on the 
distributor level for an authority that might 
prevent the market from being flooded with 
any one type of movie, or movies with simi- 
lar titles. 

“I’d make up my mind that television is 
here to stay; to use its intimacy to sell my 
product to the box office customer both na- 
tionally and locally. 


“And, lastly, I’d participate enthusiastically 
in a film festival, with press representatives 
from all over the country invited to attend. 
The best films from all companies would be 
exhibited and the press, radio and television 
would be romanced as never before, on an 
industry-wide scale.” 


MUST REMEMBER THE 
WOMEN IN AUDIENCE 

George Valos of the Valos circuit in Chi- 
cago thinks he has a pretty neat formula— 
in the event he became a producer. “Holly- 
wood producers today seem to have forgotten 
that a major portion of their audience is 
made up of women,” he says. There used to 
be so many fine ‘women’s’ pictures around 
Now there are almost none. Women don’t 
care much about gangster stories. They want 
love, travel and romance, 

“If I were to do a picture, I think | mignt 
pattern it after something like ‘September 
\ffair.’ By that I don’t mean that the screen 
does not have room for problem pictures like 
‘No Way Out’ or ‘Gentleman’s Agreement.’ 
Such films give Hollywood a very definite 
stature. But that kind of picture really must 
be sold by the producers. I know from my 
own experience that the theatre manager on 
the local level generally has a hard time 
giving away films like that. 

“War films are very popular right now, 
but many of them need a touch of humor. 
One of the reasons why ‘Battleground’ was 
so successful, I believe, was that it showed 
all aspects of war . especially its tragedy 
and humor.” 


STORY A VITAL PART 
OF PICTURES TODAY 


If he were a producer, says John Jones of 
Jones, Linick and Schaefer, Chicago, he’d 
be mighty careful in selecting his stories 
before rushing into production. ‘The whole 
trouble with Hollywood today is that most 
of the pictures don’t have good stories. That 
and the choice of directors. 

“As a producer I’d realize that exhibition 
needs all kinds of pictures—musicals, West- 
erns, psychological pictures . . . everything. 
And they all should have good, sound, intel- 
ligent stories. I am convinced that no show 
is better than the story it tells. 

“Of course, I realize that were I a pro- 
ducer, I’d have to cope with releasing sched- 
ules, problems of overhead, and all the rest, 
bat I just don’t think I’d attempt to make a 
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movie unless it had something to say, or else 
if I had a story that stood to interest people 
sufficiently to be a success on that basis. 

“Right now, we’ve got so many stupid 
Westerns playing around here, it’s pitiful. 
Even the kids are getting tired of them. And 
there are no women’s pictures. Remember, 
it’s the gals who fill those seats; it’s the 
women who drag the men to the show. And 
they don’t want to see Westerns and gang- 
ster pictures. 


ONE SIMPLE MOTTO: 
JUST BE DIFFERENT 

Franklin Maury, managing director of the 
Miracle at Coral Gables, Fla., has what on 
the surface appears to be a simple solution 


e 


to the producer’s problems. “If I were to 
make pictures,” he says, “I’d simply see to it 
that they are really different. I wouldn’t fol- 
low in the footsteps of anyone else. Also, 
I’d concentrate on comedies and musicals.” 


PUT GLAMOUR, ROMANCE 
BACK ON THE SCREEN 


“T’d go out there and stir up something.” 
That is the spontaneous reaction of Ed May, 
manager of the Lincoln at Miami Beach, 
Fla., to the question of what he would do as 
a producer. 

“For a long time now we have lulled our- 
selves to sleep with the bromide about the 
average mentality of the theatre-goer being 
that of an 1l-year-old. Maybe, were I to 


produce pictures, I’d first test our kids’ 1.Q. 
Also, I’d try and put back into pictures some 
of the glamour and romance of the theatre. 
We seem to have lost that somewhere along 
the way.” 


KEEP YOUR EYE ON 
THE WOMAN APPEAL 


“Put me behind a producer’s desk and I 
would certainly try to make more pictures 
with direct women’s appeal—the romantic 
type, with love and tenderness,” says Al 
Weiss, southeastern division manager for 
Florida State Theatres. “Either that or 
musicals. Hollywood hasn’t made enough 
films lately for women and family consump- 
tion. 





THE PRODUCER 


“DIG FOR PAY DIRT,” 
SAY PINE-THOMAS 


William Pine and William Thomas, who've 
covered more exhibition territory than any 
other producers in behalf of the pictures 
they make for Paramount release, say: 

“If we were exhibitors we'd get the ‘show’ 
back in showmanship . . . we’d get the cards 
in the windows . . . and we'd make guys like 
us really work for their money. 

“Last year we visited sixty-two cities, 
shaking hands, trying to help sell our product 
and trying to find out what you fellas in the 
field and the public want. Almost every place 
we went the theatre gang said the produc- 
tion boys were dead on their pizazleberries ! 

“Oddly enough, here in Hollywood we 
hear the exhibition end is dead on its pizazle- 
berry! 

“So, for the sake of argument, let’s say 
we’re both right—we’ve all been a bit dead 
on our whatchamacallits. Assuming that all 
of us have been a bit lax is no reason why 
we can’t—and had sure better—get the lead 
out of our pants and try digging for a 
little pay dirt. 

“Because a champion fighter has a tough 
round is no reason he’s through. Many a 
fight has been won with a quick and solid 
plan of attack in a fighter’s corner between 
rounds. 

“At the moment we may be going through 
a rough round. But we've had them before. 
There’s another round coming up, so let’s 
plan our line of attack. 

“The metallic round, where we had gold in 
our teeth, silver in our pocket and lead in 
our bottoms, is over. From now on we've 
got to hit ‘em and hit ’em hard. And that 
means work. 

“And work can only begin at home. 

“If we were exhibitors we’d adopt a four 
letter word . . . S-E-L-L. That’s one four- 
letter word that belongs in every theatre- 
man’s most frequently-used vocabulary. 


HAS HIS SAY 


“We'd go back to the old circus thought 
that ‘the big show is on the inside.’ We 
wouldn’t just play pictures—we’d play tdi- 
vidual pictures. Each picture would be a 
separate product and we'd sell it as such. 

“On the other hand, this is a time when 
the studio gang will have to remember that 
their job is not finished when the picture is 
in the can. The producers will have to 
awaken to the fact that they, toc, have a part 
in the selling. 

“Exhibitors should always feel free to 
call on the studio for assistance. After all, 
in all other industries, the distributor and 
retailer can call on the factory for a hand. 

“Producers, directors, stars and executives 
should get out more—visit the Jacksonvilles, 
the Klamath Falls and the Fort Worths. 
They should roll up their sleeves and help 
in the push which we have to get back into 
exhibition, 

“We feel the studio boys will follow 
through. If you don’t believe it, call on us! 

“Good luck and good showmanship.” 


“SHOWMEN GREAT GUYS” 
IN NAT HOLT'S BOOK 


Nat Holt, producing independently for 
Paramount release, says: “The exhibition of 
motion pictures to the public is an exacting 
occupation, It requires both an ability to 
determine the public’s taste in entertainment 
and a talent at persuading the public that 
worthy films are worth its while. I think 
this means that the successful exhibitor must 
do more than offer—he must sell. 

“On a recent exploitation tour of key cities 
in Missouri and Kansas, where we took a 
carload of stars to open “The Great Missouri 
Raid,’ I met a lot of old friends, fellow ex- 
hibitors (for I used to be one) and saw that 
the challenge of the present state of our 
business was being met, and most success- 
fully. 

“The boys are really digging down into 


their bag of tricks, and also inventing new 
ones, to attract their patrons. They are 
weathering the storm and coming out on top 
Were I to be an exhibitor again I would try 
to do exactly what most exhibitors now are 
doing—selling the pictures that come their 
way. Showmen are great guys and I am 
proud and happy to feel I am still one of 
them.” 


BACON URGES SENDING 
REACTION TO PRODUCERS 


Lloyd Bacon, who recently finished direct- 
ing “Frogmen” for 20th-Fox and is now 
shooting “Golden Girl” for the same studio, 
declared : 

“If I were an exhibitor I would stand up 
and let Hollywood hear from me more often 
and more directly. After all, the exhibitor 
is our first line of defense in this business 
and he is the man who takes a loss when the 
pictures don’t pull them in and makes a 
profit when they do. I’d consider it a duty to 
write studios and producers and let them 
know my reactions, and those of my patrons. 

“I’d make courtesy a fetish with my per- 
sonnel and with myself. 

“I'd instruct every member of the staff 
down to the bottom usher to not only be ex- 
tremely courteous to all patrons, but to re- 
member and call as many by name as pos- 
sible. I think a boxoffice cashier who speaks 
to everyone as though she knew them—and 
in the instances of small towns or neighbor- 
hoods, actually does know them and calls 
them by name—is a powerful asset. 

“This kind of courtesy is important. It 
makes the patron ‘belong’ and it offers him 
personal friendliness that he cannot find on 
the TV set, for instance. The weary business 
man afid his family should always be able 
to go into their nearby movie and feel that 
they are personally welcome and as far as 
the exhibitor is concerned, are the most im- 
portant people on earth.” 


[This series will be continued in forthcom- 
ing issues of the HERALD.} 
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TH E FILMAKERS present 


HARD, FAST... 


NAT'L ADS IN THE BIG WEEKLIES: 


LIFE - LOOK - SATURDAY AN IDA LUPINO PRODUCTION e 


EVENING POST - COLLIER’S 








-s you a Champion! ; 


Vv 
BEAUTIFUL. 


CLAIRE: TREVOR « SALLY FORREST 


Directed by IDA LUPINO Produced by COLLIER YOUNG Screenplay by MARTHA WILKERSON 








NPA Issues 
Exemption 
Guide List 


A more specific guide as to what provi- 
sions have been made for exemptions from 
the National Production Authority’s con- 
struction control regulations was issued this 
week by the Government agency in Wash- 
ington 

In releasing a list of factors which would 
be considered in studying a plea for ex- 
emption from the restrictions, the NPA 
it clear that the consideration of an 
appeal from an exhibitor did not necessarily 
mean approval. Actually, the listing is a 
compilation of all directives issued previ- 
ously. Following are some of the reasons 
that can be given in the appeal: 

Loss of existing theatre facilities by fire, 
flood, Act of God, Act of War, condemna- 
tion or seizure; tenancy in some other the- 
given up prior to October 27 in an- 
ticipation of building a new house, (inabil- 
ity to regain old lease and absence of other, 
suitable facilities must be “non- 
recoverable financial loss” (preparation of 
site, contractual commitments, etc.), and 
purchase of material prior to October 27 in 
anticipation of building a theatre. 

Important industry figures are attempting 
to have the film business placed in an es- 
sential category, and there was a sugges- 
that the Motion Picture Association 
of America and the Council of Motion Pic- 
ture Organizations make joint representa- 
tions to this effect. The Government has 
stated that the present list of essential and 
non-essential industries will be used only in 


made 


atre 


shown) ; 


tion 


the allocation and drafting of manpower, 
and not as priority purposes in the distribu- 
tion of vital materials 

This week Oscar Neu, president of the 
Theatre Equipment and Supply Manufactur- 
ers members were com- 
2,000 ceiling on installa- 
equipment, 


Association, said 
plaining that the $ 
tion costs of new was stymying 
business 
executive director of The- 
atre Owners of America, met last week with 
NPA officials to TOA protest 
against alleged illegal building of theatres. 
Meanwhile, NPA granted two theatre 
hardship appeals and turned down 14 others. 
The two appeals approved were: a $9,891 
theatre in Luxemburg, Wis., to be built by 
Dale Deering, and a $72,500 drive-in in 
Pueblo, to be built by Westland Theatre, 
Inc., Colorado Springs 


Gael Sullivan, 


renew a 


“Hills of Ireland" Sets Record 

“The Hills of Ireland,” color feature film 
of Ireland Harry Dugan, 
grossed more than $8,000 during its first 
week at the 55th Street Playhouse, breaking 
the all-time record of the 24-year-old house, 
Martin Lewis, managing director of the the- 
atre, reported this week. The picture is nar- 
rated by Pat O’Brien and features the sing- 
ing of Christopher Lynch. 


produced by 
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LATE REVIEW 
The Prince Who Was a Thief 


U-I—New Faces 


Harking to the pubiic’s demand for new 
screen personalities, Universal-International has 
starred two of its promising young players, 
Tony Curtis and Piper Laurie, in a frilly bit 
of Technicolor called “The Prince Who Was a 
Thief.” Although based upon a story by Theo- 
dore Dreiser, the story has none of the somber 
realism for which Dreiser is fam It is, in 
fact, an amiable piece of nonsense, " convenient 
vehicle in which Curtis and Miss Laurie can 
display their considerable charm. 

Rudolph Mate has directed with a light touch, 
gently kidding the exotic story of a prince of 
Tangiers who grows up a prince of thieves. 
The whole thing has an Arabian Nights flavor 
—dancing girls, a veiled princess, a wicked 
prince and highly ingratiating thieves. Curtis, 
a handsome swashbuckler, is the adopted son of 
two thieves. He is in love with the prince’s 
daughter, Peggie Castle, but that does not pre- 
vent Miss Laurie, a street urchin with an 
aversion to baths, from loving him. When the 
princess betrays him and is about to have him 
beheaded as a thief, Curtis reveals his true 
identity, exiling her and the wicked prince. 
Then, after exacting a promise that she will 
bathe regularly, he takes Miss Curtis as his 
bride 

The whole adds up to pleasant diversion, a 
bit of escapist fun without a single problem or 
message. Rich production values capture the 
lavishness traditionally associated with the Arab 
world of song and story. There are good ex- 
ploitation possibilities here 

Leonard Goldstein produced. Gerald Drayson 
Adams and Aeneas MacKenzie, apparently droll 
fellows, wrete the screenplay. 

Reviewed at a sneak preview at Loew's Lex- 
ington theatre, New York, where the audience 
entered into the spirit of the fun. Reviewer's 
Rating: Good.—Tom CANNING 
July, 1951 

General 





Running time, 88 minutes 
audience classification 

Tony Curtis 

Piper Laurie 

Everett Sloane 

Yorey. Betty Garde. Marvin Miller, Peggie Cas- 

. Donald Randolph, Nite Bieber, Milada Mladova, 

Haydan Rorke, — Ware, Carol Varga 


Columbia Secling bs 
End Rosen Contract 


HOLLYWOOD: Columbia Pictures is ne- 
gotiating with Robert Rossen for a settle- 
ment of his contract, which has two more 
pictures to go, it was learned this week. 
Mr. Rossen is now in Mexico, where he is 
reportedly planning to form a company to 
make films independently. The House Un- 
American Activities Committee, which 
wants to hear. Mr. Rossen, has been unable 
to serve a subpoena on him due to his ab- 
sence from the country. It could not be 
learned precisely when he is due back. 


elease date, 
14931 


Kansas City, Kan., Granada 
To Play First Run Films 


The 


houses in 


Granada, a Fox-Midwest circuit 
Kansas City, Kan., has had its 
status changed from a subsequent to first run 
theatre. Until now, the 150,000-population 
city has had only subsequent run theatres. 
The Granada will now show first run fea- 
tures and-date with three other Fox- 
Midwest situations in the Kansas City, Mo., 
area; the Fairway, Tower and Uptown. The 
growth of Kansas City, Kan., was given as 
the reason for this radical move by the dis- 
tributors. 


day- 


LondonFilms 
Shows Gain 
In Finances 


LONDON: Just published accounts to Au- 
gust 31, 1950, of Sir Alexander Korda’s 
London Film Productions disclose an im- 
provement in the company’s position. 

The accounts show a profit of £5,224 
against a loss in the previous year of £62,- 
345. Consolidated balance sheet liabilities 
include secured loans down from £566,523 
to £513,945; bank overdraft down from 
£109,277 to £71,677. Liabilities to what is 
described “an associated company” and 
assumed to be British Lion have declined 
from £390,151 to £283,513. 

Drastic writing-down has occurred in the 
valuation of film assets carried by the com- 
pany. They are shown now at £242,276 
against £480,869 in the previous year. The 
directors recommend that the profit shown 
be carried forward. 


Murray Silverstone is due here June 6 to 
attend the Midnight Charity Performance at 
the Leicester Square Odeon that day of 
Danny Kaye’s “On the Riviera.” 

Proceeds of the show will go to the Grand 
Order of Water Rats, Britain’s theatrical 
charity. Mr. Kaye will make an appearance 
on the stage after the performance. Mr. Sil- 
verstone plans a routine inspection of 20th 
Century-Fox offices on the Continent. 

4 

Orson Welles had some provocative things 
to say in an address at the latest meeting of 
the London Cinema Luncheon Club. In the 
Wellesian view, Hollywood is in for an ex- 
ceedingly bad time. “The old Hollywood 
industry is virtually finished,” he said. “In 
the form in which it has existed for a pros- 
perous 25 years, it is at an end. It is going 
to be replaced by something else; something 
that might be even more prosperous.” In 
Mr. Welles’ view there will be fewer pic- 
tures, fewer theatres and fewer actors in the 
future. 


Ready to License for 


Third Dimension 

HOLLYWOOD: Following a demonstra- 
tion of black-and-white and color test reels, 
M. L. Gunsburg, president of Natural Vi- 
sion Corporation, said here this week that 
his company is now prepared to license 
three-dimensional motion picture equipment 
to major and independent producers for im- 
mediate use. He said his company had a 
script ready to produce independently, but 
that he would probably select from one of 
the major offers for use of the device in- 
stead. Natural Vision, developed at a cost 
of approximately $100,000, utilizes twe 
standard trained eye-space apart, 
to obtain two film strips which, when pro- 
jected simultaneously from two synchronized 
projectors, give a stereoscopic effect. The 
audience must use polaroid spectacles to get 
the proper results. 


cameras, 
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For the first time in 

film history, a picture is 
launched with an “Oscar” 
prior to general release! 


JOSE 
FERRER 


1951’s ACADEMY AWARD 
WINNER in... 


STANLEY KRAMER’S PRODUCTION 


More than $1,000,000 worth 
of advance public penetra- 
tion achieved in not one but 
FIVE pre-selling campaigns! 





He was three musketeers in one 


¥ and one lover in a million! 


Immediately following speci¢ 
selected roadshow exhibition 
playdates, “CYRANO” is now 
ready for general release and 
FOR THE FIRST TIME AT POPU- 
LAR PRICES! 


de Bergerac 


co-starring 


MALA POWERS 


with 

William Prince + Morris Carnovsky + Ralph 
Clanton + Lloyd Corrigan + Virginia Farmer 
Produced by Stanley Kramer + Directed by 
Michael Gordon + Screenplay by Cari Foreman 
Associate Producer George Glass + Music 
Composed and Directed by Dimitri Tiomkin 





Universal 
Backs Films 
With Tours 


Universal 
has sent 70 


1949 
featured players and spe 
support of its 


Pictures, since October, 
Stars, 
cial persor ilities on 
films 


Citing tl 


tour in 


company’s sustained efforts to 
aid exhibitors in their own cities and towns, 
David A 
advertising and publicity, this week dis 
the players had visited 117 dif- 
1 sub-key cities and towns dur- 
months ending April, 1951 
present 


Lipton, vice-president in charge 


has launched a 16 
its new stars, Piper Lauri 
co-starred in the Techni 
ce Who Was a Thief.” 
Lipton, the 
week, is one of the 
Universal An 


ties already have been vis- 


tour, whicl 


levised by 
il stars as part of an ad 


this year, Universal also 
“Ma and Pa Kettle Back 
hé Fat Man,” “The Holly 

“Francis Goes to the 
included in the “grass 
since ( ctober, 1949, were 
Ann Blyth, Van Heflin, 
’ Marjorie Main, Spring By- 
ington, Charles Coburn, Ivonne DeCarlo, 
Marta Torer Joel McCrea, Scott 


and others 


appearances 
Winters 
Durante 


Brady 


during the 18 months 
personalities visit- 


Pictures released 

more 

re cities and towns included 

s “Up Front,” “Air Cadet,” “De- 

an on the Run,” “The Sleep- 

City,” “Comanche Territory” and 
“Borderline.” 

Declaring that this type of promotion will 
be continued, Mr. Lipton said tours are 
planned on behalf of “Cattle Drive,” “Little 
Egypt” and “Iron Men,” which will be re- 


leased during the summer 


Maurice Duke in New York 
To Complete "Disc Jockey" 
About 30 prominent disc jockeys from 20 
major cities throughout the country will ap 
pear in “Disc 
Maurice Duke Allied Art- 
ists relez se, the independent producer said 
in New York this week. Mr. Duke plans 
to complete the shooting of the film’s New 
York this week. The sequences 
shot here will include all the picture’s disc 
The 
filmed 
which stars Ginny 


Jockey,” a musical which 


is producing for 


sequences 
jockeys broadcasting east of Omaha 
major part of the production was 
on the coast. The picture, 
Simms and includes such musical talent as 
Tommy Sarah Vaughn 
Shearing and Russ Morgan 
the effect of television upon the disc j: 
pot ularity 


Dorsey, George 
1s the story ot 


rckeys’ 
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“CARUSO,” “RIVIERA” 
SET GROSS RECORDS 


MGM's "The Great Caruso" and 
Twentieth Century-Fox's “On the 
Riviera" have been doing record- 
breaking business at the Radio City 
Music Hall and Roxy, respectively, in 
New York. "Caruso" has grossed 
$300,000 in its first two weeks at 
Music Hall, setting an all-time record. 
At the Roxy, the Danny Kaye musical 
grossed more than $15,000 on open- 
ing day, setting a record. Despite 
bad weather, 1,400 persons were in 
line outside the theatre on opening 
day. 





Exhibitors to Meet Igoe 
On Distribution Pattern 


Judge Michael Igoe of the Chicago Dis 
trict Court, who has been responsible for im 
plementing the provisions of the Jackson 
Park decree, has given permission to exhibi 
tors to meet and work out some solution to 
problems arising from the present Chicago 
distribution pattern. Judge Igoe, in fact, 
has offered the use of his chambers for the 
meeting, and he has 
arbitrator if that was the wish of the exhibi- 
tors. Restricted runs in the Loop area plus 
zoning systems established by various com- 


said he would act as 


panies—arising from changes ordered in the 


decree—have caused considerable contro 


versy among exhibitors in the city’s releas 
ing area and have been an indirect cause of 
the Chicago’s south 


side. 


current price war on 


Price War Continuing 
Among Chicago Theatres 


The price war was still going strong early 
this week on Chicago’s south side. Late last 
week, Jack Kirsch, Illinois Allied president, 
told a membership meeting that the Engle- 
wood theatre was cutting its price to a 50- 
cent top. The Linden theatre also slashed 
its prices to a 40-cent top and nine cents 
for children at all times. Another house 
that entered the war was the Empress, op- 
erated by the Van Nomikos circuit, which 
cut prices to 25 cents for matinees and 50 
cents for the evening, with a nine-cent ad 
mission for children. The Englewood, Lin 
den and Empress are located one block from 
the Balaban and Katz Southtown, which a 
week before started the reductions The 
Warner thus far are keeping to 
their normal scale with a 72-cent top at the 
Stratford 


theatres 


Gambling Bill Killed 

Northern California exhibitors won a sig 
nificant battle last week in their fight to 
ibolish gambling in the state when the Cali 
fornia Senate killed a bill which would have 


legalized pari-mutuel betting. Local show- 
men are in the forefront of the movement, 
inspired by the Kefauver investigation, to 
vutlaw all forms of gambling. 


Monogram 
39=Week Net 
Is $2506.18 


A profit of $258,118 for the 39-week pe- 
riod ended March 31, 1951, was earned by 
Monogram Pictures Corporation and its sub- 
sidiaries, including Allied Artists Produc- 
tions, Steve Broidy, president, announced in 
Hollywood this week. This compares with 
a profit of $123,788 for Monogram and 
subsidiaries for 39 weeks to April 1, 1950. 

The gross income, after eliminating inter- 
company transactions, amounted to $6,351,- 
882, compared with a income, after 
elimination of inter-company transactions, 
of $6,935,127 for the 1949 period. 

Commenting on the future of the motion 
picture industry, Mr. Broidy said, “The mo- 
tion picture screen offers the public the 
biggest and best entertainment. No other 
medium can provide such wide scope enter- 
tainment. 

“The only way to meet competition in our 
business,” he said, “is by delivering a more : 
attractive entertainment package to the pub- 
lic. Our current upward swing in financial 
returns is a strong indication that our com- 
panies are doing just that.” 

Mr. Broidy said Monogram and Allied 
Artists were working closely with distribu- 
tion men in the field because they are in 
constant contact with the public and “learn 
first-hand what it wants in screen entertain- 
ment.” 

Strong emphasis is being placed on color, 
Mr. Broidy said, as a result of good grosses 
on color films recently released. Six Cine- 
color films are on the Monogram agenda. 
One, ‘Flight to Mars,” is near completion. 
The others are: “Rodeo,” “The Big Top,” 
“Hiawatha,” “Fort Osage” and “The Wild 


Land.” 


TV Station Takes Over 


Hollywood Theatre 
HOLLYWOOD: Television station KTLA 
has taken over the Melvan theatre here as 
a radio-TV studio. The Melvan is the 
third closed film house here to be taken over 
by the television interests. The others are 
the Guild theatre, which CBS has leased, 
and the Beverly Hills Music Hall, which 
went to KLAC-TV. The Guild is used only 
for radio slows at present. KTLA plans 
to originate five: shows weekly from the 
Melvan. 


gross 


Academy Sustained in 
Name Use Fight 


Use of the name, “Academy Award” on 
commercial products so licensed by Academy 
Awards Products may be invalid, as the 
Academy of Motion Picture Arts and Sci- 
ences’ fight against such use received more 
support this week in Washington. The 
U. S. Patent Office chief examiner sustained 
the Academy’s endeavor to have the com- 
mercial firm’s registration cancelled. 
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Monter Cites Advantage 
Of Shooting in Europe 


by WILLIAM R. WEAVER 
Hollywood Editor 


Although it is ironically true that an in- 
dependent producer's dollar buys a good deal 
more in Europe than it does here under pre- 
vailing  circum- 
stances, this is not 
the most cogent ar- 
gument in favor of 
producing there in- 
stead of here a sub- 
ject which lends it- 
self to a_ choice. 
The better reason 
for doing so, in the 
opinion of Rudolph 
Monter, who has 
produced his last 
three films abroad, is 
simply that you get a 
better picture. Ter- 
rain, working conditions, temperament and 
facilities all enter into the explanation, 

Producer Monter made “Pirates of 
Capri,” with Louis Hayward, in Italy, its 
natural setting. He made “Time Running 
Out,” starring Dane Clark, in Paris and 
surrounding country, where the story was 
laid. He produced “Cloudburst,” with 
Robert Preston, in England, for the same 
reason. All are American stories, filmed 
with American principals. All could have 


Rudolph Monter 


been made in Hollywood, with prodigious 
outlay for sets that could have served the 
normal purposes of illusion, but they would 
have had to be made faster, if they were to 
be kept within recoverable cost, and they 
would not have had the stamp of authen- 
ticity which accrues only from use of the 
genuine. 

Europe-born, and a practicing attorney 
there before entering production, the 48- 
year-old producer says Hollywood’s con- 
summate skill in fabricating foreign settings 
no longer deceives so satisfactorily as it 
once did a population that largely has been 
overseas and back at least once in the past 
decade. He says films made on the spot 
carry a conviction no counterfeit ever can, 
and that this makes a distinct box office 
difference. 


Says Production Craftsmen 
Function More Flexibly 


In addition to advantages afforded the 
American producer in Europe by the variety 
and accessibility of available backgrounds, 
production craftsmen, functioning under 
more flexible working conditions, enter into 
the spirit of the production undertaking in a 
manner that makes extension of shooting 
schedules not only possible but, in the in- 
terests of artistic achievement, preferrable. 
He says the Continental temperament, tra- 
ditionally perfectionistic, animates player 


talent to far more exacting effort than mere 
profit motive. 

Back in Hollywood to see what television 
may be doing to the theatre business, and to 
figure out whether it will ever be worth his 
time to get into it, Mr. Monter is pondering 
the question of which property, among the 
several he owns, he’ll produce next. He'll 
make it abroad, naturally, where he says an 
independent still stands competitively on 
level terms with a major company. 


Five Pictures Started 

Five pictures were started, and 11 others 
finished, during the week, bringing the over- 
all shooting level to 39. 

Warner Brothers started “Come Fill the 
Cup,” with Henry Blanke producing, Gor- 
don Douglas directing, and with James Cag- 
ney, Jimmy Gleason, Larry Keating, Frank 
Marlowe, Steve Carruthers, Kathleen Free- 
man, Joe Forte and Paul Panzer in the cast. 

Vincent Fennelly began shooting “Okla- 
homa Outlaw,” a Johnny Mack Brown- 
James Ellison Western, directed by Lewis 
D. Collins, for Monogram release. 

Jan Grippo put the Leo Gorcey-Huntz 
Hall group before the cameras making 
“Let’s Go Navy,” which Monogram will re- 
lease, with William Beaudine directing. 

Sigmund Neufeld went to work on “Leave 
It to the Marines,” for Lippert Productions, 
with Samuel Newfield directing Sid Melton, 
Mara Lynn, Fritz Feld, Don Frost and 
Margie Dean. 

Philip A. Waxman began producing “The 
Big Night,” with Joseph Losey directing. 
John Barrymore, Jr., and Preston Foster 
are the top names. United Artists will 
distribute. 








THIS WEEK IN PRODUCTION: 





STARTED (5) 


INDEPENDENT 

The Big Night 
(Waxman-UA) 

LIPPERT 

Leave It to the 
Marines 

MONOGRAM 

Oklahoma Outlaws 

Let’s Go Navy 

WARNER BROS. 

Come Fill the Cup 


FINISHED (11) 
COLUMBIA 


The Kid from 
Amarillo 


Jungle Jim in the 
Forbidden Land 

Small Wonder 

Dark Page 

Ten Tall Men 

LIPPERT 

Sky High 

MGM 

The Angels and the 
Pirates 

MONOGRAM 

Stagecoach Driver 

20TH CENTURY-FOX 

The Day the Earth 
Stood Still 

The Desert Fox 

UNIVERSAL- 

INTERNATIONAL 

The Lady Pays Off 


Callaway Went 
Thataway 

The Light Touch 
(Sicily) 

Man with a Cloak 


SHOOTING (34) 
ALLIED ARTISTS 


Dise Jockey 


The Golden Girl 
( Technicolor ) 
Chuck-A-Luck 


(Fidelity Pictures) 


My Son John (Wash- 
ington, D. C.) 

The Greatest Show on 
Earth 


INDEPENDENT 

The Basketball Fix 
(Jack Broder 
Prod.) 

The Valparaiso Story 
(Roland Reed 
Prod.) 

Another Man’s Poison 
(Dougfair Corp. ; 
England) 

The White Road 
(Benagoss Prod. ; 
France ) 


MGM 
Lone Star 


Too Young to Kiss 

Westward the Women 
(Kanab, Utah) 

The North Country 

MONOGRAM 

Flight to Mars 


PARAMOUNT 
Hong-Kong (Pine- 
Thomas Prod.) 

Silver City 

Aaron Slick from 
Punkin Crick 
( Perlberg-Seaton) 

The Rage of the 
Vulture 


REPUBLIC 
Pals of the Golden 
Jest 

Sea Hornet 

RKO RADIO 

The Las Vegas Story 

The Blue Veil (Wald- 
Krasna) 

Androcles and the 
Lion 


20TH CENTURY-FOX 
Let’s Make It Legal 


(formerly “Don't 
Call Me Mother”) 








DNSTTaTT EL LUHLAENTTT UFTTTAAONNNERROUONT NEA 


MOTION PICTURE HERALD, JUNE 2, 1951 


nner 


UNIVERSAL- 
INTERNATIONAL 


The Cimarron Kid 
The Door 
Reunion in Reno 
Flame of Araby 
( Technicolor ) 
Finders Keepers 
(formerly “Oh! 
Baby”) 


WARNER BROS. 


Distant Drums 
Starlift 


DTIC Ul 





Meakin 
Dies at 61 


Hardie Meakin, 61, division manager tor 
RKO Theatres and RKO representative in 
Washington, died May 26 at Mount Alto 

Hospital in the cap- 
ital after a_ brief 
illness. Funeral ser- 
were held at 
Arlington Cemetery 
May 31, with a dele- 
gation of executives 
the circuit’s 
office in at- 


vices 


from 
home 
tendance. 

Mr. Meakin, who 
settled in Washing- 
1913 after 
playing the city as 


ton in 


a member of the old 
Poli stock company, 
had long been active in the civic affairs of 
the capital. He on the entertain- 
ment committee for presidential 
birthday balls and in 1949 was chairman of 


Hardie Meakin 


served 
several 


the float committee for the presidential in- 


1ugural parade 


division manager, he was 
Keith’s theatre, Washington. 

He was a member of the Variety Club, 
the National Press Club, the Board of 
Trade and the Washington Advertising 
Club. His many civic activities included 
membership in the National Conference of 
Christians and Jews, the Metropolitan Po- 
lice Boys’ Club and the Motion Picture 
Council. His wife, two 
brothers survive. 


Frank W. Gebhardt 

Frank W. Gebhardt, who began his long 
career in the film industry with Pathe in 
1914, died at Memorial Hospital, Lima, O., 
May 23. He had been critically ill for sev- 
eral weeks. Mr. Gebhardt had worked for 
the Warner and RKO circuits. He was 
with Chakeres Theatres, Inc., Springfield, 
O., when he became ill. 


manager ot 


sons and two 


Benjamin Harding 

Benjamin Harding, 68, operator of the 
Liberty theatre, Council Bluffs, Ia., for the 
past 32 years, died in an Omaha hospital 
May 24. 


New Pine-Thomas Pact 
The producer team of William H. Pine 


ITO Backs 
TV Group 


Active support of and financial participa- 
tion in the National Exhibitors Theatre 
Television Committee was announced this 
week by the Independent Theatre Owners 
Association of New York. 

At the same time, programming prospects 
for theatre television improved with the 
news that the way now appeared clear for 
theatres to book exclusive telecasts of col- 
lege football games this fall. The decision 
to make the games available to theatres was 
taken at a meeting of the television com- 
mittee of the National Collegiate Athletic 
Association. 

The National Exhibitors Theatre Televi- 
sion Commission will appear before the Fed- 
eral Communications Commission in Wash- 
ington September 17 to ask for the allocation 
of ultra high frequencies for theatre televi- 
sion. “These are the most important hear- 
ings in more than a decade in which exhibi- 
tors will participate. We must present a 
united front at that time,” said Harry 
Brandt, ITOA president. 


Filmack in New Office 

Filmack Trailers this week moved its New 
York office and laboratory from 629 West 
54th Street to the Film Center Building, 
630 Ninth Avenue. 


and William C. Thomas has signed a new 
two-year, eight-picture contract with Para- 
mount Pictures. It takes effect next year 
and involves $10,000,000 
worth of production. 


\ native of Ogden, Utah, Mr. Meakin 
spent his youth in Salt Lake City. After 
World War I as a lieutenant, 
he managed the Fox theatre, Loew’s 
Capitol 


« OFF THE BEATEN TRACK 


: in story and spectacle! 


RIGHT DOWN THE MIDDLE 


with surefire serial action! 


WAY OUT FRONT 


in pre-release demand! 


and LOADED 


with power-house 
exploitation 
potential! 
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ALBANY 


Edward L. Fabian, roving zone manager, 
was in town for conferences with Saul J. 
Ullman, upstate general manager, and for 
visits to theatres in the local division. 

The Palace, Hellman neighborhood house in 
Troy, will close June 3, according to notice 
received by Albany exchanges. Neil Hell- 
man also operates the Paramount and Royal, 
in this city, and the Lincoln drive-in at 
Philadelphia, Pa. . . . Several drive-ins have 
moved up or are seeking to improve their 
runs. Harry Lamont’s Riverview, in Rotter- 
dam Junction, is now getting product the 
same time as Schenectady second-runs, Fa- 
bian’s Erie and John Gardner’s Colony. The 
latter advanced from subsequent-run in the 
settlement of its anti-trust action against 
Fast Theatres (Fabian subsidiary) and 
eight distributors. .. . C. J. Latta, former 
Warner zone manager upstate and current 
managing director of Associated British Pic- 
ture Theatres, Ltd., renewed acquaintances 
with local friends during a stop-off. . . . The 
Variety Club discussed plans for the eighth 
annual golf tournament at the final meeting 
until fall. Chief Barker Leo Rosen said 


that 125 were expected to participate. 


ATLANTA 


Trade in most of the downtown and drive- 
in theatres is average. Playing are: Fox, “I 
Can Get It for You Wholesale”; Rialto, 
“Valentino” Loew’s Grand, “Go For 
Broke”; Paramount, “Along the Great Di- 
vide”; Peachtree, “The Happiest Days of 
Your Life”; and Roxy “The Desperadoes” 
and “Renegades.” . Visiting and booking 
were: Walter Griswald, Lam Amusement 
Co., Rome, Ga.; Walter Morris, Pike, 
Knoxville, Tenn.; Sidney Laird, West Point 
Amusement Co., West Point, Ga.; P. L 
Taylor, Bishop Theatres; Mary Brockett, 
Crescent Amusement Co., Nashville, Tenn. ; 
Mack Jackson, Jackson and Strand theatres, 
Alexander City, Ala.; and J. R. Demonbrun 
and W. B. Uffelman, Victoria, Algood, 
Tenn. .. . Jack White, Princess, Cleveland, 
Ga., has installed a new neon sign. . . . The 
Co-Ad-Co Theatres has announced that they 
are re modeling their Star theatre, Cornelia, 

T. Dobson has oe! her 
new 250-car drive-i in at Barnwell, S. C. 
Ernest Hilderbrand has been appointed man- 
ager of the Buck in Biloxi, Miss....R. M 
Kennedy, former southern district manager 
for Wilby-Kincey, and now an owner of 
theatres, has taken over the Temple at 
Birmingham, Ala. 


BOSTON 


A two-year record was set for the first 
week of “The Great Caruso” playing the 
State and Orpheum with a possibility of at 
least a three-week run. In its first two days 
at the Astor, “Fabiola” got off to an excel- 
lent start backed by a big ballyhoo. “Oliver 
Twist” in its second run at the Exeter 
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Street pulled a good week’s gross and 
will hold over. “Goodbye My Fancy” at 
the Metropolitan was only fair. . . . Park 
theatre, Nashua, N. H., operated by Eddie 
Sokolowski, has closed for the summer. John 
Deery of Salem has closed the Empire the- 
atre for the summer but is continuing with 
the Paramount, the A house in the same city. 
The Capitol, Bridgewater, has been closed 
indefinitely by operator Al Rudenstein, who 
will devote his summer to the Salisbury 
Beach drive-in. American Theatres has 
closed the Bellevue, Roslindale, and the 
State, East Milton, for the summer. 


BUFFALO 


Lawrence M. Briggs, formerly assistant at 
the Kenmore, Paramount house in Kenmore, 
N. Y., has been appointed manager... . J. 
F. Schoellkopf, an officer in the Sky-way 
Drive-In Theatres Corporation, operating 
the Lakeshore and Niagara, has been elected 
a director of the Buffalo Chamber of Com- 
merce. . . . Matt Sullivan, WB office chief, 
has arranged a two-day screening of new 
product in the Center theatre for June 12 
and 13 with a buffet luncheon being served 
at noon in the theatre lobby. The Center 
will not admit regular patrons until 3 P.M. 
each day. A group of ee 
French doctors visited the Buffalo Variety 
Club’s Cerebral Palsy clinic in the Children’s 
Hospital, attended a dinner at the club and 
visited Niagara Falls. Fred Malone, 
former assistant at the Syracuse Paramount, 
has resigned. In connection with the 
showing of “Appointment With Danger,” at 
the Paramount, District Manager James H. 
Eshelman arranged to present the local post- 
master with a scroll in appreciation of the 
latter’s long service. . . . Bill Shirley, now 
a member of the UA exploitation depart- 
ment, is in town working on “Oliver Twist” 
and “Fabiola.” He was associated with Col- 
umbia for many years. . Gerry Germain 
celebrated the 25th anniversary of the Dip- 
son Palace in Jamestown. 


CHICAGO 


“The Great Caruso,” Metro’s new film, 
is the first picture to be held over for a 
fourth week at the Oriental since 1946. At 
the Surf, “Five” continues strong in its 
third week. “Of Men and Music” opened 
weil at the World Playhouse and holds for 
at least another week. . . . Local exhibitors 
are burning over a statement released to the 
press by City Collector William T. Prender- 
gast, in which he revealed the huge drop 
in city theatre admissions tax collections. 
Mr. Prendergast stated unequivocally that 
television is responsible A representa- 
tive committee of the local theatre industry 
endorsed the charity drives of the American 
Cancer Society and U.J.A. at a luncheon 
meeting, and pledged industry support to 
their campaigns. Herb Ellisburg has 
taken over the Rosewood, recently relin- 
quished by Emil and Arthur Stern. 


é 


Sam Krimstein, formerly manager of the 
Logan theatre, has opened an advertising 
display studio in the Logan Theatre build- 
ing. 


CINCINNATI 


Current bills, all new 
“Go for Broke,” RKO 
Bulls,” RKO Palace; 
Guard.” RKO Grand; “Operation X” 
dualed with “Fury on the Congo,” first half, 
RKO Lyric, with “Fighting the Racketeers” 
and “Criminals of the Underworld,” last 
half; “Dear Brat,” Capitol; “Quebec,” 
Keith’s and “The Magnet,” dualed with 
“Little Ballerina,” at the Guild. . An- 
other source of outdoor competition for the- 
atres in this area is the opening of the an- 
nual summer opera at the Zoological Gar- 
dens on June 24, with prominent guest stars. 
This civic enterprise has drawn capacity 
crowds during the six-week season A 
nearby Norwood company has issued a 20- 
page, pocket-size booklet, “Sports Sampler,” 
each page carrying a description, illustrated 
in some instances, and two or more coupon 
passes to local theatres, drive-ins, night 
clubs, sports and recreational events, ex- 
changeable at the box offices for admission 
tickets upon payment of the tax. The book- 
let, issued in cooperation with the Recrea- 
tional Institute, represents a total admission 
value of $27.50, and sells for $2.00, being 
valid only for the person to whom issued. 
Purpose of the booklet is “to acquaint the 
local public with the amusement, sports and 
recreational offerings in this area.” 





arrivals, include 
Albee; “Brave 
“Fighting Coast 


CLEVELAND 


Elmer and Harry Balaban of Chicago are 
building a new miniature amusement park 
for children aged 2 to 10 called Kiddieland 
on a five-acre tract purchased from Samuel 
Schultz of Monogram Pictures for an esti- 
mated $56,000. The park, scheduled for 
completion early in June, is located in North 
Randall, adjoining Schultz’s golf driving 
practice range and near Phil Smith’s East 
Side drive-in. Rufus Blair of Para- 
mount called on newspaper editors and 
screened “Ace in the Hole” for critics. ; 
Arold Gates, manager of L ew’s Stillman 
theatre, and Mrs. Gates, leave for an all-ex- 
pense paid vacation trip to a Tucson, Ariz., 
dude ranch, as participants in the Para- 
mount “Furies” letter contest in which both 
the contestants submitting the best letter on 
“Why I Would Like to Spend My Vacation 
on a Dude Ranch,” and the manager of the 
theatre where the winning contestant got 
his application blank, win duplicate trips. 
One of the six national winners was A. E. 
Megahan. . . . Charles Rich, former War- 
ner district manager, has formed Charles 
Rich Releasing Company to handle inde- 
pendent distribution in Ohio, including 
“Seven Days to Noon,” and Mayer-Burstyn 

(Continued on following page) 
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product. .. . Pvt. Thurman Hetzler, mana- 


ger of Warners’ Capitol theatre, Sidney, 


Ohio, is reported missing in Korea. 


COLUMBUS 


Business continued at mild levels with 
“You're in the Navy Now” attracting more 
attention than other new entries. The Ohio 
had “Appointment With Danger,” the 
Grand showed “The Sword of Monte 
Cristo” and the Broad screened “The Sec 
ond Woman.” The Columbus Dispatch 
paid tribute to the late P. J. Wood, saying: 
‘A militant leader, he had spent nearly 
all his adult life fighting for measures to 
benefit the independent theatreman and 
moviegoers. When there was a bill in the 
state legislature or in Washington, theatre 
men could count on Pete being on hand to 
present their case.” . . . Winners in “Ohio 
State’s Lux Loveliest Girl” contest were 
presented on Loew's Ohio stage. Férst place 
winner was presented with the Lana Turner 
trophy in tieup with “Mr. Imperium” ar- 
ranged by Walter Kessler. 


DENVER 


Playing were I Was a Communist for 
the FBI” with “Blondie Takes a Vacation” 
t the Aladdin, Tabor, Webber; “Go for 
s3roke,” Broadway; “Appointment with 
Danger,” Denham, second week, with “Que- 
bec”: “4 xoodbye My Fancy” with “Accord- 
ing to Mrs. Hoyle,” Denver and Esquire; 
“Three Guys Named Mike” with “Sin of 
Esther Waters,” Orpheum, will hold; 
You're in the Navy Now,” and “Roaring 
City,” Paramount, and “Prelude to Fame” 
at the Vogue. “I Can Get It for You Whole- 
*" and “Smugglers Gold” are at the 
Rialto after playing the Denver and Es- 
quire Charles Klein and son, Richard 
Klein, of Black Hills Amusement Co., South 
Dakota, in to visit their film buyer and 
booker, Fred Brown, in St. Luke’s Hospi- 
tal Hallmark Pictures, with 
O’Keefe as branch manager, set up 
here 


DETROIT 


Business slowly returned to normal at the 
first-runs despite the transit strike which is 
now over a month old. “The Great Caruso” 
at the Adams was greeted with a full house 
on opening day. There is a show on the 
Fox with “Half Angel” the screen 
attraction. United Artists is showing “The 
Brave Bulls” and “China Corsair.” A 
double bill at the Madison offers “Smug 
gler’s Island” and “Roaring City.” “The 
Thing” is being held over for a third week 
at the Palms. Michigan is showing “Fight 
ing Coast Guard” and “Million Dollar Pur- 
suit.” Cinema is bringing “Bitter Rice” 
back for another run Floyd Chrysler 
former MGM salesman, is now running the 
Chrysler Associated Theatres buying and 
booking service Piper Laurie and Tony 
Curtis will be in town for the world pre 
miere of “The Prince Who Was a Thief” 
at the Michigan 


HARTFORD 


New first-runs included: “The Great Ca- 
ruso,” Loew’s Poli; “My Forbidden Past,” 
Warner Strand; “Lorna Doone,” E. 


sale’ 


Ray 
offices 


Stage 
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WHEN AND WHERE 


June 5: Second annual regional meeting 
Allied Independent Theatre Owners of 
Wisconsin, Wausaw, Wis. 

June 6, 7: Semi-annual meeting, Independ- 
ent Theatre Owners of Montana, North- 
ern Hotel, Billings, Mont. 

June 19, 20: Summer meeting and conven- 
tion, Virginia Motion Pictures Associa- 
tion, Hotel Jefferson, Richmond, Va. 

June 19, 20: Convention, New Mexico The- 
atre Association, Albuquerque, N. M. 

June 24-26: Annual convention, Mississippi 
Theatre Owners, Buena Vista Hotel, 
Biloxi, Miss. 





Loew’s; and “Little Big Horn,” Allyn. 
Leonard Edwards has been named assistant 
manager of the Paramount theatre, New 
Haven. Francis Morse has been ap- 
pointed assistant manager of the E. M. 
Loew’s theatre, Hartford. . . . Hector Fras- 
cadore has been named manager of the 
Farmington drive-in, Farmington, Conn. . . . 
Hartford visitors: Mel Strauss, Lippert ex 
ploitation representative; Richard Stephens, 
Columbia exploitation representative; B. W 
Levy and Lewis Ginsburg, Amalgamated 
Buying & Booking Service, New Haven; 
Bruno Weingarten, Norwich-New London 
drive-in, Montville, Conn. Michael 
Mowchan has been named assistant mana- 
ger, Strand theatre, New .Britain, Conn. 
Lockwood & Gordon Theatres have opened 
their third Connecticut drive-in, the 700- 
car capacity Norwalk drive-in, Norwalk, 
Conn., with William E. Hayes, formerly 
with New England Theatres circuit, as 
manager. 


INDIANAPOLIS 





About 150 film men and wives registered 
for Indiana Allied Theatre Owners spring 
convention at French Lick Springs Hotel. 
Tom Grady, Columbus, was low gross in golf 
tournament which featured the outing... . 
rrueman Rembusch, president of both the 
state and National Allied, Mrs. Rembusch 
and Henderson M. Richey of MGM, left the 
convention early and flew to Columbus, O., 
for Pete Wood's funeral. . . . The Indiana 
was to open at 5:30 p.m. May 29 with a mid- 
west premiere of “On the Riviera” and run 
into the wee hours of Memorial Day for the 
benefit of Speedway visitors. .. . Carl Niess« 
is trying a mentalist act this week at his 
Vogue, North side neighborhood house. . . . 
Charles Laudenslager will open the Tillman 
Road drive-in at Fort Wayne June 7. 
Business was low, due to Speedway interest 
and “Mr. Imperium,” at 


Loew’s, 


fine weather. 
led the town. 


KANSAS CITY 


The Kimo is now showing “Gigi”; “Half 
\ngel” is the bill at the Fairway-Tower-Up- 
town of Fox Midwest; The Granada, Kan- 
sas City, Kansas, will be a fourth in the 
first run with “On the Riviera.” The Para- 
mount is showing “The Last Outpost” to 
be followed by “Goodbye, My Fancy.” 
“Along the Great Divide” and “The Second 
Face” are at the RKO Missouri screen. . . . 





The new Starlight theatre in Swope Park, 
7,000 seats, opens its first outdoor season 
June 25 with “The Desert Song,” Sigmund 
Romberg conducting. ... Warner Bros. will 
screen four pictures at the midtown Vogue 
theatre—serving a buffet luncheon at noon 
to exhibitors. . . . Joseph Rosenberg, 35 years 
a salesman, recently with Warner Bros. 
Kansas City branch in Southern Missouri, 
died at the age of 60... . The 24-sheets of 
the drive-in cooperative campaign instigated 
by Jack Braunagle of Commonwealth The- 
atres, appear in prominent positions in the 
city and on the highways. 


LOS ANGELES 


Danny Kaye was holding forth this week 
upon seven screens, with his “On the 
Riviera” opening at the Los Angeles, Chi- 
nese, Wilshire, Uptown and Loyola, and 
his reissued “Up in Arms” along with Bob 
Hope’s “They Got Me Covered” at the 
Pantages and Hillstreet. New entries 
included “Appointment with Danger” at the 
two Paramounts, “Along the Great Di- 
vide” at the three Warner houses and 
“Smuggler’s Island” at the United Artists 
circuit... . “Go For Broke” was still going 
strong in a second week at Loew’s State 
and the Egyptian. . . . “Of Men and Music” 
bowed in at the Fine Arts with a star- 
studded, kleig-lighted premiere, and ‘Tales 
of Hoffman” was given the full roadshow, 
reserved seat treatment at the Laurel the- 
atre. The Rosemead and Monterey, 
operated by the Jimmy Edwards circuit, 
have closed. Reeves Espey appointed 
Charles A. Shannon as manager of the 
Majestic theatre in Santa Monica. The 
Majestic’s former manager, Aldin Brinham, 
will operate the Reseda theatre. Back 
from a tour of San Francisco, Seattle and 
Portland was the Altec Company’s Stan 
Pariseau. Universal-International dis- 
trict manager Barney Rose came down from 
Francisco to install Al Bowman as 
sales manager of the Los Angeles exchange. 
: New manager at the Harbor drive- 
in in San Pedro was Dick Sims, formerly 
manager of the Studio drive-in. 





San 


LOUISVILLE 


Among the offerings in the first run the- 
atres here, Loew’s brought in “Smuggler’s 


Island” and “Air Cadet” while the Scoop 
offered “Lady Panama” and the Rialto 
“Follow the Sun” and “According to Mrs. 
Hoyle.” At the Strand was “Queen for a 
Day” and “Stop That Cab.” The Mary 
Anderson returned “Virginia City.” . . . Otto 
Ornstein, father of Edward L. Ornstein, 
head of E. L. Ornstein Theatres, Marengo, 
Indiana, died... . W. E. Carrell, Sr., head 
of the Falls City Theatre Equipment Com- 
pany, attended the annual convention of the 
Associated Theatre Owners of Indiana. . 

Moses I. Beeler, who recently managed the 
Charlestown theatre, Charlestown, Indiana, 
has been appointed manager of the East 
drive-in theatre, Shelbyville Road near St. 
Matthews. The East is under the executive 
direction of Floyd Morrow. Out-of- 
town exhibitors seen on the row recently 
included: Jim Howe, Richland, Carrollton, 
Ky.; J. E. Elliott, Jr., Cardinal, Hodgen- 
ville, Ky.; A. N. Miles, Eminence, Eminence, 
Ky.; Homer Wirth, Crane, Crane, Ind.; E. 
L. Ornstein, Ornstein Theatres, Marengo, 

(Continued on opposite page) 
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Ind.; Hugh Kessler, Pal, Palmyra, Ind.; 
and ‘Clyde Marshall, Columbian, Columbia, 
Ky. . In conjunction with the operation 
of his Parkway drive-in theatre, John Nolan 
has incorporated in the project a complete 
Kiddieland equipped with various kiddie 
rides. . . . J. C. Davenport has announced 
that he has purchased the Warner theatre, 
Salem, Kentucky, from Roland Foster. 


MEMPHIS 


First runs were doing bang-up business 
as hot summer weather struck Memphis and 
air conditioning units went into full opera- 
tion. Loew’s Palace showed “The Great 
Caruso” and Loew’s State “Apache Drums” 
to better than average attendance. Malco 
played “On the Riviera,” and Warner “The 
Walking Dead,” to muchly improved at- 
tendance. Ritz and Stand went into double 
features. . . . Lew Andrews has closed his 
Ozark theatre at Yellville, Ark., and his 
Paradise theatre at Cotter, Ark. E. A. 
Patton sold his Emerson at Hartior d, Ark., 
to Jerry J. Felderwerth, Hartford. . . . Doak 
Roberts, district manager, Dallas, was a 
visitor at Warner Bros. Memphis ex- 
change; also Ed Williamson, branch mana- 
ger, Dallas. Exhibitors booking and 
shopping on Film Row included Gene Hig- 
ginbotham, Leachville; Robert Bradley, 
Marked Tree; Don Landers, Harrisburg; 
Orris Collins, Paragould; Bob Lowrey, 
Jonesboro; Walter Lee, Little Rock; Leon 
Roundtree, Water Valley; Mart Mounger, 
Calhoun City; C. J. Collier, Shaw; G. C. 
Pratt, Fulton; A. N. Rossie, Clarksdale; D 
F. Blissard, Okolona; and William Elias, 
Osceola. 


MIAMI 


Film menu included 


“Half Angel,” Carib, 
Miami, Miracle; ‘Fighting Coast Guard,” 
Paramount, Sheridan; “My Forbidden 
Past,” held over at the Embassy, Variety; 
“Madness of the Heart,” Lincoln, Mayfair 
Art; “Go for Broke,” Florida, Beach; “Ban- 
dit Queen,” Town; “Revenue Agent,” part 
of a double feature bill at the Capitol; 
“Tilegals,” Cinema; “Rawhide,” Fort Lau- 
derdale’s Gateway; and “Only the Valiant” 
at the Olympia with a stage bill. On the 
midnight beat the Paramount had “Sealed 
Cargo” and the Town, “Fire Ball.” 

Walter Klements, Mayfair Art manager, of- 
fered free passes for copies of the Decem- 
ber 26, 1949 issue of Life magazine. The 
issue publicizes Michael Angelo’s works, 
a good tie-in for the Mayfair Art showing 
of “The Titan.” Harvey Fleischman, 
newly installed president of the Wometco 
“Old Guard,” has issued invitations to fel- 
low members for a barbecue June 13... . 
Cooperating with the local waste paper 
drive, Wometco Theatres has arranged for 
a central collection station when youngsters 
may bring 25 pounds of paper and receive 
a free pass to any neighborhood house. 


MINNEAPOLIS 


Showing for the fourth successive week 
at the Gopher, loop house, is “Samson and 
Delilah.” Radio City is showing “On the 
Riviera.” “Molly” is at the Century. “Kon- 
Tiki” is at the World. “Goodbye, My Fancy” 
is at the State. “Santa Fe” is at the RKO 
Orpheum. A double bill is on at the RKO 
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"Yes, | said standing room only!" 


Pan, “The Beast With Five Fingers,” and 
“The Walking Dead.” “Born Yesterday” 
is at the Pix. “Go For Broke” is at the 
Lyric. . Crowds and considerable fan- 
fare marked the opening of the Terrace, 
suburban house, billed as “America’s Finest 
Theatre.” Cedric Adams, columnist for the 
Minneapolis Star, served as master of cere- 
monies at the dedication. Opening attrac- 
tion of the house located at Robbinsdale, 
was “Father’s Little Dividend.” ... A 
benefit show to raise money with which to 
buy dolls that later will be dressed and 
distributed to underprivileged children at 
Christmas time, will be held on June 8, at 
Radio City theatre, first-run loop house, 
for the Sertoma Club. “The Great Caruso” 
will be shown. 


MILWAUKEE 


A holdover downtown was “The Great 
Caruso” at the Towne. At the Warner 
was “Along the Great Divide.” “Go For 
Broke” was at the Riverside. For the first 
Milwaukee showing, “Trio” was playing at 
the Fox-Downer. “Brave Bulls” was fea- 
tured at the Wisconsin, and “14 Hours” 
plus “Sword of Monte Cristo” played at 
the Palace. . . . For motor minded people 
who don’t want to give up their Sunday 
morning drives, an Oshkosh church has ar- 
ranged services to be held at the 44 drive- 
in theatre on Highway 44 near Oshkosh. 

The Tosa and Times theatres here 
have changed their pool arrangement in 
booking. Standard Theatres will do the 
booking and buying for the Times and the 
S & M Theatre for the Tosa theatre. .. . 
The Rainbow theatre has been taken over 
by Fred Krueger of the Ogden theatre. The 
Rainbow was formerly operated by Trampe 
theatres. 


NEW ORLEANS 








Carl and Al Rebeck sold their Rebex 
theatre in Lake Charles, La., to Clyde Le- 
Blanc of the Star theatre, Crowley, La. 
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J. G. Broggi of Exhibitors Service will 
buy and book. Forrest Phillips of 
Broadway drive-in, Hattiesburg, Miss., con- 
tracted with Russell Callen to represent him 
as buyer and booker. The principal 
activities of United Cerebral Palsy Associa- 
tion in its drive for funds is the collection 
from theatre patrons and a special advance 
performance of “Trio” at the Civic the- 
atre. In charge are John Roberts of the 
Civic and Henry Plitt, executive of Para- 
mount Gulf Theatres, and area chairman for 
the United Cerebral Palsy Association of 
Greater New Orleans. . Paul Wood, who 
operates the Escambria drive-in, Century, 
Fla., was in... . Mr. and Mrs. Claud Darce, 
Morgan City, La., Don George, Shreve- 
port, La.; Ernest Delahaye, Maringuoin, 
La.; Jack Pope, Rayville, La.; Owen Rob- 
ertson, Bonita, La.; Mr. and Mrs. William 
Sendy, Kenner, La.; F. G. Pratt, Jr., 
Vacherie, La.; Harold Dacey, Raceland, 
La., were also visitors. 


OKLAHOMA CITY 





First run houses are showing: Midwest, 
‘Go For Broke”; Warner, “Fighting Coast 
Guard”; State, “Try and Get Me”; Cri- 
terion, “Rawhide.” A preview was sched- 
uled at the Criterion of “On the Riviera.” 

. Oklahoma Tax Commission reports sales 
theatres for the month of March, 
$28,177, compared to $28,569 for 
Murch, 1950. Use tax for theatres for the 
month of March, 1951, is reported at $52, 
compared to $38.46 tax for March, 1950... . 
A square dance with all the trimmings was 
to be held in the street in front of the 
Center theatre as a special introduction to 
the premiere of “New Mexico.” 


tax on 
1941, at 


OMAHA 


Every theatre in town has reported cool- 
ing plants have been overhauled. . . . EI- 
mer Huhmke, secretary of Nebraska-Iowa 
Allied, attended a regional meeting of ap- 

(Continued on following page) 


39 








ntimued Jrom preceding page) 
proxim ~~ 40 exhibitors at Sioux City, Ia. 
Herb ‘Jensen, Walthill, Neb., exhibitor, 
has revamped his theatre, added new equip- 
nent and new marquee. . Harold Lamb 
has purchased the Logan theatre, Logan, 
la., from Glen Partlow, who will continue 
to operate theatres at Laurens and Stuart, 
la . . Tri-States Branch Manager Bill 
Miskell and Treasurer Elmer McKechneay 
if Des Moines visited Fairbury, where the 
Bonham mesg +r being remodeled. 
Mr. and Mrs lo Waybill have reopened 
tl rrsirs ag at ” North Zend, Neb., with 
equipment since it burned out re- 
. Max Rosenblatt, RKO branch 
at Des Moines, has returned to 
where he was a former salesman, 
wer the branch managership left 
by the resignation of Jack Renfro. 
Otto Einspahr has sold the Center 
theatre, Center, Neb., to Wayne John- 


e joy 


Clay 


PHILADELPHIA 


amusement taxes continued their 
downward. For the first four 
the year, the 10 per cent collec 
1 all admissions dropped to $943,379 
$1,198,146 for the same period last 
Ir of $254,767. . . Iz Segall, 
Rivoli and Belmont for the 
terminated his connection 

bus Stamper... . In Laz 

new 





The city 


on al 


adopted a 
ever levied by a 
County, taking 
admission, 


township 

tax—the first 

| district in Lancaster 

cent of every 10 cents of 

June 15 James Coyne, trans- 

Pittsburgh, Pa., is the Uni 

ial salesman for the upstate 

-Barre, Pa., territory. : 

rd circuit, Scranton, Pa., sc sheduled 

t theatrical “Hill Num- 

” special Easter television presen 

Imed by Jerry Fairbanks Produc 

rV’s “Family Theatre.” . War 

Stanley, B geton, N. , a has been 

Robert Long is now operating 

, Haddonfield, N. J. Phe 

) rrenton, N. J., adds talent contests 
the Saturday matinees. 


PITTSBURGH 


\fter 
onths, the 
»phine 


ettective 


new 


showings of 





doldrums for a few 
Star- 
better 


being in the 
Stanley had a stage show 
Baker and did much 
standpoint at increased 
Harris, Fulton and 
pictures pulled during 
er only a ore day run Matt 

ic, the Pitts burg nember of the FBI 
iround whose exploits “T Was a Communi 
ist for the FBI” was Holly 
wood talking with Warners regarding “Let’s 
Fight Back.’ Piper Laurie and Tony 
Curtis will be here for personal appear 
with “The Prince Who 
Fulton The Barry 


ring Jose 
a box-office 
In the J. P 


Penn, were 


woven, 1s in 


inces in connection 


Was a Thief” in the 
will close 


PORTLAND 


Playing are “Fighing 
Broadway; “Goodby My F 
Artists; “Fighting Sullivans,” 
‘Appointment With Danger,” 
Can Get It for You Wholesale,” down 
town week, Maytair ; and “Appointment With 


ancy,” 
Music 
( Irphe um: “] 


second 


40 


Danger,” Paramount. .. . Jerry Gamble has 
resigned as assistant at Portland’s Para- 
mount succeeded by Dean Matthews, for- 
merly with Bagdad theatre. .. . Virgil Far- 
quhar, formerly with John Hamrick The- 
atres, has been named assistant to Robert 
Anderson, city manager, Hamrick Theatres, 
Portland, and with offices at Music Box. 
Rio Theatres’ the Dalles, damaged by fire 
. Evergreen is redecorating and renovat- 
ing its Red theatres, Wenatchee, and Mc- 
Donald and Rex theatres in Eugene, Ore. 
. Booking on the row were Russell Mill- 
er, Chief, Manson; Mr. and Mrs. E. A. 
Darby Toppenish, Martin Brown, Yakima; 
Ralph Stout, Granger; Paul Volkman, Wa- 
pato; and Keith Beckwith, North Bend. 


SAN FRANCISCO 





Top grossers for the week: “I Was a 
Communist for the FBI” in its first week at 
the Paramount and “The Great Caruso” in 
third week at Loew's Warfield. Playing are 
3roke” at Loew’s Warfield, “My 

Past” at the Golden Gate, “In- 

Walls of Folsom Prison” at the 
Paramount, and “Double Crossbones” at the 
Orpheum, ... Variety Club’s picnic is sched- 
uled for June 23. Pete Vigna, former 
booker in Fox West Coast’s local office, has 
been transferred to the Parkside theatre as 
Arthur Kloth, manager of the 

has been transferred to the Noe 
is manager, replacing James Hickenbottom, 
who is now manager of the Cinema. Former 
Rawson Williams is assist- 
apitan. Among 


( ro For 
Forbidden 
side the 


manager 


Parkside, 


Cinema manager 
ant manager at El ¢ 
Northern California’s efforts to stimulate 
box-office is that of Fox West Coast who 
have drawings every two weeks with prizes 
of $1,000 in cash and a $1,000 trip to Reno 
for two . Lippert Theatres executive 
Frank Woods will be transferred to Los An- 
geles after his vacation, to become a pro- 
ducer at the Lippert Studios. His successor 
has not been named. . . . Two new theatres 
have opened in the Northern California ter- 
ritory and two have been completely remod- 
eled. Gale Santocona, San Francisco de- 
signer, had contracts for all which included 
the new Lippert Terrace drive-in (the only 
drive-in within the city limits) built at a 
cost in excess of $150,000; the new Seavue, 
miles south of the city, is owned by 
he Visalia Theatre Corp. headed by Samuel 
C. Levin; George Mann’s Porter at Wood- 
land has been completely remodeled and 
I and the Cardinal at Palo Alto 
owned by the Menlo-Mayfield Theatre Co., 
headed by L. S. Hamm and Walter Preddy, 
1odeled at a cost of $40,000 


three 


‘rnized; 
has been ren 


ST. LOUIS 


One of the oldest theatres in the area—the 
(venue in east St. Louis—was closed last 
week by Internal Revenue agents for alleged 
non-payment of taxes. The seizure action 

as one of the first in East St. Louis in 
New showings downtown and 

n Gr and Avenue included “Fighting Coast 
Gua at the Fox; “On the Riviera” at the 
Missouri and “Go For Broke” at Loew’s 
State. “The Great Caruso” moved into its 
fifth week at Loew’s Orpheum. . . . “Latuko” 
a film concerning life in deepest Africa and 
the product of a local industrialist, continues 
excellently at two West St. Louis theatres 

The Shubert theatre has closed for 
the summer 


years 


TORONTO 


J. Arthur Rank and his general manager, 
John Davis, were feted at a luncheon. 

re puck opened at the Odeon Toronto, as 
did “Lorna Doone” at Shea’s, “Fabiola” at 
the Towne Cinema, “Air Cadet” and “Her 
First Romance” at the Downtown, State, 
Scarboro, Glendale and Mayfair, and 
“Mourning Becomes Electra” at the Interna- 
tional Cinema. .. . “The Browning Version” 
remained for a third week at the Odeon Hy- 
land while holdovers for a second week in- 
cluded “The Lemon Drop Kid” at the Im- 
perial, “Great Caruso” at Loew’s, “Good- 
bye My Fancy” at the University and Nor- 
town, and “Up Front” at the Uptown... . 
The Victoria and Eglinton have “The Last 
Outpost” on a double bill with “Fingerprints 
Don’t Lie.” For its second showing, 
“Bird of Paradise” is supported by “Wake 
Up and Dream” at the Tivoli and Capitol 
while the second run of “The Valentino 
Story” is billed with “Magnet” at the Odeon 
Danforth, Fairlawn and Humber. 


VANCOUVER 


Theatre business here 
factory to disappointing. 
were: “Father’s Little Dividend,” with a 
smash week at the Capitol, and “Soldiers 
Three” at the Orpheum. The Hastings with 
stage show plus “A Yank in Korea” on 
screen at advanced prices had a capacity 
week, Also playing: “Bullfighter and the 
Lady” and “Traveller’s Joy” at the Fraser 
and Plaza; “Ramrod” and “Abie’s Irish 
Rose,” a reissue bill at the Paradise; “Raw- 
hide” at the Vogue; “Inside Straight” and 
“Royal Wedding” at the Cinema; “Edge 
of Doom” at the Strand; and “Three Guys 
Named Mike” at the Dominion. . . . Chechik 
Bros., owners of the Bay theatre here, 
opened their new Tillicum drive-in near 
Victoria on Vancouver Island. . . . Lacombe, 
Alberta, will have a new $85,000 theatre be- 
ing built by local business interests. It will 
be in competition with the 300-seat Lacombe. 


WASHINGTON 


New openings included: 
souri Raid” at the Warner; “The Great Ca- 
ruso” at the Palace; “Up in Arms” and 
“They Got Me Covered,” reissues at RKO 
Keith’s; “Five” at the Trans-Lux; “L’Af- 
faire” at the Little; “Isle of Sinners” at the 
Dupont; “Happiest Days of Your Life” at 
the Plaza. Holdovers included: “Go For 
Broke” at the Capitol; “Tales of Hoffmann” 
at the Playhouse. Carryovers included: “ 
Was a Communist for the FBI” at the 
Metropolitan and “I Can Get It For You 
Wholesale” at the Columbia The Vari- 
ety Club of Washington, Tent No. 11, 
contributed the plaque for the Carter Barron 
Amphitheatre in Rock Creek Park, Wash- 
ington, at the dedication ceremonies. Morton 
Gerber, Chief Barker, made the presentation. 

Myrna Loy was guest of honor at a 
meeting of the Motion Picture Council. 
Jessica Landau, of Universal, was in town 
to find a local winner in WMAL-TV’s 
‘Hollywood Screen Test.” . New branch 
managers on Film Row, were honored at a 
stag dinner at the Variety Club. They in- 
cluded: Phil Isaacs, of Paramount; Pete 
De Fazio, of Warner Bros. Pictures; Earl 
Sweigert, of United Artists; Joe Gins, of 
Universal; and Milton Lipsner of Mono- 
gram Pictures. 





ranges from satis- 
The bright spots 





“The Great Mis- 
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Allied Artists 


SOUTHSIDE 1-1000: Dan Defore, Andrew King— 
Coupled with a give-away, this gave us our biggest 
Thursday to date. Though this type of product does 
not go well here, customers seemed satisfied and I 
heard no complaints. Played Thursday, May 10.—Tom 
S. Graff, Grand Theatre, Pollock Pines, Calif. 


Columbia 


_NEVADAN, THE: Randolph Scott, Dorothy Malone 

This was our opening picture since we have taken 
over the running of the Erie theatre back from our 
tenant, and wish to report that we had very rr 
tory business. Played Friday, Saturday 18, 19. 

Harland Rankin, Erie Theatre, W heatley, Ont., 
Canada. 


PETTY GIRL: Robert Cummings, Joan Caulfield— 
Played this on a weekend to give them a real treat 
Belle River at the Beau theatre. The reaction 
was more favorable than in Tilbury where we played 
it in mid-week to poor business, as the farmers were 
too busy. We still feel we gave them delightful en- 
tertainment. Yours truly saw it twice. I guess they 
are not all the same as this exhibitor, who gets great 
joy out of seeing blondes either on the screen or 
tr es the theatre. Played Friday, Saturday, May 
18, ~Harland Rankin, Beau Theatre, Belle River, 
Ont. "Coals 


ETTY GIRL: Robert Comenieate. Joan Caulfield— 
This I thought was as cute a picture as I had seen 
in some time. The girls were beautiful, the story 
was lovely and there's everything you could wish for 
a lovely evening’s entertainment, but contrary to my 
likings, it failed to draw them in. Business was away 
off. I can only say that the farmers are particularly 
busy and really missed the boat by not seeing this 
picture. Played Wednesday, Thursday, May 16, 17.— 
Harland Rankin, Plaza Theatre, Tilbury, Ont., Canada. 


PYGMY ISLAND: Johnny Weissmuller, Ann Sav- 
age—Good second bill, well chosen to go with Roy 
Rogers on a double bill. Those who saw it liked it. 
The only trouble was enough didn’t see it. Busy farm- 
ers, bad weekend. Played Friday, Saturday, May 18, 
19.—Harland Rankin, Plaza Theatre, Tilbury, Ont., 
Canada 


Hallmark Productions 
PRINCE OF PEACE: Needless to say, this did well 


by us. Many of the large film companies could do 
well to follow this plan of selling for their finest film 
each year. I believe that any distributor would find 
himself in dollars and cents, as well as prestige. Thank 
goodness we still have a company like Hallmark. 
Played Friday, Saturday, May 11. 12.-Tom S. Graff, 
Grand Theatre, Pollock Pines, Calif. 


Lippert 


STEEL HELMET, THE: Gene Edwards, Robert 
Hutton—This one was played to death before I got 
it t was a very good picture with superb acting. 
Lippert certainly makes pictures for the small town 
exhibitor. Played Monday, Tuesday, May 7, & 
James C. Balkcom, Gray Theatre, Gray, Ga 


Metro-Goldwyn-Mayer 


Taylor, 
I expected, but as I 
stated, Metro seldom makes a bad picture, especially 


Louis Cal 
prev ew 


DEVIL’S DOORWAY: Robert 
hern—Better than 


the business for me and I don’t 
think you'll lose on it, either. ne fist fight in this 
picture will suit any action house. Played Sunday, 
May 6.—Pat Fleming, Gail Theatre, Round Pond, Ark. 


FATHER’S LITTLE DIVIDEND: Spencer Tracy, 


a western. It did 


MOTION PICTURE HERALD, JUNE 2, 1951 


. « « the original exhibitors’ raports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 


What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, 


Bennett, Elizabeth Taylor—Te ops in every re- 
spect. Brought out patrons we haven't seen in months 
and everyone liked it. Played Sunday, Monday, May 
13, 14.—Rowell Bros., Idle Hour Theatre, Hardwick, 
Vt. 


Joan 


FATHER’S LITTLE DIVIDEND: Spencer Tracy, 
Joan Bennett, Elizabeth Taylor—Real family entertain 
ment and the best of the successor Spencer Tracy 
is his usual self, which means top Joan Bennett 
handles the Mrs. and mother part well. Elizabeth 
Taylor as the expectant mother is what can be ex- 
pected. Part of a good double bill, teamed with “The 
Mating Season,” did average business fe repeated 
directly after a two weeks’ run several blocks away 
Should do well for any situation. Very good remarks 
Played Friday, Saturday, Sunday, Monday, May 18, 
19, 20, 21.—Leonard C. Utecht, Manor Theatre, Chicago, 
mi 


Stockwell—A_ disappoint 
Many favor- 
Played Sun 
Hour 


KIM: Errol Flynn, Dean 
ment at the box office in this situation. 
able comments but our gross was small. 
day, Monday, April 22, 23.—Rowell Bros., Idle 
Theatre, Hardwick, Vt. 


KING SOLOMON’S MINES: Deborah Kerr, Stew- 
art Granger I expected big things from this picture, 
but it flopped out. I don’t know why, but it just 
didn’t do the business I expected. It’s a good picture 
about the wilds of Africa, Technicolor good, everything 
good, but it just didn’t draw them in. Why? That's 
a $64 question. Maybe money was scarce at the time 
Played Sunday, Monday, May 13, 14.—Pat Fleming, 
Gail Theatre, Round Pond, Ark. 


Lana Turner, Ray Mil 
It’s entirely too 


LIFE OF HER OWN, A: 
land—This is poison in smal! towns. 
slow and all talk-talk. How can you advertise “Movies 
Are Better Than Ever” when really they’re getting 
worse? Played Sunday, May 13.—James Balkcom, 
Gray Theatre, Gray, Ga 


MAGNIFICENT YANKEE, THE: Louis Calhern 
Ann Harding—A perfect picture for any art house or 
high class patronage. Wonderful story—brings back 
memories to most of the people who attended t's a 
shame so few came to see this feature. Played first 
run, but business off 65%. Public sure missed on this 
one. Played Friday, Saturday, Sunday. Monday, Tues 
day, Wednesday. Thursday, May 11, 13, 14, 15, 16 
17.-Leonard C, Utecht, Manor Theatre, ‘ahcan, lil 


THREE LITTLE Roden Fred Astaire, Red Skel 
ton—Words cannot express my thanks to M-G-M for 
making this lova)le, laughabi le, Technicolor musical 
f ever there was a follow-up to “Anchors Aweigh,” 
this was certainly it. Never have patron comments 
been so fine. Some stayed to see it two and three 
times and still came back the next day. Red Skelton 
was wonderful. Played Sunday, Monday, May 6, 7 
Tom S. Graff, Pollock Pines, Calif. 


Grand Theatre, 


TWO WEEKS—WITH LOVE: Jane Powell, Ricardo 
Montalban—Here is a good example of a very 
movie with a bad title. Small town audience 
have eaten this up if you could get them in. 
one of Jane Powell’s best. I don’t think producers 
put enough emphasis on titles—a title is always 75% 
of a draw in small towns. Played Wednesday. Thurs- 
day, ay 9% 10—James Balkcom, Gray Theatre, 
Gray, Ga. 


Paramount 


AT WAR WITH THE ARMY: Dean Martin, Jerry 
Lewis—Had real strength at the box office. Certainly 
is a silly show. Played Sunday, Monday, April 15, 16 
—Rowell Bros., Idle Hour Theatre, Hardwick, Vt 


New York 20. 
GREAT MISSOURI RAID, THE: Wendell Corey, 


Macdonald Carey—The Jesse James story told again, 
but patrons seemed to want to see it. Color is very 
nice. Some of our action fans thought it was slow. 
We usually play westerns on Friday vo ania but 
this made a very satisfactory mid-week Played 
Wednesday, Thursday, May 16, 17.—R« well. en , Idle 
Hour Theatre, Hardwick, Vt. 


MATING SEASON, oe Gene Tierney, John 
Lund, Thelma Ritter—A part of a great double bill. 
A good story, wonderful wih fe a sb Full credit 
for the success of the feature should go to Thelma 
Ritter for a wonderful part. No complaints on this 

Should be good for every situation. Played Fri 
Saturday, Monday, May 18, 19, 20, 21.—Leonard 
Utecht, Manor Theatre, Chicago, II! 


MR. MUSIC: Bing Crosby, Nancy Olson—I think 
Bing should retire if he can’t get any better material 
than this. The opera in the preview killed this. 
James Balkcom, Gray Theatre, Gray, Ga 


SEPTEMBER AFFAIR: Joan Fontaine, Joseph Cot- 
Rather weak at the box office. Mostly women 
and some of them thought it was too slow and 

aggy. Played Wednesday, Thursday, May 9, 10. 
R veel. tros., Idle Hour Theatre, Hardwick, Vt 


RKO-Radio 


ADVENTURES OF ICHABOD & MR. TOAD: 
Walt Disney Feature-—-I believe we would have done 
better than average with this if only we could have 
played it sooner Customers were more . an pleased 
with it. Played Thursday, Friday, May 17, 18.—Tom 
S. Graff, Grand Theatre, Pollock Pines, Calif 


MAD WEDNESDAY: 
den—Pictures like this 
Played Sunday, April 29 
Theatre, Gray, Ga 


RIDER FROM TUCSON: Tim Holt, Richard Mar 
tin—Good old Tim, he’s still dishing out good westerns 
and I'm gettting good weekend crowds every time J 
show him. Played Friday, Saturday, May 11, 12. 
Pat Fleming, Gail Theatre, Round Pond, Ark 


Harold Lloyd, Frances Rams 
should he left in the can 
James C. Balkcom, Gray 


Republic 


coy 1! STALLION, THE: Roy Rogers, Dale 
ns—Another good Roy Rogers western Has the 
aan and spotlights some very smart horses. I don't 
see how thev do it Played Friday, Saturday, May 
18, 19.—Pat Fleming, Gail Theatre, Round Pond, Ark 
INSURANCE INVESTIGATOR: Richard Denning, 
Audrey Long—Much finer than the average second 
feature. Patrons were pleased with performance and 
story, as well they should be. Ric hard Denning quite 
popular with females here bouts auyed Saturday, 
May 5.—Tom S. Graff, Grand Theatre, Pollock Pines 
Calif 


NIGHT RIDERS OF MONTANA: Allan Lane, 
Chubby Johnson—Allan Lane westerns are very popu 
lar here. But then we find that very few westerns 
from Revublic are disappointment to our patrons 
Played Thursday, Friday, May 17, 18.~-Tom S. Graff, 
Grand Theatre, Pollock Pines, Calif 


OH! SUSANNA: Rod Cameron, 
cellent outdoor attraction 
Forrest Tucker at their best 
May 4, 5.—James Balkcom, 


Adrian Booth—Ex 
with od Cameron and 
Played Friday, Saturday, 
Gray Theatre, Gray, Ga 


SUNSET IN THE WEST: Roy 
(Continued on 


Rogers, 


following page) 


Estelita 


4! 





(Continued from preceding page) 


This was another Roy Rogers’ picture for 
but the Roy Rogers’ fans seemingly are all 
and they are all busy riding tractors instead 
and so did not ar on the scene. So it 

ing weekends we have 
Nevertheless, we can’t hold 
against Rogers crops have to be put in or 
won’t eat next fall Played Friday, Saturday, 
18, 19.—Harland Rankin, Plaza Theatre, Tilbury,, 
Canada 


TRAIL OF ROBIN HOOD: Roy 
Edwards—As us Roy gave us a gooc 
of poor weatl Fans were pleased, 
should be! Rogers’ pictures constantly 
better than the former 
Tom S. Graff, Grand Tt 


Rodriguez 
his fans, 
farmers, 
of horses, 


Rogers, Penny 
i B.O. in spite 


Twentieth Century-Fox 


BLACK ROSE, THE: 
—This picture proved to 
t 


, Orson Welles 
tment. We 
> ss very wel 
see the picture, but 
. wi w 


Tyrone 


avorabl 
Harl and “Ra 

HALLS OF MONTEZUMA: Rict 
Walter Palance—Very good war picture 
day, Tuesday, l 1.—Jame 
Gray Theatre, Gray, Ga 


'p cog JHE pov esead) MOUNTAIN: 
| I ‘ A 


Susan 


Universal International 


COMANCHE dar aaggier ely Ma aureen O'Hara 
mald r of ne it 


DOUBLE CROSSBONES: 
It’s a 


hame to wast 


James Stewart r 
Neaved Gand 


was 


WYOMING 


Alexis Smit 
Good westerr by Es 


} | 
Theatre, Round Pond 


Warner Bros. 
DAUGHTER OF ROSIE O’GRADY: June 
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Short Product in 


NEW YORK—Week of May 28 
ASTOR: A Day with the F.B.1. Columbia 
Family Circus . Columbia 
Feature: Valentino . . Columbia 
CAPITOL: Song of Erin..... . -20th-Fox 
Hawalian Sports 
Princely India Warner Bros. 
Feature: Go for Broke MGM 
CRITERION: Camp Dog RKO Radio 
Feature: The Thing RKO Radio 
PARAMOUNT: Hold the Lion Please 
Paramount 
-RKO Radio 
RKO Radio 


Paramount 


One Wild Night... 
Feature: Sealed Cargo 


RIVOLI: The Littlest Expert...... 
Frankie Carle and His Orchestra 
Universal-int. 


First Run Houses 


. -20th-Fox 


Universal-Int. 


The Rain Makers... 
Feature: Smuggler's Island 
ROXY: Arrow Artistry 
Goons from the Moon 
Feature: On the Riviera 


CHICAGO—Week of May 28 
ESQUIRE: Hollywood Bowl..... -++.-MGM 
Lincoln Speaks at Gettysburg......AF Films 
Feature: The Second Woman United Artists 
GRAND: Titans of the Deep Elman Films 
Feature: Smuggler's Island Universal-Int. 
SURF: The Popcorn Story -Columbia 
The French School of Painting 

Feature: Five 


WOODS: Injun Trouble 
Feature: Rawhide 





rdon MacRae—Very, very good. You can’t go wrong 
1is one. Our usual policy is one showing of the 
ut we had to run two showings 
turday to take care of the extra ° 
eating capacity is small (200). You 
your patrons will be well satisfied 
it beats “Silver Lining” by quite a margin 
color, swell ne James Ba 
1 Thurs 
Saturday il 26, Bruce Elves, Quil 
at Quill Lake, Sask., Canada 


deserves cred 


Shorts 
Columbia 


HIS BAITING BEAUTY: 


Paramount 


SUDDENLY IT’s SPRING: 
lults and older childrer 


giv 1 res 
“The tre, Round Por 


Twentieth Century-Fox 


aig eggs ek s HOLIDAY: 

we r all the way through 
No ext ib itor ¢ > 1 March of Time 
their supporting ve Klein, Astr 


Theatre, Kitwe/NKana 


March of Time Very 
odesia 


Universal International 


BREAKING THE TAPE: Var 
this a week and it’s O.K 
Yrive-In Theatre, Lansing, 


CACTUS CARAVAN: Musical Western 
accepted this type of pri we 
ion. Some very fine 
were received by this exhibitor ‘om S. 
Theatre, Pollock Pines, Calif 


Drery DIPLOMAT: 
Wi 5 Woodpec 
und Pond 


Gr af, 


Cartune 
Fleming 


FARGO PHANTOM: 


reele 


Musical Western This twe 


f these 


Dale Lee, Wi “he The atre 


r ‘go a “B 
ir D'Alene, 
PANTRY PANIC: Techn 


A nice littl 
Lansing Drive-In 


lor Cartoon 
Pearce Parkhurst, 


Mich 


lor cartoon 
Theatre, Lansing, 
SPADE COOLEY AND HIS ORCHESTRA: Name 
Band Music al his two-reeler was okay. The music 
was swell and e yed by everyone. Our customers 
an play pA mee music like Cooley 
The atre, ur D’Alene, Idaho 
WOODY DINES OUT: nz Technicolor Cartune 
A swell little Woody pecker cartoon—Pearce 


e-In Theatre, Lansing, Mict 


feel tha 


at no one cz 
Dale Lee, Wilma 


Warner Bros. 


BLUE RIBBON CARTOONS and MERRIE MELO- 
DIES: Let us take off our hats to the producers of 


these cartoons for giving the public what they want 
Hollywood in general seems to forget that our public 
wants entertainment, and Bugs Bunny and Tweety 
have given to me and my patrons that much wanted 
entertainment.—Leonard C. Utecht, Manor Theatre, 
Chicago, Tl 


RABBIT OF SEVILLE: 
Bunny is always fav 
f the old Buggsy 

and a w vwhil mit 

onard C, Utecht Ma n 


VAUDEVILLE DAYS: Featurette 
the old days of vaude I 
and I think patrons did too 
Theatre, Round Pond, Ark 


s Bunny Special—Bugs 
This one brings back 
Good for many laughs 

Don’t miss this one 


The atre, Chicago, Il. 


Good version of 
enjoyed it very much 
Pat Fleming, Gail 


Phonevision No Threat 
To Theatres: DeMille 


Phonevision will have no effect on theatre 
business, Cecil B. DeMille said last week 
in Philadelphia, where he was concluding 
location with Ringling Brothers’ 
Circus of his Paramount production, “The 
Greatest Show on Earth.” Citing recent 
entertainment history, he said the advent of 
each new entertainment medium most often 
had the effect of strengthening existing 
media. The motion picture theatre, which 
retained its despite the growth of 
and television, will certainly not have 


shooting 


vigor 
radio 
because of Phonevision, 


to close its doors 


he held. 


Skouras Gives $50,000 
Building Site for Boys 


Skouras Theatres Corp., New York, 
cently donated land purchased at $50,000 to 
the Boys’ Club of Queens, Long Island City, 
N. Y P. Skouras, president of the 
corporation, is honorary president of the 
club. M. J. Skouras 
Theatres division manager, is president and 
the the club. 


George 


new boys’ 3aranco, 


chairman of board of 


Lippert Moves Into 
ELC Denver Offices 


Robert L. Lippert last week took over the 
Denver branch office formerly operated by 
Eagle Lion Classics. The Lippert organiza- 
tion, which held a two-day sales meeting in 
Chicago last week, also named Lewis J. 
Lieser, former ELC Buffalo manager, and 
Eugene Tunick, former ELC manager in 
Indianapolis, to head the company offices in 
those cities. 
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Daily Series 
Favorable to 
Hollywood 


A series of articles, on the whole favorable 
to the motion picture industry, appeared re- 
cently in the Rocky Mountain News, Denver 
daily newspaper. 

The articles were written by Pasquale 
Marranzino, described as the “star” reporter 
of the paper. According to Robert W. Selig, 
assistant to the president of the Fox-Inter- 
mountain circuit, the project was undertaken 
“at our request (and) Mr. Jack Foster, edi- 
tor of the Rocky Mountain News, a Scripps- 
Howard newspaper, resolved to have a re 
porter examine Hollywood without the fan- 
fare of the press agents or any other ‘planned 
excursions behind the scenes.’ We think Mr. 
Marranzino has done a most constructive job 
in behalf of our industry.” 

A foreword to the second of 11 articles 
stated that the current investigation of Com- 
munism in the films capital has brought Hol- 
lywood “sharply into the news.” The object 
of the stated the newspaper, was to 
find out what Hollywood thinks about the 
Communists, to “learn the full story of Com- 
munist scheming,” and generally to inspect 
the non-glamorous side of Hollywood living. 

Under top captions of “Hollywood Comes 
of Age” and “How Human Is Hollywood?” 
are the sub-captions which give an indication 
of the tone of Mr. Marranzino’s articles. 
They are: “Film Folk Awaken to Red 
Threat” ; “Holly wood Stops Red Maneuvers 
in Film Industry”; ‘Film Studios Take Ed 
Johnson’s (the Senator) Tip to Soft-Pedal 
Sin”; “Actor’s Plan Backfires”; “Now 
Handyman’s Gone” (referring to George 
Murphy’s domestic problem with a handy- 
man); “Film Folk Sacrifice Much for U. S. 
During War”; “Movie Hopefuls See Billy 
“First” (Bill Grady, MGM casting di- 
rector); “Roz Russell Prepares Son for 
First Communion’; “Ex-Actor Wins 
Friends, Fame as Restaurateur,” and “Film 
Folks Show Same Per Cent of Sin as Rest 
of U. S.” 


series, 


RKO Announces “RKO-Pathe 
Two Reel Specials" 


A new series of 13 releases was disclosed 
to the trade this week by Harry Michaelson, 
president of RKO Pathe. The series will 
be known as “RKO Pathe Two Reel Spe- 
cials.” The series will be a blend of “the- 
artical entertainment and topical interest.” 
Details will be announced shortly. Producer 
of the series is Jay Bonafield. 


New York Exposition 
Set for Next Spring 


A motion picture exposition will be held 
at the Grand Central Palace in New York 
from March 29 through April 6, 1952, the 
New York Motion Picture Industry Joint 
Public Relations Committee, the sponsoring 
group, announced last week. 
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IN NEWSREELS 





surrender in 
TNT explosion in Utah. 
Zoo. Children’s rodeo 
Symposium on Memorial 


MOVIETONE NEWS, No. 43—Reds 
Korea. World’s biggest 
Iwo Jima statue. St. Louis 
Auto race in Germany. 
Day. 

MOVIETONE NEWS, No. 44—Action in Korea. Dog 
show in New Jersey. Navy “frogmen” keep in shape. 
British amateur golf match. Roller derby at Madi 
son Square Garden, New York. 

NEWS OF THE DAY, No. 277-—Utah explosion. Red 
prisoners in Korea. Fourth division off for Europe. 
Iwo Jima statue. St. Louis chimps. Coulee Dam 
finale. Speed classic of Europe. Children’s golf tour- 
nament 

NEWS OF THE DAY, No. 278-—-UN forces turn tide 
in Korea. Korean orph ans find new home. Capital 
honors Carter Barron. On the alert for defense. 
Canine champs. Motor bike classic. Diaper derby for 
fathers. 

PARAMOUNT NEWS, No. 80-—-Biggest 
explosion. Marine memorial. Bob Hope in England. 
Miss America at the International Textile Exhibi- 
tion. Labor leaders pledge support to cerebral palsy 
drive. New York bids Europe-bound troops fare- 
well. 

PARAMOUNT NEWS, No. 81 
event. Women in the 
Gadge-teers take over. 
champ. Aqua stars. 


TELENEWS DIGEST, 


non-atomic 


Dogdom’s 
news. Jet expert at 13 

Sports: British amateur goli 

National roller derby 

No. 21B—Interview ‘with the 
Duke of Windsor. France trains draftees. Navy re 
fuels in rough waters < Korez Ex- Nationalist 
soldiers in Hong Kong. Fashion parade in Germany 
Collectivized carriages in Poland. -ee-wee golf 
tournament. 

TELENEWS DIGEST, No. 
Chiang Kai-shek on Formosa, 
forces in Korea 


biggest 


22A—Interview with 
Ethiopians join UN 

M.P.’s fight smugglers in Berlin. 
British royalty attends a flower show. Arcaro wins 
Withers Mile at Belmont. 

UNIVERSAL NEWS, No. 459—Army’s TNT blast 
Iwo Jima. J. Arthur Rank arrives in New York 
Ben-Gurion in Los Angeles. St. Louis Zoo. Pee 
wee golf tournament 

UNIVERSAL NEWS, No. 46@--Korea. 
man sails for Europe. English festival 
Dog show. Kayak race. Frog jumping 

WARNER PATHE NEWS, No. 8&2-F 
en route to Europe. Red prisoners 
in Utah. Kefauver “Father of 
Francisco memorial service 
[wo Jima statue. Peek-a-boo hats for 
Louis Zoo. 

WARNER PATHE NEWS, No. 83-—Miss Truman 
sails for Europe. Students take draft-deferment test. 
First U.S.O. camp show shoves off for Korea. Utica, 

Y., holds civil defense test. Motorcycle races in 
Richmond. Chapman wins British Amateur golf 
tournament. Roller derby. 


Margaret Tru- 
Diaper race 


division 
Blast 
Year.” San 
four chaplains. 
summer. St 


ourth 
in Korea 





News of the Day Wins 
1951 Headliner Award 


MGM’s News of the 
the 1951 Headliner Award of the National 
Headliners’ Club for its newsreel on inter- 
racial and inter-faith amity, “Experiments in 
Brotherhood.” The subject depicted two 
successful experiments in brotherhood, one 
at a New Jersey industrial plant, the other 
at a New York Presbyterian church which 
is also used by a Jewish congregation. Mi- 
chael D. Clofine, News of the Day editor, 
was to accept the award at the Headliners’ 
Club dinner at Atlantic ome Saturday. 


Day this week won 


Legion Reviews Eight; 
Finds Two Objectionable 


Reviewing eight pictures this week, the 
National Catholic Legion of Decency passed 
in Class A, Section One, morally unobjec- 
tionable for all, Monogram’s “Blazing Bul- 
lets” and “Canyon Raiders”; put into Sec- 
tion Two of that class, morally unobjection 
able for adults, Was An 
American Spy,” “Lieutenant 
Craig—Missing,” MGM’s “Night Into 
Morning,’ and Paramount’s “Warpath.” 

Termed morally objectionable in part for 
all were Twentieth Century-Fox’s “The Guy 
Who Came Back” and Lippert Production’s 
“Pier 23.” 


Monogram’s “I 
Lux Film’s 


U=I Foreign 
Business 


Is Up 18% 


Universal-International’s foreign business 
was up 18 per cent during the first 28 
weeks of this year compared to the same 
period in 1950, Americo Aboaf, vice-presi- 
dent of the international company, disclosed 
this week in New York. 

Mr. Aboaf, who last week returned from a 
survey trip through France, Germany, Italy 
and Britain, said he was much en- 
couraged by conditions he had found on his 
tour and that Universal’s business in parti- 
cular “doing well—and it’s still improv- 
ing.” 

\l Daff, director of world sales for Uni- 
versal, introduced Nat Kramer, general sales 
manager for Eros Films, to the trade press 
representatives. Mr. Kramer, 
pany produces and also is the largest inde- 
pendent distributor in Britain, where it han- 
dles U-I, British and Eagle 
Lion Classics product, is here as a guest of 
U-] 

Mr. Aboaf said that because of inflation- 
ary trends receipts on the Continent gener- 
ally were up while actual attendance was 
Admissions have been raised in most 
countries without apparent objections from 
either the governments or the public. 

rhe U-I executive blamed decreased 
tendance on prevailing economic conditions. 
“The cost of living has gone up so much in 
many countries that people just can’t afford 
higher prices for seats,” he said, citing fig- 
ures for France which showed that atten- 
dance had dropped from 400,000,000 in 1947 
to.372,000,000 in 1949. At the same time, 
receipts rose from 14,000,000,000 francs to 
20,000,000,000 francs between 1947 and 1948. 
In Italy, admission prices have gone up be- 
tween 10 and 15 per cent. 

In Germany 


Great 


was 


whose com- 


some former 


down. 


there has been an over-all 
improvement, with an increase in attendance 
because of the number of new theatres in 
operation. Mr. Aboaf said the Germans had 
suggested an average screen quota of 27 per 
cent, with the U, S. to have free importation. 
He said the companies’ continental managers 
thought that a fair quota, but Mr. Daff 
quickly injected the opinion that no screen 
quota was fair. 

Mr. Kramer said Eros planned to produce 
eight pictures in 1951, with Universal hav- 
ing a financial interest in some. The Festi- 
val of Britain has stimulated the theatre 
business, he believes. By agreement with J. 
Arthur Rank, Eros last year handled 13 Uni- 
versal pictures. 


UA to Get Ventura Film 

The Ventura Picture’s production, 
Defiance,” will be released by 
Artists, Arthur Krim, UA president, an- 
nounced last week. Frank Melford will 
produce and John Rawlins will direct the 
feature, which will be filmed on location in 
Arizona. 


“Fort 


United 





i 
H 
. 
z 
: 
: 
id 


INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres, This 
report covers 104 attractions and 5,804 playdates. 

Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 

EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATIN 


EX AV BA 

Abbott and Costello Meet the 

Invisible Man (U.1.) 28 
Air Cadet (U.1I.) 5 
Al Jennings of Oklahoma (Col.) cs 
American Guerrilla in the Philippines 

(20th-Fox) 68 
tAppointment With Danger (Para.) - 
At War With the Army (Para.) 65 


Bedtime for Bonzo (U.I.) 9 
Bird of Paradise (20th-Fox) - 
Bitter Rice (Lux) 7 
Blue Blood (Mono.) - 
Born Yesterday (Col.) 41 
Bowery Battalion (Mono.) 3 
Branded (Para.)} 58 
*Breakthrough (W.B.) 74 


California Passage (Rep.) I 
Call Me Mister (20th-Fox) 7 28 
Cause for Alarm (MGM) 1 
Company She Keeps, The (RKO Radio) ! 
Cry Danger (RKO Radio) - 


*Dallas (W.B.) 64 
tDodge City (W.B.) (reissue) - 
Double Crossbones (U.1.) - 
Enforcer, The (W.B.)} 10 


Father's Little Dividend (MGM) 27 
Flying Missile, The (Col.) | 
Follow the Sun (20th-Fox) ~ 
For Heaven's Sake (20th-Fox) 

Fourteen Hours (20th-Fox)} 

Frenchie (U.1.) 


Gambling House (RKO Radio) 
Great Manhunt, The (Col.) 
Great Missouri Raid, The (Para.) 
Groom Wore Spurs, The (U.1.) 
Grounds for Marriage (MGM) 


Halls of Montezuma (20th-Fox) 

Harvey (U.1.} 
*He's a Cockeyed Wonder (Col.) 

Highway 301 (W.B.) 

Horsie (Formerly Queen for a Day) (U.A.) 
1 Can Get It for You Wholesale (20th-Fox) 
| Was a Communist for the F.B.I. (W.B.) 
I'd Climb the Highest Mountain (20th-Fox) 
Inside Straight (MGM) 

*Killer That Stalked New York [Col.) 

Kim (MGM) 


44 


tlast Outpost, The (Para.) 
Lemon Drop Kid, The (Para.) 
Lightning Strikes Twice (W.B.) 
Lucky Nick Cain (20th-Fox) 
Lullaby of Broadway (W.B.) 


Ma and Pa Kettle Back on the Farm (U.I.) 
Magnificent Yankee, The (MGM) 

Man Who Cheated Himself, The (20th-Fox) 
Mating Season, The (Para.) 

Molly (Para.) 
*Mr. Music (Para.) 

Mr. Universe (U.A.) 

Mrs. O'Malley and Mr. Malone (MGM) 
Mudlark, The (20th-Fox) 

My Forbidden Past (RKO Radio) 

Mystery Submarine (U.I.) 


tOf Men and Music (20th-Fox) 
Oh! Susanna (Rep.) 

Only the Valiant (W.B.) 
Operation Pacific (W.B.) 


Pagan Love Song (MGM) 
Painted Hills (MGM) 
Payment on Demand (RKO Radio) 


Quebec (Para.) 


Raton Pass (W.B.) 

Rawhide (20th-Fox) 

Red Shoes, The (U.A.) 

Redhead and the Cowboy, The (Para.) 
Royal Wedding (MGM) 


Samson and Delilah (Para.) 

Santa Fe (Col.) 

Second Woman, The (U.A.) 
September Affair (Para.) 

Seven Days to Noon (Distinguished) 
*Short Grass (A.A.) 

Sierra Passage (Mono.) 

Soldiers Three (MGM) 

Stage to Tucson (Col.) 

Stars in My Crown (MGM) 

Steel Helmet, The (Lippert) 
Storm Warning (W.B.) 
Sugarfoot (W.B.) 

Sword of Monte Cristo (20th-Fox) 


Target Unknown (U.I.) 

Taran's Peril (RKO Radio) 
Thing, The (RKO Radio) 
Thirteenth Letter, The (20th-Fox) 
Three Guys Named Mike (MGM) 
Tokyo File 212 (RKO Radio) 
Tomahawk (U.1.) 


tUnder the Gun (U.I.) 
Undercover Girl (U.1.) 
Up Front (U.I.) 


Valentino (Col.) 
Vendetta (RKO Radio) 
Vengeance Valley (MGM) 


Watch the Birdie (MGM) 


Yank in Korea, A (Col.) 
You're in the Navy Now (20th-Fox) 


BA PR 
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~ MANAGERS’ 


An International Association of Motion Picture Shewtan — Walter Braele, Director 


Showmanship & Salesmanship Meet Competition 


ORE lines than just our own are 
M feeling the effect of television and 

the fact that it keeps the family at 
home, away from shows in theatres and 
sales in retail stores. Fred Allen says tele- 
vision is putting itself out of business, for 
when can they get time to buy any of the 
things they see advertised on TV? 

Our old friend, Mike Simons, of Metro- 
Goldwyn-Mayer, speaking to the Georgia 
Theatres Owners in Atlanta, “When 
your neighbor who runs a filling station or a 
restaurant, or the man who sells clothing or 
furniture, grins and remarks that it looks 


said 


like you're going to become a television vic- 
tim, ask why he thinks that’s a prospect to 
smile about; ask him how much gasoline he 
can sell to people that sit at home, or how 
many restaurant meals? Ask any merchant 
how he would like to have you turn out your 
marquee lights, for good.” 

Mike says, “It’s time to start slugging, 
and keep slugging in behalf of our business. 
We've taken too politely the snide attacks of 
critics, often inspired whether they realize it 
or not, by anti-American sources. We've 
accepted too long the perfumed protests of 
the ‘better people’ who say ‘We don’t go to 
the movies any more, they are so few good 
ones, you know’.” 

“It’s time to take off the wraps and fight 
back. There’s a lot at stake and it’s worth 
fighting for. Hollywood is making the basic 
commodity—good pictures—and it’s up to 
you on the home front to convince the public 
that you have the best show in town. If 
bigger and better advertising will get bigger 
and better grosses, the added cost is worth it 
in the success of your theatre.” 

We agree most thoroughly with this prem- 
ise, and it applies to every business neighbor 
on your Main Street. Showmanship and 
salesmanship must be applied to preserve a 
rightful share of public spending for the 
benefit of the community. Business is spotty, 
across the nation, but frankly, we don’t be- 
lieve it’s any new invention. It’s just com- 
petition, and plain economics. 





MAGAZINE TIEUPS 


This is the sort of information that is 
usually found in our ‘National Pre-Selling" 
column in Motion Picture Datvy, but 
it deserves special reference in this edi- 
torial corner because it shows a certain 
cooperative trend. 

Look magazine is on the stands with 
fine publicity breaks for up-coming and 
outstanding films, sufficient to support the 
public belief that ‘Movies Are Better Than 
Ever.’ You can refute the gloom dispensers 
by pointing out these professional and 
editorial opinions in our leading national 
magazine. It's a fine reciprocal gesture, 
newsworthy in both directions. 

Metro's "Showboat''—Paramount's Cecil 
B. DeMille production of "The Greatest 
Show on Earth" and 20th Century-Fox's 
"Take Care of My Little Girl" get fine 
magazine treatments, with an endorsement 
of screen quality that can be calculated at 
your box office in terms of national pre- 
selling. Smart showmen will put aside these 
magazine pages, for use as lobby display 
when playdates roll around. Such publicity 
deserves special handling, and it pays to 
contact magazine distributors. 

McCall’s for June is loaded with pic- 
ture content, plus a Greta Garbo cover 
which promises her return to the screen. 
The June Redbook has several movie fea- 
tures, and the current issue of Collier’s 
a fine color page and story that money 
couldn't buy. We can't attempt to list 
them all here, but watch the pre-selling 
campaigns at your point of sale. 





Those numerous diaper concerns that have 
been cooperating so willingly in the exploi- 
tation of “Father’s Little Dividend” are cer 
tainly aggressive advertisers, A new indus- 
try, full of young ideas. We like their sales 
approach, especially one laundry that adver- 
tised the slogan, “Rock a Dry Baby!” 


q The sheet issued by Terry 

Turner, to show the travel of the 
troupe of Japanese Geisha girls, in the ex- 
ploitation of “Tokyo File 212” also proves 
that here is one promotion planned for small 
situations as well as big towns. It’s gratify- 
ing to see this sort of professional exploi 
tation extended to more than just the top 
layer of first-run theatres. We note such 
towns as Pittsfield, Mass., and Cumberland, 
Md. ; Pa., and Keene, N. H., 
which indicate a real desire to take exploi- 
tation to the grass roots, It’s new and 
unusual, and we hope, the beginning of a 
trend towards more help for the little guy in 
show business. 

Two small towns in New 
played in a single day, matinee in one, night 
show at the other. Sixteen Geisha girls split 
up into four troupes of four girls each, in 
order to live up to the schedule. In three 
weeks, the Geishas have appeared in 84 
theatres. This is unusual exploitation in any 
town, large or small, and is bound to attract 
favorable attention, And a lot of our boys 
have been in Japan 


route 


Monessen, 


England were 


DM 


qg Larry Levy, manager of Loew’s thea 
tre, Reading, Pa., rates a special cita- 
tion for showmanship from the HErawp be- 
cause he used a trade-paper advertisement 
for “Father’s Little Dividend” as the basis 
of his newspaper advertising. Si Seadler, of 
MGM’s home office, starts the applause by 
sending tear sheets from the Reading Times 
showing just how the ad was “lifted” direct- 
ly from our inside cover. It’s the scene of 
“Little Stanley” seated in his high chair, 
being “interviewed” by the press, and giving 
out with this statement: “You can say posi- 
tively that MY picture, ‘Father’s Little Divi- 
dend’, is not only as good as ‘Father of the 
sride’ but it’s even better!” Si says Larry 
must have done it this way, because the ad 
vertising still wasn’t availabie, except in the 
trade press —Walter Brooks 
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Manage a Theatre= 
And See the World 


THE LIFE OF A THEATRE MANAGER is just one interesting 
experience after another. At right, Ben Domingo, manager of 
the RKO Boston theatre, poses with two of twelve genuine Geisha 
girls who appeared in connection with the opening of "Tokyo 
File 212," and below, Al Plough, manager of the Stanton theatre, 
Philadelphia, does a personal with Florence Marly, star of the 
picture, and two more of those colorful Japanese entertainers. 





WY 


a 
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Mexican dancers 
put on a lobby show 
as promotion for 
"The Bullfighter and 
the Lady’ at the 
two Paramount 
theatres, in Los 
Angeles. 


A! Davidson, manager of the Odeon theatre, Victoria, B. C., 
shows off his staff, costumed as an advance plugs for "Bagdad, 
and surely it is the right atmosphere for the picture. 
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SHOWMEN IN ACTION 





Franklyn Maury, manager of the Miracle 
theatre, Coral Gables, had a good display for 
“Air Cadet” which was built by a local re- 
cruiting sergeant and featured Miami’s own 
“Air Cadets.” 


Carroll Birdsell, manager of John Ham- 
rick’s Rialto theatre, Tacoma, Wash., had 
two uniformed members of the . National 
Guard, equipped with ‘‘walkie-talkies” as 
ballyhoo for “Target Unknown.” 


Les Fagg and Desde Du Bois made a 
neat adaptation from a 24-sheet to illustrate 
and dramatize their marquee sign for “Up 
Front” at the Roxy theatre, Tacoma. 

v 

Howard Rutherford, manager of Loew’s 
theatre, Indianapolis, submits an exciting 
campaign on “Mr. Imperium” with good use 
of standees and cut-outs for lobby and mar- 
quee display. 

v 

Patrons of the Lensic theatre, Santa Fe, 
N. M., sent Alan Ladd a jumbo postcard 
listing his pictures and saying they wanted 
more like ’em. The card got attention at 
the studio. 

v 

Proud papas had a chance to strut their 
stuff, when Clark Jordan, manager of 
Reade’s theatres in Long Branch, N. J., 
staged a contest for the neatest and fastest 
job of changing a diaper, as exploitation for 
“Father’s Little Dividend.” 


The Northwest Times, only English-lan- 
guage Nisei newspaper in the Pacific North- 
west, spread its first page for “Go For 
Broke”—with a bold-face box to list John 
Hamrick’s Seattle theatres. 

v 

Rival showman, Izzy Rappaport, who op- 
erates Baltimore’s competing Town, Hippo- 
drome and Little theatres, ran a trailer in 
his three houses to advertise the opening of 
“Fabiola” at the opposition. 


Cobby Stewart, manager of the Grand 
theatre, Topeka, Kansas, had two girl 
dancers and a (very) young boy accordion- 
ist as street ballyhoo for “Father's Little 
Dividend.” They gave out miniature piggy 
banks for a cooperative advertiser. 


Bill Collier, siganas of the Gladstone 
theatre, Kansas City, pushes popcorn with 
passes, making it profitable for patrons to 
purchase the packages. 


v 
Harold Stern had a $200 aquarium as 


lobby display for “Pagan Love Song” at 
the Vogue theatre, in the Bronx, and really 
beautiful, he says, as selling approach for an 
equally beautiful picture. 


Fox Midwest’s Contoct says, “No man is 
a success for more than a minute—the min- 
ute he completes a succesful job.” Just to 
keep you from coasting down hill. 
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Maurice Druker, manager of Loew’s 
State theatre, Providence, R. I., found a 
sponsor to distribute 30,000 heralds as part 
of his all-out campaign on ‘Father's Little 
Dividend.” 

v 

Evan Thompson, manager of the Berk- 
shire Drive-In theatre, Pittsfield, Mass., ad- 
vertises “Buck Nite” which is a variation 
of “Family Night” on a basis of group ad- 
mission for a flat sum. 


Adam G. Goelz, manager of the Hippo- 
drome theatre, Baltimore, gave away 400 
free Columbia records in a sponsored tieup 
to plug his stage attraction and a popular 
song hit. 


v 
John DiBenedetto, manager of Loew’s 
Poli theatre, Worcester, Mass., using stair 
risers to tell the advertising story of “The 
Great Caruso.” 


Donald W. Lappin, youthful manager of 
the Broadway theatre, Denver, quick to 
catch on to good exploitation tricks, and 
use them in cooperative advertising. 

v 

Jack Harvey, manager of Warner’s Palace 
theatre, Danbury, Conn., conducting a week- 
ly series of square dance competitions as 
a regular stage attraction. 


v 
Dan Dandrea, manager of the Bibb The- 
atre, Macon, Ga., addressed an open letter 
to the Ladies of Macon with his personal 
endorsement of “Payment on Demand.” 


Bill Trudell, manager of the Capitol the 
atre, London, Ont., took the top line in his 
newspaper ad to announce that his new son 
was “Born Yesterday.” It was newsworthy, 
timed perfectly and couldn’t happen again. 

v 

Dan Redden, manager of John Hamrick’s 
Music Hall, in Seattle, and Willard Coghlan, 
advertising manager, proud of outstanding 
results with “The Great Caruso.” 

v 

Spencer Steinhurst, manager of the Weis 
theatre, Savannah, Ga., had full page coop 
erative newspaper advertising on ‘Father's 
Little Dividend” in National Baby Week. 

v 
Piccirillo, manager of the 
Hartford, and 
distribution by advertising to mothers on 
the backs of shopping bags. Says “Let us 
baby sit for you on Saturday mornings.” 


Rialto 
insures 


Mike 


theatre, saves cost 


Pearce Parkhurst promoting the Lansing 
Mich., Drive-In with a postcard campaign 
that reaches this desk regularly and we'd 
be sold if it weren't such a long drive. 

Francis Kennedy, manager of Dipson’s 
sailey theatre, Buffalo, had perambulators 
as street ballyhoo for “Father's Little Divi 
dend” with placards accounting for baby be 
ing at the theatre 


John DiBenedetto sail with two co-op 
ads promoted by Ed Abdella and Robt. Ber 
gen, student assistant at Loew’s 
Poli theatre, Worcester, Mass. 


managers 


Paul Barker, manager of the State theatre, 
Burlington, Vt., uses a “Welcome Wagon” 
card, good for admission, and a telephone 
number ad tieup. to greet new residents, 


Mr. and Mrs. Mario Lorenzo, Syracuse restaurateur, and Anthony “Valentino” Dexter, with 
Ed Linden, manager of the new Astor theatre in Syracuse, in a personal appearance. In the 
background are co-eds from Syracuse University. 
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RUFFIN CIRCUIT IS 


A FAMILY AFFAIR 


Ruffin 

(Annivers 

Sunset 
Ten- 


When staff members of the 
ment Company met for their 24th 
unship Meeting at the 

west ol Martin 
that the 
circuit 1s 


ary Showm: 
Drive-In, five miles 
obvious 


nessee, it was ope ration ot 


this southern really a family 

fair, from the toy he newest as- 
anager. All, with their gath 
talks by W. F. Ruffin, president 
and well-known exhibitor leader, by Mrs. 
Annie M. Ruffin, and by W. F. Ruffin, Jr. 
in support of better 
of their industry 
truly “one big 
and loyalty are 
his employees that officers 


down to t 
sistant 1 wives 


ered to heat 


showmanship and in 
at the 
happy 


grass roots. 
family” in 


defense 
This is 
which enthusiasm imbued. 
Ruffin told 
’ had traveled from coast to 

g a solution as to what is wrong 
vess. And after careful study 

a says there’s nothing wrong, 

that 
ured with intense and concentrated 
the local level. He not 

future, but he proved 


yw or tor vears to come, 


judgment in the recent 


"1046, he was faced with the 
buy or sell his interests, and 


full control. Today, the properties 


worth were five years 


ago. He 


more than they 
says, “We are staying in this busi 
1 we will further expand.” 
Mrs. Ruffin Speaks 
For Showmanship 
Mrs. Annie M 
surer of the cé rpora ation, oo 
Round desk with a talk on 
ship that makes her a member of this inter- 
And we that 
Ruffin Theatres family 
good example 
lifetime in show 


1 treas 
this 
howman- 


Ruffin, secretary an 


national ciatior hope 
every m mb vf the 
will folloy 

She sai ne may live 
have no qualities of show- 
learn this 


and by ex 


busine 

words, 
way by de ing 
good showmen ac 


cited how the 


manshi you 
business the hz 
and that’s how 


skills. She 


ciples of showmanship stimulated 


perience, 


quire their prin 


business in 
other lines, and why the practical showmar 


situation squarely and find 


people out ot their 


had to face his 


vays to bring homes 
nto theatres, for 


other peopl id be seen. Show business be 


entertainment and to s¢ 
with a new opportunity 
let’s sell our prod 
and enjoy it. One 


gins fresh every day, 


for new exploit 


uct and ma hem buy 


has to have the 
to have something 


spirit of show business; you 


have in your blood to sell 


ent to 


entertainn others. 
Mrs 
of theatre n 


ducted theatre properties, tor 


Ruffin referred to the responsibility 


for clean, well-con 
ealistic 


CIVIC 


anagers 


operation with tl ‘lergy and 
tactful handl 
} 


problems She 


for proper sup ion and 
of teen-ag ind their 
that we, as show fo ontribute s 
~annot buy 


fron 


to a community that money 


she advises, “Don’t be a fugitive poli- 
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Amuse- 


W. F. Ruffin, president, Mrs. Annie M. Ruffin, 
secretary-treasurer, and W. F. Ruffin, Jr., 
vice-president of the Ruffin Amusement Com- 
pany, Inc., operated from home offices in the 
Ritz theatre buidling, Covington, Tennessee. 


that somebody 
politically-minded, if you 
best interests 
ot your Know your 
politics and defend your right to be an effec- 


tics. Never have any fear 
will say you are 
fight for the right and for the 
neighbors and friends 
tive member of community.” 

W. F. Ruffin, Jr., 
company and president of Raco Enterprises, 
Inc., spoke of advertising, exploitation and 
sions. He hoped for better distribu- 
and the necessary knack 
aids, in emergen 


your 
vice president of the 


conces 
tion of accessories, 
to function without these 
cies. He said that any advertising form in 
becomes stereotyped and urged Ruffin 
be bold in striving 
new, out of routine, 
whenever possible. He suggested ways 
word-of-mouth advertising, 
pointed out that a satisfied patron becomes 
a publicity agent for theatre, not on 
payroll. He quoted that excellent formula, 

3usiness goes where it is invited and stays 


time 
managers for some- 
thing 
usual, 
to build 


away from the 


and 


your 


where it is well treated.” 

The Ruffin Amusement Co. provides well 
with group insurance, 
seasonal showmanship 
“the manager of the 


for its 
Christmas © bonus, 
drives and awards for 
month,” which is a_ well honor. 
From this editorial corner, we hope to see 
entries for the Quigley Awards from Ruffin 
managers, and to feel that they obtain the 
reciprocal benefits that follow study and ap- 
plication of the Round Table to their usual 
sales approach. —W. B. 


employees, 


deserved 


Sol Sorkin's Contest 
Wins 4,200 Replies 


A three way tieup with the W. T. Grant 
Co., radio station WNDR and RKO Keith’s 
theatre in Syracuse brought 4,200 entries in 
in exploitation contest for “The Lemon Drop 
Kid” as a result of Sol Sorkin’s promotion. 
Six 


winners, who remembered the 


mber of Bob Hope pictures, received mer- 


greatest 


chandise prizes as guests of the management 
on the opening night. 


Round Table 
oe a 
In Britain 
qg Frank Lewis, manager of the Palace 
theatre, Ammanford, Wales, had a 


friendly visit from the vicar, who commented on 
how clean the cinema was—and that lead to a 
return visit. The theatre’s cleaning staff spent 
five afternoons at the parish church, with their 
vacuum cleaners and theatre equipment. The 
vicar wrote a fine letter of appreciation, which 
eet in much good will, ina small community, 
HANbFoRD, manager of the Rex cin- 
ema, Bristol, has concluded a splendid tieup with 
DENNIS RICHES, manager of the Cameo theatre, 
sristol, Conn. U. S. A., which brought both 
towns into the international news services, with 
lots of good publicity in the British press. An 
exchange of products was arranged to show 
what each community created for the world 
market. The British newspaper headline: 
“Friendship’s name is Bristol.” . . . Percy 
FREEDMAN, manager of the Pavilion cinema, 
Birmingham, another British manager who has 
had good exploitation results with Judy Gar- 
land’s last picture, under the British title — “Tf 
You Feel Like Singing”—known in the U. S. 
with the n.s.g. title “Summer Stock.” Rost. 
Ep. BuRNETTE, manager of the Asse mbly Rooms, 
Leeds, fortunate in obtaining 40 quads from the 
to boost his campaign on “Johnny One 
HENDER, manager of the $ Savoy 
cinema, Stoke Newington, using a local china 
and crockery dealer in exploitation for “The 
Breaking Point.” . .. L. Lovert, manager of the 
Regal cinema, Kirkaldy, running a contest of 
“some Irish questions” as promotion for “Daugh- 
ter of Rosie O'Grady.” . Harotp SHAMPAN, 
manager of the Blue Hall the atre, Islington, ob- 
taining fine cooperation from local merchants in 
his campaign for “The 13th Letter,” using a 
slogan contest . T. Warner Crook, man- 
ager of the Casino, Liverpool, showing good 
advertising for “The Mudlark.” 


v v 


q A campaign identified only with the cryp- 
tic signature, “Intake No. Five” comes 
through from the Managers Training School at 
the Gaumont, Finchley. Not eligible as an entry 
for the Quigley Awards, but most interesting as 
proof of the quality of showmanship they are 
teaching new managers. This example, for the 
exploitation of “Fourteen Hours” strictly pro 
fessional, and practical, promotion. . . . L. G. 
WeBsTER, manager of the Savoy cinema, North- 
ampton, sends evidence of his displays for 
“King Solomon’s Mines” -as good as any we've 
seen on either side of the water. . Joun W. 
WILKINSON, manager of the Elite cinema, Mid 
diesborough, is another who did a splendid job 
with Metro’s African epic A. D. Pavey, 
manager of the Odeon theatre, Herne Bay, sub- 
mits his campaign on “Let’s Go to thé Pictures.” 
REED, assistant manager of the Regal 
cinema, Abingdon-on-the-Thames, joins the 
Round Table with examples of a? window 
tieups for current attractions. . DOLaNn, 
manager of, the Embassy theatre, \Walthang 
Cross, another newcomer to the Round Table, 
shows an excellent identification card for regis- 
tered members of his Children’s Club, with each 
youngster’s photo attached, as intriguing as a 
passport, and produced by a cooperative photog- 
rapher at 6d. each. Police and safety first lead- 
ers delighted that 3,000 children carry this de- 
sirable identification, much prized by the boys 
and girls Beprorp, manager of the Gau- 
mont theatre, Derby, building a campaign around 
“The 13th Letter”—which is “M” in the alpha- 
bet, for mystery, murder and menace. . . . E. G. 
PIKE, manager of the Odeon theatre, Southend- 
on-Sea, doing well with “The Lemon Drop 
Kid.” . S. SPRINGFIELD, manager of the Pal- 
ace cinema, Eltham, accenting the treasure 
hunt as exploitation for “King Solomon’s 
Mines.” C. DryspALe, manager of the Capi- 
tol theatre, Leith, getting good window tieups 
for current films. 


renters, 
Eye.” ... W. E. 
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RULES OF THE 


QUIGLEY 
AWARDS 


Qg TWO Grand Award plaques will be 

awarded annually to the two theatre 
managers or theatre publicity men whose 
exploitation and promotion campaigns are 
adjudged best throughout the year, one in 
smaller situations, where the manager is 
“on his own"—the other in larger cities, 
where there may be circuit cooperation. 


Every three months, a committee of 
judges will appraise the campaigns sub- 
mitted by contestants during the preced- 
ing quarter period and select two show- 
men to receive the Quarterly Awards for 
outstanding achievement. The next seven 
best will receive Scrolls of Honor. Cita- 
tions of Merit will be awarded to forty 
theatre men whose work is outstanding. 

Vv 

Consistency of effort is of paramount 
importance. Single submissions are less 
likely to win awards, which are made on 
the premise of sustained effort, but these 
may have news value in the Round Table. 

Vv 

No fancy entries are necessary. Costly 
and time-wasting "gingerbread" decora- 
tion are not encouraged. 


In addition to exploitation on feature 
pictures, entries may be made on short 
subjects, serials, stage shows, or institu- 
tional and civic promotions. 


Vv 
Evidence proving authenticity of each 
entry should be submitted, such as photos, 
tear sheets, programs, heralds, etc. 


Vv 
The Round Table cannot undertake to 
prepare campaign books for submission to 
the judges from material sent in without 
assembly at the source. 


V 
The Quigley Awards make no distinc- 
tion for size of theatre or community except 
the twe classifications above. The judges 
make full allowance for individual show- 
manship displayed by comparing budgets, 
newspaper facilities and assistance from 

distributing companies. 


Vv 

In addition to the awards mentioned, 
special Certificates of Merit will be 
awarded quarterly and annually to show- 
men from outside the United States and 
Canada. The campaigns submitted by the- 
atre men abroad which are deemed of 
special merit shall be included in the annual 
competition. 


Address all entries to: 

QUIGLEY AWARDS COMMITTEE 
MANAGERS’ ROUND TABLE 

1270 Sixth Avenue, New York 20, N. Y. 
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National Pre-Selling 





TOTAL of 675 especially prepared radio 

spot announcements were launched to her- 
ald the arrival of 20th Century-Fox’s Techni- 
color musical “On the Riviera,’ at the Roxy 
theatre on Broadway. This major time-buy, 
embracing top independent stations covering 
Greater New York, New Jersey, Connecticut 
and Westchester, is said to be the largest ever 
obtained for a single film attraction in this area 
and uses a series of unique arrangements featur- 
ing Danny Kaye in one-minte, 30-second and 
20-second versions. Averaging a hundred spots 
per day, the schedule was geared to cooperate 
with the numerous disc-jockey tieups. 

* 


A touch of Broadway's oldtime competitive 
showmanship will be displayed in tke im- 
pending “battle of the spectaculars” between 
New York’s Victoria and State theatres, fac- 
ing each other across the street. United 
Artists’ “Fabiola” has opened at the Victoria 
with an animated electric sign, featuring 
“Fabiola” in letters 50 feet high across an 
illuminated mural 85 feet wide. Loew's State 
is flashing a 40-foot panel announcing “Quo 
Vadis” coming in the fall. Both are multi- 
million-dollar spectacles of ancient Rome, 
complete with the necessary atmosphere to 
claim that each is “the mightiest, the most 
magnificent, the biggest of them all.” It 
sounds like the timely return of the spirit of 
P. T. Barnum. 

2 

United Artists is developing a special pre- 
selling approach for “The Man From Planet X” 
by arranging pre-views and extra publicity orig- 
inating with leading scientists who have special- 
ized im inter-planetary phenomena, according to 
a statement from Max E. Y oungstein, vice-pres- 
ident and director of advertising, publicity and 
exploitation for the company. The plan will 
lend authenticity to the science-fiction story of 
an invasion of the earth by men from another 
planet, by stirring up scientific discussion of the 
eventualities of such a thing, which has never 
actually happened, but is said to be still within 
the realm of possibility. 

2 


The top award by the Associated Business 
Publications for the best trade-paper campaign 
to sell dealers on the use of sales promotion 
aids has been given this year to the Carvel Hall 
Cutlery Co., for its tieup with “Cheaper by the 
Dozen,” 20th Century-Fox picture. The co- 
operative deal resulted in actual double sales for 
Carvel Hall in 1950 over the previous year. The 
winner, writtea up in Printers’ Ink, was selected 
from a group of 300 entries by a panel of judges 
headed by R. S. Reed, top executive of the John 
Wanamaker Stores. 

a 

Some 850 dise-jockeys throughout the country 
will find themselves involved i a personal chat 
with Danny Kaye via the magic of a specially 
devised intimate recording prepared for 20th 
Century-Fox’s “On the Riviera,’ which it is 
estimated will reach some 8,000,000 families who 
have their favorites on local radio stations. The 
difference between this and the usual transcrip- 
tion is that listeners may well believe it is a two- 
way conversation and that Danny is person- 
ally in the studio. All the local disc-jockey has 
to do is to read his lines and mind his cues, as 
any competent actor should with staged dialogue. 

. 


Backed by an extensive national advertis- 
ing campaign, RKO Radio’s “Sealed Cargo” 
begins its nation-wide release this week. 
World premiere showing took place at the 
Paramount theatre on Broadway, and a 
string of first-run houses will get the pic- 
ture as their Decoration Day attraction. 
Full-page ads in Life, Collier’s, Look and the 
Saturday Evening Post have preceded the 
premieres. 


The new McCall's for June scoops the en- 
tire magazine field by presenting on its 
cover the first especially posed picture of 
Greta Garbo in 10 years. The same issue de- 
votes four pages of “Hollywood’s Most Beau- 
tiful Women” as selected and photographed 
by Antony Beauchamp. The list, headed by 
Garbo, includes Arlene Dahl, Jean Simmons, 
Elizabeth Taylor, Constance Smith, Gene 
Tierney, Janice Rule, Ethel Barrymore, Ava 
Gardner and Mrs. David Niven. 


A committee of four has been named to judge 
the forthcoming “Cyrano Oscar Derby” contest 
beginning July 20, for exhibitors and United 
Artists branch managers, to capitalize the max- 
imum effect of the unprecedented Academy 
Award won by Jose Ferrer before the picture 
entered national release. Two theatre managers 
who create outstanding showmanship campaigns 
and two branch managers whose offices turn in 
the greatest volume of bookings, will be selected 
to attend the Academy Award celebrations in 
Hollywood in 1952, on an all-expense tour 
Runners-up will share a second prize of $500 
in savings bonds. 

. 

Parade, the Sunday picture magazine distrib 
uted by @ string of Metropolitan newspapers, 
will continue several movie features in its June 
10 issue. The editorial page refers to Dorothy 
Gish’s “Turning Point,” while the “On Parade” 
picture-strip shows a series of scenes from 
United Artists “When I Grow Up.” The fash- 
ion page brings Gene Tierney with her summer 
favorites, and the lead feature story is devoted 
to Marylyn Monroe and her dual personality, 
under the title, “Marylyn Is Two Girls.” 

e 


Current United Artists releases have at- 
tracted the interest of leading national mag- 
azines, U. A. Vice President Max E. Young- 
stein pointed out to the trade. The June 
issue of Woman’s Home Companion has fea- 
ture articles on “Queen for a Day,” “Oliver 
Twist” and “The First Legion.” Similarly, 
the current issue of Seventeen has a treat- 
ment on the Technicolor production of “The 
River,” produced in India, and Parents’ Mag- 
azine has selected “When I Grow Up” as its 
choice for the distinguished label, “The best 
picture of the month.” 

° 

Full-page, full-color tieup ads featuring Ava 
Gardner and Metro's “Show Boat” will appear 
in a string of national magazines in June, with 
a combined circulation of 61,359,054. The com- 
plete list includes Life, Woman's Home Com- 
panion, Cosmopolitan, Look, Ladies’ Home 
Journal, Modern Screen, Modern Stories, True 
Story, True Romances, True Experiences, Pho- 
toplay, True Love Stories, Radio and TV Mir- 
ror, This Week, N. Y. News, Chicago Tribune, 
Philadelphia Inquirer, American Weekly, New 
York Times Magazine and New York Mirror. 
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AILABLE. SINGLE, DRAFI 
le. Excellent references. Pre 
anywhere 


PROJECTIONIST A 
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and will locate 
16 Castalia St 


so but free to travel 
t LEE KRAMER, 7 


YEARS’ EXPERIENCE 


MANAGER, AGE 
horoug knowledg maint 
MOTION PI 


T ge f management 
exploitation and booking BOX 2567, 
TURE HERALD 


HELP WANTED 


WANTED: EXPERIENCED MOTION PICTURE 
perator Reply MRS. PAUL DEARMAN, SR 
Statesville te 

WANTED EXPERIENCED -ROJECTIONIST 
small town, 75 miles sout *hiladelphia. Ideal working 
ions. Ple experience, age 1 
ary expec d information 


ted, and all other r od 
2566, MOTION PICTURE HERALD 


cants intereste 


“WANTED: THEATRE MANAGER FOR ILLINOIS 
tior Appli ted in training under I 

B so acceptable. Give experi 

MOTION PICTURE HERALD 


SEATING 


COMPLETE SEATING SERVIC 
na ers. Ne 


w cu 8, 


SEWN CUSH 


( airs € 
1. THEATRE 
e., Nashville 


t ir wr theatre wit 
SEAT SERVICE CO., | 


WHY WORRY ABOUT NEW CHAIRS? OUR 

rebuilts will serve your purpose and save you plenty 

3 rebuilt Andrews inserted panelback spring cushion 

5 late International fully upholstered 

g edge cushions $8.95; 1,400 Ideal Slidebacks, 

ike new, $1 Send for latest chair bulletin. S. O. S 

CINEMA SUPPLY CORP., 604 W. 52nd St., New 
ork 19 

UPHOLSTERED SLIDE- 


nspec price, de 


50 IDEAL FULLY 
- chairs. Excel o 
ipment C 


at Amer , 165 N. Higl 
Long Distance LD-354. 


mbus, Ob Direct 
KROEHLER PUSH-BACK CHAIRS, PRACTICAI 
y new, 550. Phot nd prices upon request. Other 
rs in st ALLIED SEATING CO Ww 
New York 18 


VENTILATING EQUIPMENT 


HEAVY DUTY BUCKET BLADE EXHAUST | 
25.50; 16”—$37.50; | 


fams at last year’s prices: 12”-—$25.50; 16 

1 5 Prompt deliveries all sizes Blowers and 
Air Washers. Send for details. S. O. S. CINEMA 
SUPPLY CORP., 604 W. 52nd St., New York 19. 


FOR SALE 
plete. Sizes 101 through 10 
latior MALCO 

P. O. Box 285 


WASHED AIR SYSTEMS, COM 
t 108. Perf ndition; read 


STAGE SHOW 


ATTENTION THEATRE MANAGERS—NOW IS 


the time to fight your summer box-office slump by 
t ing an established stage musical comedy com 

ym stock run basis along with your feature film 
0 It’s a real bet! Try it! Available now for 
ooking through Pennsylvania, New Jersey, New York 
nd New England States. Wire or write, ITE, 113 
W. 42nd St. (Room 200), New York City. 


USED EQUIPMENT 


HIGH INTENSITY GENERATORS AT LOW 
prices. 50/100 amp 3 phase rebuilt like new; Roth 
Actodector $595; Hertner transverter $625, including 
rheostats and control panel. Rebuilt Holmes dual 35mm 
outfits . Time Deals Invited. S CINEMA 
SUPPLY CORP., 64 W. 52nd St., New York 19. 

CENTURY HEADS, ASHCRAFT LAMPS, ALTEC 
Speaker, Amplifier. Very mew. Various articles. 
CAROL THEATRE, Broughtc Pa 








BUY NOTHING! COMPARE OUR PRICES FI 
Look here! E-7 mechanisms, excellent, $750 pair; 2 
unit electric ticket registers, rebuilt, $135; 3 unit, $165; 
wold Splicers, $14.75; spring seats, good clean 
50; Ballantyne Soundheads for Powers, rebuilt, $225 
pair; Holmes Educators, complete, rebuilt. $525; 
aluminum reels, $1.25; rewinders, $5.25 pair; What do 
io you need? STAR CINEMA SUPPLY, 441 W. S0th 

y York 19. 


NEW EQUIPMENT 


PLAY UP YOUR ATTRACTIONS WITH TEM- 
pered Masonite Marquee Letters—all sizes and colors: 
4”’—35c; SOc; 10°—@0c: 12”—85c; 14’ 
$1.50. S. O. S. CINEMA SUPPLY CORP., 
St.. New York 19 

IMPROVE YOUR THEATRE AT LOW COST. 
Automatic curtain controls, special $99.50; curtain 
track $2.19 ft stage settings $277.50; Jensen heavy 
duty 12” PM speakers $18.95; rectifier bulbs 15 amp. 
$4.59; 6 amp. $2.95; coated lenses $100 pair. S. O. S 
CINEMA SUPPLY CORP., 604 W. 52nd St., 
York 19. 

WHITE PLASTIC SCREENS 35¢ FOOT; RECTI- 
fier bulbs, 1500 hour guarantee, $4.75; 60 ampere recti- 

rs, $295 a pair; 18” magazines, set of 4, $115; Photo- 
cells, first quality, $4.75; parts for Simplex 30% off 
STAR CINEMA SUPPLY, 441 W. 50th St., New 
York 19. 
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STUDIO EQUIPMENT 


WANTED: 16MM AND 35MM MOTION PICTURE 
production equipment. Send your listing for our liberal 
cash offer. We want Mitchells, Moviolas, Tripods, 
laboratory and editing equipment. See us first for best 
used equipment purchases. THE CAMERA MART, 
INC., 70 W. 45th St., New York. 


JUST OUT—AURICON 16MM SUPER 1200 CAM- 
era: Fonda 16/35mm reversal and color developing 
machine, worth $30,000 now $12,500; Bell and Howell 
floor model hot splicer 35mm $750; new Auricon Cine- 

sound cameras, with 400’ magazine, complete 

5; 400° magazine outfits for present Auricons, $375 
Sound Moviola composite 35mm $595; Sound Moviola 
separate 35mm picture and sound, on rolling stand, 

; New 35mm continuous Sound and Picture Print- 
ers, $995; Sensational—New Bridgamatic Jr. 16mm de- 
veloping machines (plus tax) $1,000; Depue Reduction 
Printer 35/l6mm sound with m. g. set, floor pedestal, 
worth $7,500, $2,995; background process screen. 15’x2Y 
$150. Cash paid for used equipment. S. O. S. CINEMA 
SUPPLY CORP., 604 W. 52nd St., New York 19. 














THEATRES 





THEATRE FOR SALE: FULLY EQUIPPED IN 
community that operates four phosphate mines in 
North Florida. Owner entering service. BOX 205, New- 
berry, Florida. 





300-SEAT THEATRE, EQUIPMENT AND BUILD- 
ing (Western), no opposition; good payroll; clear itself 
two to three years. 440 seat theatre; 8,000 population; 
defense area. No opposition. BOX 2565, MOTION 
PICTURE HERALD. 





$10,000 WILL BUY YOU A 280-SEAT SMALL 
town theatre. Complete. Property, building and equip 
ment. Now operating in the black. Central Penna 

BOX 2568, MOTION PICTURE HERALD 


PRINTING SERVICES 





WINDOW CARDS, PROGRAMS, HERALDS, 
peate-otes printing. CATO SHOW PRINTING CO., 
Cato, N. Y. 





$3.95 PER 1000—-RICHLY EMBOSSED BUSINESS 
cards. AARON PRESS, South Fallsburg 2, N. Y. 





DRIVE-IN EQUIPMENT 





IT’S LATER THAN YOU THINK! ORDER 
rive-in equipment now to open this season. Standard 
and super Simplex, DeVry, Superior, Holmes, Weber 
available for 200 to 1,000 cars from $1,595. Easy Pay- 
ment Plan. Screen paint $6.50 gal.; #14-2 Underground 
cable $65.00M; marquee letters 35c up. § |. & 
: MA SUPPLY CORP., 604 W. 52nd St., New 
19 


BUSINESS BOOSTERS 





COMIC BOOKS, AVAILABLE AS PREMIUMS 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions, COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. Publications for premiums 
(exclusively) since 1939. 


BINGO DIE-CUT CARDS. 75 OR 100 NUMBERS. 
$3.50 per thousand. PREMIUM PRODUCTS, 339 W. 
44th St., New York 18, N. Y. 








BOOKS 





MAGIC SHADOWS-—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
te ee ed BOOKSHOP, 1270 Sixth Ave., New 

ork 20, N. Y. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition, Revised 
to present last word in Sound Trouble Shooting Chart 
Expert information on all phases of projection and 
equipment, Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y 











Famous Players Added 15 
New Theatres in 1950 
Famous Players-Canadian 
Toronto, added 15 new theatres, nine drive- 
ins and six conventional houses during the 
Fitzgibbons, president, an- 


Corporation 


past year, J. 


50 


nounced in Toronto last week. The comple- 
tion of five more regular theatres will bring 
the company’s post-war construction pro- 
gram to its goal. Famous Players’ net for 
1950 totaled $3,529,514, an increase of 
$457,000 over 1949. Total assets are $29,- 
000,000. 


Close Philadelphia House 

The Southern theatre in Philadelphia has 
closed, Louis Davidoff of the A. M. Ellis 
Theatres Company, owner of the house, has 
announced. The theatre is on the market for 
sale for commercial purposes. 
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Warpath 


Paramount—Custer's Cavalry 


One of the most thrilling pages in the history 
of America’s Western frontier is the Sioux war 
of 1876 in which Custer made his famous last 
stand. It is against this colorful background that 
producer Nat Holt’s action-packed Technicolor 
drama unfolds its story of a man obsessed by 
blind vengeance 

Frank Gruber’s s« reenplay is the tale of an 
ex-captain of the Union Army, Edmond O’Brien, 
who joins the U. S. Cavalry in the Dakota ter- 
ritory as a private to find and kill the remaining 
two members of the trio that accidentally 
murdered his fiancee in a bank robbery 11 
years before. O’Brien learns that one of the 
murderers is his bullying sergeant, Forrest 
Tucker, the toughest non-com in the regiment. 
Later, he discovers Dean Jagger, the fort's 
storekeeper and father of Polly Bergen, with 
whom he has fallen in love, is the other man 
he has been hunting 

Before he has a chance to take his revenge, 
however, Tucker deserts. To keep him from fol- 
lowing, his captain assigns O’Brien, now a first 
sergeant because of his heroism in an exciting 
engagement with the Sioux, to lead a detach- 
ment of troops as an escort for a wagon train 
of emigrants. Ironically, Miss Bergen and Jag- 
ger, who has sold his store to escape O'Brien, 
are in the convoy. 

When the wagon train is ambushed by the 
Sioux, O’Brien, Jagger and Miss Bergen are 
captured and taken to an Indian village. There 
they meet Tucker, also a captive. Knowing he 
is sacrificing himself, Tucker volunteers to 
create a diversion that will give the others 
a chance to escape and warn Custer of the 
imminent attack by the Sioux. O’Brien aban- 
dons his plans for revenge. Though wounded, 
Jagger rides to warn Custer. O’Brien and Miss 
Bergen reach safety and learn that Jagger was 
with Custer at the Little Big Horn Massacre. 
His vengeance obsession overcome, O’Brien can 
at last resume his “ay He will marry Miss 
Bergen and reenter the Cavalry as an officer. 

The picture is peppe red with rousing battles 
in which hundreds of cavalrymen and Indians 
surge across the screen in that awesome way 
which no other medium can equal. Director 
Byron Haskin has loaded every second with 
drama and suspense. O’Brien, Jagger, Tucker, 
Harry Carey, Jr., Wallace Ford and a large 
cast portray the bold, colorful pioneers who 
carried this nation’s flag across the continent 
Television has no substitute for a robust action 
drama like “Warpath.” 

iewed at the Paramount 
] Reviewer's Rating 

Tom CANNING, 

Release date, August, 1951, Running time, 95 min- 
utes. PCA No. 14913. General audience classification 
John Vickers ...:..sccscece i Edmond O’Brien 
Sam Quade : Dean Jagger 
Sgt. O’Hara , Forrest Tucker 
Harry Carey, Jr., Polly Bergen, James 
Wallace Ford, Paul Fix, Louis Jean Heydt, 
Lees, Walter Sande, Charles Dayton, Bob Bray, Doug 
las Spencer, James Burke, Chief Yowlachie, John 
Mansfield, Monte Blue, Frank Ferguson, Clif Clark, 
aul Burns, Charles Stevens, John Hart 


screening 


Very 


room 
Good. 


Millican, 
Paul 
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Little Big Horn 


Lippert—Historical Incident 


Here is told with grim, sometimes stark 
realism the tragic story of a Cavalry detach- 
ment that set out from Fort Abraham Lincoln 
to intercept and warn General Custer’s com- 
mand on its way to the Little Big Horn and 
decimation by the Sioux. With Lloyd Bridges 
and John Ire ‘land as the personally antagonistic 
officers in charge, the detachment makes its 
way doggedly through Sioux-infested terrain, 
suffering hardships, fighting off sniping at 
tackers, sustaining casualties, but driving ever 
forward, until wiped out to a man. 

Marie Windsor, in briefly but importantly, is 
another marquee name heading a large and 
strikingly competent cast. Rife with action, and 
founded on the theme of determined devotion 
to duty, the production promises solid return 
on showmanship invested in its exploitation. 

The script by Charles Marquis Warren, who 
also directed, opens with Miss Windsor, as 
Bridges’ wife, urging Ireland, his fellow officer, 
to resign his commission and take her away 
from Army life. Bridges overhears, there is a 
tense scene among the three, and the husband 
leaves to head a patrol into the Indian country 
Shortly thereafter Ireland is sent to carry 
orders to Bridges for his return to the fort, 
but Bridges, knowing Custer is riding into 
certain death, orders Ireland to accompany him 
on a desperate 250-mile ride to warn Custer. 
The personal struggle between the two men, 
and the personal stories of others in the detach 
ment, background the over-all story. 

Executive producer Robert L. Lippert and 
producer Carl K. Hittelman stuck to the 
straight-line narrative form, developing their 
picture steadily and without cutbacks or trick 
switches, with the result that the ending arrives 
with almost stunning impact. 

Previewed in Hollywood. Reviewer's Rating 
Very Good.—WittiaM R. WEAVER. 

Release _ June 18, 1951. Running time, 85 min 
utes. PCA No. 15249. General audience classification 
Captain Deals. ..Lloyd Bridges 
Lieut. Haywook stone .. John Ireland 
Marie Windsor, Reed Hadley, Jim Davis, Wally Cas- 
sell, Hugh O’Brien, King Donovan, Richard Emory, 
John Pickard, Robert Sherwood, Sheb Wooley, Larry 
Stewart, Rod Redwing, Richard Paxton, Gordon 
Wynne, Ted Avery, Barbara Woodell, Anne Warren 


Best of the Bad Men 


RKO—Jesse Rides Again 

As the title of this picture implies, it’s a 
rough, fighting kind of story, acted by an ex- 
ceptionally strong cast that does full justice to 
their action parts. That, plus the fact that the 





SHOWMEN’S REVIEWS 
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Western fans here can see outlaw Jesse James 
ride once again—and in Technicolor—should 
prove strong inducement for the action crowd 

Robert Ryan, as a former Union officer forced 
by circumstances to join the Jesse James 
Younger Brothers gang, leads the cast, which 
also includes such manly types as Robert Pres- 
ton, Jack Buetel, Walter Brennan, Barton Mac 
Lane, Bruce Cabot and Lawrence Tierney as 
Jesse. Claire Trevor provides the love interest 

Produced by Herman Schlom and directed 
with a view to maximum excitement and action 
by William Russell, “Best of the Bad Men” 
should fulfill all the hopes of the fans, crowded 
with gun-play, galloping hoofs and the rest of 
the Western trappings. 

The Technicolor is very good and should 
provide added incentive at the box office. Robert 
Hardy Andrews and John Twist wrote the 
somewhat improbable story which, in a brief 
foreword, is described as “a forgotten chapter 
in the violent history of the West.” 

This is a highly exploitable picture since 
Western addicts are thoroughly familiar with 
the exploits of the characters represented. Jesse 
James and the Younger Brothers are Holly 
wood standbys and the rest of the gang is made 
up of members of Quantrell’s infamous Con 
federate raiders 

Seen at a New 
wiewer's Rating: 

Release date, June 16, 1951. Running time, 84 min 
utes. PCA No. 14739. General audience classification 
eff Clanton Robert Ryan 
Lily Fowler Claire Trevor 
Bob Younger Jack Buetel 
Matthew Fowler Robert Preston 
Doe Butcher Walter Brennan 
Toad is Barton MacLane 
Cole Younger A abot 
Bob Wilke, John Cliff, Lawrence Tierney, Tom Tyler 
John Archer, James. Horne 
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Million Dollar Pursuit 
Republic—Criminal Violence 


criminal with a 
heights of the half 
world, is the man in pursuit of a cool million in 


3udd, a small time 


drive to scale the 


Norman 
neurotic 


this Republic melodrama, His try for dubious 
fame constitutes a standard story which, despite 
its lack of novelty, has exciting moments 

Flat broke and in disrepute with the big mobs, 
Budd finds a key to the chief cashier's office 
at a large department store. He wants to handle 
the job alone, but he boasts of his plans and 
four other thugs cut themselves in on the rob 
bery. The take is $500,000, but Budd and his 
confederates are unable to spend it since some 
of the bills are marked, As the tension in their 
hideout mounts, the hoodlums fight among 
themselves and one of them is killed. Two 
others are killed in a police trap when they try 
to pass the money to a fence, Grant Withers 
Half-crazy with fear, Budd murders the re 
maining member of his gang. He then goes to 
the apartment of his former girl friend, Penny 
Edwards, a night club singer who has served 
a short prison term. The police, led by Steve 
Flagg, Miss Edwards’ current romantic in 


(Continued on following page) 


869 





: 
; 
: 
. 
i 
' 
: 
} 

; 

: 
b 


(Continued from preceding page) 
terest, close in and after an exciting gun battle, 
Budd is killed. Before he dies, he confesses he 
had framed Miss Edwards. Her name cleared, 
Miss Edwards is free to marry Flagg 
The picture’s chief merit is in its character 
portrayal. Budd is impressive as the deranged 
criminal and Paul Hurst comes through with 
an interesting characterization of a_ gentle, 
3ible-reading farmer who is forced to hide the 
gang. Miss Edwards, a very pleasing eyeful 
sings two numbers in an agreeable fashion im 
the course of the picture 
Although director R. G. Springsteen hesitates 
a bit in getting the story rolling, he maintains 
the action at a steady pace after the intro 
ductory exposition. Stephen Auer was associate 
producer. Albert De Mond and Bradbury Foote 
wrote the screenplay 
new at the Republic screening room im 
Reviewer's Ratin Fair—T. ( 
9 tunning time, 6) min 
audience classification 
Penny Edwards 
Grant Withers 
rris Norman Budd 
Flagg. Rhys Williams, aul 
Denver Pyle. Ted Pavelec, t 2 one 
Reddoe, Edward Cassidy, Edward Clark, John 
Hamiltcn, George Brand, Jack Shea 


The Hills of Ireland 


World Travel Films—Color Travalogue 
This hour-length feature fully expresses the 
color and character of the Irish people against 
the background of their picturesque country 
Pat O’Brien, Hollywood star, narrates fondly 
camera travels the length and breadth 
of the land. Beautiful Killarney Lakes, the ac 
tivity of cities like Dublin, Galway, Cork 
Belfast, Donegal and Sligo, the renowned 
slarney Stone and Giant's Causeway are some 
brought into view There are also 
glimpses of St. Kevin's Bed, Ben Bullen and 
Aran Island with its truly Gaelic natives 
The pageantry of the Dublin Hors« 
the crossroads dancers in native dress, appear 
ance of Eamon De Valera, Sean O'Kelly and 
Prime Minister Costello, conversation of a few 
local personalities and finally the Family Rosary 
are touches that give this film an appeal beyond 
ary travelogue Several nostalgic 
songs, written to commemorate the beauty of 
Emerald Isle, like “Killarney,” “Galway 
ay” lills of Donegal” and “The Soldier's 
Irish national anthem) are given a 
Christopher Lynch with a 


mpetent musical assist from a 3 


as the 


sights 


Show 


Sone” (the 
fine rendition by 
32-piece sym 
rchestra 

picture, two years in the 
aphed in Kodachrome, 
Dugan. It is 
that Ireland is a country not to over 


making, was 
produced and di 


w Harry indeed visual 


your travels, armchair or otherwise 


ction room Re 
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ADVANCE SYNOPSES 


AN AMERICAN IN PARIS 

(Metro-Goldwyn-Mayer) 

PRODUCER: Arthur Freed. DIRECTOR: 

Vincente Minnelli. PLAYERS: Gene Kelly, 

Leslie Caron. 
MUSICAI 





Gene Kelly, an ex-G.1., leads 
a gay, carefree life as an art student in Paris 
He and Oscar Levant, an American music 
student, find plenty of time for wine, womer 
and song. Kelly cannot get serious with any 
one girl, not even wealthy Nina Foch who loves 
him desperately. Finally, however, he meets the 
right girl, Leslie Caron, as Parisian as the 
Eiffel Tower. Miss Caron, engaged to Georges 
Guetary, loves Kelly, but feels she must be true 
to her fiance. When he discovers the situatior 
Guetary, a man who understands love, grace 
fully steps out of the picture, sending Miss 
Caron into Kelly’s arms 


870 


NO HIGHWAY IN THE SKY 

(20th Century-Fox) 

PRODUCER: Louis D. Lighton. DIREC- 
TOR: Henry Koster. PLAYERS: James 
Stewart Marlene Dietrich, Glynis Johns, 
Jack Hawkins. 

DRAMA. Eccentric and the object of ridi 
cule by his co-workers, James Stewart is none 
theless a brilliant aviation research scientist 
When he comes up with the theory that the 
Reindeer, a trans-Atlantic airliner, is unsafe 
after 1,400 flying hours, the British aviation 
research center sends him to Labrador to study 
a Reindeer that crashed there recently. Stewart 
finds himself flying to Labrador aboard a Rein 
deer that is nearing the 1,400-hours mark. On 
the plane he meets Marlene Dietrich, a Holly- 
wood star. With her help, Stewart proves his 
theory about the Reindeer, succeeds in having 
the Government ground all the unsafe planes 
and, at last, receives national acclaim as a bril 
hant scientist 


CARRIE 

(Paramount) 

PRODUCER-DIRECTOR: William Wy- 
ler. PLAYERS: Laurence Olivier, Jenni- 
fer Jones, Eddie Albert, Miriam Hopkins, 
Basil Ruysdael, Mary Murphy. 

DRAMA George (Laurence Olivier) a 
successful middle-aged man falls in love with 
Carrie (Jennifer Jones) a young girl. His love 
for her is so strong that he defies the conven 
discards his wealth, position and family 
and is even branded a thief. He sinks steadily 
down hill and finally becomes virtually a hobo 
Meanwhile, Carrie has left him in the mistaken 
belief that it is best for both and succeeds on 
the stage. She learns too late about the true 
depth of George’s love 


tions, 


MACAO 
(RKO Radio) 


FRODUCER: Alex Gottlieb. 
TOR: Josef Von Sternberg. 
Robert Mitchum, Jane Russell, 
Bendix, Gloria Grahame. 

DRAMA. Robert Mitchum, visiting Macao 
to escape charges for a minor shooting scrapx 
in the United States, is mistaken for a New 
York detective by the underworld boss of the 
Eastern island. The gangster offers Mitchum 
a bribe to leave, but he is in love with Jane 
Russell, a nightclub singer, and refuses. Taking 
advantage of the gangster’s mistake, Willian 
Bendix, the real detective, disguised as an Amer 
ican salesman, uses Mitchum to trap the crimi 
nal The gangster’s henchman kills 1 
thinking he is Mitchum. Before he dies 
dix reveals his true identity to Mitchum 
then captures the gangster and turns him o\ 
to the international police. Mitchum 
because of his cooperation with the law, ar 

fiss Russell return to America 


SHOW BOAT 
{Metro-Goldwyn-Mayer) 
PRODUCER: Arthur Freed. DIRECTOR: 
George Sidney. PLAYERS: Kathryn Gray- 
son, Ava Gardner, Howard Keel. 
MUSICAL. When leading lady Ava Gard 
ner leaves the Mississippi show boat because 
her marriage as a half-Negro to a white man is 
4 source of recurring trouble, Kathryn Grayson, 
daughter of Captain Joe E. Brown, takes over 
She soon falls in love with her leading man 
Howard Keel, an inveterate gambler. They 
marry and live in Chicago. Keel’s addiction to 
gambling ruins the marriage and he soon leaves 
her. Unknown to Miss Grayson, her old friend 
Miss Gardner helps her get back on her feet 
Eventually Miss Grayson returns to the show 
boat where her daughter is born. Five years 
later Miss Gardner meets Keel, tells him he 
has a five-year old daughter and persuades him 
to return to Miss Grayson. Keel, Miss Gray 
son and all the show boat folks are reunited, 
but Miss Gardner selflessly remains an outcast 


DIREC- 
PLAYERS: 
William 


pard med 


RICH, YOUNG AND PRETTY 
(Metro-Goldwyn-Mayer) 
PRODUCER: Joseph Pasternak. DIREC- 
TOR: Norman Taurog. PLAYERS: Jane 
Powell, Danielle Darrieux, Wendell Corey. 
MUSICAL. In Paris on State Department 
business, Wendell Corey, wealthy Texan, meets 
his estranged wife, Danielle Darrieux, a Pa- 
risian beauty who left him 20 years before 
because she found life in Texas dull. Corey’s 
daughter, Jane Powell, thinks her mother is 
dead and considers Miss Darrieux merely a 
charming acquaintance. Corey, feeling Texas 
and Paris are antipathetic, tries to squash his 
daughter’s friendship with Miss Darrieux and 
her romance with Vic Damone, a young Pari- 
sian. He almost succeeds, but in the end Miss 
Powell wins Damone and reunites her father 
and mother 


THE FROGMEN 
(20th Century-Fox) 


PRODUCER: Sol C. Siegel. DIRECTOR: 
Lloyd Bacon. PLAYERS: Richard Wid- 
mark, Gary Merrill, Bob Patten, Dana An- 
drews. 

DRAMA. Richard Widmark heads an un- 
derwater demolition team (the Navy's “frog 
men”) in the Pacific during World War Il 
His men compare him unfavorably to his prede 
cessor who was killed earlier in the campaign 
His strict discipline, although sincere and de 
signed to save lives, does not help his popular 
ity with his subordinates. Even after he proves 
his leadership in a successful pre-invasion op 
eration he cannot win his men’s respect. Wid 
heroism in disarming an un 
ship's sick bay 
Dana Andrews 


mark's personal 
exploded torpedo lodged in the 
wins the admiration of 

other men. The final proof of his 
and leadership comes when Widmark 


himself to insure the safety of his 


finally 

and = the 
bravery 
sacrifices 
Japanese sub 


men in an operation agaist a 


marine pen 


JIM THORPE, ALL-AMERICAN 

(Warner Bros.) 

PRODUCER: Everett Freeman. DIREC- 
TOR: Michael Curtiz. PLAYERS: Burt 
Lancaster, Charles Bickford, Phyllis Thax- 
ter, Steve Cochran, Dick Wesscer. 

DRAMA Burt Lancaster, as the famous 
Indian athlete Jim Thorpe, enrolls at Carlisle 
Indian School where his athletic prowess im 
mediately becomes evident, first as a sensational 
track star and then as an All-American foot 
ball player. He goes on to fame in the 1912 
Olympics. His romance with Phyllis Thaxter 
begins in earnest when he returns triumphantly 
to the U. S. and they are soon married. Lan 
caster’s amateur medals are taken from him 
however, when it is discovered that he played 
semi-pro ball years before. He takes up pro 
fessional football, but the death of his son ruins 
his career. He is rescued from drink and a feel 
ing of defeat when he takes a coaching job at 
the parochial school once attended by his dead 
son. In this humble position, he finds happiness 
it last. 


SATURDAY'S HERO 
(Coiumbia) 
PRODUCER: Buddy Adler. 
David Miller. PLAYERS: John 
Donna Reed, Sidney Blackmer. 
DRAMA. John Derek, high school football 
hero in a poor mill town, wins an athletic schol 
urship to a fashionable Virginia college. Derek 
is soon disillusioned. He is so busy winning 
football games for the school and his wealthy 
sponsor, Sidney Blackmer, that he can find no 
time for his studies, Derek is at the peak of 
his career, gaining nation-wide publicity for the 
college’s team, when he is permanently injured 
in a game. Unable to play football, he leaves 
school and returns home. At last he has found 
himself—he will get a job, finish college at 
night and marry Blackmer’s niece (Donna 
Reed) as soon as he can afford it 


DIRECTOR: 
Derek, 


MOTION PICTURE HERALD, JUNE 2, 195! 





SHORT SUBJECTS 


THE OLD FAMILY ALBUM 
(Warner Brothers) 
Hit Parade of the Gay Nineties (7802) 

The old days of grandpa’s youth come in 
for melodic treatment in this gis ance through 
the album of yesterday. Such songs as “In 
the Shade of the Old Apple Tree,” “The Old 
Oaken Bucket” and “Memories” are rendered 
against a background typical of the turn of 
the century. 
Release date, 





10 minutes 


BIG LITTLE LEAGUERS (Paramount) 
Sportlight (R10-8) 

Thousands of youngsters from nine to 12 
have been organized in the Little League by 
Carl Stotz. There are 1,500 teams in the league. 
The eight regional champic onship teams meet 
in the annual “world series” at Williamsport, 
Penn., where the idea originated. A six-inning 
game in which the kids from Texas beat a 
Connecticut team climaxes this Grantland Rice- 
narrated short. 
Release date, 


December 16, 1950 


March 16, 1951 9 minutes 


THE NEIGHBOR NEXT DOOR 
(Warner Bros.) 
Technicolor Special (7005) 

A Technicolor tour of Canada, this two-reel 
short records the colorful landmarks, quaint 
villages and thriving industries of America’s 
Northern neighbor. 

Release date, March 17, 1951 


INNOCENTLY GUILTY (Columbia) 
All Star Comedies (3423) 

Suspicious that Bert Wheeler is off galli- 
vanting, his wife follows him on a_ business 
trip. He is discovered in a hotel room where 
he has gone to the aid of the wife of a com- 
pany owner he is trying to impress. After 
explaining his way out of that situation, Bert 
bounces right into another one, and the chase 
1s on. 

Release date, December 21, 1950 


THE CHINA DOLL (Columbia) 
Cavalcade of Broadway (3652) 

Danton Walker introduces the China Dollies, 
the longest Oriental chorus line in the world. 
hiressrtts the chorus comes the acrobatic 


20 minutes 


16 minutes 





team, the Sing Lee Sings, backed up by the 
dance duo of Toy and Wind. Last are Ming 
and Ling, described as the world’s only Chi- 
nese hillbillys, who give their versions of 
“Red River, Valley” and “Loch Lomond.” 

Release date, December 28, 1950. 11 minutes 


THE NATION'S MENTAL HEALTH 

(20th-Fox) 
The March of Time 

March of Time’s latest release turns the 
spotlight on the nation’s most pressing health 
problem—the mental and emotional instability 
of an estimated 7,000,000 Americans. “The Na- 
tion’s Mental Health” shows how the Govern- 
ment and private agencies, notably the Men- 
ninger Clinic in Topeka and the National 
Association for Mental Health, are attacking 
this serious threat to our national well-being. 
Finally awakened to the gravity of the problem, 
many communities, too, according to the docu- 
mentary, are establishing local mental health 
clinics. The March of Time has performed a 
public service in bringing to light dramatically 
and intelligently an unpleasant situation too 
long ignored. 


Release esd vv 27, 1951 19 minutee 








THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 


All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 


Short Subjects Chart with Synopsis Index can be found on 
pages 843-844, issue of May 5, 1951. 


Feature Product by Company starts on page 833, issue of 


May 5, 1951. 


TITLE—Production Number—Company 


ABBOTT & COSTELLO Meet the 
Invisible Man (116) 
Abilene Trail (4946) 
According to Mrs. Hoyle (formerly 
Outside the Law) (5122) 
Ace in the Hole (5023) 
Across the Badlands (262) 
Across the Wide Missouri (color) 
Again . . . Pioneers 
Air Cadet 
Al Jennings of Oklahoma (color) (327) eri 
All About Eve (030)* 20th-Fox 
Along the Great Divide (025) WB 
American Guerrilla in the Philippines 
(color) (1032)* 20th-Fox 
American in Paris, An (color) MGM 
Another Shore Pentagon 
Apache Drums Univ. 
Appointment With Danger (formerly 
United States Mail) (5019) Para. 
As Young As You Feel (for. Will You 
Love Me in December (120) 20th-Fox 
At War with the Army* (5014) Para. 


Mono. 
Para. 


Col. 
MGM 
Bn 


BADMAN'S Gold UA 
Bandit Queen (5011) Lippert 
Bedtime for Bonzo (112) Univ. 
Belle Le Grand (5006) Rep. 
Best of the Badmen (color) RKO 
Between Midnight and Dawn (328) Col. 
Bird of Paradise (color) (109) 20th-Fox 
Black Angel Realart 
Blazing Bullets 


(formerly Gold Bullets) Mono. 
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Bud Abbott-Lou Costello 
Whip Wilson-Andy Clyde 


Spring Byington-Brett King 
Kirk Douglas-Jan Sterling 
Charles Starrett-Smiley Burnette 
Clark Gable-Ricardo Montalban 
Colleen Townsend-Sarah Padden 
Stephen McNally-Gail Russell 
Dan Duryea-Gale Storm 

Bette Davis-Anne Baxter 

Kirk Douglas-Virginia Mayo 


Tyrone Power-Micheline Prelle 
Gene Kelly-Leslie Caron 
Robert Beatty-Moira Lister 
Stephen McNally-Coleen Gray 


Alan Ladd-Phyllis Calvert 


Jean Peters-David Wayne 
Dean Martin-Jerry Lewis 


Johnny Carpe te 
Barbara Britton-Philip Reed 
Ronald Reagan-Diana Lynn 
Vera Ralston-John Carroll 
Robert Ryan-Claire Trevor 
Mark Stevens-Edmond O'Brien 
Jeff Chandler-Louis Jourdan 
Broderick Crawford-D. Duryea (reissue) Jan. 1,'5! 80m 


Johnny Mack Brown 


For exploitation see Managers’ Round Table section. 
* following a title indicates a Box Office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 


A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 


dren (ages 8 to 12). Legion of Decency Ratings: A-1, 


Unobjec- 


tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Release 


Stars Date 


Mar.,'51 82m 
Feb. 4,'51 64m 


May 20,'5! 60m 
July 4, ‘51 
Sept. 14,50 


June 25! 


Dec.,'50 
Aug. 31,'51 
Feb. 10,'5! 
June, ‘5! 


May,'5! 


June,'5! 
Jan. 17,'51 92m 


Apr. 3,51 
Dec. 22,'50 68m 
Feb.,'51 83m 
Jan. 27,'51 90m 
June 16,'51 84m 
Oct.,'50 89m 
Mar.,'5! 100m 





r-Alyn Lockwood 


May 6,'51 5im 


Running 
Time 


Dec. 30 


Mar. 3,'51 742 


Aug. 10,'46 3137 


--REVIEWED—. ———— RATINGS ‘ 
(S) =synopsis Naf'l Herald 
Issue Page Groups L.of D. Review 


Mar. 17 759. ~AYC A-2 
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Good 
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June 2 869 
Sept. 30 50! 
Mar. 17 757 
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--REVIEWED—. -—————— RATINGS 
Release Running (S) =synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
Blazing Sun, The (246) Col. Gene Autry-Lynne Roberts Nov.,'50 70m Nov. 4 554 AYC 
Blue Blood (4904) (color) Mono. Bill Williams-Jane Nigh Jan, 28,'5! 72m Jan. 20 AYC 
Blue Lamp, The (Brit.) UA Jack Warner-Jimmy Hanley Mar. 1,51 84m June 3 322. AYC 
Blues Busters (formerly 
Bowery Thrush) (4916) 0. Leo Gorcey-Huntz Hall Oct. 29,'50 64m Dec. AY 
Bomba and the Hidden City (4906) seme J. Sheffield-Sue England Sept. 24,50 7im Oct. AYC 
Border Outlaws UA = Spade Cooley-Maria Hart Nov. 2,'50 59m Dec. AYC 
Border Rangers (4933) Lippert Don Barry-Robert Lowery Oct. 6,'50 57m Sept. 
Born Yesterday (344)* Col. Broderick Crawford-Judy Holliday Feb.,'51 103m Nov. A 
Bowery Battalion (5111) Mono. Leo Gorcey-Huntz Hall Jan. 24,'51 69m Feb. 
Branded (color) (5009)* Para. Alan Ladd-Mona Freeman Jan.,'5! 95m Nov. 
Brave Bulls, The (32!) Col. Mel Ferrer-Miraslava May,'5! 108m Apr. AY 
Breaking Point, The (005) WB = John Garfield-Patricia Neal Sept. 30,'50 97m Sept. A 
Breakthrough (747)* WB David Brian-John Agar Dec. 9,'50 91m Nov. AYC 
Buckaroo Sheriff of Texas (5066) Rep. Michael Chapin-Eileen Janssen Jan. 31,'51 60m Dec. 
Buffalo Stampede (formerly The 
Thundering Herd) 


Bullfighter and the Lady (formerly 
Torero) (5009) Rep. R. Stack-G. Roland-Joy Page NotSet 87m May - Very Good 


CAIRO Road UA Eric Portman July 6°51 

California Passage (5005) Rep. Forrest Tucker-Adele Mara Dec. 15,50 . - Good 
Call Me Mister (color) (104)* 20th-Fox Betty Grable-Dan Dailey Feb.,’5! Very Good 
Call of the Klondike (4920) 

(formerly Fangs of the North) Mono. Kirby Grant-Chinook Dec. 17,'50 
Calling Bulldog Drummond MGM_~ Walter Pidgeon-Margaret Leighton Aug. I7,'5! 
Canyon Raiders (formerly Wild Horse 

Prairie) (5151) Mono. Whip Wilson-Fuzzy Knight Apr. 8,'51 
Captain Horatio Hornblower (color) WB Gregory Peck-Virginia Mayo Not Set 
Carrie Para. Jennifer Jones-Laurence Olivier Not Set 
Cassino to Korea (5008) Para. Documentary Oct.,’50 
Cause for Alarm (118) MGM Loretta Young-Barry Sullivan Feb. 23,'51 
Cavalry Scout (color) (510!) Mono. Rod Cameron-Audry Long May 13,'51 
Chain Gang (313) Col. Douglas Kennedy-Marjorie Lord Nov.,'50 
Chance of a Lifetime Pilgrim Basil Radford-Nial MacGinnis Feb.,'51 
Cherokee Uprising (4944) Mono. Whip Wilson-Andy Clyde Oct. 8,'50 
Circle of Danger (formerly 

White Heather) UA Ray Milland-Patricia Roc Mar. 22,'5! 
Colorado Ambush (4955) Mono. Johnny Mack Brown Jan. 14,'51 
Colt .45 (color) (922)* WB Randolph Scott-Ruth Roman May 27,'50 
Company She Keeps, The 

(formerly The Wall yn (109) RKO Lizabeth Scott-Dennis O'Keefe Jan.,'51 
Copper Canyon (color) (500 Para. Ray Milland-Hedy Lamarr Oct.,'50 
Counterspy Meets Scotland Youd (307) _ Howard St. John-Amanda Blake Feb.,'5! 
Crackdown Bill Williams-Carla Balenda Not Set 
Criminals of the Underworld Pha Richard Dix-Lon Chaney (Reissue) May 1,'5! 
Cry Danger (115) RKO Dick Powell-Rhonda Fleming Feb. 3-10,'51 
Cuban Fireball (5007) Rep. Estelita Rodriquez-Warren Douglas Mar. 5,'51 
Cyrano de Bergerac UA Jose Ferrer-Mala Powers July 20,'5i 


DALLAS (color) (011) WB Gary Cooper-Ruth Roman Dec. 30,'50 
Danger Zone (5017) Lippert Richard Travis-Pamela Blake Apr. 20,'51 
Dark City (5004) Para. Don DeFore-Lizabeth Scott Oct.,'50 
Dark Highway (formerly 

Mad With Much Heart) RKO Robert Ryan-ida Lupino Not Set ; (S)554 
Dear Brat (502!) Pera. Mona Freeman-Edward Arnold June,'5! 817 
Deported (103) Univ. Marta Toren-Jeff Chandler Nov.,'50 ; 537 
Devil's Doorway (102) MGM _ Robert Taylor-Louis Calhern Sept. 15,50 287 
Dial 1119 (107) MGM _~ Marshall Thompson-Virginia Field Nov. 3,'50 : 502 
Dodge City (017) WB Errol Flynn-O. de Havilland (reissue) Mar. 17,'5! 406 
Double Crossbones (color) (119) Univ. Donald O'Connor-Helene Carter Apr.,'5! X 589 
Double Deal (112) RKO _- Maria Windsor-Richard Denning Dec.,’50 , 641 


EMERGENCY Wedding (332) Col. Larry Parks-Barbara Hale Nov.,"50 570 
Emperor's Nightingale, The 

(color) Rembrandt Puppets Sept.,'5! 854 
Enforcer, The (015) WB = Humphrey Bogart-Jeff Corey Feb. 24,'51 ’ 689 
Excuse My Dust (color) MGM _ Red Skelton-Sally Forrest June 29,'5i 861 
Experiment Alcatraz (107) RKO John Howard-Joan Dixon Nov. 21,'50 sf 599 


FABIOLA UA Michele Morgan-Henry Vidal June |, ‘5! 826 
Fat Man, The (128) Univ. J. Scott Smart-Julie London 794 
Father's Little Dividend (124)* MGM _S. Tracy-J. Bennett-E. Taylor 721 
Father'sWild Game (5215) Mono. Barbara Brown-Raymond Walburn (S) 643 
Fighting Caravans Favorite Gary Cooper-Lily Damite (reissue) Dec., ‘50 59 
Fighting Coast Guard Rep. Brian Donlevy-Elia Raines Not Set 
Fighting Sullivans, The (formerly 

The Sullivans) Realart Anne Baxter-Thomas Mitchell (reissue) Feb. !,'5! 
Fighting the Racketeers Realart Ed Sullivan-Barton MacLane (reissue) May. !,'5! 
Fingerprints Don't Lie (5015) Lippert Richard Travis-Sheila Ryan Apr.,'5! 
Fireball, The (023) - Mickey Rooney-Pat O'Brien Oct.,'50 
First Legion, The Charles Boyer-Walter Hampden May 11,'51 
Five . William Phipps-Susan Douglas Not Set 
Flame of Stamboul (314) . Richard Denning-Lisa Ferraday Apr.,'5! 
Flying Missile, The (335) .  Glern Ford-Viveca Lindfors 
Follow the Sun (112) - Anne Baxter-Glenn Ford 
Footlight Varieties (116) Variety Cast 
For Heaven's Sake* (033) . Clifton Webb-Joan Bennett Good 
Fort Savage Raiders (365) . Charles Starrett-Smiley Burnette A . Good 
Fort Worth (color) Randolph Scott-David Brian Very Good 
Fourteen Hours - Paul Douglas-Debra Paget = A Excellent 
Francis Goes to the Races iv. Donald O'Connor-Piper Laurie AYC Excellent 
Frenchie (color) (108) iv. Joel McCrea-Shelley Winters - . 598 Good 
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TITLE—Production Number—Company 


Frogmen, The (122) 
Frontier Outpost (263) 
Fuller Brush Girl, The (239) 
Fury of the Congo (329) 


GAMBLING House (formerly 
Mike Fury) 
Gasoline Alley (301) 
Gene Autry and the Mounties (35!) 
Ghost Chasers (5112) 
Glass Menageries, The (007) 
Go for Broke (129) 
Golden Salamander, The (Brit.) 
Goodbye, My Fancy 
Great ae The fale (127)* 
Great Manhunt, The (formerly State 

Secret) (Brit.) (331) Col. 
Great Missouri Raid, The (5013) 

(color) Para. 
Groom Wore Spurs, The (114) Univ. 
Grounds for Marriage (114) MGM 
Gun Play RKO 
Guy Who Came Back, The (formerly 

Just One More Chance) (118) 20th-Fox 
Gypsy Fury (formerly 

Wind Is My Lover) (Swed.) Mono. 


HALF Angel (color) (116) 20th-Fox 
Halls of Montezuma (color! (103)* 20th-Fox 
Hamlet (Brit.) (Spcl.)* (101) Univ. 
Hard, Fast and Beautiful (formerly 
Mother of a Champion) RKO 
Harlem Globetrotters, The Col. 
Harriet Craig (323) Col. 
Harvey (107)* Univ. 
He Ran All the Way UA 
Heart of the Rockies (5042) Rep. 
Hell Town Favorite 
Her First Romance 
He's a Cockeyed Wonder (340) 
Highway 301 (012) 
Hills of Ireland (color) 
His Kind of Woman 
Hit Parade of 1951 (5002) 
Holiday Rhythm (4911) 
Hollywood Story 
Holy Year at the Vatican, The 
Home Town Story, The 
(formerly Headline Story) (128) 
Hoodlum, The 
Horsie (formerly Queen for a Day) 
Hot Rod (4918) 
House of Dracula 
House of Frankenstein 
House on Telegraph Hill (117) 20th-Fox 
Hue and Cry Fine Arts 
Hunt the Man Down (111) RKO 


| CAN Get It for You 
Wholesale (111) 
| Was a Communist for the F.B.1.* 
| Was an American Spy (AA-!9) 
I'd Climb soe * aoa Mountain 
(color) (10: 20th-Fox 
I'll Get By (oer (027) 20th-Fox 
In Old Amarillo Rep. 
Inside Straight (123) M 
Inside the Walls of Folsom Prison (026) 
Insurance Investigator (5026) 
It's Hard to Be Good Pentagon 


JACKPOT, The (031) 20th-Fox 
Jet Pilot (color) RKO 
Jim Thorpe-All American WB 
Joan of Arc (color) (165) RKO 
Joe Palooka in the Squared Circle 

(5117) Mono. 
Jungle Headhunters (color) RKO 


KANGAROO Kid UA 
Kansas Raiders — (104) Univ. 
Katie Did {+ (122) Univ. 
Kefauver Crime Investigation 20th-Fox 
Kentucky Jubilee (5007) Lippert 
Kid from Texas, The (color) (911) Univ. 
Killer That Stalked New York (338) 
(formerly Frightened City) Col. 
Kim (color) (115)* MGM 
Kind Lady MGM 
King of the Bullwhip West. Adv. 
King Solomon's Mines (color) (109)* MGM 
Kon-Tiki RKO 


Ww! 
MGM 


Col. 
Ww 


WorldTravel 


Astor 
MGM 
UA 
UA 
Mono. 


Realart 
Realart 


20th-Fox 
WB 


Mono. 


Rep. 
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Stars 


Richard Widmark-Dana Andrews 
Charles Starrett-Smiley Burnette 
Lucille Ball-Eddie Albert 

Johnny Weismuller-Sherry Moreland 


Victor Mature-Terry Moore 
Scotty Beckett, Jimmy Lydon 
Gene Autry-Elena Verdugo 
Leo Gorcey-Huntz Hall 

Jane Wyman-Kirk Douglas 
Van Johnson-Warner Anderson 
Anouk-Trevor Howard 

Joan Crawford-Frank Lovejoy 
Mario Lanza-Ann Blyth 


Douglas Fairbanks, Jr.-Glynis Johns 


Wendell Corey-Macdonald Carey 
Ginger Rogers-Jack Carson 

Van Johnson-Kathryn Grayson 
Tim Holt-Joan Dixon 


Paul Douglas-Joan Bennett 
Viveca Lindfors-Christopher Kent 


Loretta Young-Joseph Cotton 
Richard Widmark-Walter Palance 
Laurence Olivier-Jean Simmons 


Claire Trevor-Robert Clarke 
Thomas Gomez and Globetrotters 
Joan Crawford-Wendell Corey 
James Stewart-Josephine Hull 
John Garfield-Shelley Winters 
Roy Rogers-Penny Edwards 


Release 
Date 


July,’5! 
Dec. 29,'50 
Oct.,'50 
Apr.,5! 


Jan.,'5! 
Jan.,'51 
Jan.,'51 
Apr. 29,'51 
Oct. 28,'50 
May 25,'5! 
Apr.,'5! 
May 19,'5! 
Apr.,'5! 


Jan.,'51 


Feb. 22,51 
Mar.,'51 
Jan. 26,'51 
Not Set 


July,'51 
Mar. 18,'51 


May,'5! 
Jan.,'51 
Oct.,'50 


Mar.,'51 
Not Set 
Nov.,'50 
Jan.,'51 
July 13°51 
Mar. 30,'5! 


John Wayne-A. Ladd-M. Hunt (reissue) — ‘50 


Margaret O'Brien-Allan Martin, Jr. 
Mickey Rooney-Terry Moore 

Steve Cochran-Virginia Grey 
Documentary Travelogue 

Robert Mitchum-Jane Russell 

John Carroll-Marie McDonald 

M. B. Hughes-D. Street-W. Vernon 
Richard Conte, Julia Adams 

Right Rev. Fulton J. Sheen, Narrator 


Donald Crisp-Marjorie Reynolds 
Lawrence Tierney 

Phyllis Avery-Darren McGavin 
James Lydon-Gloria Winters 
Lon Chaney-J. Carradine 
Boris Karloff-Lon Chaney 
Richard Basehart-Valentina Cortese 
Alastair Sim-Jack Warner 

Gig Young-Lynn Roberts 


Susan Hayward-Dan Dailey 
Frank Lovejoy-Dorothy Hart 
A. Dvorak-G. Evans-D. Kennedy 


Susan Hayward-William Lundigan 
Bill Lundigan-June Haver 

Roy Rogers-Penny Edwards 
David Brian-Arlene Dahl 

Steve Cochran-David Brian 
Audrey Long-Richard Denning 
Jimmy Hanley-Anne Crawford 


James Stewart-Barbara Hale 
John Wayne-Janet Leigh 

Burt Lancaster-Phyllis Thaxter 
Ingrid Bergman-Jose Ferrer 


Joe Kirkwood-Myrna Dell 
Amazon Expedition 


Jock O'Mahoney-Veda Borg 
Audie Murphy-M. Chapman 
Ann Blyth-Mark Stevens 
Newsreel Feature 

Jerry Colonna-Jean Porter 
Audie Murphy-Gale Storm 


Evelyn Keyes-Charles Korvin 
Errol Flynn-Dean Stockwell 
Ethel Barrymore-Maurice Evans 
Lash LaRue-Jack Holt 

Deborah Kerr-Stewart Granger 
Adventure-Documentary 


Oct. 1,'50 


May 18,'5! 
June 15,51 
Apr. 13,'51 
Oct. 22,50 


(reissue) Oct. 1,'50 
(reissue) Oct. 1,'50 


June,'5! 
Not Set 
Not Set 


Apr.,'5! 
May 5,'5! 
Apr. 15,'5! 


Feb.,'5! 


June 16, ‘BI 
Mar. 23,5! 
Dec.,'50 


Nov.,'50 
Not Set 
Not Set 
Nov.,'50 


Nov. 5,50 
May 26,'5! 


Apr.,'5! 


Running 
Time 


55m 
85m 
69m 


80m 
70m 


118m 


63m 
66m 


73m 
80m 
8im 
52m 
75m 
78m 


79m 
113m 


59m 
102m 
73m 


-~REVIEWED— 
(S) =synopsis 
Issue 


June 


Dec. 


Sept. 


Feb. 


Dec. 
Jan. 
Jan. 


Sept. 


Mar. 
Mar. 
Apr. 
Apr. 


Oct. 


Feb. 


2 
9 
16 
24 


30 
20 
20 


23 
31 
31 
14 
21 


7 


9 
24 


. 16 


Page 
($)870 
607 
486 
722 


641 
670 
670 


493 
783 
783 
801 


605 
722 
614 


861 
(S)406 


802 
613 
(17) 


861 
(S)722 
545 


538 
(s)ai 
784 


826 
546 
598 
870 
(S)546 
545 
510 
853 


826 


615 
2746 
2237 

749 

606 

64! 


501 
862 
749 
854 
784 
642 


509 


(S)870 
4366 


(S)794 
846 
($)642 
561 


802 
793 


205 


605 


501 


-———— RATINGS 


Net'l 
Groups 


AYC 
a 
AY 


AYC or AY 
AY 
AYC 


AYC 
AYC 


Herald 


L.of D. Review 


>> 
-w 


ne - = 


> >>> > >>O@ 
iy 55 sie FO I 


Fair 
Very Good 
Average 


Fair 
Average 
Fair 


Very Good 
Excellent 
Very Good 
Very Good 
Excellent 


Good 


Excellent 
Good 
Fair 

Fair 


Good 


Good 


Superior 


Very Good 


Very Good 
Excellent 


Good 


Good 
Good 
Good 
Very Good 


Good 
Very Good 
ood 


Good 
Good 


Good 
Average 
Average 
Excellent 
Good 

Very Good 
Fair 


Very Good 
Excellent 
Average 


Good 

Excellent 
ood 

Very Good 

Good 

Fair 

Fair 


Excellent 
Supertor 
Good 


Good 
Average 
Excellent 


Good 


Good 
Good 


Fair 


Excellent 
Good 
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-—REVIEWED— RATINGS 
Release Running (S) =synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.of D. Review 


Korea Patrol UA Richard Emory-Teri Duna Jan. 15,'51 57m Jan., ‘5! 654. «AY A-2 Average 


LADY and the Bandit, The (337) : 

(formerly Dick Turpin's Ride) Col. Louis Hayward-Patricia Medina Not Set Apr. 14  (S)803 
Last Holiday Stratford Alec Guinness-Beatrice Campbell Nov. 13,'50 Nov. 25 589 A-| Excellent 
Last of the Buccaneers (color) (341) Col. Paul Henreid-Jack Oakie Oct.,'50 Oct. 518 A-1 Good 
Last Outpost, The (color) ‘ 

(formerly New Guinea Cold) (5020) Be Ronald Reagan-Rhonda Fleming May,'5! A-| Good 
Law and Lady Lovery, The Greer Garson-Michael Wilding July 20,'5! 
Law of the Badlands (113) “KO Tim Holt-Joan Dixon Not Set 
Law of the Panhandle (4953) Mono. Johnny Brown-Myron Healey Sept. 17,50 
Lemon Drop Kid The (5018)* Para. Bob Hope-Marilyn Maxwell Apr.,'51 
Let's Dance (color) (5006) Para. Betty Hutton-Fred Astaire Nov. 23,'50 
Light of Western Stars, The Favorite Alan Ladd-Victor Jory (reissue) Feb.,’51 
Lightning Guns (361) Col. Charles Starrett-Smiley Burnette Dec.,'50 
Lightning Strikes Twice (019) WB Ruth Roman-Richard Todd Mar. 10,'5! 
Lion Hunters, The (5109) Mono. Johnny Sheffield Mar. 25,'51 
Little Big Horn (5003) Lippert John Ireland-Lloyd Bridges June 18,'5! 
Long Dark Hall, The UA Rex Harrison-Lilli Palmer Apr. 10,'51 
Lorna Doone (color) (336) Col. Barbara Hale-Richard Greene June,'5! 
Lost People, The Pent. Dennis Price-Mai Zetterline Oct.,"50 Good 
Lucky Nick Cain (formerly High 

Stakes) (108) 20th-Fox . George Raft-Coleen Gray Mar.,'5! - Good 
Lullaby of Broadway (color) (020)* WB Doris Day-Gene Nelson Mar. 24,'51 3 Very Good 


M Col. David Wayne-Howard Da Silve Mar.,'5! . Very Good 
Ma and Pa Kettle Back on the Farm Univ. Marjorie Main-Percy Kilbride Apr.,'5! 3 Very Good 
Macbeth (5003) Rep. Orson Welles-Jeanette Nolan Oct. 20,'50 
Macao RKO Robert Mitchum-Jane Russell Not Set 
Mad Wednesday RKO _— Harold Lloyd-Frances Ramsden Oct. 28,'50 
Magnet, The (18!) Univ. Stephen Murray-Kay Walsh Feb.,'51 
Magnificent Yankee, The (116) MGM Louis Calhern-Ann Harding Feb. 9,'51 
Man from Planet X, The UA Robert Clark-Margaret Field Apr. 27,'51 
Man from Sonora (514!) — Johnny “Mack” Brown Mar. 11,'5! 
Man With My Face, The Barry Nelson-Carole Matthews June 8,'51 
Man Who Cheated Himself (102) 20th- ia Lee J. Cobb-Jane Wyatt Jan.,'51 
Mask of the Dragon (5013) Lippert Richard Travis, Sheila Ryan Mar. 17,'51 
Mating Season, The (5016) Para. Thelma Ritter-John Lund Mar. 24,'51 Excellent 
Million Dollar Pursuit Rep. Penny Edwards-Steve Flagg May 30,'5! Fair 
Miniver Story, The (106) MGM_~ Greer Garson-Walter Pidgeon Oct. 20,50 Good 
Missing Women (5025) Rep. Penny Edwards-James Millican Feb. 23,51 Fair 
Missourians, The (4974) Rep. Monte Hale-Paul Hurst Nov. 25,'50 Good 
Mister 880 (024)* 20th-Fox Burt Lancaster-Dorothy McGuire Oct.,'50 Excellent 
Mr. Imperium (color) (131) MGM _ Lana Turner-Ezio Pinza June 15,'51 Fair 

Mr. Music (5007)* Para. Bing Crosby-Nancy Olson Dec.,'50 Excellent 
Mr. Universe UA Jack Carson-Bert Lahr Jan. 10,'51 Good 
Mrs. O'Malley and Mr. Malone {111} MGM Marjorie Main-James Whitmore Dec. 8,50 Good 
Modern Marriage, A (5199) Mono. R. Hadley-M. Field-R. Clarke Oct. 15,'50 Average 
Molly (formerly The Goldbergs) 

(5011) Para Gertrude Berg-Phillip Loeb Apr.,'5! 
Mudlark, The (10!) 20th-Fox Irene Dunne-Alec Guinness Jan.,'51 
Murder Without Crime Stratford Dennis Price-Joan Dowling May 25,'5! 
My Forbidden Past (114)* RKO _Robert Mitchum-Ava Gardner Apr. 14,'51 
My Outlaw Brother (formerly A 

My Brother, the Outlaw) UA Mickey Rooney-Wanda Hendrix Mar. 15,'51 ‘ Fair 
My True Story Col Helen Walker-Willard Parker Mar.,'5! Good 
Mysterious Rider, The Favorite Russell Hayden-Sidney Toler (reissue) Feb.,'5! 
Mystery Submarine (106) Univ. Macdonald Carey-Marta Toren Dec.,'50 


—--nNLNn 


pergncasrranmegime s+ 


o> >a>>>>> 
nN 


savers eae 


enamel 


=~NR— Hw 


nN 


Very Good 
Good 


Se eee 


Good 


> 
~ 





Good 


Good 


NAUGHTY Arlette ( Brit.) UA Mai Zetterling-Hugh Williams Mar. 9,'51 
Very Good 


Navy Bound (5120) Mono. Tom Neal-Regis Toomey Feb. 25,5! 
Nevada Badmen (5132) Mono. Whip Wilson-Fuzzy Knight May 27,'51 
Never a Dull Moment (formerly 

Come Share My Love) (106) RKO Fred MacMurray-lrene Dunne Nov. 5,'50 
New Mexico UA Lew Ayres-Marilyn Maxwell May 18,'5! 
Next Voice You Hear, The (110) MGM James Whitmore-Nancy Davis Oct. 27,'50 329 Very Good 
Night Into Morning (formerly The 

People We Love} (130) MGM _ Ray Milland-John Hodiak June 8,'51 Good 

Night Riders of Montana (5059) Rep Allan “Rocky” Lane Feb. 28,'51 Average 
No Highway in the Sky 

(formerly No Hi tase (121)  20th-Fox James Stewart-Marlene Dietrich July,'5i 
No Orchids for Miss Blandish Renown Jack LaRue-Linda McDermott Feb.,'51 
No Questions Asked MGM Arlene Dahl-Barry Sudivan June 20,'51 
No Way Out (025)* 20th-Fox Richard Widmark-Linda Darnell Oct.,'50 
North of the Great Divide (color) 

(4944) Rep. Roy Rogers-Penny Edwards Nov. 15,'50 


>= > 


Very Good 


>> 
ns 


> 


Poor 
Excellent 


Good 


Very Good 
Very Good 


ODETTE UA Anna Neagle-Trevor Howard May 15,'51 
Of Men and Music (110) 20th-Fox Concert Package Apr.,'5! 
Oh! Susanna (color) 

(formerly The Goldentide) (5008) Rep. Rod Cameron-Adrian Booth Mar. 28,'51 
Oliver Twist (Brit.) (828) UA Robert Newton-Alec Guinness Apr. 27,'51 
On the Riviera (color) (115) 20th-Fox Danny Kaye-Gene Tierney May,'5! 
One Minute to Twelve UA Lars Hanson-Gunnel Brostrom Oct. 1,'50 
One Too Many Hallmark Ruth Warrick-Richard Travis Jan. 1,51 
Only the Valiant (022) WB Gregory Peck-Barbara Payton Apr. 21,'51 
Operation Disaster (113) Univ. John Mills-Helen Cherry Jan. 13,'51 
Operation Pacific (013)* WB = John Wayne-Patricia Neal Jan. 27,'51 . 
Operation X Col. Edward G. Robinson-Peggy Cummins Feb.,'5! . A Average 
Outlaw Gold (formerly 

Massacre Valley) (4954) Mono. Johnny Mack Brown- V. Herrick Nov. 26,50 12 ($)846 
Outlaws of Texas (4945) Mono. Whip Wilson-Andy Clyde Dec. 10,'50 ft (S)562 


- 


Good 
Excellent 
Excellent 


nN 


n 


Average 
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TITLE—Production Number—Company 


PAGAN Love Song (color) (112) MGM 
Painted Hills (color) (125) MGM 
Pandora and the Flying Dutchman (C) MGM 
Panic in the Streets (022) 20th-Fox 
Paper Gallows (Brit.) UA 
Pardon My French 
Passage West (color) (5022) 
Payment on Demand (formerly 
Story of a Divorce (171)* 
Peking Express (5024) 
Petty Girl (color) (317) 
Pier 23 (5018) 
Pink String and Sealing Wax 
Place in the Sun, A (5025) Para. 
Portrait of Clare (Brit.) Stratford 
Prairie Roundup (363) Col. 
Prehistoric Women (color) UA 
Prelude to len) Univ. 
Pretty Baby (004 WB 
Pride of Maryland (5023) Rep. 
Prisoners in Petticoats (4929) Rep. 
Prowler, The UA 
Pygmy Island (342) Col. 


QUEBEC (5017) (color) 
Queen of Spades (Brit.) 


UA 
Para. 


RKO 
Para. 
Col. 
Lippert 
Pent. 


Para. 
Stratford 


Col. 
ws 
20th-Fox 
MGM 
UA 
Para. 


Col. 
Col. 


RAIDERS of Tomahawk Creek (362) 
Raton Pass (021) 

Rawhide (113) 

Red Badge of Courage, The (120) 
Red Shoes, The (Brit.) (color) (Spcl.) 
Redhead and the Cowboy, The (5015) 
Renegades of the Sage (26!) 
Revenue Agent (312) 

Rhythm Inn (5115) 

Rich, Young and Pretty 

Ridin’ the Outlaw Trail 

Right Cross (104) 

Rio Grande (5004)* 

Rio Grande Patrol (108) 

River Gan 

Roaring City (5016) 

Rocky Mountain (008) 

Rogue River (color) 

Rookie Fireman (311) 

Rough Riders of Durango 

Royal Wedding (color) (121)* 
Rustlers on Horseback (4968) 


Mono. 
MGM 
Col. 
MGM 
Rep. 
RKO 
Realart 
Lippert 
wB 


UA 
Col. 
Rep. 

MGM 
Rep. 


SADDLE Legion (117) 
St. Benny the Dip 
Salerno biadiieed (formerly 
Walk in the Sun Realart 
Samson and Delilah (color)* (5010) Para. 
San Francisco Docks ealart 
San Quentin (003) 
Santa Fe (color) (330) Col. 
nrg s Hero (for. The Hero) (318) = 
Scarf, T 
Sealed a 
Second Chance 
Second Face, The (Brit.} 
Second Woman, The 
Secret Confessions of a Model 
Secret Fury, The (075) 
Secrets of a Sinner 
September Affair (5012) 
Seven Days to Noon (Brit.} Distinguished 
Shakedown (929) Univ. 
Short Grass (AA 18) AA 
Show Boat (color) MGM 
Sierra Passage (formerly 
Trail Dust) (5107) 
Silent Dust (Brit.) 
Silver City Bonanza (505!) 
Skipalong Rosenbloom 
Sleeping City, The (930)* 
Smuggler's Gold (315) 
Smugglers Island (color) (121) 
Snake River Desperadoes (366) 
So Long at the Fair (Brit.) 
Soldiers Three (126) 
Sons of the Musketeers (color) 
Southside 1-1000 [AAI7) 
Spirit of Culver 
Spirit of Notre Dame 
Spoilers of the Plains 
Stage to Tucson (color) 


RKO 
UA 


Mono. 
Mono. 
Rep. 
UA 
Univ. 
Col. 
Univ. 
Col. 
UA 
MGM 
RKO 
AA 
Realart 
Realart 
Rep. 
Col. 


PRODUCT DIGEST SECTION, JUNE 2, 195! 


Release 
Date 


Dec. 29,50 
May 4,'5! 
May 18,’5! 
Sept.,'50 
Nov.,'50 
July 27°51 
July,'5! 


Feb.,'5! 
Aug.,'5! 
Seprt.,'50 

May 11,'5! 

Oct.,'50 


Stars 


Esther Williams-Howard Kee! 
Lassie-Bruce Cowling-Cary Grey 
James Masor-Ava Gardner 
Richard Widmark-Paul Douglas 
Rona Anderson-John Bentley 
Merle Oberon-Paul Henreid 
John Payne-Arlene Whelan 


Better Davis-Barry Sullivan 
Joseph Cotten, Corinne Calvet 
Robert Cummings-Joan Caulfield 
Hugh Beaumont-Richard Travis 
Googie Withers-John Carol 

M. Clift-E. Taylor-S. Winters 
Richard Todd-Margaret Johnson 
Charles Starrett, Smiley Burnette 
Laurette Luez-Allan Nixon 

uy Rolfe-Kathleen Byron 
Dennis Morgan-Betsy Drake 
Stanley Clements-Peggy Stewart 
Valentine Perkins-Robt. Rockwell 
Van Heflin-Evelyn Keyes 

J. Weissmuller-Ann Savage 


John Barrymore, Jr.-Corinne Calvet a 
Anton Walbrook-Edith Evans Sept. 15,'50 
Charles Starrett-Smiley Burnette Oct. 26,'50 
Patricia Neal-Dennis Morgan 
Tyrone Power-Susan Hayward 

Audie Murphy-Bill Mauidin 

Anton Walbrook-Marius Goring 

Glenn Ford-Rhonda Fleming 

Charles Starrett-Smiley Burnette 

Douglas Kennedy-Jean Willes 

Jane Fratee-Kirby Grant 

Jane Powell-Wendell Corey 

Charles Starrett-Smiley Burnette 

June Allyson-Dick Powell 

John Wayne-Meureen O'Hare 

Tim Holt-Jane Nigh Nov.,'50 
Gloria Jean-John Qualen (reissue) Oct.15,'50 
Hugh Beaumont-Richard Travis May 4,'5! 
Erroll Flynn-Patrice Wymore Nov. 11,’50 
Rory Calhoun-Peter Graves Nov. 15,'50 
Bill Williams-Barton MacLane Oct. 12,50 
Allan “Rocky” Lane-Aline Towne Jan. 30,'5! 
Fred Astaire-Jane Powell Mar. 23,5! 
Allan Lane-Eddy Waller Oct. 23,50 


Apr.,'5! 


Tim Holt-Dorothy Malone 
June ry ‘5! 


Dick Haymes-Nina Foch 


Dana Andrews-Richard Conte (reissue) Feb. ,'5! 
H. Lamarr-V. Mature-G. Sanders Mar. 28,'5! 
Barry Fitzgerald-B. Meredith (reissue) Oct. 15,'50 
Pat O'Brien-H. Bogart (reissue) Sept. 9,50 
Randolph Scott-Janis Carter Apr.,'5! 
John Derek-Donna Reed May,'5! 
John Ireland-Mercedes McCambridge Apr. 6,'5! 
Dana Andrews-Claude Rains May,'5! 
Ruth Warrick-John Hubbard Not Set 
Ella Raines-Bruce Bennett Jan.,'5! 
Robert Young-Betsy Drake Mar. 16,51 
D. Darrieux-D. Fairbanks, Jr. (reissue) Mar.,'5! 
Claudette Colbert-Robert Ryan Sept. 23,'50 
Madge Evans-John Boles (reissue) Mar.,'5! 
Joan Fontaine-Joseph Cotten Feb.,'5! 
Barry Jones-Olive Sloane Not Set 
Howard Duff-Brian Donlevy Sept. ‘50 
Rod Cameron-Cathy Downs Dec. 24,'50 
Kathryn Grayson-Howard Keel July 13,'51 


Jan. 7,'51 
Dec. 29,'50 
Mar. 1,'51 
Apr. 20,51 
Sept.,'50 
May,’5! 
May,'5! 
May,'5! 
Mar. 29,'51 


Wayne Morris-Lola Albright 
Stephen Murray-Beatrice Campbell 
Rex Allen-Buddy Ebsen 

Maxie Rosenbloom-Jackie Coogan 
Richard Conte-Coleen Gray 
Cameron Mitchell-Amanda Blake 
Jeff Chandler-Evelyn Keyes 
Charles Starrett-Smiley Burnette 
Jean Simmons-Dirk Bogarde 

S. Granger-W. Pidgeon-D. Niven 
Cornel Wilde-Maureen O'Hara 
Don DeFore-Andrea King . 12, 
J. Cooper-F. Bartholomew (reissue) Sept. 15,50 
Lew Ayres-Andy Devine (reissue) Sept. 15,'50 
Roy Rogers-Penny Edwards Feb. 5,'51 
Rod Cameron-Wayne Morris Jan.,"51 


--REVIEWED— 
(S) =synopsis 
Issue Page 


633 
765 
($)803 
345 


Running 
Time 


76m 
69m 
123m 
9om 
69m 


Dec. 23 
Mar. 24 
Apr. 14 
June 17 
Nov. I! 56) 


80m May 26 861 


90m Feb. 24 
83m 
87m 
57m 
75m 


Aug. 19 
May |9 
Oct. 21 
Sept. 9 
94m 
53m 
74m 
78m 
92m 
60m 
60m 
92m 
69m 


Jan. 27 
Jan. 6 
Nov. (8 
July 29 
Jan. 13 
Sept. 23 
Apr. 28 
Nov. 18 
85m Mar. 3 
95m 


55m 
84m 
86m 
8im 
133m 
82m 
56m 
72m 
73m 


Nov. 4 
Mer. 3 
Mar. 10 
Apr. 7 
Oct. 23 
Dec. 16 
Oct. 21 
Dec. 9 
Feb. 10 
June 2 
Feb. 17 
Aug. 19 
Nov. tf 
Dec. 9 
Sept. 15,'45 


546m 
90m 
105m 
67m 
64m 
60m 
90m 
85m 
63m 
60m 
92m 
60m 


May 6 
Dec. 30 
Sept. 9 
Feb. 10 
Feb. 10 
Nov. 18 


éim 
80m 


May 5 


117m 
128m 
66m 
70m 
89m 


Dec. 1,'45 
Oct. 22 
Dec. 7,'40 
July 29 
Apr. 28 
June 2 
Mar. 24 
Apr. 28 


86m 
90m 


77m 
9im 
78m 
86m 
63m 
104m 
93m 
80m 
82m 


Dec. 16 
Jan. 27 


8im 
82m 
67m 
72m 
85m 
64m 
75m 
54m 
85m 


Sept. 26, ‘3! 
Feb. 10 
Dec. 23 


-——— RATINGS ——~. 
Not'l Herald 
Groups L.of D. Review 


A-2 Very Good 


AYC A-| Good 


AY Excellent 
A - Fair 


AY - Very Good 
A Excellent 
Good 


Good 
Good 


Fair 
Poor 
Good 
Good 
Fair 


no—- NP 


Very Good 


2 >o>>>>o> 


Good 


Good 
Good 
Very Good 


Excellent 
Average 


Good 
Good 


>> >>>>2 >o> 
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>> 


Excellent 
Good 


>>> @2>om 
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Good 


Excellent 


AYC or AY Excellent 


>> > 
—-~ WN 


Good 


Good 
Very Good 


> 


Average 
Very Good 


yy § 


Very Good 


Very Good 
Very Good 
Good 
Excellent 


>>>e > >o 


NHR 


Good 
Good 
Good 

Fair 

Good 
Good 
Good 

Fair 

Good 

Very Good 


> >? aw 


Excellent 


Fair 
Fair 
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TITLE—Production Number—Compeany 


Steel Helmet, The (5006) 

Stop That Cab (5014) 

Storm Warning (014) 

Streetcar Named Desire, A 

Stronghold 

Sugarfoot (color) (016) 

Sun Sets at Dawn, The 

Sunset in the West (color) (4943) 

Sword of Monte Cristo (color) 
(106) 


TAKE Care of My Little Girl 

(color) (119) 20th-Fox 
Tales of Hoffmann [color) Lopert 
Taming of Dorothy, The (Brit.) UA 
Tangier Realart 
Target RKO 
Target Unknown (formerly Prisoner 

of War) (It!) 
Tarzan and the Amazons 
Tarzan and the Leopard Woman 
Tarzan's Peril (172) 
Teresa MGM 
Texan Meets Calamity Jane, The 

(color) (303) Col. 
Texans Never Cry (352) Col. 
That's My Boy (5026) Para. 
They Were Not Divided UA 
Thin Knife, The 
Thing The* 
Third Time Lucky 
Thirteenth Letter (formerly The 

Scarlet Pen} (107) 
3 Desperate Men (5009) 
Three Guys Named Mike [(119)* 
Three Husbands (119) 
Three Secrets (006) 
Three Steps North 
Thunder in God's Country (5052) 
Time Running Out 
To Please a Lady (105)* 
To the Last Man Favorite 
Toast of New Orleans (color) (103)* MGM 
Tokyo File 212 RKO 
Tomahawk (color) (110)* Univ 
Tony Draws a Horse (British) Fine Arts 
Tougher They Come, The (305) Col. 
Trail of Robin Hood (color) (4946) Rep. 
Trio ( Brit.) Para. 
Tripoli (5005) (color) Para. 
Try and Get Me 

(formerly Sound of Fury} UA 
Two Flags West (color) (029) 20th-Fox 
Two Guys and a Gal UA 
Two Lost Worlds UA 
Two Weeks—With Love (color) (108) MGM 


Lippert 


20th-Fox 


Univ. 
RKO 
RKO 
RKO 


UNDER Mexicali Stars (4954) Rep. 
Under the Gun (109) Univ. 
Undercover Girl (105) Univ. 
Up Front (118)* Univ. 


VALENTINO (color) (320) Col. 
Vendetta (167) RKO 
Vengeance Valley (color) (117)* MGM 
Vicious Years, The Mono. 
Virginia City (018) wB 
Volceno UA 


WALK Softly, Stranger (102) 
Warpath (color) (5025) 
Watch the Birdie (113) 

Wells Fargo Gunmaster 

West Point we The (009)* 
When | Grow U 

When the Redskins Rode (C) (339) 
When You're Smiling (304) 
Where Danger Lives (024) 
Whirlwind 

Wicked City 

Woman on the Run (932) 
Wyoming Mail (color) (93!) 


YANK in Korea, A 
You're in the Navy Now [formerly 


US.S. Teakettle) (110) 20th-Fox 


Release 
Date 


Feb. 2,'5! 
Mar. 31,'5! 
Feb. 10,'51 

Not Set 
Oct. 19,50 
Mar. 10,51 
Jan. 22,51 
Sept. 25,50 


Stars 


Gene Evans-Steve Brodie 

Sid Melton-iris Adrian 

Ginger Rogers-Ronald Reagan 
Vivien Leigh-Marlon Brando 
Veronica Lake-Zachary Scott 
Randolph Scott-Adele Jergens 
Sally Parr-Philip Shawn 

Roy Rogers-Estelita Rodriguez 


George Montgomery-Paula Corday Mar.,'5! 


July,’51 
Roadshow 
Sept. 29,'50 
(reissue) Jan. 1,'5! 
Not Set 


Jeanne Crain-Jean Peters 
Moira Shearer-Robert Helpmann 
Jean Kent-Robert Beatty 
Maria Montez-Robert Paige 
Charles McGraw-Marie Windsor 


Feb.,'5! 

(reissue) Dec. 2,'50 
(reissue) Dec. 2,'50 
Mar. 10,'5! 
Roadshow 


Mark Stevens-Robert Douglas 
Johnny Weismuller-B. Joyce 
Johnny Weismuller-B. Joyce 
Lex Barker-Virginia Huston 
Pier Angeli-John Ericson 


Nov.,'50 
Mar.,'5! 
Aug.,’51 
Feb. 8,'51 
July 27,'51 
Apr.,'5! 
Oct.,'50 


Evelyn Ankers-James Ellison 

Gene Autry-Gail Davis 

Dean Martin-Jerry Lewis 

Edward Underdown-Ralph Clanton 
Walter Pidgeon-Ann Harding 
Kenneth Tobey-Margaret Sheridan 
Glynis Johns-Dermot Walsh 


Feb.,'5! 
Jan. 12,'51 
Mar. 9,'51 
Nov. 17,'50 
Oct. 14,'50 

June 15,’ 

Apr. 8," 

Oct. 3,' 

Oct. 13," 
(reissue) Dec.," 
Sept. 29,' 
May,’ 


Charles Boyer-Linda Darnell! 
Preston Foster-Virginia Grey 
Jane Wyman-Van Johnson 
Eve Arden-Howard da Silva 
Eleanor Parker-Patricia Neal 
Lloyd Bridges-Lea Padovani 
Rex Allen-Mary Ellen Kay 
Dane Clark-Simone Signoret 
Clark Gable-Barbara Stanwyck 
Randolph Scott-Buster Crabbe 
Kathryn Grayson-Mario Lanza 
Florence Marly-Robert Payton 
Van Heflin-Yvonne De Carlo 
Cecil Parker-Anne Crawford 
Preston Foster-Wayne Morris 
Roy Rogers-Penny Edwards 

J. Hayter-N. Patrick-J. Simmons 
Maureen O'Hara-John Payne 


Dec. 15," 
Oct. 10," 
Novy." 


Frank Lovejoy-Kathleen Ryan 
Linda Darnell-Joseph Cotten 
Janis Paige-Robert Alda 
Laura Elliott-Jim Arness 

Jane Powell-Ricardo Montalban 


May 4, 


Nov. 10," 


Rex Allen-Dorothy Patrick Nov. 20,’ 
Richard Conte-Audrey Totter Jan.,’ 
Alexis Smith-Scott Brady Dec.,’ 
David Wayne-Tom Ewell Apr..,’ 


Apr.,’ 
Dec. 23,’ 
Feb. 16," 
Feb. 18," 
(reissue) Mar. 17," 
May |," 


Tony Dexter-Eleanor Parker 
Faith Domergue-George Dolenz 
Burt Lancaster-Robert Walker 
Tommy Cook-Gar Moore 
Errol Flynn-H. Bogart 
Anna Magnani-Geraldine Brooks 


Nov. 4," 
Aug,..,’ 
Jan. 12,' 
May 15," 
Nov. 25,50 
Apr. 20,'51 
May,'5! 
Sept. 21,'50 
Nov. 23,'50 
Apr.,'51 
Jan. 2,'51 
Oct.,'50 
Oct.,’50 


Joseph Cotten-Valli 

Edmond O'Brien-Dean Jagger 
Red Skelton-Arilene Dahil 

Allan “Rocky” Lane 

James Cagney-Virginia Mayo 
Robert Preston-Martha Scott 
Jon Hall-Mary Castle 

Jerome Courtland-Lola Albright 
Robert Mitchum-Faith Domergue 
Gene Autry-Gail Davis 

M. Montez-J. Aumont-L. Palmer 
Ann Sheridan-Dennis O'Keefe 
Stephen McNally-Alexis Smith 


Lon McCallister-William Phillips Feb.,'5! 


Gary Cooper-Jane Greer Apr.,'51 


Running 
Time 


84m 


60m 
9im 


80m 
7im 
67m 


80m 


73m 


93m 
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The Eastman 


16mm. 
Projector, 


MODEL 25 


HERE is a precision-designed, craftsman- 
built projection instrument which delivers a 
screen image and sound reproduction from 
16mm. film that compares favorably with the 
performance of the most advanced 35mm. 
equipment. You can be certain of theater- 
quality projection of your 16mm. sound films 
when they are shown with an Eastman 16mm. 


Motion Picture Film Department 
E Kodak Company 
Rochester 4, N. Y. 





East Coast Division 

342 Madison Avenue 

New York 17, New York 
Midwest Division 

137 North Wabash Avenue 
Chicago 2, lilinois 


Please send copy of 
“Theater Quality 16mm. 
Projection” at earliest 


West Coast Division 
6706 Santa Monica Bivd. 
Hollywood 38, California 


Eastman Kodak Company 
343 STATE STREET 
ROCHESTER 4, N. Y. 

DEPT. 8 


Projector, Model 25. The standard model may 
be fitted with tungsten or carbon arc lamp. 

For more detailed information, including 
mechanical and installation specifications, fill 
out the coupon below now, and mail it today. 
Your free copy of the booklet, “Theater Qual- 
ity 16mm. Projection,” will be in the return 
mail, postpaid. 





COMPANY (OR THEATER). 





STREET 











THIS WEEK’S 
BACK PAGE 


JUST WILD ABOUT MAGGIE. Youngest 
vet—Margaret O’Brien—carries the 
male in HER FIRST ROMANCE, 
comedy that has Columbia home 
office execs hailing it as perfect 
summer release. 


TICKET #502,872 - Victoria Theatre, 


N. Y., set new mark for ticket sales 
as BORN YESTERDAY wound up 
record 22 week run on Broadway. 





0 Puri) ’ 
SEVEN, COME ELEVEN - Astor Theatre is one of seven simultaneous Main Stem | 
first runs with which Columbia recently set new industry high. Other six were: | 


BORN YESTERDAY, BRAVE BULLS, FIVE, FURY OF THE CONGO, | 
SANTA FE and STAGE TO TUCSON (last two in Technicolor). 


Santa Fe ) 


Wy Ey 
5 / 


‘ ‘s 


helio re | oe 

WORKIN’ ON THE RAILROAD. SANTE FE (the HONEY SIDE OF THE STREET 
Randy Scott starrer) and Sante Fe (the rail- Merry Terry Moore provides 
road) ride together in year’s biggest promotion. beauty to match melodies of 
Above, co-star Janis Carter of the picture Frankie Laine, Billy Daniels, 
and Prexy Fred Gurley of the railroad in Toni Arden in smash new 
Kansas City where film premiered to huzzas color musical SUNNY SIDE 
and big biz at Loew’s Midland. OF THE STREET. 
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efreshment 
has “box office” too 








# 
x 
. 
z 
h 
\ 
¥ 
4 
8 
4 
& 
Ps 


Of course, people go to the movies for entertainment. 
But refreshment has its appeal, too. Just ask the thou- 
sands of exhibitors who have added the refreshment of 
ice-cold Coca-Cola to their program. They know the 
presence of Coca-Cola brings people back—and at the 
same time produces a welcome increase in profit with 
no increase in overhead. All you need is a few square 
feet of space, and you have your choice of a variety 
of vending methods. For the money-making details, 
address: The Coca-Cola Company, P. O. Box 1754, 
Atlanta, Georgia. 
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Wagner Stainless Steel Window-Type 
Frames and Glass Units 


(Pat. Pending) 


Because of their stronger construction, plus the fact that they 
can be installed in the sign without the glass (the glass being 
installed later), they can be built in larger sections than any 
other design. The only frames which afford openings of any 
height or length in ONE panel, making it unnecessary to join 
together a series of small signs. 

Lamps, neon and glass can be serviced through open windows, 
without removing the frames, eliminating much maintenance cost 
necessary with other large frames. 


Wagner Steel Panel Assemblies 


(Pat 2224069. Other patents pending) 


A high quality, low cost display for drive-ins. 

Any length, in multiples of 5 feet. Any height, in multiples of 7 
inches, starting at 20 inches. 

Letters mount directly on the face. No bars or obstructions to 
catch dirt. Porcelain enamel panels are guaranteed ten years 
against cracking, crazing, chipping or discoloration by reason of 
the elements. 

Baked enamel panels are two-thirds the price of porcelain panels, 
will last for years, can be repainted. 


Wagner Translucent Colored 
Plastic Letters 


(Pat. 2048040 (adjudicated) and many other patents) 


Exclusive wind-proof slotted method of mounting prevents freezing 
to the sign or sliding or blowing off the board even in extreme 
winds. More than six times the bearing surface of the lug-type 
letter. The easiest changed of all letters. 

4”, 6”, 8”, 10” and 17” sizes in gorgeous red, green, blue, amber 
and black, the widest range of sizes and colors available. Colors 
go all the way through, cannot chip or scale. The only letters 
that can be properly stacked in storage without danger of warping. 
Wagner also makes slotted aluminum letters in the largest range 
of sizes, styles and colors. 

Sold everywhere by dependable dealers who plan and supervise 
each installation. Send coupon today for BIG FREE CATALOG. 


snmmnu WAG Ni & ee 
Sign Service, Inc. 


218 S. Hoyne Avenue Chicago 12, Illinois 


Please send details and prices on: 

(1) Wagner Frames. (C) Wagner Steel Display Panel Assembly. 

C) Wagner Plastic Letters. [) Wagner Aluminum Letters. 

{} Please send BIG FREE CATALOG on Wagner show-selling equipment, 
the largest line in the world. 
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published the first Saturday of each 
month, with the regular monthly issues, and 
an annual edition, the Market & Operat- 
ing Guide, which appears in March, issued 
as Section Two of Motion Picture Herald. 


GEORGE SCHUTZ, Editor 


Advertising Manager: RAY GALLO; Midwest Representative 
URBEN FARLEY, 120 South LaSalle Street, Chicago 


Sditorial Index for June 19S 
Page 
WHAT THE BUSINESS NOW CAN DO TO MODERNIZI 
ITS OUTMODED THEATRES . . . Ree S 
Reviewing the need and the ability to replace equipment and refurbish 


during the period of defense restriction 

CENTRAL ISLIP THEATRE, CENTRAL ISLIP, N. Y.: 
A 600-seat theatre built at a cost of $153 a seat 

ON THE HOUSE department: Talk of technical progress is 
again about the picture. . . . San Francisco Theatres’ “Lucky 
Seventh” Coronet theatre 
NPA Work Sheet 

THEATRE SALES department: 
Planning Drive-In Stands for Staff- or Self-Service 
A Snack Bar with Salesmanship Built In 
The Vender-Vane: Trade News and Comment 

THE DRIVE-IN department: Let All Branches Sell “Big 
Screen,” Where Playgrounds Help the Drive-In; This Is the 
Season for “Trick” Films; Exhibitor Needs Exploitation 
Aids; It’s Still Picture, Not Corn Business; That Seam 


Problem 


THE NEEDLE’S EYE department: Changing to Faster Lenses 
Can Increase Screen Light fp 


ABOUT PRODUCT FOR THE THEATRE: Market News 

THEATRE LAW department: Liability for Employes as Indi- 
vidual Owner; Who Owns Patent on Invention of Employe?; 
Extra Rental is “Penal” in Overstay of Lease; Exhibitor 
Liable in Death of Contractor’s Employe 


THE PICTURE ON THE COVER might have been posed 
for its current purpose, but wasn't. It is of Ernie 
Hoffman, projectionist at the Fox in San Francisco, 
and was taken to mark his 20th year at that house. 


QUIGLEY PUBLICATIONS 


ROCKEFELLER CENTER, NEW YORK Circle 7-3100 
CHICAGO: 120 S. LaSalle Street Financial 6-3074 
HOLLYWOOD: Yucca-Vine Building Granite 2145 


About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


Mirron R. MacDonatp has been ap- 
pointed installation superintendent for the 
American Seating Company in the New 
: ai a, York City area, 

: succeeding Ted R. 

Combs, who has 
been transferred to 
plant as installation 
engineer. A native 
of Staten Island, 
N. Y., Mr. Mac- 
Donald studied at 
Southern Illinois 
University and New 
York University. During World War II, 
he was an Army Air Force pilot. He has 
extensive experience in the building and 
installation field, having been associated 
with the Federal Ship Building and Dry 
Dock Company, Kearney, N. J., and City 
College of New York. 


ANTHONY P. MILLER, president of the 
Mainland National Bank in Pleasantville, 
N.J., has purchased the Rialto and Carl- 
ton theatres there from JACK GREENBURG. 


Hers Nitke has replaced JAcK Root 
as maanger of the Norwich drive-in, Bing 
hamton, N.Y. 


ALLAN RuBIN has been named manager 
of the Guild, an “art” theatre in suburban 
Cincinnati. 


JosepH M. Ranp has formed the JUR 
circuit in Wellsburg, W. Va. The circuit 
controls 15 West Virginia theatres. 


DARREL JORGENSEN recently purchased 
the Barrymore theatre, Alcester, §.D., 
from K. RoBInson. 


LorEN LANDKAMMER, formerly treas- 
urer of the Orpheum theatre, Omaha, has 
been named acting manager of the Bon- 
ham, Fairbury, Neb. 


Ire Crain has named his Fairbury, 
Neb., drive-in the Jack Rabbit. 


Associated Circuit’s Colony theatre in 
Toledo, has been equipped with a Shearer- 
Starke “Cycloramic”’ screen, first to be in- 
stalled in the Toledo area. The screen was 
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Modernization Program 


Gives Comfort 


A 


eerste cee 





Feature Billing — tt emma 


RKO Keith’s Theatre in Flushing, Long Island, where 
increased comfort was the key to recent modernization. 


In this unusually thorough modernization, 
no stone was left unturned to assure maxi- 
mum, luxurious comfort. 

Throughout the house, risers were re- 
placed by a uniform incline, and back-to- 
back spacing was increased to 40 inches. 
Allchairsin both orchestra and Icge sections 
are Heywood-Wakefield TC 701 ‘‘Encore”’ 
models 21 and 22 inches wide, with spring 
backs and spring-edge seats. Note the 
25% “luxury pitch” which is a special 
feature of the 1,276 chairs in this installa- 
tion. Upholstery is the finest of long-pile 
red mohair, with matching imitation 
leather seat covers. 


T PAYS MORE than ever to give 

comfort first place in any mod- 
ernization plans. Because no expen- 
diture you can make within current 
restrictions brings better returns. 
Your nearest Heywood-Wakefield 
distributor will gladly cooperate in 
making yours the most comfortable 
house in town. 


Sales Offices in: Baltimore, Boston, 
Chicago, New York 


HEYWOOD- 
“We Went All-Out for Comfort”’ WAKE F | E LD 


“These days,”’ says Mr. William 

W. Howard, Vice-President in 

charge of RKO Theatres Opera- 

tions, “‘comfort is one factor which 

cannot be overlooked if any house 

is to realize the full potentials of a 

good location and fine attractions. 

That’s why we selected Heywood- Theatre Seating Division, 
Wakefield for our new seats at MENOMINEE, MICHIGAN 
our Flushing Theatre. 


HEYWOOD-WAKEFIELD THEATRE CHAIRS ARE ADVERTISED IN “TIME” 
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The Completely New 


HEAVY DUTY AND 
PRECISION MADE 


HANO 


ARBON 
BURNER 


Burns any Carbon Stump 
down to— 
ONLY ONE INCH 


ya) 


o 
WHETHER OLD WASTE STUMPS— 
OR NEW CARBONS —THIS ONE 
INCH \S THE MAXIMUM YOU 
WILL EVER THROW AWAY. YOUR 
SAVING EACH YEAR WILL BE 
NEARLY 25%. 


AND NO REPLACEMENT PARTS 
TO BUY IN THE FUTURE! 


ALL of these Advantages 


Saves 25% of carbon costs 

regular operation. 

Costs surprisingly little. 

Burns any stump down to one inch. 

Any operator can install it . . . quickly, 

easily. 

Has no parts to wear out—no main- 

tenance cost. 

Precision built, pletely aut ti 

simplified design. 

Changes stumps to new, 

carbon. 

Causes no disruption or loss of light in 
change-over. 

Eliminates uncertainty of burning 
period of any size carbon stump. 

Burns stumps to pre-adjusted maximum 
ize. 





in your 





pre-heated 


Pays for itself immediately by using all 
of your accumulated waste! 

NOW AVAILABLE 
for Brenkert ENARC, Strong MOGUL, Peerless 
MAGNARC and Ashcraft SUPREX. More later 





ONLY ONE Burner is need- 
ed per booth—for all stumps 
can be burned in one lamp. 
Send for Illustrated Booklet 


Price: 


$77.50 


FOB PHILA. 





Distributed U.S. and Export by 
NORPAT SALES, INC 

5 W. 45th Street, New York 19, N.Y 
Cables: NORPACREST, N.Y 





, installed by the Ohio Theatre Supply Com- 


pany 


R. Lewis BARTON, owner and operator 
of Barton Theatres, is one of the incorpor- 
ators of Great Western Life 
Company, Oklahoma City. 


Insurance 


FRANK FRANCol!s is the new manager 
of the Algiers drive-in, Algiers, La. 


Mr. and Mrs. WiLL JOHANSEN are 
remodeling the Wonderland theatre, Paul- 
lina, Ia., for its 25th anniversary, June 27. 
New projection equipment and seats are 


included in the project. 


Wayne B. FRANK has succeeded JOHN 
VANNATA as manager of the Rialto and 
Valley theatres, Missouri Valley, la. 


Eart CUNNINGHAM recently installed a 
cooling system in the Fountain Square 


theatre, Indianapolis. 


ALBERT GOULD has purchased the Fre- 
mont, Palace, Huntridge Western 
theatres in Las Vegas from Tom OAKLEY 
and IRENE DUNNE. 


and 


The Crosstown, a new 1400-seat Malco 
house in midtown Memphis, opened May 
18, with Jack TUNSTILL as manager. 


A. B. Garrett recently opened the Star- 
light, new drive-in, at new Union City, 
Tenn. 


The Hart Estate has reopened the Gen- 
eral Stark theatre, Bennington, Vt., which 
which was closed for alterations. ALEC 
Hart manages this house and the Hart 
theatre. 


Cambridge, Neb. 
Ray PuHiL- 
LIPS, owner, reported explosion of an air 


The Ray 


was destroyed by fire recently. 


theatre in 


conditioning unit as the cause. 


Watter Corsy has opened a 600-seat 
house in Boca Raton, Fla. A former air 
base theatre, the house has been rebuilt. 


Haro_p FirzGeRALp, president of Fox- 
Wisconsin Theatres, 
welcoming committee when General Mac- 


was on the executive 
Arthur visited Milwaukee. 
Joseru Zoe ir, formerly manager of the 


Rochester, N. Y., is assistant 
manager of the Paramount in the same city. 


Cameo in 


KinG Core has been named manager of 
the Garden theatre at Guthrie Center, Ia., 
ucceeding CHARLES GILES. 


WaLrer CHENOWETH, manager of the 


| San Francisco’s Coronet theatre, has been 


| promoted to district manager of the East 


Bay division of the Golden State Theatres, 
with 18 houses under his supervision. AL- 
BERT LEVIN succeeded him at the Coronet 
theatre. 


Tep Munson has replaced BILL 
MASTERS as manager of the Hardee thea- 
tre, Wauchula, Fla. 


Howarpb Carro_t has closed his Capitol 
theatre in Rochester, N. Y., for the summer. 


Georce H. MACKENNA, manager of 
Basil’s Lafayette theatre in Buffalo, N. Y.., 
has been re-elected treasurer of the Western 
New York Sister Kenny Foundation, 


WILLIAM Conrab, of the Dixie theatre, 
Loreauville, La., has purchased the Nila 
theatre, New Iberia, La. 


Leo Jones has reopened his Forest thea- 
tre in Forest, Ohio. 


Watter I. MONAGHAN has been 
named manager of the Hunt circuit’s Up- 
town theatre, Cincinnati. 


C. L. KinG has been named manager of 
the State theatre, Flint City, Fla. 


Robb & Rowley Theatres has opened a 
Malvern, Ark. 


new drive-in at 


The Avenue theatre, Chicago, has been 
closed for repairs. 


CLAUDE SMITH, owner of two theatres 
in Tillamook, Ore., has taken over the 
two theatres in St. Helena, Ore., which 
operated by the Forman 


were formerly 


Brothers circuit. 


An oil-burning furnace recently ex- 


ploded at the Orpheum theatre, Strawberry 


Effective use of two sizes of letters to make a 
double feature billing conspicuous on the mar- 
quee. This attraction advertising equipment is 
an installation at the Booker T theatre in Detroit. 
With Wagner window type frames, equipped with 
neo-flash glass, the Booker T uses 17-inch red 
plastic, and 4-inch and 10-inch blue plastic letters 
in openings 17-feet long and 57-inches high. 
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+.» THE NEW METHOD of DRA- 
MATIC SCREEN PRESENTATION 


LARGER pictures 


are required together 
with a new concept in 
proscenium lighting. 

Why not start with the 
first step — a LARGER 
SCREEN! 


SPECIAL PACKAGE 
DEAL (FOR A LIMITED 


TIME ONLY) 
See Your Local Dealer 


about a new 
LARGER RAY- 
TONE Screen 
and New SU- 


PERLITE lenses LF 
manufac- J 
tured by PRO- 

TECTION OP- ===; 


TICS CO., Inc., 
Rochester, N.Y. 


RAYTONE 


SCREEN CORPORATION 


165 CLERMONT AVENUE * BROOKLYN 5. NEW YORK 


4 Yow! 
WALK-IN 
DRIVE-IN 
THEATRE 


For Complete 
Tuga amation, Write 


THE BALLANTYNE CO. 








BETTER THEATRES SECTION 


Point, Ia., causing considerable damage to 
the interior of the theatre. No one was 
in the theatre at the time. 


E. M. Loew’s Theatres circuit has built 





May. The 800-car Farmington, Conn., 
| drive-in was scheduled to open in June. 

| RicHarp L, RosENFiELD has bought 
into Standard Vendors, a Cincinnati com- 





vending machines. 


Harry TURRELL, district 
| intention to retire and move to the West 


| Coast. 


| Leo Jones’ Carey theatre, Carey, O., 
| was gutted by a fire of unknown origin 
| recently and has been closed for an indefi- 
| nite period. 


LAWRENCE BLACK plans to operate his 
| Skyview drive-in, East Liverpool, Ohio, on 
| a year-round basis, with the installation of 
| Theatrecraft ‘‘Little 

heaters. 


Inferno” in-car 


NoRMAN TURGEON has been named con- 
Pike 


| cessions manager of the drive-in, 


Newington, Conn. 


| Martin HoizMan has sold the Dodge 
| at Fort Dodge, Ia., to CLype SHADE. 

RatpH Burro_ey 
| Lime theatre, Lime Springs, la., from JoHN 
Miter. 


has purchased the 


F. I. MircuHe te has opened a 450-car 
| drive-in at Noblesville, Ind. 

The Starlite Drive-In Theatre Corpora- 
tion, Stanford, Conn., has filed a certificate 
of incorporation with the Connecticut Sec- 
retary of State. 
| amusement company are T. Warp CLANCY, 


| Frank P. Barrett and T. P. Apsorr. 


Incorporators of the new 


Joun Osporne has resigned as a sales- 
man for Warner Bros. to become the man- 
ager of the Skyview drive-in at Memphis. 

Howarp Benson recently closed his 
Grand and Dixie theatres in Pittsburgh to 
manage a new drive-in. 





Mrs. GLeNpDA W. ANpreEws has pur- 
|chased the Box theatre, Ark., 
ae ~ ‘ 
| from E. A. NICHOLSON. 


Harrison, 


Fay Reever has been appointed San 


1 oe . . * | 
Francisco and Reno district manager for 


Fox West Coast Theatres. 
places HERMAN KERKSEN, who takes over 


two new drive-ins in the New England | 
area. The West Boylston, Mass., drive-in, | 
with a capacity of 1500 cars, opened in | 


pany which supplies and services theatre | 


supervisor | 
for Warner Theatres, has announced his | 


| 


Mr. Reeder re- | 





SPEED THE LINE 
UP THE TAKE 


A Model For Every Type 
and Size of Operation 


ELECTRIC Spats’ 
AUTOMATICKET , 
for top-traffic 
installations in 
Theatres, Amuse- 
ment Parks, Fairs, 


Race Tracks & 


ed 
X ~ 


aa 


“TRIGGER ACTION” 
AUTOMATICKET 
the world’s out- 
standing perform- 
er among non- 
electric ticket 
issuing machines 


“RAPID ACTION” 
AUTOMATICKET 
A mechanically 
driven, rock-bot- 
tom-price ticket 
register for small- 

er theatres 


all geared to maximum efficiency 

and economy ... all carrying 

GRC’s famous Uninterrupted- 
Service Guarantee 


GENERAL REGISTER CORPORATION 
43-01 Twenty-Second Street 
Long Island City 1, N. Y. 

1018 South Wabash Avenue 
Chicago 5, Illinois 
6260 Romaine Street 
Hollywood 38, Calif. 




















BEING A 
CARBON 
WASTER 


THE CRON-O-MATIC 


Fully Automatic 


CARBON SAVER 


SOLD BY 
ALBANY, N. Y JACKSONVILLE 
FLA 
Southeastern Theatre 
Equipment Co 
KANSAS CITY, MO 
Shreve Theatre 
Supply 
Stebbins Theatre 
Equipment 
MEMPHIS, TENN 
Monarch Theatre 
Supply Co., Inc 
National Theatre 
Supply 
NEW ORLBANS, LA 
Southeastern Theatre 
Equipment Co 
PITTSBURGH, PA 
Atlas Theatre 
Supply 


SALT LAKE CITY 
UTAH 


Southeastern Theatre 
Equipment Ce 
BOSTON, MASS 
Joe Cifre, Inc 
BUFFALO. N. Y 
Eastern Theatre 
Supply Co., Inc 
CHARLESTON 
Ww. Vy 
Charleston Theatre 
Supply 
CHARLOTTE, N. C 
Southeastern Theatre 
Equipment Co 
CINCINNATI, O 
Midwest Theatre 
Supply Co 
DALLAS, TEX 
Hardin Theatre 
Supply Co 
Southwestern 
Theatre Equip 


Theatre 
Supply Co 
ment Co SAN FRANCISCO 
DENVER, COLO CALIF 
National Theatre Western 
Supply Supply 


Service 


Theatre 


krazar & Hansen, Ltd., San Francisco 


New York 
If your theatre equipment dealer 
cannot supply you, order direct 


Los Angeles 


PAYNE PRODUCTS COMPANY 
CRON-0-MATIC DIVISION 
2451 W. Stadium Bivd Ann Arbor, Michigan 


NAME 

THEATRI 

STREET 

CITY & STATE 
oecneeee 








as manager of the Fox theatre in San Fran- 


cisco, 


V. J. McKetski 
er of the Indiana theatre in Indianapolis, 
Cantor 


tas resigned as man- 
to become city manager of the 


circuit, 


Jack Henry, formerly manager of the 
Northside Colorado 
|Colo., managing the 
drive-in, Greeley, Colo. 


Springs, 
Motorena 


drive-in, 
is now 


Weaver has sold the Onalaska 
to Nem Lyons. 


CHET 
theatre, Onalaska, Wash., 
Maurice StpMAN, formerly with the 
i Morse and Rosenberg circuit, is now man- 
aging the Colony theatre, Lynm Mass., re- 
icently acquired by Richmond-Stern Enter- 


prises. 


| A. M. Duntop, manager of the J. J. 
Parker Liberty theatre, Astoria, Ore., for 
19 years, has resigned and been replaced by 
KENNETH ANDERSON, formerly with the 
Sterling circuit, Seattle, Wash. 


H. R. Deaton has sold his Joy theatre, 
Saltillo, Tenn., to H. L. Lone. 

B. Frank Wituiams, Osceola, Ark., 
has taken over operation of the Joy and 
Gem theatres there, formerly owned by the 
late Emma Cox. 

Howarp has been named 
Lockwood-( yordon Rosen 

Windsor, 

DAUGHERTY, 


WILLIAM 
manager of the 
Plaza _ theatre, 
succeeding WILLIAM 
has enlisted in the Air Force. 


circuit's Conn., 


who 


». J. Grecory of the Alliance theatre 
completed negotiations with 
Frep DoLit of the 


Fourth Amusement Corporation of Louisi 


circuit has 


DeENNIS LONG and 


ina for joint operation of the Indiana, Wa 


bash and Liberty theatres, Terre Haute. 


Nectson Harris, formerly projectionist 


it the 289-seat Devon theatre, Devon, 


Conn., has purchased the theatre from 


CSEORGI 


FARRELL. 

E. S. Greca, vice president of the Wes- 
trex Corporation, New York, left in May 
offices of Westrex 
companies in England, Belgium, France, 
Spain, Portugal, Brazil, Argentina, Chile, 
ind Peru Mr 


motion 


subsidiary 


t visit the 
oO sit he 


Gregg also planned to in- 


terview picture exhibitors, studio 


executives and governmental communica 


tion officials 


Projectionists locals in three Connecticut 
cities have elected officers. Local 301, New 
Britain, has Epwarp Mappen, 
Dan GRENIER, vice-president; 


named 
president ; 
Harry GREISCHUCK, recording secretary ; 


Fevix STEPANIK, financial secretary; and 
Frep MATTHEWSON, business agent. Local 
371, Bridgeport, has elected RoLanp J. 
McLeop, president; Frank Toru, vice- 
president; Leroy NiCKERSON, financial 
secretary; Frep Lewis, treasurer; JOHN 
A. Martin, business agent ; THomas Cot- 
. ANTHONY P., 
Exuis has been elected president of Local 
402 Torrington. Other officers are: vice- 
president, CLINTON GoopwiN; recording 
Epwarp T. Woop; financial 
and Lee Breton; 
SCANLON ; trus- 
sergeant-at- 


WELL, recording secretary 


secretary, 
secretary treasurer, 
business agent, MICHAEL 
tee, JoHN J. Tarrer; 
arms, Jack Woop. 


and 


Frep Wuirney has joined the staff of 
the Society of Motion Picture and Tele- 
vision Engineers to take charge of test 
film technical operations. A quality control 
program recently authorized by the 
Society’s Board of Governors to help in- 


Was 


sure consistently high quality in motion 
picture and television test films produced 
by the organization, Mr. Whitney 


formerly with the Altec Service Corpora- 


was 
tion. 


Byron Hopkins, of Sidney, Ia., has 
purchased the Rex and Gem theatres, Glen- 
wood, Ia., from Kart S. Powers. Mr. 
Hopkins also owns a theatre in Bellevue, 


Neb. 


JosepH MARSHALL has opened his new 
357-seat Town theatre, Danville, Ky. Mr. 
Marshall also operates the Starlite drive-in. 


Frep Meyer of Clarion, Ia., has been 
named manager of the Humota, Humboldt, 
succeeding AtvA Hooper, who has been 


recalled to the service. 


James O'CONNELL, city 
Evergreen Theatres, has moved to Seattle 
in the same position. Jack HAMAKER, who 
has been manager of the Evergreen’s Fifth 
Avenue theatre in Seattle, will 
Mr. O’Connell as Spokane city manager. 


manager of 


succeed 


New attraction advertising panels tied-in with the 
vestibule in a recent installation at the Irving the- 
atre in Detroit. The attraction equipment consists 
in Adler panels with 17- and 10-inch plastic letters. 
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' 
BRIGHTEST SPOT IN THE WORLD! 


TS AREA is less than one quarter square inch. It is the most When you order studio 
powerful “point source” of light in the world. It is the crater in ria 
the tip of an experimental positive “National” High Intensity 
carbon. 
Into this tiny spot is packed the same amount of light which 
would be emitted by 137,000 brightly burning candles! 
This crowding of a terrific amount of light into a small area is 
a feature of the “National” carbons used in movie production and 
projection. It is called intrinsic brilliance. This is what makes 
your pictures so bright and pleasing to look at. 
Furthermore, the light emitted by “National” High Intensity 
Carbons is the closest approach to sunlight. It has a continuous 
spectrum and contains all the colors of the rainbow. This makes 
color movies glow with rich natural detail. Your theatre patrons 
like it— their approval shows up in the box office. 


The term *‘Nat'onal’’ is a registered trade-mark of Union Carbide and Carbon Corporotion 
NATIONAL CARBON COMPANY, A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 

District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
IN CANADA: National Carbon Limited, Montreal, Toronto, Winnipeg 
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Comfort with the “EASY GET-IN, 
GET-OUT” of Kroehler Push-Back 
Seats means greater sales at your 
concession stands. And this adds 
up to extra profits! 


Make your theatre as comfortable 
as your patrons’ living room! Mad- 
ernize with Kroehler Push-Back 


Seats—now! 


And think of this! Premium quality 
Kroehler Push-Back seating costs 
no more than ordinary makes. 


Chicago 1 1, i 
1—Here’s the nor- 2—Seated patrons 3—Relax, chair slides — 1, Hl., 666 Lake Shore Drive 


mal, comfortable need not stand—a back to normal, com- New York 16, N. ¥., One Park Avenue 
lounge-chair posi- gentle movement fortable position— 2 
tion of the Push- of the body slides no standing up, no Los Angeles 7, Calif., 2028 So. Vermont Ave. 
Back Theatre Seat the seat back inconvenience. 

Dallas, Texas, 2023 Jackson Street 


*Fully protected by patents 


KROEHLER Gah bath ‘ons SEATS 


THE WORLD'S FINEST THEATRE SEAT 
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What the Bus 
Can Do to M 
Its Outmodea 


HREE cCur- 
rent facts stand out as those which should 
be guiding motion picture exhibition in 
the United States: These are: 

Exhibitors can modernize equipment in 
almost every classification, and refurbish 
with new display frames, interior furnish- 
ings, even wall panelings and fabrics, with- 
out limitation upon expenditure except for 
installation cost, and without petitioning 
the Government for permission. 

Modernization and replacement to such 
liberal extent can be undertaken, but may 
be prevented or curtailed by further re- 
strictions resulting from intensification of 
the national defense program. 

They can take advantage of the machin- 
ery set up by the National Production 
Authority to permit remodeling of exteri- 
ors and interiors, or even building of a new 
theatre, petitioning the NPA for such ex- 
ception from Order M-4 because of “hard 
ship,” or because of new population re- 
sulting from the defense program. 

These possibilities of action now for the 
purpose of ridding the business of much of 
its burden of obsolescence, completely deny 
the excuse, reminiscent of World War II, 
that an aggressive, showmanlike policy is 
under Government ban. It isn’t. 

But it might be later on—and over a 
longer period than we think. Recently 
N. D. Golden, head of the NPA’s film 


section, told a drive-in owners’ convention: 


“In the past, many theatre owners have 
refrained from modernizing their equip- 
ment, particularly projection and sound 
reproducing equipment, unless they were 
able to simultaneously do a remodeling or 
refurbishing job. Apparently, the basis for 
this is that the theatre patron may not be 
aware of the equipment replacement. 
This policy, we feel, is most short-sighted. 
As the defense program accelerates, the 
production of 35mm motion picture equip- 
ment must inevitably decrease. Thus it 
may not be as easy to replace equipment 
six or eight months from now as it is at 
the present time. .. . 


“Theatre owners are therefore strongly 
urged to abandon some of their traditional 
practices. If your theatre equipment is ob- 
solete or inefficient, now is the time to mod- 
ernize it, while the equipment is available.” 

Order M-4 has occurred to some persons 
in the exhibition sector as some measure of 
protection from competition. Competition 
from home television? Competition from a 
hundred and one other things the American 
public can do for recreation ? 

“This thinking,” J. Robert Hoff of The 
Ballantyne Company of Omaha, recently 
told a convention of Arkansas exhibitors. 
“I believe to be a very serious threat to the 








maha 


seaneenine ten ean ASCO 





The Good Old Pays 


Remember ‘way back when you packed ‘em in with nothing but a good picture? Or was it a 
good picture? Anyway, it was a picture, and the good people left their homes in droves to see it. 
Hard veneer seats to sit in. Foul air. No popcorn, even! Pictures musta been extra good in those 


days 


Nothing to worry about except travel ghost. Ah, the good old days! Gone, alas, forever. 





The 
is the 


ontinued existence of the theatre. 


+} 
) re 


American success story 
if competition which has pervaded 
country ever since its founding. This is 
dificult point to impress upon the 
owner, but I would like to point 
you that the theatre is competing 
with other theatres, but also with 


1} 


ill parks, automobile races, 


theatre is not maintained as an 
go, you will not be meet 
on and continue to 


vardless of 


you 


whether better 


loss of business’’ of which 


s complaining is due to the 
of exhibition with theatres just 
re? Manufacturers and dealers 


know testify that there are 


still being used 
twenty to 


} } 


s on which 


gy trom 
l they 
picture accord 
idard There are, in 
1 theatres with Power's 

ot the 


sound 


was not 


provecti 


on 
t Mm 


decade. And just what is a “better” 


picture for everybody? Television is not the 


any 


answer—business brings complaints from 
Too 


many theatres? Actually, the nation, taken 


areas where there is no television. 


as a whole, is under-seated compared with 





For proud 
Showmanship 
today... 


Today there are still theatres— 
among those crying for patrons 
—which have projectors of 1925 
—even 1920—vintage. A quar- 
ter of them yet have low-intensity 
lamps, sounds ignorant of all the 
progress since 1935. They are of 
“flicker show standards  pre- 
cisely when, as Gio Gagliardi 
Warner Theatres engineer, re- 
cently observed, ‘sloppy opera- 
tion and antique oresentation of 
image and sound is a menace to 
the whole industry.” It is projec- 
tion installations of standards such 
as those represented by the pro- 
jection rooms pictured here which 
must rapidly become general to 
protect the investments of all in 
the business. There are no Gov- 
ernment hurdles to that advance 
—no hurdles, now, though they 
may come, perhaps yet this year, 
to last probably for a long time. 





the 
of twenty and even thirty years ago. 

But the motion picture theatre is operat- 
ing in quite a different social atmosphere 
than that which prevailed while the busi- 
ness was developing its policies. Some con- 
ditions that have obtained since the end of 
World War II are partially transient. In- 
stallment supplying and 
wants denied during the war, has greatly 


ratio between theatres and population 


buying, needs 
depleted the family surplus from which rec- 
reational money must come. But America 
is a nation of many wants, some of them 
known to all other peoples as luxuries; 
and installment buying is to a large degree 
what keeps our industrial plant going. And 
as has been pointed out, there are many 
forms of entertainment that either did not 
exist, or were not popular, in the past. 
There was no night baseball. More sports, 
amateur and commercial, are popular. 
More people have cars, not only to buy 
gasoline for, but to take up their time. In 
short, the theatre dollar no longer comes in 
a rain of dimes and quarters from heaven. 
It must be fought for. The art of the mo- 
tion picture has what that fight takes. 

The 
prohibited measures essential, for the most 
part, to making the theatre fit for the art. 
There is a big job to be done toward ad- 
But meanwhile theatres 
can give the public the current best—best 


defense program, so far, has not 


vancing the art. 


in film product, presented at its best. As of 
“Okay, 


right now, the Government says: 
go ahead and do it.”’—G. S. 









9 n the Central Islip theatre in 
the small Long Island town of the 
same name, materials and architec- 
tural methods have been notably ap- 
plied to keep costs low without sacri- 
fice of both functional and environ- 
mental essentials. The Central Islip is 
a new house of Prudential Playhouses. 


Architect: 
MAURICE D. SORNIK 
1860 Broadway, New York City. 


the selection of materials, and 
hitectural methods adopted, the 
Central Islip theatre in the town of Central 
Islip near the eastern end of Long Island, 
represents an effort to meet the conditions 
st-war construction costs without 
sacrifice of good standards. This new 600- 
seat unit of Prudential Playhouses of New 
York, was built at a cost of aprpoximately 
$153 per seat. Basic materials were of the 
type available locally in most communities, 
and regularly handled by labor generally 
found in them. Functionally, the design 
follows practices recommended today; for 
example, row spacing on the main floor is 
36 inches, and 44 inches in a smoking loge. 
Considerable saving in building height wa: 
realized through use of a dual-incline audi- 
torium floor, allowing a floor almost flat. 
This also eliminated excavation, and such 
mechanical equipment as that for heating 
and cooling is housed on the loge level. 
© 
truction is of concrete block with the 
e (Photo A) using regular shapes in a 
pattern above the marquee, and elsewhere 
faced in natural stone laid in an ashlar 
pattern of red, brown and blue, with red 
brick forming horizontal bands between. 
Poster cases are of redwood boarding with 
aluminum moulds and are changed from the 
inside (Photo C). 
> 
The box-office (Photos D and E), which is 
also constructed of redwood siding, pro- 
vides for both outside and inside ticket 
sale. It is entered through a passageway 
that links the manager's office with both it 
and the er for good control. Entrance 
> plate glass in birch frames with 
transoms. These doors, and all wood- 
throughout the house, are finished 


groove boarding is used for finish, including 
display frames. The floor is flagstone, the 
ceiling plaster painted dark green. A mar- 
quee_ for i during 
weather has a of prefinished oak 
flooring boards carried to the doors 
(Photo B}. The flooring was chosen for its 
resista severe temperature changes 
and high humidity of the area. Entrance 
illuminat by hi-hat downlights. 
* 


inclement 


finished in Philippine mahogany, 


The foyer i 
with a ceiling of acoustic tile left in nat 
ural cream color, inside a border of plaste, 
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CENT 


by» 


Built to a Standard 
At a Cost of $153 a Seat 





PHOTO 0: Outer box-office. 
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PHOTO A: 
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General view of entrance. 
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PHOTO E: Lebby at box-office. 





PHOTOS F (above) and G (left, below): Views of the foyer. 
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PHOTO J: Screen area of the auditorium. 
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painted dark green (Photo F). Carpeting 
’ begins in the foyer area, a red and grey 
floral pattern. To eliminate a barren effect 





beneath the staircase to the loge, a plant 
box, illuminated by a shielded reflector 
lamp, is built in. (Photos F and G). A plant 
box is similarly used for incidental decor 
where the stairs meet the loge level (Photo 
H), concealing a light cove. Steel columns 

a in the foyer supporting the loge structure 
4 e are covered with Kalistron coated fabric in 








forest green. 





The auditorium of the Central Islip (Photo 
J) has side walls finished in a figured 
damask stretched on furring strins attached 
to the structural walls. This fabric, pre- 
dominantly chartreuse, extends above 
Philippine mahogany boards laid horizon- 
tally. The screen sets in a surrounding of 
hirred grey velour reaching from ceiling 
to floor. The screen traveler curtain is il- 
uminated by a strip light in a ceiling cove 
n three color circuits, lamped by |50-watt 
R40 reflectors. The auditorium ceiling is 
and-finished plaster left natural and ap- 
plied directly to the girders, which were 
fabricated with apertures for ai 

which distribute tl 

fusers. Genera 

f cmal! wattage 

with Ideal chair 

throughout, the Central 

ystem employing wide arm 


Photo K sh 


me 


PHOTO |: Detail of seating. 






PHOTO K: Section of cosmetic room. 
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THINGS SAID AND DONE AND THINGS TO COME MORE OR LESS CONCERNING THE SHOWPLACE 





Talk of Technical Progress 
ls Again About the Picture 


NO QUESTION about it, the 
industry is getting stirred up about the pic- 
ture part of the motion picture. Attention 
to it has become perceptible, which means 
that it is no longer confined to a few ex- 
perimental workshops of film companies, 
and to an isolated individual or two. 

Screen widths are increasing at a higher 
rate than ever before, and a number in reg- 
ular theatres have been extended to the vi- 
cinity of 30 feet. Third-dimension gets into 
reports of exhibitor organizations. And 
at its convention last month, the Society of 
Motion Picture and Television Engineers 
session to auditorium 


devoted an entire 


Peter Mole, president of the Society of Motion 
Picture and Television Engineers, addressing the 
spring convention of the organization in New York 
last month, at the opening luncheon, at which he 
urged the motion picture business to take more 
active interest in the possibilities of present tech- 
nical knowledge and “to maintain motion pictures 
as the greatest medium of mass education and 
entertainment. Citing multiple sound tracks, wide- 
angle pictures, stereoscopy and increased use of 
color, he said, “Technical contributions already at 
hand are so far ahead of the industry's willingness 
to adopt them that the lack of interest may have 
the effect of applying a brake on future technical 
growth." He added that the approach of pro- 
ducers and exhibitors to these technical possibili- 
ties must be, “not what will it cost, but how can 
it benefit this industry." Seated next to Mr. Mole 
is N. D. Golden, motion picture specialist of the 
U. S. Department of Commerce. 
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lighting, conditions of the screen surround, 
and production technique, all directed to- 
ward a more effective picture. 

In one of the more provocative papers 
read at this convention of the SMPTE, 
Ben Schlanger submitted further develop- 
ments in the “large-screen” method on 
which he and William A. Hoffberg, engi- 
neer associated with him in theatre archi- 
tecture, have been working on for several 
years. The objective of this scheme has 
been discussed in these pages on several 
occasions during the past year or so, and 
essentials of the method as now proposed 
were given in the May issue. 

To a substantial degree, it has undergone 
practical testing, particularly in those con- 
ditions by which outer areas of the picture 
may be variably “faded out” into a sort of 
“infinity” of light. What is 
ultimate testing of the method is, of course, 


needed for 


film production employing the cinematog- 
raphy that is also a part of the scheme. 

Whatever the possibilities of this or any 
other method similarly aiming at a_per- 
formance of greater dramatic impact, more 
convincing illusion than can be achieved 
outside a theatre, they will not be attained 
by scoffing while at the same time waiting 
for somebody else to make the effort. What 
is Hollywood itself doing? Perhaps a great 
deal; if so, it’s a top-drawer secret, where- 
as the business could do with a bit of hope 
tor new weapons. 

Real technical progress, especially in an 
industry of such commitments as ours, 
takes time and resourceful effort. What be- 
comes painfully noticeable now is that when 
we had plenty of time, there was little or 
no productive effort. For the most part, the 
data offered at the May SMPTE meeting, 
on matters so important to the performance 
as levels and color characteristics of light 
in the auditorium and the screen surround, 
were from more or less unrelated research 
and will be useful,when at all, only by in- 


ference and analogy. The material was stuff 
for the most part picked up off the shop 
benches of other fieids. 

But there is a lot of new talk in the 
business circles of the industry about tech- 
nical improvements. Home television must 
have started it. If television has stirred up 
the business sufficiently to make it do its 
own research, consistently, it will prove 
less a foe than a friend. 

* 
CONSTRUCTION REPORT: The Fairchild Air Force 
base at Spokane, Wash., is to have a permanent 
theatre. Reported capacity, 1,000. Reported cost, 
$400,000. Even without a pencil, that figures out 
to $400 a seat. Gonna be a pretty nice little house. 


A Lucky Theatre: 
lts Management 


Made the Breaks 


WHEN A PERSON or busi- 
ness becomes more of a success than people 
expected, some will be pretty quick to attri- 
bute it to luck. So among folks of San Fran- 
Theatres, Inc., you'll 
Coronet 
referred to 


cisco occasionally 
hear the 
theatre 
as the “Lucky Sev- 
enth.” It 
to be the 
house in the circuit. 
However, 
“crap out” on a 
seven, you know. 
In fact, the Cor- 
onet almost did be- 
fore it got started. 
Put under construc- 
tion just before World War II, it promptly 
collided with the ban on building. It never 
did get opened until November of 1949. 
There appears to be nothing more super- 
stitious about the immediate and marked 
success of the Coronet than shrewd, aggres- 
sive management. Up until recently that 
has been supplied by Walter Chenoweth, 
who was placed in charge of the Coronet 
with its opening. A few weeks ago he was 


Albert Levin. Mr. €heno- 


happens 
seventh 


you can 


Walter Chenowth 


succeeded by 
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>+ San Francisco 

c. the Coronet 
hes eareed its unofficia 
title of “Lucty Seventh 
for quite other reasons than 
ts numerical position. These 
reasons are recounted in a 
story in adjoining colunms, 
Below a facade faced in 
stone, and a marquee 
mounting Adler attraction 
panels using |7- and 10- 
inch letters, the front is fin- 
ished in maroon Oriental 
marble with stainless steel 
trim. Terrazzo is used from 
curb to clear-vision doors. 





Lucky Seventh” 


PORALD REAGAN 
THE HASTY 
~ THELMA JOR 


Entrance is directly into a spacious 
carpeted lobby-foyer (above) with walls 
of wood veneer and ceiling of pre-tinted 
acoustic plaster. Off it (door on right 
side) is a television lounge (left). The 
Coronet seats 1336, with a stadium type 
loge section. Heywood-Wakefield "Air- 
flo" chairs are used in the loge, Amer- 
ican Seating chairs elsewhere. Finished 
in plaster, the auditorium (below) has a 
chartreuse ceiling, magenta walls. Archi- 
tects were Cantin & Cantin, San Francisco. 











weth is now district manager of Gold 
State Theatres’ East Bay division, with 
eighteen houses under his supervision. 

The Coronet is located in a neighborhood 
shopping district serving a growing resi- 
dential section of middle-class population. 
It operates on a 28-day clearance. Despite 
the location and lag in product, the Coronet 
is successful with continuous afternoon as 
well as evening performances. Without 
ballyhoo. To the contrary, the atmosphere 
is notably one of dignity. 

When Walter Chenoweth took over this 
situation, he had a quarter of a century of 
experience in showbusiness behind him. He 
had been with Fox West Coast Theatres 
for fifteen years. Between that “run” and 
his joining the Coronet’s owners, he was 
assistant manager of the San Francisco 
Opera Association. Perhaps some aspects of 
the Coronet can be traced to that opera job. 
There is a certain “civic” feeling about it. 
And that is what Mr. Chenoweth set out 
to achieve from the beginning — a theatre 
that would have the “personality” of a 
community institution. 


STAFF TRAINED IN “PERSONAL TOUCH” 


Although the Coronet is a metropolitan 
theatre, the staff is urged to identify pat- 
roms by name, and is instructed on how to 
greet those they remember without being 
familiar. A basic principle of policy is to 
keep commercialism in hiding, to make the 
patron feel instead, that he is expected to 
take a personal interest in the theatre as 
a community recreational service. When 
there are lines, numbered checks are issued 
to those waiting for seats, and they are ad- 
mitted in corresponding sequence. No per- 
sonal herding, no irritating confusion. 

Every member of the house staff likely to 
have any contact with patrons are made 
thoroughly familiar with program sched- 
ules. Each is given a typewritten schedule, 
but is expected to memorize it so that re- 
plies to questions can come promptly with- 
out reference to a sheet. Reviews of booked 
pictures are posted in the ushers’ room. 
Further, schedules are posted in nearby 
restaurants. 


WAITING FOR FEATURE START URGED 


This matter of show schedule is doubly 
important at the Coronet because Mr. 
Chenoweth made it a policy to encourage 
seeing the feature from the very beginning. 
In the lobby is a card, in a display frame, 
listing coming attractions, with the head- 
ing, “These features will be here for your 
pleasure and we suggest that you see them 
from the beginning. You may telephone the 
theatre for schedules in order to be on 
time.” 

As for the current attraction, doormen 
are instructed to tell persons arriving fif- 
teen or twenty minutes before the end of 
the feature, that it will be over in so many 
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minutes; and it is actually suggested that 
they wait in the foyer or lounge until the 
next performance begins. The objective is 
three-fold: The patron gets more out of 
the picture, does not disturb seated patrons 
as the story approaches its climax—and is 
a good prospect for the snack bar. 

The Chenoweth method calls for the 
manager to be on the floor, with public and 
staff, during most of the operating hours. 
The staff of the Coronet is meticulously 
trained, and the presence of the manager 
on the floor discourages lapses. If a mistake 
is made, the error is noted and at the next 





Would You Like 
To Cut Your 
Cleaning Costs? 


One operator and a Specialized Theatre Cleaner con- 
stitute a cleaning staff which will do as much work as 
several people using less efficient equipment. What the 
Super saves for you annually in labor costs and replace- 
ments of dirt-destroyed furnishi igs is a handsome profit 
in itself. And your patrons always find your house clean 
and sanitary, which is good box office today 

Super provides you three models to choose from, enabling 
you to exactly meet your individual needs. Super espe- 
cially designed tools will keep screens clear and bright, 


Model MA streamlined Super 
for heavy duty use. Light 
weight, ready portability, sim- 

ple operation, 


Model QS——-A Super quiet 
suction cleaner with multi- 
stage fans for powerful 
Easily port- 
on any kind 
of floor 


sound holes free of dirt, clean 100 air filters in 15 
minutes, enable you to shampoo floor coverings right 
where they lie, pick up wet, dirty suds from bare floors 
You can see these and many other Super qualities 
demonstrated right in your theatre by calling your supply 
dealer. Or write 


staff meeting, instead of the employe being 
rebuked, the error is discussed impersonally 
for the purpose of describing proper pro- 
cedure. The guilty employe knows this has 
been occasioned by his mistake, and correc- 
tion is wholly constructive. 


Model BP.—All QOS fea- 
tures plus wet pick-up 
Carpets and rugs can 
be dried after sham- 
pooing where they 
National Super Service Co., ie; "94 and serub 


Inc. from bare floors, 
1941 N. 13th St., Toledo 2, Ohio 


SUPER SUCTION 


SINCE 191) ® 
) “THE DRAFT HORSE OF POWER SUCTION CLEANERS” 














MERITORIOUS USHERS REWARDED 


The Coronet staff operates on a merit 
system which includes payment of a $5 
monthly bonus to the employe making the 
fewest errors and looking the neatest. Such 
an award is made at each monthly staff 

















meeting. Appropriateness and neatness of 
uniforms are stressed. Ushers wear white 
gloves, the candy stand girls and cashier 
wear smocks bearing a crown (coronet) in 
gold thread. 

The Chenoweth method consistently em- 
phasizes the importance of details in thea- 
tre management. Like most theatres, the 
Coronet co-operates with the Red Cross, 
March of Dimes and other organizations 
in the fund campaigns. Mr. Chenoweth be- 
lieves the patrons who give to these funds, 
at the theatre, are entitled to know what 
their contributions have produced. A card 
in the lobby states the amount of money 
thus collected. One effect is to dramatize 
the function of the theatre as a community 


Custom Screen 
GIVES YOU 
-> “CENTER SEAT VISION” 


From every seat in the house! 


ELIMINATES GLARE AND DISTORTION! 
GIVES AMAZING NEW DEPTH! 
PERFECT SOUND TRANSMISSION! 
SR Se NO PERFORATIONS! 

institution. 

He also has “‘localized’’ interest in the 
Academy Award. Prior to the annual Hol- 
lywood presentations, a list of pictures and 
their principal players is placed in the lobby 
with facilities for patrons to vote. The re- | EXPORT DISTRIBUTOR: FRAZAR & HANSEN LTD., 301 CLAY STREET, SAN FRANCISCO 
sults of the Coronet poll are always pub- | - 5 
lished with the Academy Award winners. 


6 | oo On 
@ way fo - 

3,000 SEATS, 16mm PROJECTION: Projectors of | Y keep posted be a coupon clipper 
the type used in the General Precision Laboratory 
lémm intermediate television system, have been 
installed in the auditorium of Constitution Hall in 
Washington for regular 16mm motion picture pro- 
jection—that is, without the television components. 
The auditorium seats 3,000. The light source is a 
46-ampere lamp with a 12-inch reflector and uses 
a 6x7mm suprex carbon trim. The projection lenses 
have a speed of f/1.6. The picture projected is 21 
feet wide. A representative of GPL advises that 
the photometer reading at the center of the screen 
is 11 foot-candles, which would mean approxi- 
mately 2,780 lumens. With a new screen, assuming 
it has a reflection factor of 85% in any direction, 
the screen brightness calculation comes to a little 
better than 9 foot-lamberts, which is within the 
ASA standard. 


Manufactured by 


2318 SECOND AVENUE, SEATTLE, WASHINGTON 
EQUIPMENT LTD. .. OFFICES IN ALL PRINCIPAL CITIES 


CANADA: DOMINION SOUND 











CURTAIN 
TRACK 


STEELITE CYCLORAMA 


A NEW ADC PRODUCT particularly adaptable for stages where diversified 


settings are desired. Recommended where size of stage is to be increased o+ 
decreased at regular and various intervals. Write for specifications and price 


feel AUTOMATIC 
DEVICES COMPANY 


116 N. 8th St. 





Section of 
Track Assembly 


Immediate Delivery on 


All ADC Products Allentown, Pa. 








WE SUPPORT THE MOST CELEBRATED CURTAINS IN THE WORLD 
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NPA WORK SHEET 


EQUIPMENT PURCHASING 


No restrictions whatever apply to pur- 
chase of most kinds of theatre equip- 
ment and furnishings. The few remain- 
ing, generally characterized by a basic 
physical association with construction 
{see Real Property list here), cannot en- 
tail a greater expenditure than $5,000 in 
any twelve-month period without per- 
mission expressly granted on application 
to the National Production Authority 
(offices listed on this page). 

In ordering equipment, a DO-97 rating may 
be used (blanks for the purpose are available 
from dealers). Its advantage is in the case of 
a shortage; DO-97 orders must be filled first. 


PERSONAL PROPERTY: 


The NPA lists the following kinds of equip- 
ment as being free of the $5,000 limitation of 


parable 


What can be or may not be done, 
and how to petition for exceptions, 
under the National Defense Act. 





Order M-4; subject only to $2,000 installation 
cost limitation. 

Air-Conditioning: Unit 
ducts 

Architectural and Interior Finishing Materials: 
Fabr paneling drapes. 

Attraction Advertising: Changeable 
and frames and panels for them, both recessed 

nd flush-mounted display frames. 

” Drive-in Equipment: Athletic, playground and 
equipment, ticket and coin machines, di- 
na jns, in-car speakers and n 

n-car rtable screen 
pagoda seats 

Emergency Power Plants: Al! types. 

Floor Ceverings: Carpeting, lin 

astic tiles, rubber mats. 

Lighting: Directional signs, black-light equi 
and a other kinds except genera 
n fixtures and built-in sources. 
and 


stands 


C without 


nditioners 


cs curtains 


picnic 
rect junct 


boxes heaters, p tower 


sleum and 


uminati 

Maintenance: cleaners 
portable and light 
Projection and Sound: Al! equipment 
essories 
Seating: A 


Vacuum 
machines 


and 


ac 


types, fixed 


r portable, 


Curtain tracks and controls, stage 
Ticket Sales and Admission Control: Ticket 
suing c chanaers, ticket boxes 

and choppers, cro owd control equipment. 

Miscellaneous: Foyer, lounge and restroom 
sand urns, foyer television sets, candy 
refreshment display cases and bars, pop- 
and warmers, soda fountains 
self-contained drink dispensers, water coolers 
REAL PROPERTY: 

The NPA lists the following kinds of equip- 
ment as coming under the $5,000 limitation of 
Order M-4, applying to both purchase and 
installation: 

Air-Conditioning: Central station equipment, 
luding ducts and diffusers. 

Drive-In: Attraction advertising and electric 
name signs, speaker posts and underground 
able outdoor and indoor lighting 
equipment [except as noted under Personal 
Property}, fencing, fixed-position screen towers 

Lighting: Genera! illumination fixtures and 


\+ 


machines ~ 


furniture 
and 


machine 


jyeneral 


Signs: 


Bu sources 


Upright electric signs 











APPLICATIONS FOR AUTHORITY TO EXCEEED $5000 CONSTRUCTION COST 


Construction costing more 
than $5,000 in any twelve- 
month period, for purposes of 
amusement, is prohibited by 
National Production Authority 
Order M-4 except by permis- 
sion of the Construction Con- 
trols Division upon application. 
‘Authority to 
must be 
available 


Aiken, 
Albany, 


Ave 
Applet 
August 
Sa 
ton S 


Ave 
Application for ayes I 
Commence Construction" : 
made on Form NPAF-24, 
from any of the regional and district 


offices of the NPA listed here. 


REGIONAL OFFICES: 
BOSTON: 1800 Customhouse; 


Ae., Mas 


Mv 


NEW YORE: 42 Broadway: 


N.H V+ 


2. 


“Ss PHILADELPHIA: 1015 Chestnut 
Street: 


4. RICHMOND, 
— newt r 


80! 


East 


W 


Va.: 
5. ATLANTA: 50 wWitienet Street, 
Ss. W.; Ala + 


’ be sagp tagger 925 Euclid Av- 
M 


enue 

7. ‘CHICAGO: 
Avenue; | 

8. MINNEAPOLIS. 


Avenue; Minr 


‘‘? s. Michigan 


Second 


“401 


Mont. 


Grand 
9. KANSAS city: is ge 
Street; for 
10. DALLAS: 
Street; { Ark., La 
tt. DENVER: 


Sg Cc 


911 
M 
“14 


Walnut 
Nebr 
Ceeuamee 


f Hartfor 
Houst 


19th 


and 
Mex 


‘Stout 
Utar 


Jac 


roe 


Knoxvile, 
Rock, 


‘12. SAN FRANCISCO: $55 _ Bat- 
tery Street; f 4 


Little 


awe 
13. SEATTLE: 909 First Avenue; 
A 


Wa a 


Albuque: 


itimore 
Barnwell, 
Birming 


igepor 


Mont 


Honolulu, 
on 


son, 
Jacksonville 1, 


aC. 
N.Y., 


rque, 


1833 Curve St 
61 Columbia St 
N. Mex., Han ssh Bldg., 203 W. Gold 
Wisc., 214 N. Superior 
210 Maxwell House, 1002 Greene 
ourt Sq. Bldg., 200 E 


m, ot 
a, St 
exing- 


Ga., 
2, Md., 312 ¢ 
t 

Bldg 
Nelsor 


S.C 
ham, " 
& Twentieth St 

laho, 254 Soonna Bid d Mair 
t, ¢ Barnam Thon pson Bidg 


Ot fice 


County 
i 731 Frank 


Bidg., Second 


Sts 


7 State 


nn 
N.Y 504 


Federal 
Federal BI 


308 
) Peoples 

612 Virgini 

hatham Bldg., 


mes 


Va., 
~ 401 ( 


410 Federal 


, 1404 Fed Reserve 


Area 
Pendletor 
is O., 312 7 
rt, lowa 


4 1 
40! 
hamber Bldg 
& 


we 


erce Bldg... Twelfth 


Claremont Bldg., 
W Bldg 


Iker 


507 Strauss 


Rapids, Mich., Davenport Institute, 


urg, Pa., Columbus Hotel Bldg 


di 224 Post Office 
Dilling zham Bide 
. ederal Office 
224 N 
Yaz 


Bldg 
14, T Bldg 
Meridia 


St 


Miss., 


501 
am G 


Tenn 

Ark 
c 
Spring 


lif., 1.8. st Off 
Bldg 
814 Eln 


NPA DISTRICT OFFICES AT WHICH APPLICATION FORMS ARE AVAILABLE: 


229 Federal 
Seybold Bldg., 
700 Federal 


Bldg 
36 N 
Bldg 


Memphis Tenn., 
Miami Fla., 947 
Milwaukee 2, Wisc., 


consin Ave 


> 


Frist St 

5 jis 
Mobile 10, Ala., 308 Federal Bldg., 109-13 St. Josenh St 
Willard Block Bldg., 79 Main St 


oa“ wk 
3 1 Nashville Trust Bldg.. 


Tenn., 41 315 


1060 Broad St 
125 Temple St 
Temple Bidg., 


325 Industrial Bidg., 
*Conn., Temple Bidg 

New ( 1508 Masonic 333 

St 
Norfolk Vv. te 
Oklahoma City 

Third 
Omaha 2 
Paducak, 
Peoria, Ill, 
Phoenix, Ar 
Pittsburgh 19, 
Portland, Me., 
Portland 4, Ore., 

Morrison St 
Providence 3, 
Raleigh, N.C. 

illshoro 

Reno, Nev 
Roanoke 

son St 
Rochester, N.Y 
Rockford, Il., 


York 
311 ¢ 


Bidg., 610 Duke 
Youncil Bldg., 102 


St 
N. 


Duke 
, Okla., Ww 


Neb., 502 W. O. W. Blidg., 1319 Farnam St 

713 Kentucky V 
Fayette Rilg., 
Adams St 

, 1013 New Fed. Bldg., 700 Grant St 
222 Chapman Bldg., 477 Congress St 

217 Old U Court House, 520 S.W. 


€ 
410 Fayette St 


> 


Annex 
Ins 


Post Office 


Capitol Life Bide 


Trust Bldg., 101 Jeffer 
119 E 
Mair 


rn > 
Bidg., 1114 


819 
502 . tle 


Bidg., 


1S 


imerce 
Bide 
Fe 


Main St 
x ; 
leral 


t 
Mar 


Dooly Bldg. 109 West 


g., 118 Broadway 
amber of Commerce 


Rican Rec Ad 


mstruction 


‘ourt House & Post Office 


Scranton, Pa., Washington St. 4th Floor 
Select Bldg 
Shre weport, La., 
Sioux F S. D., Gas Co. 
Spokane, sh., 401 Columbia 
Springfield, Mass., 
Syracuse r.Y., 918 Chimes 
Salina 
Tampa, 
Toledo, O., 218 
Trenton, N.J., 

Montgomery Sts 
Tulsa 3, Okla., 304 Wright Bldg., 
Utica, N.Y., 115 South Genesee 
Wichita 2, Kans., 212 Watermz 
Wilkes-Barre, Pa., Pool Bldg 03 
ston 
Wilmington, 
Sts. 
Worcester, 


Marshall St. 
114 S. Main Ave 
Bidg., 107 Howard St 
216 Hampden Blde., 1634 Main St 
Bidg., W. Onondaga & S. 


Bldg.. 404% 
Bidg., 


Belmont 


22% 
> 


Sts. 
Fla., 8 Tampa St 
Huron St 


306 Old Post Office Bldg. E. State & 


115 W. Third St 


an 


Ma ee ee St., King 


Del., 41! Bldg., Front & French 


Penna 


Mass., 201 Dean Bldg., 107 Front St 
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ADVERTISERS ... 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 
t—Adler Silhouette Letter Co. 39 
: Front lighted oanels = 
is 


prima AE letters (iC). All dealers. 


2—American Seating Co. 
Auditorium chairs. NTS and direct. 


3—Ashcraft Manufacturing Co., C. S. 


Projection are lamps. UnaMiliated dealers. 


4—Automatic Devices Co. 
Curtain tracks. Unaffiliated dealers and direct. 


5—Ballantyne Co., The 
are in equipment. Dealers: 7, 
37, 45, 49, 57, 61, 62, én! ory 
tdi, 104, 182, 015, 122, 125, 126, 132 


6—Cali Products Co. 33 


Carbon savers. All dealers. 


7—Coca-Cola Co., The 2nd Cover 


Soft drinks. Direct. 


8—Droll Theatre Supply Co. 35 
Carbon savers. Direct 


9—F & Y Building Service, The 


Architectural design and building service. 


10—General Register Corp. 


Ticket issuing machines. All dealers. 


11—GoldE Manufacturing Co. 


Ticket dispensers. All dealers. 


Equipment Co. 
Direct. 


12—Griggs 


Auditorium chairs. 


13—Hanover, Robert 
Carbon savers. Direct. 


14—-Heywood-Wakefield Co. 


Auditorium chairs. Unaffiliated dealers and direct. 


15—Ideal Seating Co. 
— “ rae awe 1, 2, 7, 14, 19, 22, 32, 
37. 60, 66, 76, 84, 87, 98, 101, 105 
109, io. with iu "122." 128, 132. 


16—International Projector Corp. 4th Cover 


Projectors. NTS. 


17—King Amusement Co. ce 
Playground equipment for drive-ins. Direct. 


18—Kroehler Manufacturing Co. 10 
Auditorium chairs. UnaMiliated dealers and direct. 


19—LaVezzi Machine Works ; ; 32 
Projector parts. All dealers. 


20—Lorraine-Carbons, Inc. 31 
Projection carbons. Franchise dealers. 


21—Manley, Inc. 25 
— machines and supplies. Offices in principal 
cities. 


22—Miniature Train Co. 3 35 


Playground equipment for drive-ins. Direct. 


23—Mission Dry Corp. 26 
Soft drinks (23A), beverage dispensers (238). 
dealers and direct. 


Reference 
Number 


24—National Carbon Co., Inc. 
Projection carbons. All dealers. 


25—National Super Service Co., Inc. 


Vacuum cleaners. All dealers. 


26—National Theatre Supply 
Projection arc lamps (26A), Sweden cone and cus- 
machines (268). 
27—Novelty Scenic Studios, Inc. 
Interior decoration. Direct. 
28—Payne Products Co, 
NTS yey tg Memphis and 


dealers 12, 20, 24, 40. » 58, 0, 83, 108, 113, 
115, 118, 122, 129. 


29—Polocki & Sons 


Poster cases (29A), signs (29B). box offices (29€), 
marquees (29D), drive-in sins ‘(Q9E). All dealers. 


30—Raytone Screen Corp. 


Projection sereens (30A), projection tenses (30B). 
Direet. 


31—RCA Service Co. 


Projection and sound equipment maintenance service. 


32—Robin, Inc., J. E. 


Motor-generators. Direct 
33—S. O. S. Cinema Supply Corp. 
Distributors. 
34—Shearer Co., 


Projection sereens. 


35—Simonin's Sons, Inc., 
Popping oils. Direct. 


B. F., The 


Authorized dealers. 


C. F. 


36—Sportservice, Inc. 


Concession services. 


37—Strong Electric Corp., The 
Rectifiers. All dealers. 


38—Trans-Color Screen Co., Inc. 
Projection screens. Direct. 


39—Wagner Sign Service, inc. 
pes mo letter stone; ebina’ lighted panels for 
39A) ‘k-lighted panels (39B), and 


a connie letters (396). wall dealers. 


Adv. 
Page 


9 


17 


28, 3rd Cover 


39 


Reference Adv. 
Number Page 


40—Wenzel Projector Co.. <a 
Soundheads (40A), amplifiers (408), projectors 
(40C). Unaffiliated dealers. 


41—Westrex Corp. eT ay i 
Foreign distributors. 
42—Williams Screen Co. 32 


Projection sereens. Direct. 


43—Wrigley, Jr. Co., Wm. si a a 


Chewing gum. 


EDITORIALLY 


DANGER POINT LIGHT, page 36 

Small filament lamp fixture for recessing in wall 
at stair step or landing, or similar locations sus- 
ceptible to accidents, marketed by Curtis Light- 
ing, Inc. Postcard reference number E44 


MAINTENANCE LADDERS, page 36 

Equipment of lightweight aluminum, consisting 
in ladders with cowled supporting platform, and 
knock-down scaffold platform on rollers, manu- 
factured by Patent Scaffolding Company. Postcard 
reference number E45. 


DISPLAY BLACK-LIGHT SOURCES, page 36 

Black-light tubes and fixtures in various sizes 
designed especially for creation of luminescent 
effects in promotional displays, marketed by Ul- 
tra-Violet Products, Inc. Postcard reference num- 
ber E46, 


“LARGE-SCREEN” PACKAGE, page 37 

Combination of all-plastic screen and projection 
lenses for enlargement of the picture, offered by 
Raytone Screen Corporation. Postcard reference 
number 30. 


TWO-DRINK DISPENSER, page 36 

Self-contained eq t for i two 
carbonated soft drinks, or one on and car- 
bonated water, in a cup, announced by Dallas 
Soda Fountain Company. Postcard reference num- 
ber E47. 





For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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ALABAMA KENTUCKY , New York City: 
i—Queen Feature Service, 2000 Morris Ave., Birmingham. Louisville: ‘3—Amusoment Supply, 341 W. 44th St. 
36 of 7e—Snot Motion Picture Supply, 630 Ninth Ave.* 
ARIZONA Foheddes Voestre suis ase’. tein aes S—Crown Motion Picture Supplies, 354 W. 44th St. 
2—Girard Theatre Supply, 320 W. Washington St, Phoenix. 76—joe Hornstein, Nin 
ARKANSAS LOUISIANA 's. P 
New Orleans: 78—Star Cinema Supply, 441 W. 50th 
Theatre Supply Ce., 102) Grand A Fort Sm 13 
—Peris Theatre Supply, 1006 Main "et. Little feck. ees Tee rag oe agg nant ey Syracuse: 
CALIFORNIA National Theatre Supply, 220 Ss. Li 79—Central N. Y. Theatre Supply, 210 N. Salina St. 


Fresno: 40—Southeastern Theatre Eevipmeat, 2146. Liberty St.* NORTH CAROLINA 


5—Midstate Theatre Supply, 1906 Thomas. Shreveport: Charlotte: 
4i—Alon Boyd Theatre Equipment, P. 0. Box 362. 80—8ryant Theatre Supply, 227 S. Chureh St. 
Los Angeles: 8i—Chariotte Theatre Supply, (16 S. Poplar. 
John P- Filbert, 2007 $. Verment Ave.* MARYLAND 82—Dixie Theatre Supply, 213 N. 
onal Theatre Supply, toe! = Vermont Ave. Baltimore: National — onacned 304 
brex Theatre Supply, tS vernon Ave. ° 
. 1964 S$. Vermont 





T 200 S. Poplar St.* 
42—Dusman Motion Picture Supplies, (2 bag 25th St. 84—Standar d Theatre Supply, 222 &. Church St. 
National Theatre Supply, 417 St. Paul P' 85—Theatre Equipment Co., 220 8. gy St. 
Sus Diego: 86—Wil-Kin Theatre Supply, 229 8. h St. 


O—Riddels Theatre Supply, 1543 Fifth Ave. MASSACHUSETTS Greensboro: 


Son Francisco: Boston: 87—Standard Theatre Supply, 215 E. Washing’ 
National Theatre Supply, 255 Theatre peqety. 5 ae st* 88—Theatre Equipment Co., 111 Edwards PI. 


Golden Gate 
oe Cifre, 44 Winches: 
BF, Bhearer, 243, Golden LA atts Ave SS—independent Theatre Supply, 28 Winchester St. NORTH DAKOTA 


12—Western Theatrical Equipment, 337 Golden Gate Ave.* 46—Massachusetts Theatre ely — 3 4 Plsdment St. 89—McCarthy Theatre Supply, 67 North Fourth St., Fargo. 
Settonss fesstre Supply, 37 OHIO 

COLORADO wyStandare Theatre Supply, 78 Breadwey. _o. 

 Deaver: ea a MICHIGAN 0-—Akron Theatre Supply, 996 E. Market 

National Theatre » 2111 Champa St. etro ‘ 

Me Service Theatre Sobely.. 2056 Broadway {S—Amusoment Supply, 208 W. Montenim st. Cincinnati: 

(5—Western Service & Supply, 2120 Breedway.* 49—Ernie Forbes Theatre Supply, 214 W. Montcalm St.* 9i—Mid-West Theatre Supply, 1638 Central Porkwey.° 
50—McArthur Theatre Equipment, 454 W. Columbia St. National Theatre Supply, 1637 Central Parkway. 

CONNECTICUT National Theatre Supply, 2312-14 Cass Ave. Cleveland: 

New Hevea: 5i—United Theatr’ Equipment, 250) Cass Ave. National Theatre Supply, 2128 Payne Ave. 


1¢—Phillips Theatre Supplies, 130 Meadow St. Grand Rapids: 82—Ohio Theatre Equipment, 2100 Payne Ave. 


$3—Dliver Theatre Supply, 2108 S. Payne.* 
National Theatre Supply, 122 M 52—Ringold Theatre Equipment, 106 Michigan St, N. W cio - 


DISTRICT OF COLUMBIA IN iWestingtes) MINNESOTA a Theatre Equipment, 165 N. High St. 
17—Brient & Sons, 925 New Jersey A : 
\e—Bee Lust, 1001 Now Jersey Aven. N\ we Minneapolis: o6-—Deren Theatre Supply, 111 Votkenand St 
oe Theatre Supply, 75 Glenwood F sg 96—Sheldon Theatre Supply, 627 Salem Ave. 
FLORIDA 54—Elliott Theatre Equipment, 1110 Nicollet Toled 
19—Joe Hornstein, 714 N. E. ist &.. Miami. 5o—Freceh Theatre Supply, i111 Currie Av oy oledo: 
tern Equipment, 625 W. Bay St, — National Theatre Supply, 56 Glenwood Ave. 97—American Theatre Supply, 439 Dorr 
2i—United Theatre Supply, 110 Frankia St., Tam 56—Western Theatre Equipment, 45 Glenwood Ave. 96—Theatre Equipment Co., 108 faloniace “st. 
OKLAHOMA 
I MISSOURI 
“aan Kansas City: Oklahoma City: ‘ 
# 57—Mi i Theatre S$: , 115 W. 18th St.* 99—Century Theatre Supply Co., 20 N. Lee St. 
22—Dixie Theatre Service & Supply, 1014 N. Siappey Dr. National Theatre Supply, 225 W. i8th Ste 100-—Howell Theatre Supplies, 12 $. Walker Ave. 
Atiaate: 58-—Shreve Theatre Supply, 217 W. i8th St. National Theatre Supply, 700 W. 
2 “Capital \ city Supply, 161 Walten St, N 59—Stebbins Theatre Equipment, 1804 Wyandotte St. 10i—Oklahoma Theatre Supply, eas” w jn oF Ave.* 
beatre Suoety, [07 Walton St. WN: W hi fe lanai s St. Louis: OREGON 
> Saute » We O—joe Hornstein, 3333 Olive St. 
25—Wil-Kin Theatre Supply, (50-4 Waites St. N. W. National ‘Theatre Spopiy. 4212 Olive St. nay ERS on Wp Oa, 
ly Co., 3310 Olive St.* ° 
ILLINOIS 6i1—St. Levis Supply 103-—-B. F. Shearer, 1947 N. W. Kearney 
MONTANA 104—Theatre Utilities Supply, 1987 N. W. Kearney St. 
ao stlenge: a—Sieiisan Vauntre Gascly, Siimecie. 105—Tri-State Theatre Equipment, 1923 N. W. Kearney St. 
Abbott Theatre Supply, 131! S. Wabash Aye.* 4 
2p—Drolt Theatre Supply, 317 8. Sangamon St NEBRASKA PENNSYLVANIA 
heatre Service, Pa Lm — w. Oden Omaha: Philadelphia: 
heatre Servi jul pmen > mont. . 
SL Se AL oe Wionat Tasrs Sabo Go 8 Vibe 
. ve. . p . 
a 64—Quality Theatre Supply, 1515 Davenport St. Pittsburgh: 
INDIANA 65—Western Theatre Supply, 214 N. i5th St.* 103-—Alaxander Theatre Supply. AAS Biv Bivd. . s: Allies.* 
08—Atias eatre Supply, an 
Evansville: NEW MEXICO National Theatre Supply, 1721 Bivd. of Allies. 
3i—€vansville Theatre Supply, 1738 E. Delaware St. 66—Eastern New Mexico Theatre Supply, Box 1099, Clovis. ores deere Picture Supply, 64 Van Bram St 
° Wilkes Barre: 
32— teGnsupetes N. tlinels St. NEW YORK 110—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 
33—Mié-West Theatre Supply Company. 448 N. [ilinols St.* Alban RHODE ISLAND 


4 Theatre Supply, 436 N. lilinols St. Cl teases eae tae cee i1t—Rhode island Supply, 357 Westminster St., Providence. 


Auburn: SOUTH DAKOTA 
Des Moines: 60-Auburn Theatre Equipment, 5 Court St. 112—American Theatre Supply, 316 S. Main St., Sioux Fails. 
oon Moines Theatre Supply. 112! High St. TENNESSEE 
ational Theatre Supply, 1102 High St. Buffalo: . 
70—Eastern Theatre Supply, 400 Peart St.* Memphis: 
KANSAS National Theatre Supply, 500 Peari St. 113—Monarch Theatre Supply, 492 8. ee St.* 
est Theatre Equipment, 118% W. Douglas Ave., 7i—Perkins Theatre Supply, 505 “Pearl St National Theatre Supply, 412 S. See 
Wichita. 72—United Projector & Film, 228 Franklin St 114—Tri-State Theatre ha § 320 s ‘ace St. 


[Canadian dealers, and exporters, are listed on page 38) a 
115—Hardin Theatre Supply, 714 South Hampton Rd. 
116—Herber Bros., 408 arwoed 


eee eee Re ee Ree eee Swe Km we wee eww ee ewe eer \17-—Modern Theatre Equipment, 214 & St. Paul St. 


—— Theatre Supply, 300 8. 
n Theatre 














2010 Jackson St.* 





Houston: 
11% nT 





heatre 1622 Austin St.* 


San Antonio: 
120—Alame Theatre Supply, 1303 Alamote St. 
UTAH 

Salt Lake City 
121—Intermountain Theatre Supply, 142 iy First South St. 
122—Serviee Theatre Supply, 250 E. First South St. 
123—Western Sound & Equipment, 264 *. First South St.* 
VIRGINIA 
124—Norfolk Theatre Supply, 270 Colley Ave., Nerfeik. 
WASHINGTON 

Seattle: 
125—American Theatre Supply, 2300 First Ave. at Bell St. 
126—Modern Theatre Supply. 2400 Third Ave. 
National Theatre Supply. 2319 Secon 4 St. 
127—B. F. Shearer, 2318 Second A 
128—Western Theatre Equipment, As Second Ave. 
WEST VIRGINIA 
129—Charleston Theatre Supply, 506 Lee St., Charleston. 
WISCONSIN 

Milwaukee: 
130—-Manhardt Co.. 1705 W. Clybourn St.* 
National Theatre Supply, 1027 N. Eighth St. 
13i—Ray Smith, 710 W. State St 
183—Theatre Equipment & Supply. 1009 N. Seventh St. 
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THEATRE 


Planning Drive-In Stands 
for Staff- or Self-Service 


PHYSICAL planning of the 
drive-in refreshment stand is fundamentally 
conditioned by the method adopted for the 
service—that, is whether the merchandise 
is to be dispensed by attendants, or whether 
patrons are to help themselves, cafeteria 
style. 

Each method has its strong adherents. 
Some operators are completely convinced 
that the self-service plan is better; others 
emphatically prefer the staff-service that 
has been long established and still is the 
prevalent one. Let us first see how a leading 
drive-in arranges its refreshment 
stand for the regular method. 


circuit 


The patron, seeking the mouthful that 
goes with the eyeful and earful to 
make fun at a drive-in, doesn’t care 
how he gets it, so long as he gets it 
good and fast. But the operator does. 
Here are examples of basic methods. 


The Eatontown drive-in of Walter 
Reade Theatres, which operates nine or 
ten situations in New Jersey of the scheme 
finally worked out by this circuit. Accom- 
panying photos show both the Eatontown 
and the Atlantic drive-in at Pleasantville, 


Refreshment-projection-toilet building of the Atlantic drive-in, Pleasantville, N. J. 
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N. J. In each case, the building is 44 feet 
deep and 64 feet wide, including storage, 
projection and toilet rooms. Construction 
is of cinder blocks with both outside and 
inside walls painted, a pastel shade being 
used inside. Floors are painted concrete. 
Across the entire front of the refreshment 
room are folding chairs, allowing the stand 
to be opened up on to terrace, where there 
are benches. At either side are sliding 
doors, each 8 feet wide. 

The serving counter runs the width of 
the stand, with a back bar having shelves 
beneath behind it. Behind one end of it is 
a storage room 26 feet wide (behind the 
other end are the toilet rooms. The stor- 
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SELF-SERVICE PLAN: Fresh Pond drive-in, Cambridge, Mass. 
(below). 


(above), and the Quintree in Braintree, Mass. 





ige room contains a sink and equipment tor 
preparing foods. 

The service installation, extending along 
the inside of the counter, has food stations 
n this sequence: ice cream cabinet, drink 
bun warmer, griddle, 


drink 


Manley popcorn 


machine, table, frver, 


ver, Dun Warmer, machine 


cabinet, table, 


n counter, 
frozen cus 


have 


H > station tor 
indy floss s| hese specialties 


ind separation 


ut of the w 


s entered throv 
] 


imo 


SELF-SERVICE SYSTEM 


drive-ins in New Eng 
cafeteria method has some 
“st proponents, 1S a 

opened only this spring, at Cambridge, 
Mass. Called the Fresh Pond, it is 
ated in White Village 


to a population of 


new one 


situ 
a shopping center 


more than a 


—- 
million people. The Fresh Pond, which nas 
t capacity of a thousand cars, is owned by 
George A., Walter H., and Charles S$. 
McLaughlin; John W. Powers, and others. 
Paul McBeath is the manager. 

The refreshment building is a complete 
includes the 
Walls of the refresh 


light 


init which also projection 


room and rest rooms 


ment stand are of brick painted a 


darker 


yreen with marbleized grease-proot decor 


green. The floor is asphalt tile in ; 


Around the cafeteria-stvle counter service 
ventilation louvres of ponderosa pine 
match the walls. 


l ] 


he ceiling is Of Knotty pine in natural 


iso painted light green to 


color, with heavy hand-hewn beams. Flour 


scent light ng is throughout on the ceiling 


Vhe fteria counters are inverted | 


. 1 
two lanes. The aisles are wid 


enough to allow patrons in line to pass eac 


other with ease. All the counters are of 


dusty-rose Formica with stainless steel 


trimming 

Every item is placed within the counters. 
These cold 
grape drinks, hot coffee, chocolate milk and 
bottled milk, French Fries, 


include Bireley’s orange and 
ice cream sand 


wiches and Jumbo ice cream sundaes in 
cups, grilled frankfurters kept hot in elec 
trically heated warmers; “PCA Brand”’ 
pizza pies, which are kept hot in a Uni 
versal warmer unit that heats four dozen 


pizzas at a time; popcorn made in a “Super 


STAFF-SERVICE PLAN: The Eatontown drive-in at Eatontown, 
N. J. (above), and the Atlantic at Pleasantville, N. J. (below). 


alban cidanciadeae = ane : 
stadium’ Manley popcorn machine; and 
sold 
signed and installed by Boulter Show Case 
Company of Boston. This case was built 


especially at hand level for efficient opera- 


candy from a special showcase de- 


tion. There are also two cigarette vending 
machines, and one cigar machine. 

The Fresh Pond also has bufteteria cart 
service to cars. From two carts made by 
the Valley Service Company of Wichita, 
Kans., 


riods, cold drinks, hot coffee, frankfurters, 


are dispensed, during projection pe- 


popcorn and ice cream. 

Another good example of arrangement 
for self-service is the stand of the Quintree 
drive-in at Braintree, Mass., an operation 
Rifkin circuit. The stand was de 
signed by Julian Rifkin, William Black, 
Dick Rubin and Philip Lowe of the Thea 
tre Candy Mr. Lowe has been 


in establishment 


of the 


Company. 
particularly instrumental 
of the cafeteria method at drive-ins. 

it the Quintree 
has French doors on two sides, with over- 
head sliding doors at the front. The rear 
wall behind the counters is painted white. 


The counters are of stainless steel with tops 


The refreshment stand 


of linoleum painted a greyish green. The 
floor is of concrete painted a darker green. 
Fluorescent lighting is used throughout. 
The counter at the Quintree is U-shaped 
with four lanes, each selling identical food- 
(Continued on page 29) 
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Experience Proves: 
Chewing Gum Will Add to Their 
Enjoyment of Your Theatre 


Capital Theatre, Mt. 
Gilead, Ohio, gets extra 
profits from display of 
well-known brands of 
chewing gum. 


Olympia Theatre, Miami, 
Florida, displays chewing 
gum for convenience of 
patrons and for extra 
revenue. 


You build good will and extra profits by selling 
and displaying popular brands of chewing gum 


Many of your patrons get more fun 
out of watching a movie when they chew 
gum. Chewing helps them relax and puts 
them in a better mood to enjoy the pic- 
ture. By providing chewing gum at a con- 
venient spot you can help your patrons 
get the fullest pleasure from their visit 
to your theatre. 
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Yes, it’s easy to build extra good will 
and extra profits, too. Display Wrigley’s 
Spearmint, Doublemint, “‘Juicy Fruit’’ 
Chewing Gum, and other popular, fast- 
selling brands. Your patrons will appre- 
ciate this service, and you'll be surprised 
at how much extra revenue will come in 
from the sales of chewing gum. 








rO OFFER a variety of re 


without turning a lobby or 


reasonable facsimile of an 


irk stand, has been a problem 
vending since its firm establish 
rular function of motion pic 
through the built 


become, in 


( iI adu lly ; 
Dar, the service has 
more theatres, well adjusted to 
ose of the business. But mak 
yugh it belonged hasn't al 

it perform to full ad 

to the peculiarities of 


The effect is 


pulse-buying. 


wait for the impulse, doing 


to stimulate it. In short, 


the snack bar of the new 
Whitefish Bay, Wis. 


was recently opened by Cinema, 


tre in 


Inc., in a shopping development of that 
Milwaukee suburb. Merchandising devices 
are themselves built into its refreshment 
stand, which was designed and installed by 
Supurdisplay, Inc., of Milwaukee. The dis- 
play case and back bar comprising the in 
stallation are 30 feet long, and the case is 
divided into six sections with all glazing 
slightly slanted to increase visibility. Two 
sections are devoted to display of candy, 
principally bars and specialty packs. One 
section is a popcorn warmer in which the 
corn is visible through glass having a decor- 
atively frosted border and equipped with a 
fan at the base which keeps bits of colored 
sponge simulating candied corn bobbing up 
and down immediately behind the glass. 
The three remaining sections are out- 
wardly devoted to promotional displays, 
stock compartments being located behind 


them. First to catch the eye of the enter- 
ing patrons is a lighted transparency ex- 
ploiting two ice cream items, one “Walking 
Sundae,” the other a sandwich. There is 
also a shadow box exploiting Coca Cola and 
Orange Crush, with a simulation of a glass 
of the former, and a representation of a 
fruit-bearing branch from an orange tree, 
against a frosty background. The remaining 
promotional scheme displays a large simula- 
tion of an ice cream paddle pop. Each sec- 
tion is 4 feet long. One candy case is at the 
middle, the other at one end, both refrig- 
erated. 

Decoratively framed exhibits are also 
placed in the backbar, showing above the 
counter. At each end is a transparency dis- 
play, one on popcorn (immediately behind 
the warmer), the other on ice cream. The 
remaining two are stock displays of novel- 
ties appealing as souvenirs or toys for chil- 
dren. 

Patrons can have pure butter on their 
popcorn if they prefer. A large box of but- 
tered corn is priced at 25c. Corn with regu- 
lar seasoning is available in 10c and 15c 
boxes. Chewing gum is displayed among the 
more popular candy bars placed on top of 
the counter. The Fox Bay offers a few box 
candies at as high as 75c. 


STORAGE AND EQUIPMENT 


The base of the display case, which is 
faced in Korena wood, houses storage space, 
while the lower part of the backbar en- 
closes four storage compartments. These 
compartments are for opened boxes of mer- 
chandise from which the attendants can re- 
plenish display stocks. The main stock is 
kept in a room behind the backbar. 

Equipment includes two deep freeze 
units, one in the backbar for service, the 
other in the storage room primarily to keep 
ice cream and butter in stock, particularly 
over weekends and holidays when no de- 
liveries are made. 

Fluorescent lamps illuminate all of the 
displays, and general lighting of the stand 
is provided by domed filament lamp fix- 
tures in a canopy which further acts to 
make the stand conspicuous. In the rim of 
the canopy is a light cove. 

Another feature of the Fox Bay stand is 
the ability to lock it up after operating 
hours, thus making it unnecessary to re- 
move open displays. Telescoping doors run 
on a track in the canopy, from both ends. 

A margin of rubber tile is laid around 
the display case, flush with the carpeting. 

The stand is handled by one girl on week 
days, and by two on Saturdays, Sundays 
and holidays. The girls themselves are in- 
structed to confine salesmanship to sugges- 
tions in case the seems to be in 
doubt. It is policy to keep as much mer- 
chandise on top of the counter as may be 
consistent with attractive display. The Fox 


patron 


Bay has three-minute intermissions. 
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YOU POUR PROFITS 


FROM A ‘toe 


POPCORN MACHINE 











The new Manley Aristocrat shown above 
has three-way heat control, automatic 
seasoning, exhaust filter system, and 
ample storage space. 











Copyright 1951, Manley, Inc. 


@ Look at that appetizing popcorn cascading from bigger. You need fewer kernels to fill a 10¢ bag. The 

the Manley Kettle! To a customer, it’s a treat. To the customers prefer the kernels giant size. They are ten- 
machine owner, it’s hard cash profit, 300% gross, to der and tasty that way....And don’t forget, a Manley 

be exact. For out of every $1 in popcorn sales, only machine is easy to run. The operating back on a 
25¢ goes for supplies. This high return is pro- Manley machine is so efficient the attendant need 
duced by the big Manley kettle which pops out not take a single step to operate it. Fill out the 

a 20-40% greater volume of popcorn, by actual coupon today for further information. 

test. With a Manley, your dollar yield on 100 Ibs. 

of popcorn is higher because Manley kernels are QZ ee ee ene ee ee ee nen re ee 


KETTLE pee Inc., Dept. MPH 6-2-51 
bind ato 1920 rereaee St., a City’8, Mo 


PROFIT SPOT Please n cajl_anc ne me a copy 
‘ of your a to ’rofits from 
iH 2 Popcorn”. 
Manhey, VAT bs Name ........... icaadiiodiaihehpadascsenndeamicvebbnninasbonans noienilboa 
“8 OD AY D- 


j Best time to call...... 


SALES AND SERVICE OFFICES IN 27 CITIES 
SEE YOUR TELEPHONE DIRECTORY 


ssc ih sks cmnniieadewcaila seeeanla ewnaintinidacaaaiacbaegl 
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mission 
neans “Paneat 


Business” 


DT 
Here’s why... 


Mission Fountain Beverages 
sell better because they are made 
better . . . in our spacious, 

modern Los Angeles plant. They 
are easy to mix, delicious in flavor, 
and priced for profit. That’s why 
theatre operators prefer Mission 
Fountain Orange, Lemon-Lime and 
Grape for their lobby stands. 

All three flavors are Ready- 

to-Use syrups, 5 to 1 strength— 
simply add 5 parts water (plain or 
carbonated) to 1 part Mission 

base. That delicious Mission flavor 
tempts your customers to come 


back for more. A COMPLETE LINE 
OF DISPENSERS 


Mission offers a 
variety of dis- 
pensers in sizes 
and types to meet 
every theatre 
requirement. 
Write for infor- 
mation or ask your 
theatre supply 
dealer about our 
spec ial dispenser 
deals that return 
your investment 
with profit, on 
the first order. 


Thaw 
manent 


a 
Ts 


Mission Majestic 
Dispenser — Elec- 
trically cooled 
Fountain spray 
Large capacity 
— Rapid service 


mission 


FOUNTAIN 
BEVERAGES 


“Intermission A" > 
with mission” 


MISSION DRY CORPORATION 


Terminal Annex, P.O. Box 2477, Los Angeles 54, Colif. 
New York + Chicago * Toronto 
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News and Comment about 
Merchandise sold in the Theatre 





Confections Sold at 
90% of Canada Theatres 


REFRESHMENTS are sold 
at 90° of Canada’s motion picture the- 
atres, for a combined annual gross estimated 
to be approximately $10,000,000. 

These are the figures revealed in a sur- 
vey made recently by the Canadian Film 
Weekly, which reported that 57% of the 
exhibitors who replied to the questions sold 
candy; 50% popcorn; 44% soft drinks; 
31% cream; and 31% chewing gum. 

It was also reported that “action” pictures 
were most responsible for stimulating the 
buying of refreshments. Comedies, however, 
also meant increased revenue from confec 
tions, exhibitors said. 

A very small portion of the exhibitors 
selling edibles in their theatres offer all of 
the five principal items—that is, candy, 
popcorn, softdrinks, gum and ice cream. 
In explanation of this situation, it was 
noted that Canadian theatres as a whole, 
especially in the smaller communities, do 
not have the space necessary. It was found 
that 17% of the houses surveyed carry three 
types of refreshments, 77% two, and 6% 
one. 

Almost half of the exhibitors who an 
swered the queries said that they ran their 
own counters, while 13% rent out to con 
cessionaires, 

Famous 
Players-Canadian afhliate ) 
and Odeon (J. Arthur Rank enterprise) 

have subsidiary service companies which 


Both major circuits in Canada 
( Paramount 


handle the theatre refreshments stands. 


Change in Arrangement 
of Candy Recommended 


CHANGE IN the arrange- 

ment of the candy case at least once a week 
that is, with every cleaning—is the policy 
of Fox Midwest Theatres, according to ad 
vice offered managers in the circuit’s house 
organ Contact. This is based on experience 
that displaying candy items differently has 
increased the sale of certain brands as 
much as 40%. The article goes on to say: 
“Slow moving and new bars should be 


given special attention. The candy girl can 
speed up their sale by merely suggesting to 
the customer, ‘Have you tried (name of 
bar)? I think you will find it to your 
liking.’ If they are arranged on the top of 
the case, it helps speed up their sales; im- 
pulse buying is one of the weaknesses of the 
American public. 

The writer also asks the managers: 
“Does your candy girl keep notes on the 
different type bars patrons ask for that you 
do not have in stock? Then do you check 
these notes when you place an order with 
the concession department?” 


New Self-Contained 
Two-Drink Dispenser 


A NEW. two-drink dis- 
penser, available as either a refrigerated or 
an ice-cooled unit, has been marketed by the 


Dallas Soda Fountain Company, Dallas, 


Tex. Called the “AHafer Senior,” it dis- 
penses root beer, creamy or solid; and an- 
other soft drink, or plain carbonated water. 

The refrigerated niodel is equipped with 
a Kelvinator hermetically sealed unit. The 
iced style has an insulated drawer holding 
65 pounds of crushed ice. Syrup containers 
are of I-gal. capacity. Both water and syrup 
are precooled before c irbonation, 
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Sale of Twin Caramel 
Sucker is Extended 


PRODUCTION of “Tasty 
Twins,” double caramel sucker introduced 
last summer by Melster Candies, Inc., 
Cambridge, Wis., has been increased to 
make it available to most markets, the 
manufacturer reports. The twin suckers 
sell for a nickel, and the two-for-one idea 
is said to have caught on with youngsters 
as a “bargain.’’ Caramel, declared to be of 
excellent quality, is put up on twisted paper 
stems to allow neat eating. 


Making It Easy 
For Patrons to Buy 





ONE OF THE newer drive- | 
ins in Canada—at Marshfield on Prince | e 
Edward Island, operated by A. E. Saunders | : 7 bi 
—has a half-dozen uniformed young men | p 6 Va a EE the ONE popping oil that ke 
p : iid ~\.. i 


selling from mobile canteens, offering not 


r) e 
only soft drinks, ice cream, candy, popcorn, - : ‘ 
’ 7 \ a os , 
and frankfurters, but a variety of sand- ms 
wiches, also cigarettes, plus greeting cards, - pote eo Oe 
handicrafts products, toys, novelties and alin soos 


gift ware. 


. It pops America’s Best-Selling 

Gc OLATES 
= Popcorn! .. . adds butter-like flavor, 

color and aroma that make 


people ask tor more. 


Pops Corn 


"Leaf-lets” is a cellophane bag of candy covered Fries Burgers + 
chocolates recently introduced by Leaf Brands, Hot Dogs, French Fries 


Inc., Chicago. The bag is in yellow and chocolate- | 
brown colors to blend with colors of candy visible | 


through the cellophane. . . . Below is a new pack- | It ’s America’s Most Useful See 
age of the Chase Candy Company, St. Louis. The | Is always liquid 


aw~w£ Frying Oil for Drive-Ins! e 
| Comes in easy-to-use 
Gallon Cans 
o 


No Waste 





Made by C.F. Simonin’s Sons, Ine. Phila. 34 


Convenient warehouse stocks and distributors from coast to coast 


POPPING OIL SPECIALISTS TO THE’ NATION 


T 
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How to Judge the 
Quality of Ice Cream 


SANDINESS is a principal 
possible defect of ice cream pointed out by 
the U. S. Department of Agriculture in a 
yulletin by D. H. Williams of its Dairy 
Products Research Laboratories. This is a 
gritty condition, it is explained, easily de- 
tected by the tongue. It develops during 
t least likely to occur, it is 


orage. It 1s 


pointed out, in ice cream in which the 


amount of milk-solids-not-fat is kept below 
the same limit of 10-11%. Ice creams hav- 
ing more than that should not be kept in 
retail cabinet longer than five days. 
Quality of ice cream, the bulletin ex- 
plains, is judged by flavor—it should be 
clean, fresh and characteristic of the flavor- 
ing material body—it should be 
neither fluffy nor soggy; and by tex- 
neither 


used; by 
firm, 
fine-grained, 


ture t should be 


coarse nor icy. 


PROMOTED IN HEIDE FIRM 
Andrew Heide, grandson of the founder 
of Henry Heide, Inc., New York, promi- 
nent candy manufacturers, has been elected 
vice-president of the company. He had been 
secretary and a director for the past twelve 
years, and began with the firm six years 


before that. 


— 


MAKING AN EDITOR EAT HIS WORDS 


@ After attending "King 
Solomon's Mines" at the 
Odeon-Brampton theatre in 
Brampton, Ont., the editor 
of the Brampton Conservator 
editorialized: ‘The man on 
my right was champing his 
teeth and chewing so hard 
we couldn't hear the lions 
roaring in the jungle. The 
youngsters behind were so 
busy rattling bags and kick- 
ing seats that the stampede 
effect on the screen was a 
minor episode. . . . When to 
all this is added the pervad- 
ing odour of stale popcorn 
so reminiscent of the monkey 
cage smell at the zoo, the 
air of realism in these per- 
verted ‘hash houses 


becomes almost too poignant to bear.” 


After reading of 


which, Keith Wilson, manager of the Odeon, replied with a load of popcorn sufficient 


to cover most of ye complaining ed's desk, 


as this picture of Mr. Wilson's rejoinder 


testifies. The photo appeared on the front page of the Conservator, proving that an 


editor can be a fair-minded fellow—when he feels 


ike it—YE ED. 





BIG YEAR SEEN FOR PIZZA 

The Bakers Pride Oven Company of 
New York, manufacturers of ovens for prep- 
aration of pizza pies, reports that Drive-In 
Concessions, Newark, N. J., makers of 
pizza ingredients, expect a number of drive- 


@ DUPLICATE POPCORN PROFITS! 
( SELLSOFT ICE CREAM! 


SWEDEN MovieCone « ER 


Makes Ice, Cream Cones... Frozen Custard 


* Easy to operate! 
* Simple to maintain! 
* Fully Automatic! 


* Short on space—long on returns! 


ins which have installed this service, to sell 
in the neighborhood of 20,000 pizza pies 
this season. The estimate is based on sales 
made at some of them after installation late 
last season. All of the six situations of 
Eastern Drive-In Theatres, Inc., operating 
in northern New Jersey, now offer pizza 
pie. As many more individual operations 
began this season with the service. 
oy 

DIME BAR PROVEN BY SALES 

and “Al- 
first 


Increase in sales of “Mounds” 
mond Joy” candy bars during the 
quarter of 1951, is cited by the manufac- 
turer, Peter Paul, Inc., Naugatuck, Conn., 
as indication of the willingness of the public 
to pay a dime for a full-sized bar. Sales 
went up approximately 8%. 


Cash in on the terrific appeal of soft 
ice cream with the amazing SWEDEN 
“Movie-Cone” FREEZER that dis- 
penses a continuous flow of soft ice 
cream to your patrons, a continuous 
flow of profits to you! 


The SWEDEN “Movie-Cone” FREEZER 
. .. the hottest thing in refreshment 


profits! Scene in Chicago as members of the Kappa Sigma 


Pi Harmonica Band were given a Cretors pop- 
corn machine for their home, which is Kappa 
Sigma Pi home for abandoned children, operated 
by Mrs. Hattie C. Hill, who is shown with them. 
The machine is a “Hollywood Junior 55" model, 
given to the “Welcome Travelers" radio broadcast 
of Tommy Bartlett, who is pictured at the micro- 
phone. 


/ NATIONAL 
| EE 


\, Division of Metionel + Simplen » Biudworth lac 
Saeed — ge) a : ae, | 
SOS i aa nal | 
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Planning Stands for 
Staff- or Self-Service 


(Continued from page 22) 


stuffs, This shape allows for greater work 
space for the cooks and helpers behind the 
counters, plus storage space for the entire 
evening's provisions, so that there is no 
rushing back to the storage room for new 
supplies. When a counter girl finds her sta- 
tion getting low, she merely turns to rear 
space to replenish, 

Philip Lowe favors the cafeteria system 
on the grounds, among others, that it allows 
more gross business in shorter selling time. 

“Tt is a necessity in drive-ins operating 
with two features and an intermission be- 
tween,” he declares. “It gives greater sales 
per person, as an individual entering the 
building has his orders on his mind to take 
back to the car. Yet he sees other items on 
display, exposed visually and_ physically 
and temptingly as he walks through the 
lane. He usually picks up one or two ex- 
tra items on his way. 

“The cafeteria system, moreover, can 
operate with less skilled help. Skilled 
people prepare the food ahead of time, 
while relatively unskilled help can dispense 
it. The same is true with cashiers, who are 
skilled help. They do nothing else. Leakage 
is almost impossible.” 

Mr. Lowe also points out that in the 
cafeteria system, merchandise can be cen- 
tralized in each different lane—a hot area, 
a cold area, a candy area, etc. Fried foods, 
becoming more and more popular, are held 
in warming units designed for the purpose. 

“Popcorn is a must for a drive-in thea- 
tres,” Mr. Lowe avers. “It is the greatest 
of all impulse items in theatres. This has 
been proved over the past ten years, and it 
is a highly profitable item. Under a cafe- 
teria system, it must be packaged in advance 
and placed on the counter, or packaged as 
the line moves along the counter and placed 
there for the patrons to pick up. 

“Tce cream is another necessity. In the 
cafeteria system candy should be served in 
machines, or be on display at the check-out 
counter, much as a super-market sells it. 

“Cigarettes are the mostly highly pil- 
fered item that can be sold in drive-ins. 
We recommend that they be sold exclusive- 
ly through machines. It is advisable to put 
this item on a concession basis, whereby 
the operator pays the owner a percentage. 

“The hot dog service equipment should 
be set into the counter so that the frank- 
furter may be picked up in a roll directly 
from the counter.” 

Generally speaking, Mr. Lowe adds, soft 
drinks and coffee account for the largest 
volume of business. They are therefore 
placed last in line, just ahead of the cashier, 
so as to be carried the shortest distance be- 
fore checking out. 
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B The new refreshment nook at the Savoy Cinema, Andover, Hants, England, busy 
center of an agricultural region with a 15,000 population. Candy, ice cream, soft 
drinks, nuts and cigarettes are sold. The nook is of light oak and chromium construc 
tion, and is lighted with blue neon and fluorescent tubing. Vending at the Savoy is 
also done from illuminated transparent ''perspex'’ trays during scheduled intermissions. 
Trailers in color advertise the items available during these intervals. M. Overmass 
managing director, reports that “refreshment sales are becoming an increasingly 
important part of theatre operation in England." He adds that theatre operators 
there are still waiting for some enterprising firm to introduce American style popcorn 
to the British Isles for theatre sales. . . . Stressing the importance of a conspicuous 
position for the confection stand in this one in the Gaumont theatre, Finchley, London, 
a new installation recently made in the center of the lobby to improve sales. It has 
increased refreshment sales nearly 40%, the management reports. The stand was 
previously located at one side of the lobby. 








THE ASHCRAFT C-70 
PROJECTION LAMP 


Suprex Projection at its best is obtained 
with the Ashcraft C-70. Either 7mm car- 
bons from 45-50 amperes or 8mm up 


to 68 amperes 


Precision operation at all currents. Ball 
and Roller bearings throughout — 14” 


high speed reflector. 


THE ASHCRAFT SELENIUM 
RECTIFIER 
50 to 110 Amps. 

3 phase—190 to 240 Volts 
Suitable for all types of 
lamps. Long life — high effi 
ciency and smooth operation 


c.§. ASHCRAFT 


36-32 Thirty-Eighth Street 


MANUFACTURING 
COMPANY 


Long Island City 1, N 8 














DRIVE-IN THEATRES 
increase Your Family Patronage! 


Entertain the Children 


with the latest kiddie riding devices. 


line of minicture trains. auto 


and airplane rides.- Immediate delivery. 


arranged. 


Complete 
rides, pony rides, 
Terms 


KING AMUSEMENT-CO. 


Mt. Clemens. Mich. 








It's stil 


! 


MA 


For the best in theatre front de- 
sign, construction and attraction 


value .. 


Marquee 
Box Office 


Poster Cases 
Signs 


Drive-in Signs and Attraction Boards 


Call or Write 
eo 
-Feblock AND SOS 


Nationally respected In the field for 32 yeors 


2159 S$. Kinnickinnic Ave 


Milwaukee 7, Wis 


The DRIVE-IN 


A department conducted 
By WILFRED P. SMITH 


for many years manager of regular the- 
atres, then drive-in manager and later 
drive-in circuit executive in charge of 
and operation; 
of his own drive-in at 


planning, construction 
now operator 


Ledgewood, N. J. 





WRITE IN: Questions 
about drive-ins sub- 
mitted to Mr. Smith 
by mail will be an- 
swered as promptly 
as possible in this 
department. The 
name of the person 
sending the inquiry 
will not be published. 
Letters should be ad- 
dressed to Better 
Theatres, Drive-in 
Department, Rocke- 
feller Center, New 
York 20, N. Y. 








Let All Branches 
Sell "Big Screen” 


THE DRIVE-IN operation of 
today, with its more professional approach 
to get folks back in the habit of going to 
the movies, is something for indoor opera 
tors to look into for this coming fall. In 
my opinion, both the conventional and out 
door owners and managers should have a 
“coffee klatch” 
formulate a mutual plan to campaign for a 


beginning about now to 
year-round audience after the robins have 
departed for the South during the winter. 
This is not the time for a tug of war; 
on the contrary, a well conceived screen 
advertising campaign to work in co-opera 
tion with the indoor operator during the 
closing weeks of the drive-in this fall, is 
definitely in order. 
selfish motive on 


either party’s part. Suggested copy along 


There should be no 


these lines might well consider: “Indoors or 


outdoors, motion pictures on the giant 


screen are the best entertainment value of 


the Nation.’ 


The production department of the mo- 
tion picture industry could play a great part 
in such a campaign. On the frame at the 
end of each picture, the same or equivalent 
could be used. This would act as a 
continuous running trailer all during the 
fall and winter months. 


Copy 


Where Playgrounds 
Help the Drive-In 


MUCH HAS been said, pro 
about the installation of play- 
ground equipment. I can only give my per- 
sonal opinion and talk about the policy 


and con 


I have followed. There can be no question 
but that such an installation is and will 
continue to be very popular at many loca- 
tions that do not have an amusement park 
close by. In most cases the amusement park, 
as we know it, with its more elaborate 
equipment of scenic railways, whips, etc., 
is so much larger in scope than that which 
the drive-in can afford to install, that it 


(Continued on page 35) 


The popularity of playgrounds such as this one, showing a comprehensive installation of the Amer- 
ican Playground Device Company's equipment, indicates how such facilities can give a drive-in strong 


added appeal, especially where no commercial amusement 


parks are conveniently available. 


MOTION PICTURE HERALD, JUNE 2, 1951 








She Needle t Eye 


A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 





"No other art or industry in the world narrows down its success to quite such a needle's eye as that 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the 


screen by a man and his machine, the projectionist and his projector." 


TERRY RAMSAYE 





Changing to Faster Lenses 
Can Increase Screen Light 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


TO THE 
jection lens appears to be a collection of 


LAYMAN a pro- 


curved glass discs held together by vari- 
ously shaped metal 
tubes. One might say 
that this is a simple 
piece of equipment and 
nothing to get excited 
However, the 
projection lens can be- 


about. 


come one of the most 
important factors con- 
trolling the quality and 
brilliance of the pic- 
ture on the screen. 

In a projection system, the lens serves 
two principal purposes. The first is to pro- 
duce a tremendously magnified image of 
the film upon a screen with a minimum 
amount of dimensional and color distortion. 
The second is to transmit to the screen the 
greatest possible quantity of the light pro- 
duced by the projector lamphouse. ‘The 
optimum performance of the two functions 
is absolutely necessary, yet their maximum 


GIO GAGLIARDI 


attainment together is extremely difficult. 

We are all familiar with the fact that in 
a photographic lens which has a variable- 
stop iris, when the aperture is reduced in 
diameter from its maximum opening, photo- 
graphs can be made which have greater 
sharpness of field. However, the time of 
exposure must be increased indicating that 
less light is passed by the lens when the 
smaller aperture is used. 

Projection lenses are regulated by similar 
conditions. 
aperture or stop iris in a projection lens. 
In fact, it would be admission of poor de- 


However, there is no variable 


BETTER THEATRES SECTION 


sign to install one. The aperture of such a 
lens is fixed usually by the design and con- 
struction of the lens, being limited prin- 
cipally by the permissible physical diameter 
of “free” glass, and the minimum obstruc- 
tion of the metal housing of the lens barrel. 

It follows then that lenses with large 
diameters should have larger apertures and 
therefore pass more light. But grinding 
these large lens areas so that all the sur- 
faces are perfectly corrected from the cen- 
ter to the edges is an extremely difficult 
and expensive process. This is primarily 
the reason why in the past the cheaper 
lenses were made only in small diameters. 
In some few instances, stop masks were ac- 
tually inserted inside some large lenses to 
overcome the distortion caused by the poor 
outer periphery of the lens. 


THE OPTICAL SPEED 


The larger the aperture to which a lens 
can be designed, the greater the amount of 
light it will transmit. This business of 
apertures, which is actually the maximum 
optical free opening of a lens, varies with 
the focal length of a lens so that in making 
comparisons between different types of 
lenses it is better to compare their relative 
speeds and not their relative apertures. 

The optical speed of a lens can be ob- 
tained approximately by dividing the focal 
length ot the lens in inches by the diameter 
of the free aperture of the lens in inches. 
This result is called the f/number, or the 
speed, of the lens. Theoretically, assuming 
no losses in the glass elements and surfaces, 
lenses having the same f/number, should 
have exactly the same equivalent transmis- 
sion of light. 
optical 
engineers to rate lenses and apertures in 
accordance with their actual transmissivity 
their f 


An attempt is being made by 


rather than by number, because 








NEVER HAS 
conomy 

BEEN SO 

ESSENTIAL AS NOW! 


SLOW BURNING 


POWER CONSUMPTION 
SAVINGS IN MAINTENANCE 


FROM “LOW” to 
HIGHEST “HIGH” 


LORRAINE ‘‘Star-Core’’ CARBONS 


THERE IS A LORRAINE CARBON 
TAILORED FOR YOUR SPECIFIC 
PROJECTION REQUIREMENT 


t 


LORRAINE CARBONS ARE CELLOPHANE WRAPPED TO 
INSURE A MOISTURE-PROOF. AIRATIGHT PRODUCT 


Lorraine cansons, inc., BOONTON, N. 3. 
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AKE STREET CHICAGO 44, ILLINOIS 











PLASTIC SCREEN 


Only $1.50 per square foot. Write for free samples, silver or white. 


WILLIAMS SCREEN CO. 
1675 Summit Lake Blvd. Akron 7, Ohio 


TIME... 


requ 


rements, by writing advertisers direct, 
terature for your convenience. . . . How- 
Theatre Supply Mart, you need only to | 
umber on the detachable postcard provided in the Mart | 


| 


> service of the 


the former method would include all types 
of losses due to glass absorption, surface 
reflection, and aperture diameter. However, 
no definite standards have been set up, so 
for the present the f/number will continue 
in use for comparison and discussion. 

Most everyone is familiar with the ordi- 
nary still camera aperture stop markings, 
such as f/16, f/8.0, £/4.5, £/3.2, etc.; and 
should that the the 
f/number the faster the lens and aperture 


we know smaller 


combination. This means that a lens with 
a small f/number can collect and transmit 
more light 
f /number. 


than a lens with a_ larger 


LIGHT TRANSMISSION 


The actual light transmission ratio of 
two lenses will vary inversely as the square 
of their f/number. This condition is quite 
important, because today lenses are being 
produced for projection that have higher 
and higher speeds, and lower f/numbers. 
Whereas in the past most projection lenses 
were no better than f/2.5, now simple and 
inexpensive lenses are available at f/2.0. 

These lenses can be obtained for stand- 
ard projectors up to and including focal 
lengths of 5 For focal 
lengths, the diameter of the lenses had to be 
increased beyond the limitations of the old 
projectors. 


inches, longer 


It is a very significant fact that 
the demand for larger diameter lenses ac- 
tually caused projector manufacturers to 
redesign completely their mechanisms. 
Figure 1 shows diagrammatically that 
the lens aperture diameter 4-B must in- 
crease proportionately as the focal length 
of the lens increases if we wish to collect 


FIGURE | 


the same angle of light from the film gate 
and maintain the same speed, 
f/number. Light angle 4-O-B is the same 
as 4'-O'B’; but A'-B’ is a larger diameter 
than 4-B. The speed of both the lenses 
in Figure 1 is the same and is as follows: 
OC O-C’ 

A-B- A’-B’ 

Conversely, it can be seen from Figure 2 
that if the lens aperture remains constant, 
then as the focal length of the lens increases, 
the angle the 
f/number is larger and the speed is lower. 
In Figure 2 the f/number for lens 4’-B’ 
is larger than the f/number for lens 4-B, 
therefore lens 4-B is faster. 

It is interesting to compare the 


lens or 


f /number 


collecting gets smaller, 


very 
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change in total light that may be delivered 
to a screen by the simple procedure of going 
from a slow-speed to a high-speed lens. In 
Table 1, an f/2.0 lens was chosen as giving 
100% transmission; all slower speeds are 
compared to this, and the difference shows 
the theoretical loss due to the slower speed. 


Table 1 
Per Cent 
Transmission 
Relative 


F/2.1. 
F/2.2 
F/2.3. 
F/2.4. . 
F/2.5 
F/2.6 
F/2.7 
F/2.8 


The above table shows pretty clearly 
that increasing the speed of the lens in a 


projection system will definitely increase | 


the light delivered to the screen. By going 


FIGURE 3 


from an f/2.8 lens to an f/2.0 lens, the 
light may be doubled. By going from an 
f/2.5 lens to an f/2.0 lens, the light may be 
increased about 50%. 

This holds true only if the light source 


itself is fast enough to completely fill the | 


new faster lens. Figure 3 shows a condi- 
tion where the reflector of the light source 
is too small to fill the lens completely. In 
this the indicated in the 
table will not hold completely, but the 
actual distribution across the screen will be 
improved. 

Since around 1940, elipsoidal reflector 
type projection lamps have been available 
for use with the 8mm carbons which have 
14-inch diameter reflectors, and which have 
a nominal speed of f/2.2 to f/2.1. Today 
15- to 16-inch reflector lamps are on the 
market which are rated at speeds of f/2.0 
and which can fill the newest lenses. 

Although the theory about the advan- 
tages of the new fast lenses is unquestion- 
able, the most powerful proof available 
always is the data collected over many in- 
stances in the field and in actual operation. 
In Table 2 are listed fourteen cases where 


case increases 
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Movies are better than ever! 
—but how good is the HEART 
of your theatre? 


It’s good showmanship to make sure that 
your projection room equipment —the heart 
of your theatre—operates at peak form .. . 
at top efficiency. Even with the best- 
designed and best-made picture projection 
equipment and sound reproduction system, 
constant usage causes wear and tear. If not 
properly maintained, projection room 
equipment may cause trouble . . . run up 
costly repair bills . . . result in a “‘blackout” 
and loss of box-office receipts. 

With RCA Service you can be sure the 
heart of your theatre is maintained in a thor- 
oughly dependable condition. RCA Service 
technicians are skilled in the systematic 
point-to-point checkup and maintenance 
of all types of projection and sound equip- 
ment regardless of make. RCA Service 
Plans combine expert technical assistance 
with comprehensive parts and repair pro- 
visions for motion picture and theatre TV 
equipments. 


it costs so little to protect so much 


The advantages of RCA Qe” 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for it. 
Write for free folder 

** Performance Security.” 














RCA SERVICE COMPANY, INC. 


A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 


Full Refund 
If not 100%, 
Satisfied 


Patents Pending 


CALI CARBON COUPLERS 
Let You Burn All the Carbon 


"They're Expendable” 


The most popular carbon saver, used by more theatres than 
ALL other makes COMBINED. 


At all progressive supply houses. 


They're Expendable Most 

No worrying about injury to high 
priced carbon savers. CAL 
Burn ‘em up, you still profit. : 


| Products Company 


721 Mar 





new lens installation definitely produced amount of correction. However, when 
EFFICIENT « DEPENDABLE : } , 
lad tir taper srr v8 AS ec Meta ciar1 | increases of light on the screen. It should subjected to the wisual target test, no 


be remembered that all the new lenses spherical distortion was noted for the full 
E screen field. 


igs - : In cases No. 1, to No. 8, inclusive (since 
fer Every Type Projection Lamp Table 2—Light increase produced by 
was possible to obtain Standard diameter 


new lenses. 
2-Tube 9 ; 
es Lens Focal ScreenLight  In- lenses which the manufacturer rated at 
4-Tube Case Speed Length (foot-candies) crease ;/?() Cases No. 9 to No. 14, inclusive, 
6-Tube Left Center Right Center 
Single and Old 45 10 14 10 30% 
Three Phase New 45 14 20 14 


Ol 4.75 9 14 9 579 ‘ é % 
sonorous wd 4.75 14 22 14 fe {/2.0. If it had been desired to reach this 


@ Rotating Feed Old 
Angular Trim New 
High Intensity Old 
@ Copper Coat- New 5.00 II 6 861 that the increase in light transmission was 
ed Coaxial Old 475 9? It ny very high, ranging from 18% to 84%; 
High Intensity New rol A UL TO while in the last six cases the light increase, 
e 1 K.W. High Intensity Old pias dC OR 9 84% although good in some instances, was not 
‘ New 4.75 14 24 14 
@ Low Intensity 


| 4. 14 259 , si 
Smooth Output Current - Long Life ne a ~ = 22 Te nitely proves that the higher speed of the 
low Operating Temperature - 


Flexibility in Control Old 4.75 8&8 it 8 54% ; : Mei 
Write today for litercture or New ee, aoe See eee resulted in increased transmission efh- 
free demonstration. ‘ b 
Old 5.50 6 i 7 45% ciencies. 
New F/2.3 5.50 10 16 10 The old lenses, which were removed 
Old 550 10 18 0 33% were of all types and did not bear any 
New F/2.3 5.50 12 20 12 f/number markings, and for that reason no 
°, 
oe 23 a me = 2 20% actual calculated comparison could be 
w . . 
} CITY PARK AVENUE oi cae yas 7 ay, made. However, since all lenses were 
TOLEDO 2, OHIO New F/23 550 17 22 17 used with the same type of reflector lamp, 
PROJECTION LAMPS + RECTIFIERS the greatest part of the light transmission 
SPOTLIGHTS - REFLECTORS Old 525 9 15 10 7% 7" sig ae 
New F/2.3 5.25 10 16 10 gain must have been due principally to the 
Old $75 13 2 «613 100% difference of the lens speeds between the 
New F/2.4 5.75 15 22 15 new lenses and the old ones. 


The fourteen cases under discusssion 


the focal lengths were 5 inches or less), it 








however, had focal lengths above 5 inches, 





and here standard diameter lenses could 
only be obtained in speeds slower than 








50%, speed, it would have been necessary to 


500 9 16 9 
ee ae change the projector mechanism. 


ome 6 42 & 33% It will be seen in the first eight cases 
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quite as high on the average. This defi- 
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lenses substituted in the first eight cases, 
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were of simple four-element construction show an average light increase of almost 
and that all glass surfaces were coated. 40%, and this considerable improvement 





This type would produce the maximum may be obtained by a simple change of 


ROBIN-ESCO possible transmission if not the maximum _ lenses at a rather minor outlay of money. 
ai ” 
Super-Power W.6. Set 


MODERN . . . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 


267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 




















GOLDE TICKET 


DISPENSER. 
oe. 


idole}, Tel iter. vt 


Simple and sturdy. Quick 
dispensing ... easy read- 
re team na a A general view of the projection room of the Niantic theatre in Niantic, Conn., a section of which 
oual sate chrome top was shown in the May issue, with a caption that erroneously named some items of equipment. The 
plate. Write for Bulletin projectors are Century "C" mechanisms, with Century soundheads and a Century W5 dual channel 
Mo. 467. & At better theatre supply deaters. amplification system. Speakers are Altec-Lansing. Projection lamps are Ashcraft C-70 and the trim 
@ GOLDE MANUFACTURING CO, is 7x8mm. suprex operated at 60 amperes. The Niantic also has a Webster 3-speed automatic record 
1220-D W. Madison St., Chicago 7 changer. The picture, projected on a “Cycloramic” screen, is 20 feet wide. The walls and ceiling are 
Spray-kote plaster painted light green above a dark green dado. Flooring is Armstrong battleship 
linoleum. Films are carried to the booth by a dumbwaiter. 
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(Continued from page 30) 
doesn’t seem practical for the drive-in oper- 
ator to compete. 

Such is the case in my own locality. 
Within two miles of the theatre there 
is a highly developed amusement park of 
twenty years standing. In addition, it at- 
tracts the little ones of families with a 
special bargain night of 5c for all rides on 
Monday and Thursday of each week. I 
believe it would be foolish for me even to 
try to with such an elaborate 
setup. 

On the other hand, there are those drive- 
in theatres located close to well populated 
areas where the youngsters do not have ac- 
cess to an amusement park, with its picnic 
grounds, boat rides, etc. In these situations 
I can see how a drive-in playground is a 
most practical investment, and should prove 


compete 


most successful. 

There is always the limited time to 
consider, as the established amusement park 
has to do in the North, from Decoration 
Day until Labor Day. Whether or not the 
northern drive-in recover 
enough of his investment to make it profit- 
able in such a short season depends upon 


operator can 


local conditions. 
e 


This Is the Season 
For "Trick” Films 


THIs 1s the time of year to 
be shopping around for “trick” pictures. 
The public is less critical of pictures upon 
occasion, and sometimes ready and willing 
to accept the unusual—what we in the 
trade call “hokum.”’ As long as the enter- 
tainment qualities are in the subject, it has 
the chiet requisite. 

Off hand I would select ‘The Thing” 
and “Destination Moon” if the terms were 
set up properly and the distributor would 
go along on a participation policy of sharing 
in the advertising cost. To get the maxi- 
mum out of these subjects, prepare yourself 
really to get the bull by the horns and get 
every dollar return you can reasonably ex- 
pect from your area. They are subjects 
that are intriguing to the public, but with- 
out star value. For this reason, they must 
be “circused” to the hilt; and the time the 
majority of the public expects a circus or a 


carnival is right now. 


Exhibitor Needs 
Exploitation Aid 


WITH ADDED rentals due 
to improved runs, and the additional reve- 
nue enjoyed by the distributors, it is about 


time for the drive-in division of the industry 
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to ‘come up for air.’’ In many situations, 
the drive-in theatre was making four or 


five changes a week. Now hundreds have | 
adopted a policy of two or three changes, | 


according to the time of the year. 


With the exchanges enjoying this added | 


running time, it is my opinion that they 
should participate in the advertising costs 
necessary to put over their attractions when 
they do get extended playing time. This, 
in itself, would encourage the exhibitor to 


be more enthusiastic about the picture and | 


really go to town. When a picture is in the 
top allocation, it is only natural for the 
exhibitor to renege on a full scale promo- 
tional campaign, realizing he has to get a 
tremendous gross to come out on the right 
side of the ledger. 


It's Still Picture, 
Not Corn Business 


AS DRIVE-IN theatres, we 
are first, last and always, primarily in the 
picture business. Because of the numerous 
and enticing innovations that have come 
down the pike, many of us may be inclined 
to go off into right or left field, when our 
best position is center field all the time. 
Playing either one of the other two posi- 
tions, we are apt to make more errors. 

It is always best to be a specialist in one 
thing than a rank amateur in many things. 
Do not get in the rut of thinking that pop- | 
corn is better than pictures. Intelligent pro- 
gramming of our bookings should be fore- 
most in our minds and a daily chore in 
anticipation of the weeks to come. Without 
this procedure you cannot expect to get | 
people into the theatre to whom you can 
seli the popcorn. I have yet to see any 
exhibitor’s marquee with the copy: “Try 
our popcorn tonight—it’s our best feature.” 
Let's all keep pictures top in our minds. 


That Seam Problem 


AS MENTIONED in previous 
issues of Berrer THEATRES, I have been 
experimenting with a tape to cover the 
seams on a steel screen. I used a new type 
early in April. To date this is my reaction: 

During dry evenings there is no evidence 
whatsoever of the seams showing when the 
light from a projector is focused on the 
screen. However, during misty or rainy 
nights there is a slight showing of the 
seams. The engineer from the company 
who manufactures the tape is to review this 
condition for me soon, 

Numerous cases of this happening to steel 
screens have been brought to my attention, 


and at the Garden Auto-Torium we are 


“ouinea-pigging” for its complete solution. 





Save 10% to 25% Using 


DROLL 


Processed Carbons 


—a continuous trim that 
burns the entire carbon. 


Available for these H.|. trims: 


NEGATIVES POSITIVES 
6mm, x 9” 7 mm.x 12” and 14” 
7 mm. x 9” 8 mm. x 12” and 14” 
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to provide 20 minutes more burning time. 

Shipped PREPAID at regular carbon list 

prices, plus $1.15 per hundred for milling, 

drilling and clips (on 13.6 mm. x 22”, $1.50 
per hundred), less 5% on carbons, 10 days. 


Write today for literature. 
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° 
Small Recessed Light 
. 
For Dangerous Locations 
4 SAFETY LIGHT for reces- 
sing in a wall at the beginning of steps, 
it stair landing, and other-locations that 


ire potentially causes of accidents, has been 


announced by Curtis Lighting, Inc., Chi- 
zo. Marketed as the “Glo-Ray,” the unit 
uses a 15- or 25-watt frosted filament lamp 
i box of black enamel with a zinc-plated 
that sets flush with the wall. The 


cover comes unpainted for finishing in the 


cover 


color of the surrounding surface, or any 
a shutter 
which controls the amount of light trans- 


other color. Inside the cover is 


mitted by the cover glass. The housing 


measures 4x6 inches and 
3 inches deep. 


requires a recess 


Mohairs Scarce, but 
Other Fabrics Are Plentiful 


PILE FABRICS for audi- 


rium seating are coming into short supply 
the Government places more orders for 
ned materials required by the defense 
gram. However, according to a survey 
principal suppliers and the seating in- 
try, there should be no shortage in up- 
olstery fabrics of other kinds, particularly 
ics, both of the coated and woven 
seating company reports that soft 

ics of cotton and rayon have proved 
istactory from the wearing 

’ It adds that some fabrics made 
ird mohair yarns with rayon or 
face of the 


ve good wearing qualities 


blended with it in the 


as appearance. These substitutes, 


ire indeed so well suited to theatre seating, 


36 


it is stated, that 
be given them even after the regulars re- 
enter the picture.” 

Another manufacturer of theatre seating 


a “permanent status may 


regards nylon fabrics as good substitutes 
remain plentiful. 
Fabrics of woven plastic filaments (Saran), 
which is already used 


and expects these to 
such as “Lumite,” 
on considerable theatre seating, are also 
expected to remain in good supply. 

To the extent that pure mohairs are still 
available, patterns have been substantially 
while time of delivery has in- 
creased from about a month to as much as 


reduced, 


three months. 


Aluminum Maintenance 
Ladders and Scaffolds 


HEAVY - DUTY aluminum 
ladders and rolling scaffolds designed for 
safe maintenance under conditions common 
to theatres, have been announced by the 
Patent Scaffolding Company, Long Island 


City, New York, In the scaffold platform 


equipment, which is said to be used by a 
number of theatres, the aluminum construc- 
tion produces members which are easily 
erected rolled, while the ladder is 
extremely light in weight. 

Marketed as the “Gold Medal Safety 
Platform Stepladder,” the ladder has a 


and 


built-in platform which permits working in 
any direction, with both hands free, the 
platform being at a distance above the last 
step to meet the body above the legs, and 


it is cowled to hold the body at front and 
sides. The ladders are available in heights, 
base to platform, from 3 to 18 feet. 
Rolling scaffolds are 
types, one with inside stairs, the other with 
a vertical ladder built into the frame. The 
complete assembly includes working plat- 
forms, guard rails and adjustable, ball- 
bearing having double locking 
brakes. Casters adjust to compensate for 


available in two 


casters 


uneven ground or floors. 

Parts of the scaffold are interchangeable 
to provide for easy erection in heights from 
3 feet, 4 inches, to 7 feet, + inches. 


. . 
Black-Light Equipment 
° ° 

For Variety of Displays 

BLACK-LIGHT equipment 
especially designed for creation of striking 
display effects, to attract attention to mer- 
chandise or signs, have been placed on the 


market by Ultra-Violet Products, Inc., 
South Pasadena, Calif. The fixtures, which 
come with a self-filtering tubular lamp, 
are available in various sizes, from small 
units that can be concealed within counter 
display material, to large ones particularly 


MOTION PICTURE HERALD, JUNE 2, 1951 





indicated for suspended position to create | 
fluorescent effect over a considerable area. | 
The wattage range is from 4 to 80, in six | 
sizes. The 4- and 8-watt sizes have a special | 


trunnion type bail allowing them to be 
tilted to any position within 180°. 


Screen-Lens “Package” 
For Picture Enlargement 


ALTHOUGH motion picture | 


engineers may eventually develop large- 
screen cinematography and projection in a 
more or less revolutionary manner, giving a 
“panoramic effect” by means that eliminates 
all masking and may even involve, at least 
in some degree, third dimension, it is 
pointed out by the Raytone Screen Corpora- 
tion, New York, that theatres can immedi- 
ately give their presentations greater force, 
and lend even more emphasis to the differ- 
ence between its scale and that of home 
substantially 
larger picture, which can be immediately 
achieved larger 
screen and lenses of shorter focal length. 


television, by adopting a 


merely by installing a 

In recognition of the improvement thus 
possible at relatively small cost, the com- 
pany has announced a “package”’ consisting 
in a Raytone all-plastic screen and two pro- 
jection lenses of a focal length according 
to the picture size adopted in any particular 
case. The lenses are of the “Superlite” 
line manufactured by the Projection Optics 
Company, Rochester, N. Y., which have 
long been used for motion picture projec- 
tion, and which are distributed nationally 
by the Raytone Screen Corporation. 


Star-and-Cam Intermittent 
For 16mm Projection 


A STAR-AND-CAM sprocket 
type intermittent similar to 
that used in standard 35mm projectors, has 
been developed for 16mm mechanisms by 
the General Precision Laboratory, Pleas- 
antville, N. Y. It is now used in the 16mm 
projectors marketed by GPL, for projection 
of regular 16mm films, and as a component 
of its intermediate television system. 

The intermittent is housed in an oil-filled 
gear box containing a cam, star wheel and 
synchronizing gears for motor shaft and 
cam shaft. The movement is designed to 
be lubricated by a splash system so that the 
oil level can be kept below the lowest shaft 
bearing. All bearings are mounted in tan- 
dem with oil seals, Oil shafts contain oil 
in the reverse directions of 


movement, 


grooves cut 
shaft rotation. The intermittent housing 
attaches to the main frame and is readily 
removed for replacement, being built as an 
integral unit. 

The GPL intermittent works similarly 


to 35mm movements. The film is moved | 


into register with a fixed aperture. 
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and Western Electric 
RECORDINGS 


go together 


When “All About Eve” won the 1950 Oscar for the 
best achievement in sound recording, it marked the 18th 
time that a Western Electric recorded film has earned 
this award in the 21 years since it was established 
The industry's first sound motion picture was recorded 
on Western Electric equipment in 1926. . . and ever 
since that time “Western Electric Recording” has been 
the exhibitor’s guarantee that he is offering his audiences 
the finest in motion picture sound, Fer an evening out... go to the movies! 


Research, Distribution and Service for the Motion Picture Industry 


New, Improved WENZEL 
THEATRE EQUIPMENT 


<€ Closed 
Sound Head 
Manufacturers of: 
Projectors, Sound Heads, Bases, Mag- 
azines, Sound Systems, Replacement 
Parts, Accessories, etc. 


Wwx40 »> 
Single Channel 
Send for Complete Descriptive Amplifier 
Literature. 


WENZEL PROJECTOR CO. 


2505-19 S. STATE STREET CHICAGO 16, ILL. 
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The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 


319 East Town Street Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 














Air Diffusion Controlled by Manager 
For Comfort in Lobby and Standee 


How AIR diffusers with 
flexible flanges equipped for manual con 
trol, can overcome the problem of discom 
fort in low-ceiling areas of a theatre, as 
application 
Randolph 
In discussing the 
Charles 
designed the 


a balcony, is shown in 


Anemostats in the 


beneath 
of Type Cc 
theatre in Philadelphia. 
such areas, 


problem presented by 


». Leop« ld, who 


Randolph air-conditioning system, states: 


engineer 


normally occupied 


that air 


“For comfort in 


spaces, it is mecessary motion be 
kept at a minimum or at least at the point 
where it will not be interpreted as draft. 
The lobby of a theatre, 
ctual bodily contact, 


and merely maintain- 


with people stand- 


ing in a is not a nor- 
mally occupied space 
ing the normally acceptable air tempera- 
at the breathing level will not 


discomfort and complaints. 


tures avoid 

‘An explanation is that the human body 
rejects approximately one half of its sensible 
heat by radiation to the structure, and when 
people are standing that close, the normal 
means of losing heat is blocked.” 

At the Randolph it was decided actually 
to create a draft to increase the heat loss, 
but with the air motion under control. 
Mr. Leopold continues : 

In a previous installation we had ap 
proached this same solution by using meth- 
ods of air distribution in the lobby which 
created a constant draft sometimes by vari 
able air supply for this part of the theatre. 
The amount of draft which could be so 
obtained was limited because the: air motion 
tended to be excessive during periods of 
light occupancy. It was for this reason that 
we decided to use an adjustable draft maker 
in the lobby and standee space of the Ran 
dolph theatre. 

The Anemostat Corporation of America 
had developed an air diffuser which incor- 
porated means of raising and lowering the 
inner cones in order to change the air dis- 
pattern for winter 
The Anemostat Corporation sup 
operating 


tribution summer or 
operation 
plied the air pressure device for 
the cones. Since this operator works on the 
same pressure as other pneumatic controls, 
iny of the control companies can take care 
of the balance of the installation, which 
consists in an '-inch copper tube air con 
nection through what is known in the trade 
as a gradual manual switch. This switch 
is conveniently located for operation by the 
in effect 
to supply air at any desired pressure to the 


manager—it is, , a reducing valve 
apparatus.” 

The Randolph is owned and operated 
by William Goldman, 


conditioning 


who desired an air 
system of fullest effect, with 


out compromises sometimes resorted to for 


38 


reasons of economy. 
Mr. Leopold adds, he 


central dehumidifier and 


designed a system 


having one four 


Approach to the auditorium of the Randolph 
theatre in Philadelphia, one of the areas in which 
the air-conditioning system provides control of 
the air distribution pattern to overcome the com- 
fort problem created by close bodily contact and 
low and a relatively low ceiling. Anemostat dif- 
fusers are used throughout the house, and in these 
problem locations the Type C was used, with 
pneumatic control of the diffuser cones. In the 
detail view of this type of diffuser below, is shown 
the pneumatic operator mounted on the cone 
structure; from that device a copper tube runs to 
a valve by which the manager can operate the 
cones. The dispersion pattern may be varied so 
that air motion is markedly along the ceiling, or 
downward, or in between. 


zone fans, with provision for reheat at any 


time as required for humidity control. 


‘This design,” he points out, “permits the 


accurate control of conditions in various 


areas in the house, regardless of actual 
occupancy.” 
fe 


NEW LITERATURE 
Controls 
catalog has been published by 
Akron, Ohio, on its complete line of cur 


Tr a ks . A 


Vallen, Inc., 


Curtain and new 


and tracks for theatres and 
The catalog is in the 


tain controls 
other auditoriums. 
form of a binder with brad attachment of 
data sheets. The sheets give full specifica 
all models and 


line, with illustrations indicating 


tions on accessories in the 
installa 


tion prov isions. 


Under these condtions, 





PUBLIC PROJECTION DISPLAY 


Exhibit of the RCA-100 projector at RCA Exhibi- 
tion Hall in one of the building's of New York's 
Rockefeller Center. This is one of six new displays, 
in which the public can see various kinds of RCA 
motion picture, radio and television equipment. 
Each display is about 6x4 feet in area and its 
features and uses are l6mm movies 
projected by automatic projectors on a 9x12-inch 


shown in 


screen. 





CANADIAN DEALERS 

Adamson, M. L., 105 Strand Theatre Bidg., 
Edmonton, Atle. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifex, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 114 Bond 
couver, B. C.; 712 Eighth Avenue, West, 
Calgary, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, 

Gaumont-Kalee, Ltd., 431 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Oue.; 916 Davie 
Street, Vaucouver, B.C.; 185 Portage, 
Winnipeg, Man. 

Hutton & Sons, Inc. 
Street, St. John's, 

LaSalle Recreations, Ltd., 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury St., 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., 
change Bldg., Calgary, Atle. 
Theatre Equipment Supply Company, 906 

Davie Street, Vancouver, C. 

United Electric Company, 847 Davie Street 

Vancouver, B, C. 





Yonge Street, 


Charles, 222 Water 
Newfoundland. 
945 Granville 


Film Ex- 


EXPORT DISTRIBUTORS 

Frazar & Hansen, Export Division, 301 Clay 
Street, San Francisco 11, Calif. 

National Theatre Supply, — agen 92 
Gold Street, New York 7 

Norpat Sales, Inc., 45 vias ‘an Street, 
New York, N. Y. 

Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y. 

Robin, Inc., J. E., 267 Rhode Island Avenue, 
East Orange, N. J. 

S$. O. $. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N.Y. 

K. Streuber & La Chicotte, 1819 Broadway, 
New York 23, N. Y. 

Westrex Corp., Ii! Eighth Avenue, 
York 11, N. Y. 


New 
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A LINE 0° LAW 


Actual sults involving points of law bearing on theatre operation, concisely described and 
analyzed in laymen's terms for the purpose of helping theatre management to avoid condi- | 


OR TWO 475% 
aah Say: 


tions which might lead fo it to be sued, and of providing cases on which its own suits or 


legal defense might be based. All decisions given are of higher courts and of recent date. | 


By LEO T. PARKER, Member Ohio Bar 





Liability for Employes 
As Individual Owner 


AN IMPORTANT disadvan- 
tage of an individual operating a theatre 
business is that he not only must rely upon 
his own efforts and 
those of his employes 
in the successful con- 
duct of the enterprise, 
but he is 
liable for the acts com- 
mitted by all of the 
employes who act with- 
in the scope of the em- 
ployment. 

The law recognizes 
two classes of agents, 
or employes; namely, general and special. 


personally 


LEO T, PARKER 


A theatre manager is a general agent, be- 
cause he is employed to perform all acts 
necessary to the successful conduct of the 
theatre business. A special agent is one such 
ticket bookkeeper, 
etc., authority is 
limited to the performance of a single act, 
or a special kind of service, for the theatre 


as an_ usher, seller, 


stenographer, whose 


owner. 

The accomplishment of this special ser- 
vice may necessitate the performance of 
many different acts, but the theatre owner 
is liable only for such acts of a special agent 
that are performed within the scope of 
his authority. For example, in Lippincot v. 
East River (141 N. Y. S. 220) it was dis- 
closed that after a special agent had per- 
formed the service for which he had been 
employed, he proceeded without authority 
to bind his employer in another transaction. 
In holding the employer not liable, the 
court explained the law relating to special 
agents, as follows: 

“One who deals with a special agent 
specially authorized for that transaction is 
put upon inquiry as to the extent of the 
agent's authority, and deals with him at 
the risk of his authority being exceeded. 
... Authority of an assumed agent to make 
a purchase will be implied where the al- 
leged principal has repeatedly recognized 
and approved of similar acts; still a single 
act done under express authority is in- 
sufficient to justify the inference that the 
assumed agent has the apparent authority 


BETTER THEATRES SECTION 


to subject the alleged principal to liability 
upon subsequent purchases made without 
actual authority.” 

Therefore, all 
theatres as individuals, should exercise cau- 
tion not to do any act, write letters or make 
verbal statements which may be construed 
to extend the authority of a special agent, 
because testimony tending to prove that 
such special authority was broadened may 
result in the theatre owner being liable 


who own and operate 


for acts done by a special agent outside the | 


scope of his regular employment. 
AUTHORITY OF MANAGER 


A theatre manager may bind his em- 


ployer by a// acts and contracts within the | 


scope of the conduct and operation of the 


theatre business. Moreover, the general au- 


thority of a theatre manager cannot be 
limited by the theatre owner giving any 
private or confidential 
to the party dealing with the manager. 


order 


Yet the employer may limit the man- | 


ager’s authority by notifying persons, ac- 


customed to transact business with the man- | 


ager, of the limitations made of the usual 
authority of manager. 

Therefore, a theatre is liable, 
under all ordinary circumstances of employ- 
ment, for all acts and contracts made by a 
theatre manager within the scope of his 
usual authority, or where he is held out by 
the theatre owner as having proper au- 
thority. 

A leading case to illustrate this is Forbes 
Company v. St. Louis (115 S$. W. 333). 
The court explained the law on the subject 


owner 


in the following language: 

“Any agent empowered to act with re- 
spect to the conduct of that particular 
business was the representative of the em- 
ployer in that behalf, and his acts done 


within the scope of the power conferred | 


upon him or within the scope of his apparent 
authority was binding. Such act was in 
legal effect the act of the principal. A gain, 
every delegation of power, unless expressly 
limited by some instrument, carries with 
it as incident, the authority to do whatever 
is reasonably necessary and proper to effec- 


tuate the purpose for which it was created. | 


Third persons in dealing with such an agent 


have the right to conclude that the prin- | 





ADLER 


New Low-Cost 


"SECTIONAD’ 


(TRADE MARK) 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS - IN - FRAME 
DISPLAYS — ‘‘REMOVA- 
PANEL” FRAMES—‘THIRD 
DIMENSION” PLASTIC & 
CAST ALUMINUM LETTERS 


WRITE FOR FREE CATALOG 


ApLeR SiLNoveTTE Letrer Co. 


3021b W. 36th ST., CHICAGO 32, ILL. 
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THE ALL-NEW, ALL-STEEL 
effect big savings for you. 


@ NEW DURABILITY 
@ NEW COMFORT 
@ NEW SAFETY 
@ NEW BEAUTY 


IDEAL SEATING CO. 


GRAND RAPIDS, MICHIGAN 























All Eyes Are On Your Stage 
Dress it up! 


ATTRACTIVE STAGE SETTINGS 


at Equally Attractive Prices. 
Send measurements of your stage. 


Curtain Controls with '/4 HP Motor only $99.50 
All Steel Curtain Track, per ft., only 2.19 


Amazing values in Blowers, 
Air Washers, Exhaust Fans. 
Write for details NOW and 
PEAT THE HEAT. 


$.0.8. CINEMA 
SUPPLY CORP. 


A, 602 W. 52 ST., NEW YORK 19, N. Y. 
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AMERICAN BODIFORM 


More Comfort 
More Beauty 

More Durability 
Empty seats automaticolly 
assume three-quorter safety- 
fold position. Low house- 
keeping cost. Americon design 
ond superior materials insure 
yeors of extra service. 
Write for color folder. 





Every Seat Is a Perfect Seat 
with the New TRANS-COLOR 


e Polarized Convex ° 


PROJECTION SCREEN 


Sole Sales Agent 


FC§ = =NORPAT SALES, INC. 
SCREEN 45 W. 45th St., N.Y. 19 
Tel. LUxemburg 2-4994 


TRANS-COLOR SCREEN CO., Inc 
€ « e 


@ KINGS MOUNTAIN, N. C 











make the [Theatre 
BETTER THAN EVER 


for movieds 


... with highest 

possible standards 

of PRESENTATION 
SERVICE 
COMFORT 








THE MOST SIMPLIFIED THEATRE 
BOOKKEEPING SYSTEM YET DEVISED 
Enables you to keep an accurate and up-to-the- 
minute record of every phase of your theatre. 

$2.00 postpaid. 
QUIGLEY BOOKSHOP 
Rockefeller Center, New York 


} ecutive wrote in part 


| ploye in our 
| valuable invention and he asked me whether 
| he can apply for a patent in his own name 


| patent. 
| hired to improve or perfect theatre equip- 


| Extra Rental Is “Penal 
In Overstay of Lease 





| cipal intended that he should have and exer- 
| cise those powers which properly and legi- 


timately belong to the character in which 
he holds him out. Having by the creation 
of the agency bestowed upon the agent a 
certain character, the principal will not be 
heard to assert, as against third persons who 
have relied thereupon in good faith, that he 
did not 
thority.” 


intend to impose so much au 


Who Owns Patent on 
Invention of Employe ? 


theatre ex 
“If one 


RECENTLY a 
as follows: 


| of our employes has an invention, who 
| owns the patent, our company or the em- 
| : 

| ploye? We have a case now where an em- 


theatre has an apparently 


without future trouble with our theatre 


| company as to who owns the patent.” 


The Court of the United 
States, in Parts v. Peck (264 U. S. 53) 
established the law that an employe who 
perfects an invention while being paid by 


Supreme 


his employer has no legal interest in the 


Hence, a theatre employe who is 
ment or makes an invention on his em 
ployer’s time, cannot obtain a valid patent. 
If he obtains a patent the employer can sue 
and the court will assign the patent to the 
employer. 

On the other hand, the employe has a 
full interest and ownership in the invention 


| if he proves that he perfected the invention 


while off duty, or while he was not being 


paid by his employer. Obviously, if an 
employe perfects an invention at his home, 
the employer has no interest in the inven- 
tion, providing no contract exists by the 
terms of which the employe agrees to as- 
sign to his employer all inventions relevant 
to the employer’s business. 

Various higher courts have held that an 
emplover has exclusive ownership of all 
patents obtained by an employe, if such 
employe signs a contract in which he agrees 
to assign all patents he obtains while in the 


employment. 


” 


AS A RULE, courts strictly 
construe penal state laws in order to render 
fair and just decisions. In Knight v. Fox 
Caldwell Theatres Corporation, 212 Pac. 
{2d] 1027, a state law was litigated which 
entitles a landlord to collect three times 
normal rent from a theatre operator who 
refuses to vacate the premises at expiration 
of the lease contract. 


The testimony showed that one Knight 
owned the Roxy theatre, and also held a 
lease on the American theatre. The Fox 
Caldwell Theatres Corporation desired to 
lease both theatres and did so by a contract. 
But the lease on one theatre did not begin 
for four months from the time the -other 
lease expired. 

Fox Caldwell was the owner of the seats, 
carpeting, projectors, ventilating equipment, 
furnace, stoker, signs and other property 
in and attached to the theatre, and desired 
to continue in possession during the inter- 
vening four months between the expiration 
of the old lease and beginning of its new 
lease. 

Knight was the holder of this lease and 
refused to compromise and demanded im- 
mediate possession. Fox Caldwell continued 
in possession and continued to operate the 
theatre during the four months in dispute. 
Knight filed suit and the lower 
awarded him $6,000, or three times the 


court 


normal rent. However, the higher court 
reversed the verdict, saying: 

“Such statutes are penal in nature and 
are to be strictly construed. ... Defendant 
(Fox Caldwell Theatre Corporation) hav- 
ing continued in possession under a bona 
fide claim of right, no malice, wantonness 
or oppression could be implied, and none 
actually ap pears. It was therefore error to 
treble the rent found due for the period in 
question,” 


Exhibitor Liable in Death 
Of Contractor's Employe 


A THEATRE owner is not 
generally liable in damages for injuries to, 
or death of, a person employed and paid by 
an independent contractor. However, ac- 
cording to a late higher court decision, this 
rule of law is not applicable to window 
washers! This was the decision given in 
Viselli et al. v. Missouri Theatre (234 
S. W. [2d] 563). 

Here one Berman was an independent 
contractor in the window washing business. 
He had his own employes and made a con- 
tract with the Missouri theatre to wash 
its windows. Berman supplied all the tools, 
and the Missouri theatre paid Berman a 
stipulated price for each window. One day 
an employe of Berman sustained fatal in- 
juries when he fell from an eighth floor 
window. 

Not withstanding the above facts, the 
higher court held the Missouri theatre 
liable in damages for the death, saying: 

“Whether a person having work done 
under a contractor should be deemed an 
liable Workmen's Com- 


Act for injury or death of such 


employer under 
pensation 
contractor, his subcontractors, or their em- 
ployes, must be determined upon the par- 


ticular facts of each case.” 
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for 


the brightest 
pictures at 


lowest 
operating cost! 





® Air-cooled rotating positive carbon feeding 
mechanism. 


@ Big 1642” reflector matches high speed 
f 1.9 lens. 


* Automatic arc crater positioning. 

@ Stable burning and complete combustion at 
the arc, to avoid any black soot, are attained 
by a jet of air directed just above the arc. 

@ White smoke, which would otherwise cloud 
the mirror, is also diverted by this air stream. 

@ Unit construction permits instant removal of 
components for cleaning. 


NATIONAL EXCELITE 


75 to 130 ampere high intensity reflector type 


NATIONAL PROJECTION ARC LAMP 


Division of Mationel + Simploe + Bludworth Inc 


Distributed by 
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